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Map showing the thirteen jobbing districts, each 
of which is a logical unit for intensive sales 
and advertising effort. 





CROSS 
EXAMINATION 
of a Manufacturer 

















What proportion is your output of the total in your industry? 

“About 5%—50,000 units out of a total of a million. 

Where do you sell your goods? 

In every state in the union. I have national distribution. 
Is it as easy to sell in one part of the country as in any other? 
No. In some places competition is exceptionally severe. In 

others, the cost of traveling salesmen is high and freight rates are 

a big handicap. 

Q. Does every sale bring you the same net profit? 


A. Naturally not, under the circumstances noted in answer to your 


 _ question. 
How does the Central West rank in net profit from sales? 
Very high! 
Do you make a special effort to get that high-profit business? 


Yes, indeed! I travel more salesmen in this territory—cover it 
msively. 


What proportion of the business in Illinois, Indiana, Iowa, 
thigan and Wisconsin do you get? 


About 10%—20,000 units out of a total consumption of about 


Q. Those 20,000 units sold in the Chicago Territory probably 
yield as much net profit for you as the other 30,000 which you sell 
throughout the country? 


A. More. 


@ Since your entire production is only 25% of the consumption 
of the Chicago Territory, why don’t you concentrate in this market 





and sell the entire 50,000 units where they will make you the 
most money? 


A. I am concentrating now. 
Q. How do you advertise? 


A. In national publicati 


r 





Do you realize that if you concentrated your entive appro- 
priation in the Chicago Territory you would have five times as much 
pressure there as you have had in the past? 


A. I suppose so. 


Do you know that in addition to having five times as many 
dollars, each dollar will buy 4 to 5 times as much space in news- 
papers as it will in magazines? 


A. Well, I never thought much about it. 


Q. If you used newspapers in the Chicago Territory, do you 
realize that in addition to more money for Pape best market, and 
more space for your money, you would be able to co-ordinate 


your advertising with your sales work and thereby multiply the 
efficiency of both? 


A. It sounds good. 


Do you know that The Chicago Tribune has more circulation 
in the Chicago Territory alone than most the magazines you use 


have in the entire United States—a circulation reaching one-fifth 
of the families in its territory? 


A. So I understand. 

Q. Do you know that The Chicago Tribune has spent hundreds 
of thousands of dollars working out methods for the systematic 
co-ordination of sales and advertising? 


A. I would like to get right down to cases on this! What shall I do. 








Write for the Tribune’s 1921 BOOK OF FACTS—80 pages of valuable data on markets and merchandising. 


Ask that a Tribune man be sent to discuss your merchandising problems and to submit a report thereon 
containing full analysis and recommendations. 


The Chicago Tribune 
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Tribune Building, Chicago 


512 Fifth Avenue, New York 


Haas Building, Los Angeles 
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NUMBER THREE OF A SERIES — 





MARK CROSS--another partner |. 
in the Boston American’s 


months of 
achievement 


xt, Se ee 
|Z 
e. 


~ This 
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‘ The internationally famous Mark Cross is 2. 

ae : another of the many accounts which oo” 
e recognized the value of the BOSTON ae 
AMERICAN in the notable six months = 

just ended. te 

The Mark Cross large Tremont Street store on 


had never before advertised in the 
BOSTON AMERICAN. Like many other 


advertisers, it now regularly uses full copy. 


ian 














Research and Promotion Bureaus at Service of Advertisers ™ 
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3 This is the first of, a series of practical talks on Intertvpe construction. More will follow. Watch for them! 
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Standardization! 


This is a Standardized Intertype 
without magazine frame 


coareetee er 


Single-Magazine Unit 
and Equipment 


PRP TR LEG Fe 


Two-Magazine Unit 
and Equipment 


add th P 
S) 


UPPOSE that you buy a Model A single-maga- 
zine Intertype today. Next year, or five or ten 
a ears from now, your business so develops that you 
> eed a three-magazine machine. You simply buy 
78 Model C Magazine Unit (which includes all neces- 
"ery equipment but no added complications) and 
4 lace it on your Model A. Result—you have a 
WBtandard Model C three-magazine Intertype. 








recite 
Ape 


Three-Magazine Unit 
and Equipment 


In the same way Model A can be converted into 


odel B, or Model B into Model C. 








our own operator, with one helper, can make such a change in fifteen minutes 
and the cost is only the difference in price between the two models involved. 
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General Offices: 805 Terminal Building, Brooklyn, N. Y. 
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Philadelphia Bulletin E 


has just published an up-to-date and 


Accurate Map : 


AI 
Li 


and 
Ready Reference Table —: 


ight t 
bor a 


of Zones, Towns and Populations in the 80-Mile Radius aff of 
of Philadelphia’s City Hall th 


porld i 
fal orc 
This map and the data supplied has been carefully checked against §%".: 


N oducti 
. 


the United States Government census reports and charts of the U.S. 
Geological Survey. ep 
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Copies will be sent free to any Manufacturer, Jobber or Advertising i, 
Agency or their representatives who desire this comprehensive survey 


ir his 
of the Philadelphia field. oa 
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Create maximum impression at one cost by concentrating in ee 
the newspaper “nearly everybody” reads— ewspa 


ronom: 
lo him: 
\me 
as dise 


given 


The Bulletin [ 


Sir |] 











arn of 
Pau of 
700 
apers 
g the 
ward 
€ pap 


Philadelphia 489,243 copies x: 


nearly everybody reads cated 


“On 


The Bulletin; re 
e uu cS In No prize, premium, coupon or other artificial methods sked 


of stimulating circulation are used by The Bulletin. bor. 


Net paid daily average circulation for December: 


ith th 
des ‘. 
bor h 
nks-~ 
he wa 
Dod co 
(Copyright, 1922, W. L. McLean) en's | 


The Bulletin’s circulation is one of the largest in the United States. 
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S. PRESS NEEDS LABOR 


NEWS 








SPECIALISTS 


entilation for Views of All Classes During Present World Unrest Must Be Provided by Newspapers, 


if Order Is to Succeed Chaos, Says Sir Philip Gibbs 


ABOR news ought to be scientific- 

ally organized by the press,’ Sir 
Philip Gibbs, the famous British war 
prrespondent, tells Eprror & PUBLISHER. 
A special section of every newspaper 
ight to be devoted to a description of 
bor activities conducted by a special 
aff of experts. There must be ventila- 
on for the views of all classes of the 
mmunity in the present unrest of the 
vorld if we are to find the way to so- 
hal order out of this chaos.” 
Sir Philip is one of those English 
yurnalists who no longer need any in- 
oduction on this side of the Atlantic. 
e is now editor of the London Review 
f Reviews—and is, therefore, in the di- 
ct line of succession with another jour- 
alistic star, W. T. Stead, who was the 


. ditor till the day he went down with 
} ne Titanic—but he is far better known 
y wr his war dispatches, with their strong 
uman interest, and as the writer of that 
uurnalistic novel, “The Street of Ad- 

enture,” which has now found its way 

the movies. He is here, on this oc- 

asion, straight from Russia where he 


as been finding out, by personal inves- 
gation and inquiry, what really the 
atter with that famine-stricken country. 
His visit to Russia is an illustration of 
is contention that labor news should 
e scientifically organized and truthfully 
resented. So contradictory were the 
ewspaper correspondents’ stories about 
ronomic conditions there that he had to 
jo himself to get the truth. Now he is 
\merica telling us what he saw. He 
as discovered that Communism is dead 
given up by Lenin himself because of 
¢ resistance of the peasants, but there 
re workers in England and America 
) are still thinking and arguing about 
—not knowing, as they would with 
liable labor news service, of its 
ase. 
Sir Philip was keenly interested t 
arn of the challenge issued by the Bu- 
Pau of Industrial Research, New York, 
40) editors and publishers of news- 
pers and schools of journalism, call- 
g the press to account for its attitude 
ward labor news. He now knows that 
€ papers have been asked to subject 
emselves to rigorous examination to 
te whether they have indeed colored, 


is 


a 
de- 


ippressed, distorted, or otherwise ill- 
eated labor news. 

On the whole the English news- 
tpers have been fair,” he said, when 


sked what had been their attitude to 
bor. “They have acted in accordance 
ith the British tradition of giving both 
des < chance. It is recognized that 
bor has statesmanlike men within its 
nks-——men like }. r Clynes, who, in 
pe War, succeeded Lord Rhondda 
H. Thomas, the rail- 
and Frank Hodges, who 


as 


Dod controller : f. 
ens leader: 








By H. BUTCHER 


expression in the newspapers. They are 
not destructive like the revolutionaries. 
They want to see a better state of things 
in the world and they are just as much 
entitled to consideration as the financier 
and the sportsman who get special pages 
devoted to their interests. 

“What we have to realize is that labor 
growing power all over the world 
with a big propaganda, and the suppres- 
sion or distortion of news by the ‘cap- 
italistic’ not get rid of the 
revolutionaries ; embitters them, and 
encourages their destructive activities. 
What the press of America and Great 
Britain must do is to strengthen and 
stabilize that great mass of sane labor 
opinion which would be prepared to give 
full credit to a press that provided it 
with truthful news. In York, if 
I may select examples haphazard 
fashion, suppose the Times, the World 
or the Tribune made the experiment of 
reserving some of its columns for labor 
news and articles—such an action would 
be of enormous value. Much would de- 
pend upon the way it was done, I admit, 
but confidence could be gained by in- 
sisting upon accurate news. In England 
the Daily Mail, which is regarded by the 
workers as the very essence of the ‘cap- 
italistic’ press, has given labor informa- 


is a 


does 
it 


press 


ci 
New 
in 


EpttortaL Note: The writer of this article is an English newspaper man, who is 
now in New York as correspendent for newspapers in London and _ Liverpool. 
came to the front during the coal strike tion, sometimes in the — of labor 

and that following them are many itself. It certainly can be done.’ 
sanely constructive thinkers and doers Samuel Gompers does not think there 
whose views and activities should find is any hope of the press conducting a 


serious self-examination, but Philip 
Gibbs, despite his reputation for pessim- 
ism, considers that there is a reasonable 
chance. Gompers is of the opinion that 
even if such an examination were made 
it would be biased and fruitless, but 
Gibbs thinks it might be the beginning 
of a better understanding between cap- 


ital and labor. He is for publicity all 
the time. If there are grievances, let 
them be stated; if there are strikes, let 


the public know the facts on both sides. 
In of the economic chaos of the 
world everything possible must be done 
to find the way out. 
“There are certain 
questions that must be 
stated. “Questions like, 


vie Ww 


fundamental 
answered,” he 
‘What is a fair 


big 


living wage?’ ‘What constitutes a full, 
free life?’ and ‘What are reasonable 
working hours?” These would receive 


labor section of the 
would be written by 
by men who, either in the 
or their journalistic work, or 
in both, had made a special study of 
labor questions, and could deal with 
them in a manner that would command 
respect. In England, the colleges are 
full of young men who are discussing 
with the keenest rewaieny and intelligence 
the problems of the and 


consideration in the 
newspapers and 
labor experts ; 
university 


economic day, 








ABOR news ought to be scien- 

tifically organized by the press. 
A special 
paper ought to be devoted to a 
description of labor activities con- 
ducted by a special staff of ex- 
perts. There must be ventilation 
for all classes of the community 
in the present unrest of the world 
if we are to find the way to social 
order out of this chaos. The press 
of America and Great Britain 
must do all it can to strengthen 
and stabilize that great mass of 
labor opinion which would be pre- 
pared to give full credit to a press 
that provided it with truthful 
news. 


section of every news- 





PHILIP GIBBS. 

















the 
not 


their brains ought to be utilized in 
journalistic field. In America I do 
to what extent the students are 
interested along similar lines, but I do 
know that in the many schools of jour- 
nalism you have the means of training 
men as experts for the scientific organ- 
ization of labor news, and for its presen- 
tation in a fair and accurate manner. 
Think of the time and talents and energy 
put into the sports pages. Good, let it 


know 


go on; but let a labor department be 
created in every newspaper office to put 
just as much time, talents and energy 


into the preparation of news and articles 
of vital importance to working men and 
women.” 

There was a time when Philip Gibbs 
had a very gay outlook on life. He must 
have had, otherwise he could never have 
written “The Street of Adventure.” It 
would not be fair to say that he has lost 
that zaiety—he still has time for fiction 

but a first-hand acquaintance with the 
war, and the memory of the starving and 
dead of present-day Russia gives him a 
serious outlook on life. That is why he 
all he can to get people to face 
facts, and to solve their troubles by full 
discussion. A great deal of the trouble 
in the economic world today due to 
the absence of reliable news about cap-~* 
ital and labor, and to the mutual sus- 
picion that exists. If Jabor received its 
fair share of the news in the “capital- 
istic” papers, that would remove one of 
the of bitterness and misunder- 
standing. 

“The press must regain the confidence 


does 


1s 


causes 


of the public,” is the view of this On- 
looker of Life whose field of investiga- 
tion is the world itself and who is for 


ever watching the deeds and sensing the 
desires of men. “We are at a period in 
the history when I think the 
journalist has a great responsibility and 
wonderful opportunity. At the present 
time journalism has sunk very low. I 
think it has sunk lower than it has ever 
been since the old bad days long ago. 
“The public has a great suspicion of 
journalism and journalists, a suspicion 
that is largely justified. The justifica- 
tion is that when the public takes up its 
newspaper it expects to get the truth, 
and it does not get it. This can be said 
of other news besides labor news. Be- 
fore the war there was—in England at 
rate—a certain assurance that the 
presentation of facts by the special cor- 
respondent and by the ordinary reporters 
presented a fair and accurate picture of 
the world. Since then people 
pecially labor people—that their paper 
does not give them an accurate presen- 
tation, that the facts themselves have 
doctored, and that each paper 
items of news to suit 
(Continued on page 37) 


world’s 


any 


feel—es- 


been 
lects 


se- 


its 
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TO EXTEND NAVY RADIO 
USE FIVE YEARS 


Senate Committee Amends House Bill 
So That Navy Can’t Cut Prices of 
Private Companies Except 
Between U. S. and Orient. 


Epitor & PuBLisHErR) 


Wasuincton, D. C., Jan. 19.—The 
Senate Committee on Naval Affairs, in 
reporting for favorable action House 
Joint Resolution No. 7, extending to 
June 30, 1927, the Navy Radio communi- 
cation privileges to newspapers, has been 
obliged to yield something to the pres- 
sure of opponents to Government enter- 
prise in competition with private busi- 
ness. Senator Poindexter, of Washing- 
ton, proposes an amendment to existing 
law so as to require the Navy to charge 
the same rate on press as 
charged by private-owned and operated 
stations, except between the United States 
and the Orient. 

The text of 


Telegraph 


messages is 


the amendment follows: 

“ProvipeD, that the rates fixed for the 
reception and transmission of all such 
(the words ‘all such’ being inserted in 
lieu of the word ‘Commercial’) mes- 
sages other than press messages between 
the Pacific Coast of the United States, 
and the Orient (the words “between the 
Pacific Coast of the United States and 
the Orient’ being added), shall not be 
less than the rates charged by privately 
owned and operated stations like 
messages and service.’ 

In explanation of 
dexter stated: 

“The effect of the first change is that 
newspapers and press associations are 
required to pay the same rates for press 
messages which are charged by privately 
owned and operated stations for the 
same kind of service, except on the 
Pacific Coast, for the reception and trans- 


for 
Poin- 


it, Senator 


mission of messages passing between 
the United States and the Orient. At 
the present time the Navy Department 


charges lower rates than do the pri- 
vately owned companies for quick ser- 
vice between the Pacific Coast and Ha- 
waii and Guam. 
“The committee 
sufficiently low to 


that a rate 
communi- 


believes 


encourage 


cation with the Orient should be made. 
In the Atlantic Coast the newspapers 
and the press association have hereto- 


fore paid the Navy Department the same 
rates as are charged by privately owned 
corporations, although the joint resolu- 
tion of June 5, 1920, would have permit- 
ted lesser rates. The requirement for 
equal rates was proposed in this amend- 
ment because of the unrestricted use to 
June 30, 1927, of the Navy Department 
service for messages authorized 
by the proposed changes in the second 
proviso.” 

After dwelling on the wisdom and 
the necessity for extension of the radio 
communications act to June 30, 1927, in 
the interest of the newspapers, and press 
associations, Senator took 
cognizance of the growing demand for 
improve d 


press 


1 


Poindexter 


methods of 


news transmis 
sion between the United States and the 
Far East—the demand therefor voiced 
through Eprrorn, & Pusrisner having 


made already a deep impression in Wash- 
ington. 

He added: 

“In favorably 


ing resolution it is 


reporting this amend 
not the intention of 
the committee to open the question of 


Government operation or control of ra- 


dio service. The purpose is merely to 
assure to the news publishers of the 
country a continuous, undisturbed ser- 





vice to the date for the termination of 
Government operation radio stations for 


private uses.’ 
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NEW YORKERS ORGANIZE 


Newspaper Club Is Selected as Name 
By Big Vote 

More than 500 New York newspaper 
editors and reporters have signified their 
intention of becoming active members ot 
the new club which was formally 
launched at a meeting held in the As- 
sembly Room of the World Building last 
Tuesday. 


More than one hundred active news- 
paper men attended the meeting and a 
total of 461 ballots were cast in the 
voting on a name for the new club. 
The selected name, The Newspaper 
Club, received 187 votes and The 
Journalists’ Club was second with 123. 

Dr. W. E. Aughinbaugh, foreign edi- 


tor of the New York Commercial, was 
elected temporary chairman, and John 
R. Binns of the New York Tribune 
was selected as temporary treasurer. 

In order that the standard of the or- 
ganization might made known at 
once, the following resolution was 
adopted : 


be 


“Resolved, That the public be informed 
that the club about to be incorporated 
by this body represents the editorial and 
news departments of metropolitan jour- 
nalism; and that the public are also 
warned to guard against those institu- 
tions of individuals claiming to represent 
newspaper men who solicit or beg funds 
upon promises, direct or implied, that 
they can influence the publication of 
favorable articles in newspapers or 
prevent the publication of unfavorable 
reports 

“No organization in this city can exert 
such influence upon any newspaper, and 





we hereby pledge ourselves as far as 
possible within our power to protect the 
public against such misrepresentation 
and with that purpose in view we re- 
commend that a clause be included in 


the Constitution of the new 
lishing a 
force 


club estab- 
on Ethics to en- 
the doctrine we have already 


adopted.” 


ommittee 


DETROIT NEWS NAMES LUTZ 


Seven Booth Papers Also Appoint Him 
Their Western Representative 





The Detroit News, effective Feb- 
ruary 1, will transfer its Western ad- 
vertising representation from John 
Glass to J. E. Lutz, Tower Building, 
Chicago, who now also represents the 
Washington Star, Indianapolis News, 
Baltimore News and American and 


Montreal Star. The Fastern represen- 
tation remains in charge of I. A. Klein, 
New York 

Mr. Lutz also takes over on February 
1, Western 


the Booth 


representation of seven of 


papers of Michigan—Grand 
Rapids Press, Flint Daily Journal, 
Saginaw News-Courier, Jackson  Citi- 
zen-Patriot, Bay City Times-Tribune, 


Muskegon Chronicle, 
Times-News. I. 


Eastern 


and Ann Arbor 
A. Klein continues as 
representative. The recently 
Kalamazoo Gazette of the 
Booth group is represented by Williams, 
Lawrence & Cresmer in New York and 
Chicago 


acquired 


FLYNN N. Y. GLOBE “M. E.” 
Had Been City Editor Ten Weeks— 
Bliven Associate Editor-in-Chief 
John T. 


7 Flynn, appointed city editor 
of the New York Globe ten weeks ago, 
has been made managing editor of that 
paper, it was announced this week 

weeks ago Mr. lynn was made 
of the Globe and with the 
of Bruce Bliven to the post 
of associate editor-in-chief, he 
meted to 


Some 
city editor 
succession 
was 
the managing editorship. 


pro 


SPOTLIGHT TURNED ON 
SHIP BOARD ADS 





Representative Byrnes Expected to 
Lead Investigation—Irregularities 
Alleged in Placing of 


Advertising Contracts 


(By Telegraph to Epitor & PusBLisHeEr) 


WaAsHINGTON, D. C., Jan. 19.—Just as 
Congress began prying into advertising 
methods and contracts of the United 
States Shipping Board, Attorney General 
Daughterty announced to-day that the 
Department of Justice was not investi- 
gating the charges of “Advertising Jug- 
gling” filed with his department against 
Albert D. Lasker, Chairman of the Ship- 
ping Board. 

Representative Byrnes of Tennessee, 
Democratic member of the House sub- 
committee which handled the appropria- 
tion for the Shipping Board was ex- 
pected to take the lead in bringing be- 
fore Congress the whole question of 
official marine advertising. Several Sen- 
ators have been interested in developing 
the actual facts. 

Although the Attorney General did not 
‘deny that “information” alleging certain 
misapplication of advertising funds had 
been filed with the Department of Jus- 
tice, he made it clear it was not his pur- 
pose to lend any dignity to them by for- 
mal inquiry. The Administration view- 
point is that the “information” was simp- 
ly an attack on Mr, Lasker by a man 
embittered by dismissal from a Ship- 
ping Board position. 

There is a disposition to regard with 
some seriousness the situation respect- 
Matthew B. Claussen, advertising 
manager of the Shipping Board, on the 
ground that his wartime connections 
might be employed in the effort to drive 
him f office. He advertising 


ing 


from was 
manager of the Hamburg-American Line 
during the days of the Von Bernstorff 
and Albert propaganda activities. 

Chairman Lasker already has launched 
a broadside against Herman Laue, for- 
mer advertising manager of the Board. 
Testifying before the House Appropria- 
tions Committee, he sajd, during a dis- 
cussion of salaries of advertising ex- 
perts: 

“From a life-long experience in ad- 
vertising, that advertising conducted by 
Laue seemed to me incompetent and 
wasteful, and although the prior adver- 
tising manager was only getting $4,000 
a year, to my mind, from what I saw 
of the work, he was the highest paid 
advertising man in America; | mean for 
the type of advertising that was being 
done.” 

In response to an inquiry by Eprror 
& PupiisHer, Chairman Lasker's office 
issued a categorical denial of a state- 
ment that a $900,000 Shipping Board 
contract had been let to the Gundlach 
\dvertising Agency, alleged to have been 
simply an operating medium for Mr. 
Lasker’s own organization, Lord & 
Thomas. 

\ careful sifting of all the 
issue appears likely. 

\ memorandum of the “charges” en- 
tered against the Shipping Board chair- 
man at the Department of Justice em- 
bodies a number of direct statements, 
chief of which are the following: 


points at 


First—Chairman Lasker ignored a 
Shipping Board resolution calling on him 
for a statement of results of the nation- 
wide survey on advertising by the Ad- 
vertising Agencies Corporation. 

Sreconp—He “entered into an under- 
standing” with Gundlach, who was con- 
ducting a “mail order” advertising busi- 
ness in Chicago; proposed that Gundlach 
take into the Gundlach Advertising 


\gency a man named Carey who would 


provide adequate capital to swing , 
Shipping Board contract. 

Tuirp—Chairman Lasker then “s 
ected D. J. Brundage, at that times 
vertising manager of the board, toay, 
the contract for passenger vessels to 4 
Gundlach Agency; the contract amoul 
ing to $900,000, and commission fees. 
the agency being from $200,00 
$250,000.” 

FourtH—That prior to obtaining ; 
Shipping Board contract the Gund, 
Agency had a “small obscure of 
called by advertising men a ‘hole ins 
wall’ in a building near Times Sqy 
New York. Directly after obtains 
the $900,000 contract, it opened wy 
sumptuous office in New York City, y 
a suite of rooms in one of the most, 
pensive sections of the business distri 
Further allegation is made that $10j 
of Shipping Board funds were tum 
over to the Gundlach Agency in 
form of “advance payments.” 

Frrru—That rumors of a Cong 
sional investigation reached the ears 
D, J. Brundage who refused to “bes 
goat." That Lasker thereupon g 
Brundage a “fat commission, said 
amount to more than $25,000” and ¢ 
Brundage packed his grip and took 
wife and family to London on persm 
business for Mr. Lasker and also! 
the Lord & Thomas Advertising Ageq 
in which Chairman Lasker has a 
trolling financial interest.” 

SixtH—Specific attention is directel 
the association of Mr. Claussen with 
Hamburg-American people at the tin 
the disclosure of the German propaga 
activities. 


LIABLE FOR ERRORS | 
SLACKER LIST 


Appellate Division of N. Y. Sup 
Court Holds Person Wrongfull 
Included May Sue for Damages, 

Reversing Lower Court 


The right of 
been 


i person whose name 
wrongfully included in a sla 
list to sue the newspaper publishing 
list for damages was upheld by the 4 
pellate Division of the New York 
preme Court on January 13 in aa 
brought against the New York Worl 
one Charles J. Hyman. The dees 
reversed the lower court. The new 
ing holds that: 


Whatever may be the immunity of the? 


Department for the publication of the 
and as to this we express no opinion, cert 
that immunity did not extend to a news 


that published it, even though actuated ¥ 
sense of duty and for the general good a 


State. The privilege, if any, is a qualified 
not an absolute one. If any justification 
ists for the publication, it must be fount 


facts, which do not appear from the compl 
and which must be asserted as a defense 
an answer. 

The decision granted the Press ? 
lishing Company permission to withé 
the demurrer and file its answer 
twenty days. The Court pointed 


that the answer might contain mé 
in justification which would prot 
sufficient defense when the case 


heard by a trial judge. 
The Hyman suit was the first t 
heard of many cases filed in New ! 


and in other states against newspa 
Depart 


which published the War 
slacker lists, and was regarded as 4 
Many other claims have been held a 
ing its outcome. 
McClure Again Chairman 

The Advertising Council of the! 
Chamber of Commerce has 4 
following officers: Chairmat 
Franis MeClure; vice-chairman, H 
}. Buckley and John H. Logeman. ? 

Mr MecClure’s fourth term if 
cxecutive chair. 
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000 
ing 4 AGAZINE men never criticize their 
und competitors. They tell us so when 
a we see them at golf tournaments—us- 
Sot ually when there is an advertising agent 
btai standing on the same tee. 
i The author of the Outlook s pamphlet, 
~ “The Magazines,” which Epiror & Pus- 
al LISHER reprinted last week, no doubt 
listris considered carefully how he could slam 
$10) the newspapers without breaking this 
turmime Magazine tradition. So he says he has 
S discovered that there is no competition 
" between newspapers and magazines. 
: Therefore, since you don’t knock a com- 
‘one petitor when you knock a competitor 
i who is not a competitor, his conscience 
ng is quite clear. ? os ; 
+ We are glad he possessed this giit of 
i logic, because it left him free to produce 
. FE truly funny document. 
al “The Magazines” is not intended to 
also ae DC funny ; indeed, the author’s purpose 
Ne is serious to the point of grimness. It 
“SB may even worry a few already bewild- 
= ered advertisers—particularly the new 
ones. In view of this it will be inter- 
recite esting as well as entertaining to con- 
“a sider some of its curious statements. 
pag SMOKE SCREENS OF RHETORIC 





Magazine gentlemen are famous for 
their smoke screens of rhetoric. Give a 
magazine man an advertising prospect 
who is staring fixedly at a few hard 
= facts that interfere with the sale of mag- 
ie azine space, and you can gamble on him 
to turn loose a silvery vapor of words 
Swhich obscures the business landscape. 
lf 































ages, he makes it thick enough there is 
a chance that the prospect will reach 
hand for help before he is wholly swal- 


lowed by the rising billows of sound. 
This well-known device comes to mind 
when you read “The Magazines.” It is 
so full of beautiful and befogging words 
that one cannot help feeling education 
isa grand thing. Can’t you imagine ex- 
pressions like these, with which the book- 
let is adorned, creeping slowly upon the 
bewildered advertiser, closing in upon 
him, gradually wringing from him a ery 
of surrender or a shout for help!— 
“Centrifugal sweep of magazine circu- 
lation.” 
“Permeating 


hing 
the 4 
‘ork q 
naa 
W orld 

dees 
new 


f the ¥ 

the 
» cert 
news 


ated potency of the maga- 


“Temperamental affinity—social or in- 
tellectual kinship.” 

“This penetrating and abiding in- 
tmacy with which the magazine adjusts 
itself tor the prejudices and confidences 
of the reader. 

“A battle for beauty 
field of aesthetics.” 
“Magazine specialization taps the vast 
and enigmatic field of sociology itself.” 

“It projects its cables along the subtle 
zones of social demarcation.” 


defens 
ess I 
witha 
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nted 
n ma 

prove 
case 


waged on the 


rst . Awruc Price of Success 
nad ; These are the things you miss when 
oil ou quit the magazines and go into the 
pe OU bo” says the author. BUT 
ida bead SELL GOODS M ith news- 
advertising. He admits that sev- 

ral times, 

But, oh, the price of this success! 
lan Quit the magazines, he asserts, and 
the Wu are no longer a national advertiser, 
has e@mmhere being only two real national me- 
irmat, tiums—magazines and = direct-by-mail. 
n, Ho he latter is barred because of high 
nan. ? Ost. This “leaves the magazines as the 
m if ole Carriers of national advertising.” 

The Outlook's woe over the army of 


Editor & Publisher for January 21, 


1922 








By WILLIAM A. THOMSON 


of Adver 


tising, American Newspaper Publishers Association 

advertisers who have gone into news- paper advertising makes possible, as 
papers knows no bounds. In his dis- something dangerously unworthy, and to 
tress the author refuses to remember come back to the beautiful contempla- 
that for many years the newspapers have tion of “centrifugal sweep’ and “intel- 
carried the bulk of national advertising, lectual kinship” and “permeating po- 
that in 1921 the money spent for na- tency” and the “enigmatic field of so- 
tional newspaper space was more than ciology itself” which the magazines so 
twice as much as that spent in the mag- gloriously, luxuriously and expensively 
azines. He declines to think of this offer. 

wave of newspaper copy as anything If this is not enough, he reminds ad- 


more than a temporary flurry. It is due 
wholly, he asserts, to “the frantic de- 
mand for the quick translation of copy 
into sales.” 

But, ye suppose it should be a 
permanently fixed condition! He warns 
the national advertiser to get his mind 
off the selling of goods which news- 


gods, 


vertisers that newspapers, as purely local 
mediums, are classed with “theater pro- 
grams, hand bills and sandwich men,” 
thus making complete the mental an- 
guish of the advertiser who expects 
advertising to sell goods. 

Growing calmer as he proceeds, the 
author of “The Magazines” once more 





ONTARIO ADVERTISES IN ITS NEWSPAPERS TO 
END UNEMPLOYMENT 
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PUTTIN TPL ITT) 


HE Ontario Government has decided 

to test newspaper advertising as a 
means to end hard times and unemploy- 
ment. Under direction of James H. H. 
Ballantyne, deputy minister of labor, a 
series of nine advertisements, 10 x 14 
inches in size, are being inserted twice 
a-week in the daily newspapers of the 
province. In these advertisements, one 


of which is shown above, the government 
appeals first to the general public and 
individually 


then to the manufacturer, 
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of the world today 1s the production, distribution 


factones and workshops curtailing production. and 


leness, is a condition unworthy of the 


statesmanship and common sense of the Canadian people. 
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the wholesaler, the retailer, the builder, 
the banker, the farmer and the workman, 
advising each class what it can do to re- 
lieve the situation. The idea underlying 
the campaign is that, if selling costs are 
reduced and consumers are persuaded 
that they are not being charged unreas- 
onable prices, the buying strike will be 
broken. Increased purchases will mean 
increased production which in turn will 
gradually absorb the masses of men at 
present out of work. 


~ 


}} THOMSON REPLIES TO “THE MAGAZINES” 


Director of Bureau of Advertising Finds the Outlook’s Chief Complaint Against Newspaper Advertis- 
ing Is that It Sells Goods—A Beauty Battle that Shocked an Overall Manufacturer 


insists that newspaper advertising will 
“drive the consumer at once into a given 
store at a specified time to make a pur- 
chase,” but that advertising agencies 
think a lot more of magazine advertis- 
ing 

When he gets down to the compilation 
of a list of “products named almost at 
random,” each one of which “has at- 
tained and held its eminent national po- 
sition either entirely or almost entirely 
through magazine advertising,” he gives 
us several pleasant surprises. He notes 
Gillette Razors, Coca-Cola, Lux, Postum 
Cereal, Simmons Beds, Victor Talking 
Machines this list of magazine 
victories. Among the seventy-five others 
mentioned there are few that are not 
being well advertised today in the 
dailies, but it is plain he does not believe 
what he sees in the newspapers. 


among 


SoME PLEASANT SURPRISES 
“Newspaper journalism,” he says, “is 
in its essence, cursory, fugitive, frag- 


mentary and flashy. It does not pretend 
to employ the reflective, studied, finished 
judgment of magazine journalism.” 

One wonders that this “reflective, 
studied, finished judgment of magazine 
journalism” does not, in this instance at 
least, extend to the advertising depart- 
ment, but the Outlook man does not 
give you time to think of that. He hur- 
ries on to show what a tough job it is 
“to cover the country” through the news- 
papers. You have to consider 2,200 
dailies in any effort to blanket the United 


States, he declares and by a system of 
figuring all his own he proves that mag- 
azine space, which costs abcut three 
times as much as newspaper space is, 
after all, much less expensive, if you 
only have a little faith in the “centri- 
fugal sweep” of magazine circulation. 


He dwells solemnly and mysteriously on 
two newspaper advertising failures—a, 
cigar and a cereal—but naturally he 
does not rattle the well-known skeletons 
in the magazine closet. Neither shall 
we. Let us pray that we be not tempted. 

In the same way that a policeman 
wears a shield, so you may know that 
he a policeman, the Outlook’s book 
proclaims its preference for magazine 
advertising. Were it not for that, some 
portions of it might be mistaken for a 
preachment on the power of newspaper 
For example: 


is 


advertising 
THE 


“Reading a magazine voluntary 
act, while reading a newspaper is an act 
of necessity, mechanical and almost in- 
voluntary.” 

This, together with 
assertion that newspaper 


Poor HovusewiFe 


i a 


the oft-repeated 
advertising “in- 


jects speed” and gets results with the 
consumer, would seem to reassure the 
newspaper advertiser that he has not 


wholly gone astray, but presently the ad- 
vertiser is asked to consider the predic- 
ament of the consumer who buys through 
a newspaper ad. How, he asks, can 
such a consumer tell in what other 
cities the ad is appearing? Terrible the 
plight of the poor housewife who pur- 
chases soap advertised in her winter 
home without first ascertaining whether 
or not it is also advertised in her sum- 
mer home 

fut right here the auther strikes 
twelve again—almost thirteen. He un- 
doubtedly feels that only magazine read- 

(Continued on page 18) 
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A. R. KESSINGER IS ELECTED PRESIDENT 
OF N. Y. ASSOCIATED DAILIES 





Rates for State Advertising Agreed Upon—Press Rates in Phone 
Messages Declared Impractical—Merriam Presents Members 


with Souvenir 


History Book 





At ANY, N. Y., Jan. 17.—One of the 

best meetings in the history of the 
New York Associated Dailies ended to- 
day with the elec- 
tion of A. R. 
Kessinger of the 
Rome Sentinel as 
president; F. H. 
Keefe. Newburgh 
News, vice-presi- 
dent, and Henri 
M. Hall of the 
jamestown Jour- 
nal, secretary- 
treasurer. Under 
the direction of 
F. A. Merriam of 
the Mount Ver- 
non Argus, re- 
and by means of a 
form of discussion, much 
ground was covered during the one-day 
session. A pleasing feature was 





‘A. R. Kessincer 


President N.Y.A.D. 
tiring president, 
question-box 


the presentation to members, with the 
compliments of Mr. Merriam, of a 
beautifully printed souvenir book 


giving a history of the New York Asso- 


ciated Dailies, the State Press Associa- 
tion and the State Publishers’ Associa- 
tion, with pictures of present and past 
officers and men responsible for the 


building up of the organization. A spe- 
cial vote of thanks was tendered Mr. 
Merriam in appreciation of his work. 
The Association approved a form of 
bill drafted by its legislative committee, 


for presentation in the Assembly, de- 
signed to put on a definite basis the rates 
charged by newspapers for state ad- 
vertising required by law: 

The bill provides that: 

“The charge for the publication of a digest 


local nature, 
Resolutions, 


laws of a 
Concurrent 


of General Laws and 
if such be authorized, 1 
Constitutional Amendments, Tax Sales, Official 
Notices and all other state and county matters 
required by law to be published in the news 
papers of the State shall be at the fixed rate 
of three cents per agate (five and one-half 
point) or nonpareil (six point) line of .a 
column width not less than twelve ems, pro 
vided, that in computing such charge per line, 
the line shall average at least six words, display 


copy, agate measurement (14 lines to each inch) 
12 to 13 pica ems wide, depending on the 
make-up of the paper publishing such display 


copy, for each insertion in newspapers having 
less than three thousand circulation; four cents 
per line for such newspapers having more than 
3,000 circulation and less than five thousand; 
five cents per line for such newspapers having 
more than five thousand circulation and less 
than seven thousand five hundred; six cents 
per line for more than seven thousand five 
hundred and less than ten thousand; and one 
cent per line in addition to the six cents for 
the initial ten thousand circulation, for each 
additional five thousand circulation possessed 
by such newspapers until the maximum rate 
of fifteen cents per line (fifty thousand to 
fifty-five thousand circulation) is reached, to 
which 2c per line shall be added to the initial 
insertion charge on each separate advertise- 
ment. 

“In reckonin 
he made for 


line charges, allowance shall 
fate lines, paragraph endings, 
titles, signature, and similar short lines as full 
lines where the same are set to conform to 
the usual rules of composition. 

“Every newspaper designated for the pub- 
lication of laws herein provided and making 
claim for compensation must be established at 
least one year, entered in Post Office as second 
class matter, and he printed and published in 
the town or city of its Post Office address and 
shall attach to such claim an affidavit of the 
circulation of such newspaper and file a copy 
of its report to government or the Audit 
Bureau of Circulations, which shall be used 
as the basis of circulation rating. 

“Papers unable to file either report shall 
accept the minimum rate per line until such 
time as they establish to the satisfaction of the 
Secretary of State sufficient circulation to en- 
title them to a higher rate. 

“It shall be the duty of each board of 
supervisors in the several counties of the State, 
im. making out the assessment-rolls, to assess 
and levy on the taxable property of the county 
whose representatives they are, such sums as 
shall be sufficient to defray the expense of 
publishing the laws of a local nature applicable 


only to the county affected, in the newspaper 
designated. 
“All laws or parts of laws regulating the 


price for the publication of state advertising 


incons istent herewith are 


hereby repealed and 
this act shall effect 


take ” immediatel y. 


It was also voted to draft another bill 
defining and separating state from civil 
practices advertising, to enable the 


charging of different rates on the 
latter. 

The subject of the possible estab- 
lishment of a press rate on newspaper 


such as 
the New 


telephone messages, 
cently urged by 
Newspapers’ Association, thor- 
oughly the prevailing opin- 
ion being that the plan was impractical, 
due to the impossibility of differentiating 
between business and messages 
over the telephone, unless a representa- 
tive of the telephone company “listened 
in” in every conversation. The publish- 
also feared that the phone 
panies would be led to make up any 
such cuts in rates by installing the 
“meter system” in small cities that now 
have unlimited call privileges. The 
sociation therefore declined to act on 
the idea. 

Other brought 
“question were that: 

Practically no newspapers reduced ad- 
vertising rates during 1921, and all in- 


was re- 
England 
was 
discussed, 


press 


ers com- 


as- 


points 
box” 


out by the 


creases in lineage were on “local” 
rather than “national” business, There 
was some falling off in lineage, but re- 


ports invariably showed higher incomes 
than 1920. Members were interested in 
the plan of one paper which increased 
its rates 10 per cent and put into effect 
a 10 per cent cash discount. The pub- 
lisher using the plan had little difficulty 
in convincing his fellow members of its 
practicability when he showed he had 
25 per cent more collected and 
25 per cent less being carried in his 
books than under the old two per cent 
discount days. 

It was agreed that the best way to 
maintain newspaper prices and adver- 
tising rates is to give better service and 
charge what it costs to render it, plus a 
fair profit. In this discussion reports 
indicated that demands from national 
advertisers for lower rates have notice- 
ably fallen off in the last six months, 
indicating that the advertiser is waking 
up to the comparison of newspaper rates 
with magazine rates and what he gets 
for his money in each. Many publish- 
ers said they are investing money saved 
in newsprint in giving greater service to 
readers and advertisers. 

Most reports showed no _ reductions 
had been made in subscription or sell- 
ing prices, the several publishers who 
did reduce making only slight increases 
in circulation. 

Circulation 


money 


schemes, such as insur- 
ance policies, golden number schemes, 
premiums, etc., were condemned. Not 
one member reported using them in any 
form. 

\s to the recent ruling of the Fed- 
eral Tax Department that newspapers 
may set up circulation promotion costs 
as invested capital and file amended 
returns on such-taxes paid in the past, 
the majority opinion was that the sav- 


ing wasn’t worth the trouble involved 
and it was generally preferred to let 
matters stand as they are. 

Sixty per cent of the members re- 


porting on business carried in 1921, 

compared with 1920, stated that it was 
better, 30 per cent reported slight losses 
and 10 per cent broke even. National 
advertising invariably was “off” in 1921 


1922 


but “local” in most 
made up the loss. Even in cases of less 
lineage, incomes were higher because of 
better rates. 

Discussion on the unit cost of circu- 
lation brought out that $6 per an- 
nual subscriber about represented the 
cost estimate of most members. 

American, German and British dry 
mats reported in use. Good and 
bad points were mentioned concerning 
all of them. The 
principal criti- 
cism of Ameri- 
can mats was bas- 
ed on their high 


cases more than 


were 


price, the main 
fault with Ger- 
man mats was 
that in many 
cases they were 
too thick for 


present types of 
casters, and the 
3ritish product 
is only now com- 
ing into the mar- 
ket and is on trial. 
The majority of 
having adopted the 
composing room system, 








MERRIAM 
Retir ring President 


members reported 
“non-distributing” 
but consider i 


wise to retain old type and cases for 
possible emergency uses, stich as acci- 
dents, over-rush of business, ete. 
Local news was rated first in im- 
portance in service to readers, with 
features and syndicated matter tor 


“luxury use” if desired. 

Complaints were registered that the 
government still shows no disposition to 
enforce the making of truthful circula- 
tion statements, as required by law. 
Suggestions for killing the practice of 


“Iving’ included “prosecuting for per- 
jury, with a free ticket to Atlanta, 
“paying a competitor’s dues in the 


A.B.C.,” “bringing the matter to the at- 
tention of the public and offering to 
pay the cost of an audit” and “writing 
to the Postmaster-General, personally 
asking for action on the enforcement of 
the law.” 

Rotogravure sections for small news- 
papers were pronounced failures in pro- 
ducing financial returns commensurate 
with their costs. 

Good results were reported in carry- 
ing advertising of suburban towns in 
sections with news of those towns at 
somewhat reduced rates, allowing for 
limitation of circulation on such sec- 
tions. 

Several methods of distributing pa- 
pers after offices close were mentioned. 
One publisher reported having arrange- 
ments with the telegraph company to 
deliver papers to late applicants at 15 
cents per copy and at a service cost to 
the newspaper of not more than $3.50 


a month. Others keep their offices 
open until as late as 8 o’clock with 
a boy at $8 a week or so in charge. 


One reported successfully using a News- 
box. 

Paper contracts were reported as be- 
ing mostly at $3.50, with the Great 
Northern highest at $3.75. Some paper 
has been offered at $3.35, but has been 
found for the most part unsatisfactory. 

John Clyde Oswald of the American 
Printer gave a splendid luncheon talk 
on Benjamin Franklin in honor of his 
216th birthday. 


Hugh A. O'Donnell of the New York 
Times told of the development of a 
metropolitan newspaper as exemplified 
by the New York Times. Henry N. 
Kellogg, of the American Newspaper 
Publishers’ Association explained labor 
conditions. 


Edmund Walker, accountant, gave an 
instructive talk on tax problems of 
newspapers. He urged the adoption by 


the association of a standard account- 
also gave 


ing Mr. Walker 


system. 


15.81 per cent on total income as q jy, 
rate of assessment, saying a publish} 
taxed higher than that had a reasongy, 
ground for protest and for asking ay, 
duction. A point he also made was 4, 
it is wrong for a publisher to pay fy 
tax on paid-in-advance subscription in 
come in instances where continuance 
the subscription contract carries gp 
into the following year. 
His contention was that the newspay 
has not earned such income until 4 
subscription contract is fully carried o, 
and that if, after tax has been pai 
paper for any reason is unable to reng 
the service contracted for, it must refy 
to the subscriber the amount left unjy 
filled. A suggested formula for copie 
puting paid-in-advance income tax ma 
by Mr. Walker is to multiply the num 
of paid-in-advance subscriptions by ¢ 
price charged and divide by two, payj 
tax on the resulting figure and leayig 
the rest over to the following year, 
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Those present at the meeting were: 


J. Kline, Gardiner Kline, Amstell 
dam Recorder; W. O. Dapping, Aubell 
Citizen; G. S. Griswold, Batavia Negi 
Fk. S. Underhill, Corning Leader; T,! 
Woods, Dunkirk Observer; F. E. Gg 
nett, Elmira Star-Gazette; W. A. Gp 





cey, G. B. Williams, Geneva Times: ! 
H. Mills, F. L. Re gers, Gloversyi 
Leader-Republican; W. G. Mastermg 


Hornell Tribune-Times; E. C. 
Loan, Hudson Republican; John 
Baker, Ithaca Journal-News; F. P. 

M. Hall, Jamestown Journal; Jay 
Klock, H. D. Frey, Kingston Freem 
John Crowley, Little Falls Times; ¢ 
Fitzsimmons, Lockport Union-Sun 


Journal; H. A. MacGowan, Middleto 





Times-Press; F. A. Merriam, Mo 
Vernon Argus; F. H. Keefe, Newh 
News; T. Harold Forbes, New Re 


Stars) Ax © 
zette; P. L. Clark, 
\lexander, Oswego 
Blain, Port Chester 

D. Salmon, Port Jervis Union; F 
cis W. Platt, Poughkeepsie Eagle-New 
A. R. Kessinger, Sentinel ; Jp 
Kk. Walbridge, Saratoga Saratogian: 
H. Congdon, W atertown Times; & 
mund Walker, on York; Hugh i 


Deuel, Falls 


Sun; J.! 


Niagara 
Norwich 
Times; Thomas 
Item; F. R. Salma 


Rome 


O'Donnell, New York Times; H.! 
Kellogg, Indianapolis; John ( “lyde ris 
wald, New York; John F. Redmm 


Eprtor & PusrisHer, New York. 


GEN. WOOD “RINGS THE BELL’ 


Photograph on Postal Uri 
Filipinos to Read Papers 





Puts 


Special to Epitor & PusLisHer from Its i 
Eastern Bureau. 

MANILA (by mail).—As his first m 
toward increasing the interest in! 
Filipinos in their vernacular press 2 
the English and Spanish-language 
lications of the Islands, Govern 
General Leonard Wood is sending bre 
cast postal cards bearing his own phe 
graph and a message encouraging ! 
reading of newspapers. 

The reason for the photographic ¢ 
bellishment of the message lies in 
fact that the Filipinos will at once m 
use of the postal cards to decorate tif 
“best rooms” and the Governor-Gene# 
brief note appealing for a_ better 
formed public will become a more ork 
permanent part of the island’s resided 
decorations. 

The newspapers of Manila are find 
ing the printing and distribution of 
postal cards. 





Catholic Writers’ Guild Entertais 

The Catholic Writers’ Guild of ™ 
York had its first benefit perform# 
at the Times Square Theater, Jat# 
15. 
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‘® plan to Train Own Printers Unanimously Endorsed—Association 


Approves Commission Compensation for Advertising Agencies 


—President Gannett and Other Officers Re-elected 





LBANY, N. Y., Jan. 18—The New 
A York State Publishers Association, 
in annual conv ention here today, decided 
to start a printing school at Cortland, 
N. Y., immediate- 


ly; voted unani- 
- mously to back 
the American 
TS Newspaper Pub- 
ae jishers’ Associa- 


tion in its stand 
for complete ar- 
bitration of all 
points at issue in 
the negotiations 
with the Inter- 
national Ty po- 
graphical Union 
and other labor 
S organizations for 
© the making of new international arbitra- 
tion contracts; supported unqualifiedly a 
‘SS proposal for an A. N. P. A. printing 
school fund; opposed the reduction of 





Frank GANNETT 





2 newspaper selling prices and the use ot 
i promotion schemes, contests, premiums, 
. cut-rates, etc, as “unjustified at this 


“Se time”; and unanimously passed a resolu- 
= tion endorsing the present publishers’ 
S commission system of remuneration for 
dvertising agencies. 

All the officers of the past year were 
S re-elected. They are: President, Frank 
Gannett, Rochester Times-Union; first 
vice-president, Edward H. Butler, Buf- 
falo News; second vice-president, Lynn 





SUBJ. Arnold, Jr., Albany Knickerbocker 

E Press; secretary, Charles Congdon, Wat- 
rie ertown Times; treasurer, Gardner Kline, 
a \msterdam Recorder. The executive 
Nex committee is composed of Franklin A. 
- Merriam, Mt. Vernon Argus; Edward 


BO'Hara, Syracuse Herald; Prentiss 
Bailey, Utica Observer; Ralph Bennett, 
Binghamton Press; and Frederick P. 
Hall, Jamestown Journal. 


ARBITRATION NEGOTIATIONS 





Labor, advertising agency commissions, 
taxation and legislation were the leading 
topics of discussion. The members were 


ELL’ MPofiicially informed that the International 
ypographical Union has stopped all 
Urgaetegotiations for formulating new inter- 


mational arbitration contracts with the 
ts] American Newspaper Publishers Asso- 
ation, to take the place of those expir- 
ng next April, refusing absolutely to ar- 








st mn. 
ge itrate points of so-called international 
aa aw governing shop practices which the 
- publishers found objectionable. It was 
call pnnounced that the A, N. P. A. sub- 
a ommittee on labor, which has been deal- 
1 ph ng with the I. T. U., will meet in New 
taal York January 26 and 27 for a confer- 
Ing nce with the board of directors to make 
. fae final decision on whether the associa- 
hic « ion will make any concessions to the 
3 In Mion or give consideration to a pro- 
ce Mgposal of the I. T. U. that a one-year con- 
ate Miract be signed by mutual agreement 
sent"iin the expiration of the present agree- 
— ent. The association instructed Pres- 
e orl 


dent Gannett, who is a member of the 
ub-committee, to record the New York 
ptate Publishers Association as “stand- 


§ pat” for complete arbitration or 
othing, 


























ep consideration was given the suc- 
Ess of the New York City Newspaper 
ublishers’ Association in inducing the 
ressmen’s union to arbitrate points of 
ternational law. It was generally 
Doked Upon as setting a precedent which 
Mould be followed up immediately by 
iblishers elsewhere who are having dif- 
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form 


Jans 




























ferences with their local unions. It was 
pointed out that the New York pub- 
lishers had carried their point because 
the owners together and were 
ready to face a strike rather than yield 
from their stand. Similar action 
urged in all cases of labor disputes. 


sto rd 
was 


It also developed that the International 
Typographical Union is ready now to 
negotiate new contracts for unlimited 
periods on the basis of a 48-hour week, 
practically all talk of a 44-hour week for 
newspapers after May 1 having died 
away. This was in accordance with in- 
formation published in Epiror & Pus- 
LISHER several weeks ago, 

Printers Repuctne Output? 

Some publishers reported a decided 
falling off in amount of work being done 
by printers who had signed up for 4% 
hours. One told of having to employ 
four more men than formerly to man 
his composing room, with less produc- 
tion to show for it. In this case also a 
shortage of apprentices is necessitating 
the employment of a journeyman printer 
to pull proofs and another to do bank 
work. Indications were that printers in 
some cases are cutting down production 
to create places for men out of work 
because of the union’s lost fight for 44- 
hours in the job shops. It seemed, too, 
that the need for apprentices to learn 
the printing business is greater now than 
ever before—as one publisher expressed 
it: “Printers are dying faster than new 
ones are being created.” 

H. N. Kellogg, labor commissioner of 
the A. N. P. A., commended the plan of 
starting an association printing school 
and urged the appointment of an asso- 
ciation manager, or paid secretary, to 
handle labor matters among his duties, 
on the plan adopted by the New Eng- 
land Newspapers Association, Reports 
on the school proposal showed that 85 
per cent of the membership had signed 
up to support it. It was agreed that each 
publisher should be assessed $25 per 
journeyman printer employed in his com- 
posing room during the first year in 
order to provide sufficient funds to give 
the institution a proper start. It was 
announced that the New York State 
Typothatae has assured support to the 
extent of promising to employ every 
school graduate in excess of those need- 
ed by the association. 

ATTEMPT TO RaAIseE FreicHt RATES 

Lincoln B. Palmer, manager of the 
American Newspaper Publishers Asso- 
ciation, called attention to a sudden pro- 
posal just made by the New York Cen- 
tral and the Delaware & Hudson Rail- 
roads to increase freight rates 10 per 
cent on newsprint from northern New 
York to eastern and southern points in 
the state. A committee was named to 
co-operate with the A. N. P. A. in op- 
posing the increase before the Public 
Service Commission and the Interstate 
Commerce Commission. 

Attention was also called to a bill just 
introduced in the New York State Legis- 
lature proposing to exempt labor unions 
from the provisions of the General Busi- 
ness Law prohibiting monopolies. The 
real purpose of the new bill, it was held 
by Mr. Palmer, is to nullify the Meyer- 
Martin Law passed by the last legisla- 
ture, breaking up the photo-engravers 
union’s control of photo-engraving prices 
in New York, A committee was ap- 

pointed to work with the A. N. P. A. in 
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STATE PUBLISHERS TO START 
PRINTING SCHOOL AT ONCE 
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opposing the proposed new legislation, 
which is officially known as Senate Bill 
No. 2. 

Provisions of the income tax laws af- 
fecting newspapers in the filing of their 
1921 reports were explained by Edmund 
Walker of New York. Most of the 
points he covered will be found in the 
report of the meeting of the New York 
\ssociated Dailies, in this issue. 

By invitation of the association, James 
O'Shaughnessy, executive secretary of 
the American Association of Advertising 
\gencies, spoke on the subject of adver- 
tising agency commissions. He said the 
present commission system of agency 
compensation the result of many 
development of the advertising 
business and that while all recognize it 
has many faults no method of paying 
for advertising service has ever been 
devised that could adequately take its 
place, 

“Commission paid by the publisher to 
the agent is the only thing that will 
encourage and enable the agent to main- 
tain and increase the volume of adver- 
tising,” Mr. O’Shaughnessy said. “If 
advertising volume is to be conserved 
relations between the newspaper 
publisher and the advertising agent must 
be 


1S 


\ ears’ 


the 


the dominating factors in the 
business.” 
Wuose Money Is It? 
Mr. O’Shaughnessy also took the 
stand that the money the advertiser 


puts into advertising in the form of ap- 
propriations handled by advertising 
agencies is not altogether the money of 
the advertiser but rather the money put 
into the advertiser’s purse as the result 
f the services rendered him by the 
advertising agent and the newspaper in 
their combined efforts in selling his 
goods to the consuming public in as 
efficient and economical a way as could 
not be done through any other means. 

“Tf the advertisers did not get re- 
sults in actual money return from his 
advertising, there would be mighty little 
advertising money spent and_ there 
would be few if any advertising agencies 
and newspapers in business. The ad- 
vertiser who wants to abolish commis- 
sions by the publisher to the agent only 
wants to break down your rates,” Mr. 
O’Shaughnessy asserted. “Likewise 
charges that advertising agencies place 
business only where they can get the 
highest commission die of their own 
foolishness, for the very good reason 
that an agency doing business in such 
a way would be soon found out and 
forced to quit because of lack of faith 
by newspapers and advertisers.” 

The grievance against agency com- 
missions will pass, as it has so aften in 
the past, Mr. O’Shaughnesy predicted. 
because the publishers control the ad- 
vertising agencies and they are satis- 
fied to do business under the commission 
system. Mr. O’Shaughnessy explained 
that the big work of the A. A. A. A. 
since its creation has been to put the 
financial affairs of its members in a 
condition to protect the publishers, who 
last year extended credit amounting to 
practically $200,000,000 to A. A. A. A. 
agencies. The net result of the A. A. A. 
A.’s efforts was that in 1921 not one 
member failed and not a publisher lost 
a cent of money. He estimated the to- 
tal volume of advertising carried by 
newspapers in 1921 as $600,000,000, of 
which the A. A. A. A. members hand- 
led approximately $250,000,000. 

Acencies Plan AHEAD 

“The agencies, under the present com- 
mission system of 15% and 2% cash 
discount, are able to create new busi- 
ness and plan ahead all the way from 
five to forty years for the develop- 
ment of more advertisers. Upsetting 
the present system would end all this 


creative work and wreck the agency 
business besides,” said Mr. O’Shaugh- 


nessy, who closed with a plea for the 
newspapers to co-operate with the A. A. 
A. A. in helping the member to strength- 
en themselves and render increasingly 
better He warmly ap- 
plauded for his talk and immediately 
the following resolution was moved and 
unanimously adopted: 

“Tt is the sense of the New York 
State Publishers Association that the 
great advancement made by advertising 
in the United States, as compared with 
other nations of the world, is due to 
the good influence and work of the ad- 
vertising agencies of America and their 
methods of doing business; therefore 
this association approves the present sys- 


service. was 


tem of publishers’ commissions to 
agencies and urges its continuance.” 
Free Pusticity 
Complaints were registered against 


demands for free publicity sent out re- 
cently by N. W. Ayer & Son and the 
William H. Rankin Company and also 
against letters by certain agencies stat- 
ing that if newspaper rates were not re- 
duced immediately no more advertising 
would be done with the newspaper re- 
ceiving the threat. 

Mr. O’Shaughnessy was asked to ex- 
plain something of the matters com- 
plained of. He said he knew nothing 
about the Ayer Agency, as it was not 
a member of the A. A. A. A., but that 
his organization was on record against 
[ publicity demands in connection 
with advertising accounts A. A. A. A. 
members handle. He also said the A. 
\. A. A. does not propose to cut rates 
but it is deeply interested in getting 
rates on a sound basis. He said the A. 
A.A.A. executive committee gave con- 
sideration to the subject of rates at its 
meeting last week and came to the con- 
clusion that newspaper rates in the main 
were not too high, but in some cases 
were decidedly so. Efforts will be made 
to obtain readjustment in such instances. 
In fact, Mr. O’Shaughnessy added, 
newspaper rates are today the nearest 
sound of any class of advertising media. 

The association decided to work with 
the Associated Dailies and the State 
Press Association to put state and le- 
gal advertising on a business-like rate 
basis. 

The fotlowing resolution expressed 
the views of the association on cutting 
selling prices and using schemes to in- 
crease circulation at this time: 

“Tt the sense of this association 
that reductions in newspaper selling 
prices are not justified at this time and 
that members should refrain from the 
use of contests, insurance premiums, cut 
rates etc., even in the face of falling 
newsprint prices.” 


tree 


is 


Beware oF CuttinGc Prices 


The resolution was adopted after a 
lively discussion during which L. B. 
Palmer of the A. N. P. A. warned that 
there is no guarantee that present news- 
print prices will continue. Mr. Palmer 
pointed out that the paper mills have no 
men cutting wood this winter, which 
forecasts a possible shortage in pulp 
and higher paper prices later in the 
year, especially if the volume of adver- 
tising should suddenly increase. 

At luncheon, Governor Miller was the 
guest of honor and speaker. He said 
the newspaper’s greatest responsibility 
lies in the maintenance of accuracy in 
its news columns. The editorial page 
is always subject to personal opinions, 
he said, but the news columns are sup- 
posed to tell the facts. When inaccu- 


racy or personal bias is allowed to color 
them irreparable damage is done to the 
public mind and the newspaper is not 
performing its most important func- 
tion—that of giving the news. 
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N. Y. JOURNAL REACHES 
NEW CIRCULATION 


Saturday Home Edition, With Feature 
Magazine and Comics, Sold 
865,012 Last Week—Did 
Not Hurt American 


The Saturday Home Edition of the 
New York Evening Journal, issued for 
the first time on January 7, has set a 
new mark in circulation for weekday 
evening papers. The first Home Journal 
sold for 3 cents per copy and the net cir- 
culation was stated by the Journal to be 
860,000. On January 14, as announced, 
the price was raised to 5 cents and the 
net circulation rose to 865,012. The nor- 
mal circulation of the Evening Journal 
on Saturday, prior to the introduction 
of the special Saturday features, was a 
little over 600,000. 

Most of the features in the Saturday 
paper are furnished by the Internation- 
al Feature Service, including double- 
page fiction stories, double truck sen- 
sational stories which run clear across 
the margin between two pages, a full- 
page fiction story by Jack Lait, editor 
of the International Feature Service 
Sunday magazine, and four new comics 
—“Better or Worse” by Tad; a new 
comic page by Herriman, “Krazy Kat,” 
“Jerry on the Job” by Hoban, and a 
new page by Hirshfield. 

The fashion page by Madam Frances 
is furnished by the Newspaper Feature 
Service, while a household page, a 
physical culture page and a pink sport- 
ing section are produced by a special 
staff. Beatrice Fairfax also furnishes a 
special page for this edition and the 
front-page is painted in colors by Grace 
Drayton. 

It is interesting to note that the New 
York Sunday American circulation has 
increased since the Evening Journal 
started its special Saturday edition. Last 
Sunday’s sale was stated to be 1,112,000. 

The Evening Journal is a member of 
the New York City News Association 
and a client of the International News 
and Universal Services. 


REPORT ON VIGILANCE FUNDS 


Accounts Certify to Receipts and Out- 
lay During Last Year 

“The Vigilance Fund, and other funds 
of the Associated Advertising Clubs, af- 
ter thorough investigation by chartered 
accountants, are found to have been 
properly administered,” Herbert S. 
Houston, former president of the Asso- 
ciated Advertising Clubs, chairman of 
a special committee on audit in charge 
of the examination, and also chairman 
of the board of trustees of the Viligance 
Fund, declared this week. 

The report was presented for Mr. 
Houston at the recent Buffalo meeting 
of the National Advertising Commission. 

The special Committee on Audit ap- 
pointed by President Mackintosh of the 
Associated Advertising Clubs on the 
authorization of the Executive Com- 
mittee acting at the instance of P. S. 
Florea, the retiring executive manager, 
consisted of William H. Ingersoll of 
New York, Lou E. Holland of Kansas 
City and William H. Johns of New 
York, and the Chairman, Mr. Houston. 
Houston 


Mr. says in his statement: 
“There was contributed approxim- 
ately $13,000 that was designated by 


sustaining members as being intended 
specially for Vigilance work. There 
was expended, during the same period, 
$70,481.75 for Vigilance work. 

“The records show that $106,100.36 
was collected from sustaining members, 
against which there is a charge of $25,- 
075.41 for the maintenance of the exten- 
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sion division of the association engaged 
in keeping members informed, selling 
new memberships, and collecting mem- 
berships, leaving a net return of $81,- 
024.95 received from sustaining mem- 
berships, of which $70,481.75 was used 
for Vigilance work. 

“A recent study of sustaining mem- 
berships by members of the headquarters 
staff of the association, indicates that 
more than $23,000 of sustaining mem- 
berships are paid by firms which have 
either specifically said their funds were 
for purposes other than Vigilance work 
or whose interest is clearly in the gen- 
eral work of the organization.” 








“Labor” After Million Circulation 

Editors of the official journals of the 
sixteen associated standard railroad la- 
bor organizations of the United States, 
at thei rannual convention in Washing- 
ton, D. C., January 5 and 6, decided to 
continue thei rcampaign started a year 
ago to build a million circulation for 
their official paper Labor, a weekly pub- 
lished at the Capital. The methods to 
be pursued include urging every lodge 
to subscribe for the entire membership 
and also for lodges to take steps to see 
that Labor is placed in the hands each 
week of every priest, minister and rabbi 
in their respective districts. It was con- 
sidered most important that the work- 
rs’ story should be properly presented 
to the church people of the nation, whom 
it is desired to make regular readers. 





New York Council Dines 


F. C. Rand, president of the Inter- 
national Shoe Company of St. Louis was 
the speaker at the luncheon of the New 
York Council of the American Associa- 
tion of Advertising Agencies. Mr. Rand 
who was introduced by H. A. LeBair, 
president of the New York council, 
spoke on “Keeping Factories Running in 
Slack Times.” H. J. Cochran, vice- 
president of the Bankers Trust Com- 
pany of New York and chairman of the 
Citizens Committee of the Near East 
Relief made a plea for the starving 
children of Armenia. 
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NEW N. Y. POST OWNERS 
MEET IN FEBRUARY 


Election of New Directors Scheduled— 
No Changes in Personnel Since 
Lamont Sold Holdings to 
Group of 34 


Stockholders, 34 in number, who last 
week purchased the New York Evening 
Post from Thomas W. Lamont, as told 
in Epiror & PusiisHer of January 14, 
will hold their first meeting early in 
February for the election of a new board 
of directors. No changes have been made 
in the directorate or staff of the paper so 
far under the new ownership, which is 
headed by Edwin F. Gay, president of 
the company under Mr. Lamont’s re- 
gime. + 

Practically all of the new owners of’ 
the Evening Post are well known in 
New York business and society circles 
and some of them, notably Frank L. 
Polk, Norman H. Davis, Franklin D. 
Roosevelt and George W. Wickersham 
have held high places in national affairs. 
Lawyers predominate in the roster of 
stockholders, which also includes two 
men listed as capitalists in Who’s Who, 
one railroad official, two bankers, a mer- 
chant and a number distinguished for 
philanthropy. 

All are known as Democrats or lib- 
eral Republicans and many of the new 
owners were identified with the pro- 
League of Nations forces in the last 
national campaign. 

Official announcement of the transfer 
which was made after Epitor & Pus- 
LISHER for January 14 had gone to press, 
appeared in the Evening Post of Jan- 
uary 13 as follows: 


“The stock interests of Mr. Thomas W. 
Lamont of the New York Evening Post, Inc., 
have been acquired by the following group of 
citizens: 

“Charles C. Burlingham, James Byrne, Nor- 
man H. Davis, Henry S. Dennison, Cleveland 
H. Dodge, Marshall Field, Edwin F. Gay, 
Maitland F. Griggs, August Heckscher, George 
H. Howard, Henry James, Sam A. Lewisohn, 
George O. May, Van S. Merle-Smith, Gerrish 
H. Milliken, William Church Osborn, Robert 
P. Perkins. 

“Frank L. Polk, 


Harold I. Pratt, John T. 
Pratt, Roland L. i 


Redmond, Franklin D. Roose- 





WE HAVE WITH US TODAY 











Photo by Keystone. 





Ponce de Leon must have had a very poor guide when he went hunting for a rather 
famous fountain because Liilian Russell came along several hundred years later 
and walked right into it—at least that was the guess of everybody at the dock 
when the George Washington sailed from New York this week with Alexander P. 


Moore, publisher of the Pittsburgh Leader, and his fair wife aboard. 


Mrs. Moore 


goes to Europe as a special envoy of President Harding, to study immigration in 
foreign lands. 





velt, Joseph H. Schaffner, Donald Scoy i; 
ley J. Shepard, Joseph E. Sterrett, Hao 
Phelps Stokes, Mrs. Willard Straight, 
Thorne, Jr., Martin Vogel, Paul 
burg, George W. Wickersham, 
Woolley and Owen D. Young. 
“The present management under Mr, Edvs 
F. Gay will continue. The change in OWne 
ship will not involve a change in the shg 
of the news or editorial policies of the 2 
ning Post. It will remain an independes 
soundly liberal newspaper. The tradition of, 
editorial independence long ago established , 
been finely upheld by Mr. Lamont ang » 
be maintained by the new owners, F 
“Mr. Thomas Lamont made the follog», 
statement: 7 


Samet 
tM. We 
Clarence y 


“In confirming the Evening Post's announy 
ment, I may add that my original Purchay 
of the stock three years ago was made large: 
in response to the hope expressed by mp 
friends of the paper that it should be enabjs 
as an entirely independent publication, to op 
tinue to render a useful service to this op 
munity. From the start, however, it 4 
proved impossible for me, owing to increagy 
pressure of other duties, to take any shy 
in the management of the property, and th 
fore I welcome the acquisition of my stocks 
Mr. Gay and his associates, many of them 
warm personal friends who are aware ty 
in their continuance of the Evening p 
traditions, they can count upon my conting 
and hearty good will.” "7 


CHURCH TO LONDON FOR I. Ny, 


News Service Makes Other Shifts ; 


Home and Foreign Bureaues 


Marlin E. Pew, Editor and May 
ger of International News Service, x 
nounces the appointment of David yf 
Church as Le 
don manage 
for Internation 
News _ Servi 
succeeding Ezi 
C. Reeves, wi 
returns to \ 
York. @ 
Church has } 
with the orga 
zation for sever 
years and f 
two years ky 
been office mam 
ger of Intem 
tional Nes 
Service at Wat 
ington. 

Frank E. Mason, formerly Bett 
manager, has been appointed Paris ma 
ager, and Siegfried Weyer from & 
New York office is in charge of Berk 

Charles H. Marks, Jr., of the ™ 
York staff, has been assigned to Ma 
ico City as a resident correspondent. 

Warren Wheaton, for years I. N$ 
man at Albany, has been transferred 
the Washington staff. He is succeet 
by R. Borst. 

Carl M. Elish of the New York 
has been assigned to the bureau at $ 
Louis, succeeding Kent Watson, W 
is transferred to the San Diego bu 


D. M. 


CuurcHu 


W. K. Nolan has been permanent 
assigned to the Washington bureau, i 
merly of the New York staff. 


Activities of A. A. C. W. Reviews 


Reuben H. Donnelley, E. T. Mer 
and Herbert Houston, three former Pp) 
idents of the Associated Advertist 
Clubs of the World, met informally J 
uary 19 at luncheon with the board! 
directors of the Advertising Club 
New York. The activities of the 
ciated Advertising Clubs of the Wot 
and the activities of the Vigilance \ 
mittee were reviewed at length by ti 
and also by H. H. Charles, vice-pré 
dent for the New York district of! 
A. A.C. W. Present at the luncheon 
Frank E. Fehlman, Mr. Donnelley, » 
Houston, Mr. Meredith, George 
ridge, Herman G. Halsted, Hat 
Wood, John M. Boyle, Charles C. Gre 
Walter Ostrander, George Lippint 
Brown, Frank Presbrey, Oliver B. Mf 
rill, Carl Hunt, and H. H. Charles. 
next regular meeting of the Directors 
the Advertising Club will be held J# 
ary 31. A dance will be held at 
club February 1. 
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UNDER OLD-TIME CIRCUS TENT 









Cages, Peanuts, Side Shows, Barkers—All Lent Atmosphere 
to Philadelphia Advertising Club’s Celebration of 
Ben Franklin’s 217th Birthday 
















































HE spirit of that most typical Amer- 
ican citizen—Ben Franklin—and that 
wally typical institution, the great 
American circus, joined hands, so to 
k, in this city January 17 in celebra- 
on of the 217th anniversary of the birth 
§ Poor Richard. The Poor Richard 
uh of advertising men was the sponsor 
or the celebration which took the form 
sf an elaborate dinner and entertainment. 
t was the club’s 17th observance of 
ranklin’s birthday. The dinner was 
nnounced as the “Poor Richard Circus,’ 
nd a sure-enough circus it was from 
tart to finish, 
Many of the readers of Epitor & Pvs- 
sur have in the course of their jour- 
ys visited Philadelphia, and while in 
e Quaker City have attended dinners 
d other affairs in the ballroom of the 
Bellevue Stratford Hotel. But they 
ould never have known the place last 
uesday night. In the foyer just out- 
de the ballroom were barkers and bal- 
yhoo men, side shows and the well- 
mown Punch and Judy contingent. 
When the diners entered the ballroom 
ey were confronted with a spectacle 
hat, to use the very mildest of terms, 
pmpletely flabbergasted them. All the 
fit and grandeur had vanished, for the 
oor Richardites had transformed the 
pace into a full-fledged circus tent in- 
rior. Great poles supported the “big 
bp.” Around the sides of the room ar- 
sts, working on great stretches of can- 
s, had created the perfect illusion of 
ng strings of “life-size” circus wagons, 
hind the bars of which growled fero- 
ous-looking lions, tigers, hyenas, etc. 
tings of vari-colored flags stretched 
om one end of the tent to the other. 
awdust covered the floor and as you 
oked across the room you saw on the 
age a new curtain on which were 
inted the faces and figures of a great 
rong of typical circus spectators. All 
ld there were about 1,000 people under 
big tent, the more than six hundred 
mn occupying the main floor, and the 
pmen the boxes. 
One of the several keynotes of the 
hner—perhaps it should be referred to 
the keynote—was the endorsement by 
club of the Sesqui-Centennial and 
pledge of the advertising men that 
y would not only do everything pos- 
le to make this World’s Fair in 1926 
certainty, but that they would also 
brk to make it the most successful af- 
t of its kind ever held anywhere. A 


unced in large letters “Philadelphia 


hnial—1926,” 











speakers, Senator Harrison, 











arty round of applause when he said: 


















me before Congress, 















































br Sesqui-Centennial celebration.” 
























cial draw-curtain on the stage an- 
vites the World To The Sesqui-Cen- 


little later in the evening one of 
pro- 
ed a hearty laugh and an equally 


Sometimes we Democrats do not vote 
h the Republicans on measures that 
But I can as- 
€ you that an occasion will come be- 
€ very long when I can guarantee that 
least one Democrat in the Senate— 
i I believe all the others will join 
will vote solidly with the Repub- 
ns, and that will be when the bill is 
hsidered, pledging Federal support to 


President Staples also touched on the 
Pposed World’s Fair when he said that 
Poor Richard Club had two main 


By E. A. MUSCHAMP 


objects to achieve during 1922—First, to 
set a higher and better standard of ad- 
vertising, and second to advertise to the 
world the Sesqui-Centennial. 

The first number on the program was 
the time-honored “Toast to Our Patron 
Saint, Benjamin Franklin,” which this 
year was delivered by Jarvis A. Wood, 
of the firm of N. W. Ayer & Son, and 
a prominent member of the Poor Rich- 
ard Club. 

Then the fun began in earnest. You 
will catch something of the spirit of the 
affair from the following announcement 
from the program telling of the opening 
number : 


CIRCUS PARADE 


The most stupendous long-winded cir 
cus parade ever shown on the small 
Bellevue stage. The same performers 
will pass and re-pass before the de- 
lighted audience, thus giving the Freu- 
dian complex of Length, Magnitude 
and Greatest Show on Earth. 


MONSTER 


\ll the features of a regular circus 
were in the parade—the red-coated band, 
clowns, freaks and animals. Following 
the parade came all kinds of circus 
stunts in which members of the Poor 
Richard Club and a number of clever 
amateur actors and actresses participated. 
Musical numbers rendered on all kinds 
of instruments, included popular songs 
in which the diners joined in the 
choruses. 

From time to time through the even- 
ing souvenirs were distributed among 
the men and women, through the cour- 
tesy of well-known Philadelphia manu- 
facturers and other equally well-known 
national advertisers. A special Poor 
Richard edition of the Philadelphia 
Record “burst on the scene” and news- 
boys supplied everybody with copies of 
this well-known Philadelphia paper con- 
taining a full account of the celebration. 

Philip C. Staples, former director of 
publicity of the Bell Telephone Company 
of Pennsylvania, now one of the vice- 
presidents of that concern, and recently 
elected president of the Poor Richard 
Club, acted as toastmaster. The speak- 
ers were: Miss Suzanne Silvercruys, of 

3russels, Belgium; Thomas L. Masson, 
editor of Life; and U. S. Senator Pat 
Harrison of Mississippi. M. Albert Sar- 
raut, head of the French delegation at 
the Disarmament Conference, scheduled 
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OREGON EDITORS PLACE 


ACCURACY FIRST 


Newspaper Conference at Eugene 
Adopts Prof. Dyment’s Code of 
Ethics—Piper Defends Press 
—Drake New President 


r January 21, 
as one of the speakers, was detained at 
Washington by official duties. Also at 
the speakers’ table were E. T. Stotes- 
bury, the well-known banker; Edwin S. 
Stuart, former Mayor of Philadelphia 
and former Governor of Pennsylvania, 
and former Mayor John Weaver. 

It was Miss Silvercruys’ second ap- 
pearance before the Poor Richard Club 
and she was welcomed with a hearty 
round of applause. Four years ago—the 
last year of the World War—she spoke 
at the Poor Richard dinner and told of 
the heroic struggles of her people. When 
she was introduced last Tuesday night 
she said: 

“Three weeks ago I was operated on 
for appendicitis and the first thing ! 
asked the doctor when I came out from 
under the influence of ether was 
whether I would be strong enough to 
speak before the Poor Richard Club on 
Franklin's Birthday. He said he thought 
I would, and I want to tell you that 
helped me a great deal and made my 
recovery easy.” : 

Miss Silvercruys said that the Belgian 
people were considerably disappointed 
over the peace that followed the War, 
but that they were counting a great 
deal on the friendship of the American 
people. 

Mr. was introduced as the 
man who originated one of the best- 
known and most successful of all adver- 
tising slogans—“Obey That Impulse!” 

In addition to the many funny stories 
that he told he struck a rather serious 
note when he said that he believed that 
if the world had an international sense 
of humor there would be no more wars, 
adding that no nation, if it could see 
how ridiculous war really was would 
ever again take up arms or provoke a 
conflict. 

Senator Harrison proved himself to 
he something of a humorist as well as a 
statesman when he said that he had 
great admiration for Philadelphia and 
Pennsylvania. 

“I like your politics up here in this 
part of the North,” he said, “for you do 
everything so smoothly. There is never 
any conflict between rival factions in 
this good city of Philadelphia! You live 
in a spirit of complete brotherly love!” 

Speaking about business conditions, 
Senator Harrison said that it was his 
belief that the ideas being inculcated by 
National Thrift Week constituted one 
of the important keys to the problems of 
the day. Business conditions are im- 


(By Telegraph to Epitor & PustisHer.) 


EuGeNg, Ore., Jan. 15.— Unanimous 
adoption of a definite code of ethics was 
the outstanding feature of the Oregon 
Newspaper Conference, held here Jan- 
uary 13 and 14 and attended by 70 ed- 
itors and publishers. In some ways it 
was the most important gathering of 
Oregon editors that has been held, in- 
cluding, in addition to the conference, 
special meetings of the State Editorial 
Association, the Associated Press and 
the United Press in this district. 

The code of ethics was prepared by 
Colin V. Dyment, Dean of the College 
of Literature, Science and Arts of the 
University of Oregon, and former head 
of the Department of Journalism of the 
University of Washington. It puts ac- 
curacy above all else. 

“We will not overplay news or edi- 
torials for the sake of effect when such 
procedure may lead to false deductions 
in the readers’ minds,” reads one section 
of the code. 

Mercy, kindliness and justice are cited 
as important in journalism. 

The code discourages the use of priv- 
ileged utterances and aims to protect 
the individual. 

Suppression of propaganda and rais- 
ing of the ethical standard of advertis- 
ing are also pledged. 

W. G. Hale, Dean of the Law College 
of the university, reported that a gen- 
eral revision of the Oregon laws affect- 
ing journalism was unnecessary. 

The feature of the annual banquet was 
a discussion of newspaper standards. 
George Cheney, publisher of the Enter- 
prise Chieftain-Record, criticised the 
press as corrupt, prone to misrepresen- 
tation and subservient to advertising. 

The challenge was taken up by Edgar 
B. Piper, editor of the Oregonian, who 
denounced as vicious that brand of liter- 
ature and comment which maligns the 
purity of American journalism. 

L. D. Drake of the Astoria Budget was 
elected president of the conference; A. 
E. Scott of the Forest Grove News, vice- 
president, and George Turnbull of the 
University School of Journalism, secre- 
tary. 


Masson 


proving, but prosperity isn’t here, he said, 
and then he added: 

“Advertising men believe, with Frank- 
lin, in thrift and economy, and you must 
bring the spirit of thrift and economy to 

(Continued on page 33) 





350 EXPECTED AT SEATTLE 


Hawaiian Banquet Will Crown Tenth 
Washington Journalism Week 


SEATTLE, Jan. 18—Three hundred and 
fifty newspapermen of the State of 
Washington are expected to attend the 
Hawaiian products banquet to be given 
at the Commons on the University of 
Washington campus the evening of 
January 28. The banquet is the con- 
cluding feature of the Tenth Annual 
Journalism Week, January 23 to 28. 

At the banquet, poi, the native 
Hawaiian dish, will be served to those 
who wish to sample it. The menu will 
consist also of Hawaiian rice, maui 
beans, pinebrosia, jams, jellies, marma- 


lades, canned tuna, Hawaiian honey, 
pineapples, bananas, Hawaiian Parker 
Ranch beef, crushed pine ice cream, 


Kona coffee and Ioland cigars. 

The Honolulu Star-Bulletin has 
printed special souvenir menus. The 
Honolulu Advertiser will furnish minia- 
ture koa bowls which will contain the 





in February, but they gave the Poor 
inland American atmosphere for their 


Animal wagons, bleachers waving pennants and a “big top” seem out of season 


poi. 
Hawaiian musicians will play, and 


Richard b d their guests a real ns 3 
ciaites ob ten Oh : hula dancers will entertain the guests. 


celebration of Ben Franklin’s 217th birthday. 
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N. A. N. E.MAN OFFERED “TOO MUCH” BUT 
LOST CONTRACT AFTER ALL 





Competing Paper and Advertising Agent ‘Tell on’ Violator of 
Merchandising Standards—A Model Department 
and Trade Survey 





By RALPH PERRY 


TMHE cat is out of the bag. After some 

months of investigation, officers of 
the association have definite proof that 
some members of N. A. N. E. have repu- 
diated the N. A. N. E. Standard of 
Practice of Merchandising for Newspa- 
pers, and after actual endorsement of it 
by recommendation and signature, are 
doing in some instances exactly the 
things which were not supposed to be 


done. 


Proof of one instance has been fur- 
nished by an advertising agency. 

Yet one offending paper did not secure 
the contract it sought because in the 
words of the advertising manager of the 
paper receiving the contract: 

“The Brother offered too much.” 

The violation referred to is particu- 
larly pernicious and some of the facts 
cannot be told publicly, vet the case is 
cited to how. far-fetched is the 
result wanted compared with the result 
achieved. In this particular the 
agency turned down the paper offering 
this “super-service,” and placed its con- 
tract with a paper which offered nothing 
in the way of service except that which 
conformed to the N A .N. E. standard. 

This particular case was brought to 
a letter 
was accompanied by the “super- 
letter. The transmitting letter 
in substance is as follows: 

“Pa advertising men every where 
are familiar with the ‘Standard of Merchandis 
ing Practice for Newspapers,’ adopted in 1921 
by the National Association of Newspaper Ex 
ecutives after being prepared by the standing 
committee agency relations. 

“To these suggestions most of the newspapers 
have subscribed. It is interesting therefore to 
note from the enclosed letter how inadequate 
one member of the association considers this 
standard. When such inconsistency is shown 
one is inclined to ask: ‘Is it the purpose of 
such reports to lead or mislead us? If we 
adopt the recommendations of the committee, 
and hold to them while members of the asso- 
ciation go far beyond them in order to take 
business away from us, are we playing the 
game they expect us to? Is it intended that 
we shall be tied by the standards that others 
may profit by ignoring?’ We are fot sure. 
This business came to us. The brother offered 
too much,” 





show 


case 


the attention of headquarters in 
which 
service” 


and 





ishers 





The letter dated October 6, carrying 
with it the offer of “super-service,” is 
something after the following, with dele- 
tions of statements unnecessary to prove 
the facts: 

“With the approach of cooler weather in 

_ and with the increase in prices on 
cotton, both have a tendency to improve con 
ditions throughout —— territory. We be 
lieve that you are now ready to resume your 
advertising in The — and consequently, 
take pleasure in quoting below the co-operation 
that we are in a position to render through 
our merchandising department: : 

1—We will notify all of the retailers about 
your advertising campaign; advise them of the 





extent of same; why they should co-operate 
in the way of window displays and front dis 
plays; and of the benefits they will derive from 


the advertising. _ . ; ; 
2—-In our retail publication we will print a 


story and reproductions of the advertisements 
in our newspaper throughout the life of the 
campaign. 


3—This publication is issued each and every 
month. It goes to more than 6,000 people 
who influence or control sales in this territory, 
including — . 

We will furnish 1,000 or more reprints 
of this story covering the advertising campaign 
on ——— which can be used as an insert by 
local dealers in mail. 

5—We will take care of copy in the way of 
position and co-operate with you in this respect 

6—We will be pleased to have some of the 
men from our merchandising department ac 
company this salesman in his calls upon the 
jobbers and larger retailers here and sell the 
advertising campaign to be conducted. 

7—We will assist in securing window dis 
plays and front displays, take photographs of 
same and reproduce them in our trade paper. 

8—We will assist you in every legitimate 
way to make your advertising in The -—- 
100 per cent productive. 

9—We will have members of our local adver- 
tising department call upon the various dealers 
and solicit individual ads on your products, 











R. PERRY conducts in Epitor & 
PuBLisHER each week (under the 

f the National Association of 
Executives, of which he is 

a round-table discussion on 

lat inter-relation to the news 
paper advertising department and the 
user f newspaper advertising space. 
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to the of the president of the 
N.A.N.E., Star-Telegram, Ft.Worth, Tex. 
and in this way get them to tie up with thei 
own advertising in connection with the cam 
paign you are contemplating running here. 
10—We will furnish gratis a full page in 
the official publication of the Retail 
Grocers’ Association, to tell the retailer about 





1dvertising of the —— products. 


























only newspaper that re 
a full page in this association 
yn to sell the retailer on the value 
of handling advertised products. 
11—If your campaign is sufficiently large 
en h. we will issue a oadside showing 
some of the various advertisements to appear 
or products telling retailers of the 
value of stocking up on the —— products 
1 iking prominent counter and window 
it their full support. 
y market page we will be 
y recipes covering various 
i to be made with products, and 
any news items of ig the health 
value - 





And in spite of this paper's “twelve 
points of super service” the other paper, 
strictly adhering to the N. A. N. E. 
standard, received the contract even 
though the competing paper's final state- 
ment on the service proffered stated, 
“The — is the largest afternoon and 
Sunday morning paper in ———— and we 
believe our merchandising department is 
on a parity with similar departments of 
any of the big metropolitan newspapers.” 

What do you think about it, fellow 
N. A. N. E. members, who believe in 
ethics and gentlemanly agreements? 

* a * 

SERVICE 

dising departments of newspapers can 
be long-drawn-out and windy carrying 
no value to the advertiser, or they can 
be exactly what the advertiser wants. 
I ran across one the other day, submitted 
by a Middle West newspaper, which has 
a reputation of handling a tremendous 
volume of national advertising. This 
report happens to be on coffee and it is 
given here for the benefit of other mem- 
bers of the association who may find 
something of interest in the method. 

The report says: 


reports made by merchan- 


“i Coffee is the 


only vacuum-packed 
coffee on the — 


- market. This has been here 
but two months and has not, as yet, been 
established. The trade is being worked at this 
time. The only stores having taken it on are 
the - Stores, composed of fourteen stores 
located in different parts of the city where 
their trade does not overlap. They have one 
buyer for the fourteen stores and each store 
orders through this buyer the amount which 
they think their individual store can purchase 
and dispose of, according to the class of trade 
and the population of the neighborhood which 
they serve. - — Coffee is packed in one, 
three and five pound tins, vacuum can, and 
retails at 50 cents a pound. 

“Practically all of the coffees sold in ————- 
are packed in tins and range from one, two, 
three, five and ten pounds. The average retail 
price of coffee in ———— is 45 cents. The 
large downtown stores usually make a cut of 
5 cents a pound on popular brands over the 
neighborhood stores. 

“On the next page is shown a survey of one 
hundred grocers in various parts of the city, 
from extremely high-class stores and neighbor- 
hoods to the poorer class of stores. This 
survey shows Coffee as being the best 
seller. This brand retails at 45 cents, as does 

, also - here are 600 grocers in 
and 125 in — -. The latter town is 

located directly across the river from 
and is usually worked in connection § with 
“We have made a very close survey of the 
volume of coffee sold in this market and we 
find that approximately 3,000,000 pounds of 
— for the surrounding trade territory, or 
coffee is sold in — each year and 12,000,- 


1922 


000 pounds is sold out of a total of 15,000,000 
pounds sold in this market annually.” 

Then follows a short tabulation of the 
various brands, as follows, the names of 
them of course being omittted: 
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Cent 
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The report also states that there are 
probably about 25 other scatttered brands 
on the market and numerous other 
brands under the retail grovers’ private 
name that are also handled 

The report with a statement 
showing the volume of newspaper ad- 
vertising carried in that city regarding 
coffee. It also states incidentally that 
practically no billboard advertising is 
used, and but one or two painted signs 
for a couple of brands. 


ck ses 


* * 

HAD a letter not long ago from an 

enthusiastic N. A. N. E. member who 
had recently returned from rather an 
extensive tour of the United States, dur- 
ing which he visited newspaper 
offices. Being particularly interested in 
merchandising, he examined thoroughly 
that particular branch of each newspaper 
he visited, and in his letter he said that 
of all the offices visited, that of The 
——— seemed to have the most complete 
and most satisfactory, of any he had 
come in contact with. 

I immediately got in touch with said 
paper and asked that they send me some 
material on their merchandising service 
department. I was interested and I 
kriew other members would be because 
merchandising service is a bugbear which 
is causing many executives sleepless 
nights. For the benefit of N. A. N. E. 
members I am reproducing this paper’s 
owh statement of what its service in 
cludes, and J] think you can see for 
yourself that it is within the standard 
of limitations of the N. A. N. E. Stan- 
dard of Merchandising Practice for 
Newspapers. Here it is: 


many 


“To manufacturers not represented in the 
local field, the Sales Promotion Bureau extends 
co-operation in lining up local representatives, 
brokers and dealers. 

“A representative of the Sales Promotion 
Bureau is constantly in touch with the various 
retailers, brokers and jobbers, urging that they 
sell newspaper advertised products. 

“On receipt of sample, prices, and full in- 
formation, the Sales Promotion Bureau will 
investigate the local field—discuss ways o 
distribution with retailers and jobbers—after 
which submit a report embodying plans and 
suggestions for a quick, profitable and econom- 
ical distribution. 

“After a manufacturer has placed an order 
with the , the Sales Promotion Bureau 
supplies his salesmen with a letter of introduc- 
tion to the trade, acknowledging receipt of the 
contract, stating the length of time the adver 
tising is to run, its size, and sundry remarks 
regarding it. The dealer is also urged in this 
letter to give further consideration to the 
product which will be advertised in the 

“Where it is deemed advisable a representa 
tive of the ———— Sales Promotion Bureau 
will accompany the manufacturer’s represent 
tives to the leading retailers as well as the 
buyers in the various wholesale houses for the 


purpose of introducing him to these people 
Many manufacturers have found an easy ac 
cess to the buyers which under ordinary cir 


cumstances would be denied them. 

“Where necessary or desired. the manufac 
turer's salesman is supplied with a _ portfolio 
showing the advertisements which are going 


to run, together with the letter of introduction. 





“BE THINK one of the reasons that oy 

“merchandising department has bes 
successful in securing Co-operation a) 
giving assistance to manufacture,” 
writes the foreign advertising mangp, 
of a successful daily, “is that we emp, 
merchandising people rather than adve 
tising people, that is those having re 
siderable experience in selling, also by 
ing a wide acquaintance among whl 
salers, brokers, retailers, etc., jn ,. 
city. 































“Salesmen are supplied with route lists y 
are prepared by this Bureau. “These lig, 
arranged in such manner that a salesms 
following them can cover the city in any 
of trade, in the shortest possible time, ° 

“At the present time route lists availahy, 
to those for the Grocer, Drug, Hardware ¢, 
blers and Bakery trade. Special route 
are prepared where the contract for adye 
runs over 10,000 lines, and where the 
facturer requests same in advance 

“The - will notify every dealer > 
respective line to which the advertising gy 
by means of a letter or circular on whid 
or may not be reproduced the advertisend 
of the prospective campaign. The adzer 
being billed for the postage. 

“When it is desired the —— ranges 
windows, securing those most desirable, } 

- does not deliver or install display 

“To manufacturers contemplating using; 
columns of the ———-, the Sales Proms 
Bureau offers the following co-operation 

“These reports are made at the requg 
manufacturers in order to determine th 
sibilities of an advertising campaign to 
dealers’, consumers’ and jobbers’ attityé: 
ward taking on new lines, to secure com 
hensive data regarding volume of sales on, 
ent brands in the market—the leading fp 
in the market and such other information 
desired by the manufacturer. 

“Where special reports are requested 
Sales Promotion Bureau is desirous of ¢ 
ing samples as well as full details regys 
prices to jobbers, retailers, special dise 


etc. This becomes necessary in order the 
representatives may talk intelligently upop 
subject. \ questionnaire submitted by 


manufacturer usually is an_ assistance g 
gives our investigators some idea of the sy 
points the manufacturer may wish develop 
_ “This Bureau is in position to supply » 
facturers with any statistics regarding 
! market desired. T 
request.” 








or the 


upon 


< 
lese are prem 

This paper is said to get the cream 
the business in its particular territ 
and largely on the strength of its oui 
sistent N. A. N. E. merchandising oi 
vice. 





AGENT SEES BIG NEWSPAPER 


Business Ought to Improve After Am 
Says E. I. Mitchell = 

New Orveans, La., Jan. 14—Neam 
papers throughout the country are 
the eve of receiving the greatest voy 
of advertising in their history, s 
Ernest I. Mitchell of the Mitchell-Fa 
Advertising Company of Chicago, 1 
visited New Orleans recently. 

“The reason,” he said, “is that ne 
paper advertising is the greatest sel 
force in existence, either in nationd 
local advertising. 

“When anyone wants to sell mers 
dise,” he said, “and wants to get a 
quick, he always looks to the newsp 
During and following the war, there® 
a lot of charlotte russe advertising 
stead of the rye bread and cheese vane 
We forgot the fundamentals of ad 
tising, which are to sell merchandis 
service. 

“T see a possible drop in business! 
the next 60 days, but with the begis 
of April, I believe there will be a# 








ual improvement that will cont 
through the year. 
“Newspaper advertising must ™ 


most cf the burden of taking us batt 
normal. 


Belo Co. Capital Now $1,500,00 


\. H. Belo & Co., publishers of 
Dallas (Tex.) Morning News, ¥! 
Evening Journal, Galveston Daily Ne 
and the Dallas and Galveston > 
Weekly Farm News, have filed 
amendment to their charter incre 
the capital stock from $300,00 
$1,500,000. 
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OLD IDEAS PLANNED AND EXECUTED, 
OFTEN WIN CLASSIFIED 





Three Managers Saw the Obvious and Developed It—One Boomed 
Exchange at Housecleaning Times, Another Started a Copy 
Service, Third Rounded Up Rooming Houses 





By C. L. PERKINS 


Executive Secretary, Association of Newspaper Classified Advertising Managers 


HE setting aside of a certain week 
for a certain purpose designed to 
he beneficial to certain commercial in- 
terests is, SO far as the writer knows, 
an example of purely American initia- 
tive. “Clean Up and Paint” week is 
probably the best known and is perhaps 
the original. It is interesting as an ex- 
ample of this country’s recognition of 
the fact that business and the public wel- 
fare are inextricable: that a man’s daily 
work is more than a means of earning a 
living, it is a social service. 

L. C. Schute, classified manager of 
the Danville (Ill.) Commercial-News, 
has secured remarkable results from 
staging a want-ad week. He selected 
the housecleaning season as the most 
appropriate time, then proceeded to 
arouse interest in the idea by prelim- 
inary publicity. Housecleaning time, he 
argued, is the time that all kinds of 
odds and ends are relegated to the gar- 
ret or cellar which might better be sold 
through want-ads. Also household 
needs are filled or at least the household 
requirements seem more than usually 
urgent, thus making a ready market for 
offerings of this character. Mrs. Jones 
may have a rug too large for her needs. 
It may exactly fit Mrs. Brown’s living- 
room. 

Display advertising, letters to house- 
holders, news items and testimonials; all 
were used to advantage prior to and 
during the campaign. The public’s in- 
terest in the advent gave the classified 
columns phenomenal pulling power. 
The response in volume carried was 
most satisfactory, the columns showing 
an increase of 40 per cent during the 
event. And of course the paper is still 
profiting through the fact that many 
people were educated to the use of 
want-ads through this “Want-ad Week.” 

© x oe 

HERE reasons 

why a copy service bureau should 
build volume. Some specific figures as 
to exactly what it has achieved are 
quoted beneath. One reason why it ap- 
peals to customers is traceable to that 
strange ape-like trait in humanity which 
makes people imitate one another. Ob- 
serve for example the astounding 
banality exhibited in the spending of 
money. When a man accumulates a few 
millions he begins to buy old masters. 

Is it because he understands and ap- 
Preciates these canvases? Hardly. The 
concentration demanded in making a 
fortune generally effectually stifles the 
aesthetic perceptions. He buys them be- 
cause it’s the thing to do. He knows 
that other millionaires are buying them. 
Well, he’ll have a famous collection too. 

Thus with advertisers. If they are 
shown ads from newspapers in other 
cities which apply to their line of busi- 
ness they are inclined to view them with 
favor because they have already been 
indorsed by another advertiser. “They 
must be good,” they argue. “This man 


has bought space in which to insert 
them.” 


are many obvious 


Two factors therefore suggest his use 
of them. One, the imitative instinct, the 
other, the fact that one man’s judgment 
has already approved them. Still an- 
other Point is that the ad lies there in 
definite concrete form. No imagination 





is required to visualize it. The pros- 
pect can see exactly what it will look 
like. 

And, finally, often the ad will embody 
a new merchandising idea. The pros- 
pect converted into a customer 
through his acceptance of the idea. 

All this is theory. Now for some 
facts. H. M. Rogers of the Louisville 
Courier-Journal installed a copy service 
bureau whose duty it is to compile daily 
from all the principal newspapers the 
best want-ads in all classifications. 
Every district salesman then distributes 
these throughout his territory. Here is 
a typical example of what this service 
achieved. In January. 1921, a certain 
advertiser purchased $50 worth of space 
in this The 


is 


paper. copy service’ was 
then installed. In February the man 
spent $65. In March he increased his 


investment to $90. In April to $287, 
in May to more than $550. And this 
development was directly traceable to 
the customer’s use of the copy service. 
Obviously his own business is increas- 
ing enormously as a consequence of his 
advertising. Conceive the good will the 
Courier-Journal has created with this 
man as a consequence of this service. 


= *« - 
JT wa’ Dr. Richard Cabot of Boston 
who remarked once that what was 


lacking in medicine was not new dis- 
coveries but the application of old ones. 
He went on to explain that the findings 
of medical research had become so 
voluminous that the average busy prac- 
titioner found it impossible to keep pace 
with the development of his own pro- 
fession. He estimated, as we recall it, 
that 70 per cent of what research has 
established in recent years was unknown 
to the average doctor and therefore not 
applied. It is not because there is any- 
thing startlingly novel about the follow- 
ing plan for building the “rooms” col- 
umns that we devote space to it. It is 
because we feel that it may contain ideas 
which may be unfamiliar to some of our 
readers. Or they may have forgotten 
some of the details. 

In the entire field of classified prob- 
ably no division shows a more imme- 
diate response to effort expended than 
“rooms.” This does not mean _ neces- 
sarily that it is the most desirable type 
of business from the viewpoint of stabil- 
ity, net profits and collections, but it is 
encouraging to see results follow so 
soon upon action; a refreshing experi- 
ence for a classified manager, patience 
and perseverance being two of the chief 
requisites in the make-up of this dig- 


nitary. The methods used by G. F. 
McCue, classified manager of the 
Wichita Beacon, proved so resultful 


that they can not fail to interest readers 
of Eprror & PuBLISHER. 

The first step was to secure from the 
local board of commerce a list of every 
one in the city who rented rooms, 
either for light housekeeping or other- 
wise. Next, every person on this list 
was covered by a letter campaign, 35 
letters being mailed daily. Simulta- 
neously, a display campaign in front 
page, single column 3-inch boxes was 
conducted, pushing the paper as a me- 
dium for rooms. The Beacon an 
evening paper and all the usual evening 


is 
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Note par- 





N° t i y- 
ticularly the last sentence. 


Avrora, Itt. 

L. Perxtns, 326 West Madison street, 
Chicago, Illinois. 
Dear Sir: I know of nothing touching 
upon all phases of classified advertising 
that compares with your Digest and Con- 
vention report. Nothing could be more 
valuable to the classified ad manager than 
the varied opinions of classified ad man- 
agers of all size cities, and in all parts of 
the country, on any and all subjects. 

I have found valuable information galore 
in the articles on the subject, “The Most 
Successful Business Building Plan I Ever 
Used.” here are numerous ideas there 
that I or any classified manager can use to 
good advantage. 

Ofttimes there are things we would like 
to do and fear to go ahead with them, doubt- 
ing how they would come out; but to find 
where so and so has already tried the same 
successfully, is the information we want 
to go ahead with the move. 

There is no one paper having all the good 
ideas, all the good plans, and all the good 
systems; hence, anyone can profit by learn- 
ing the experiences of others, and their way 
of doing things. 

I consider this one piece of Classified 
Ad Managers Association’s service to alone 
be worth the $25 paid for this year’s dues. 

FRANK S. LEE, 

Director of Classified Advertising, North- 

ern Illinois Group of Newspapers. 


Cc, 











paper arguments plus several novel ones 
were sounded. This campaign con- 
tinued daily for three weeks. A display 
campaign was also conducted to create 
reader interest in the rooms columns. 
The day following the receipt of the 
letters each prospect was called by tele- 
phone and throughly solicited by this 
method. Those who failed to respond 
to this double-barrelled attack were 
then, after a lapse of two days, called 
upon in person. Thus the campaign 
contained five potent factors, viz., a let- 
ter, a phone call, a personal call, dis- 
play ads selling the column to the ad- 
vertiser, display ads selling the columns 
to the general reader. It proved to be 
an unqualified success and tremendous 
gains were registered. 

There was nothing startlingly novel 
about this plan, but it was soundly con- 
ceived and very competently executed. 
It could not fail. 

* * * 

T was Arnold Bennett, wasn’t it, who 

remarked that the genius of Amer- 
ica was expressed in business; that 
where the Italy of the Renaissance 
expressed its sense of the beauty and 
wonder of life through the medium of 
sculpture and _ painting, America 
focussed all its creative power upon 
commerce. 

“To the American business man,” 
he said, or words to that effect, “his 
business is a beautiful and romantic 
creation, a jealous mistres swho ex- 
acts his unswerving devotion and who 
rewards him not merely with dlolars, 
which to the American means less 
than Europeans suppose, but with 
that abiding sense of joy which comes 
from the sense that here is a com- 
plete expression of oneself, a monu- 
ment embodying all one’s hopes, one’s 
struggles, one’s aspirations.” 

It is true that the American displays 
an enthusiasm in and devotion to his 
work which implies the tapping of 
inward forces. which in the European 
are expressed in other directions. It is 
probable that that sense of beauty 
and harmony which explains art is in 
his case thus transmuted. To those 
who, hurried beneath a load of daily 
detail, may have lost sight of the sig- 
nificance of “classified,” the repro- 
duced quotation, clipped from the cur- 
rent issue of circulation, will fan the 
flame of their ardor: 

“Here are the cross roads. Here 
fate is enthroned, weaving her intri- 
cate skein with millions of individual 
destinies, setting men’s feet upon the 
ladder of success, sending men 


to 


13 
strange ports in all the seven seas, 
apportioning failrue or fortune with 
impassive calm; welding lives, creat- 
ing human triangles, lifting men from 


the gutter, lowering other men to 
their ruin. A vast crucible—filled 
with human hearts with all their 
obscure and incalculable reactions— 


Fate, a shrouded figure peeéringly in- 
terestingly into it: that is one way of 
visualizing the classified section.” 


TEXAS STOCKHOLDERS ELECT 


Annual Meetings of Several Daily 


Paper Boards Last Week 


The annual meeting of stockholders of 
A. H. Belo & Co., has been called at 
Galveston, January 24. The company 
publishes the Dallas Morning News, Gal- 
veston Daily News, Dallas Journal and 
Dallas and Galveston Semi - Weekly 
Farm News. Seven directors are to be 
elected at the Galveston meeting. 

Stockholders of the El Campo (Tex.) 
Citizens’ Publishing Company held their 
annual meeting last week for election 
of officers and directors. A dividend of 
10 per cent on outstanding stock was 
declared. The following officers and 
directors were elected: F. J. Hardey, 
president; W. L. Ballew, vice-president : 
T. L. Ballew, secretary-treasurer. Di- 
rectors include these officers and the 
following: W. W. Duson, Levi Paul. 
Mack Webb and Gard Peters. 

The annual meeting of the stockhold- 
ers of the Taylor (Tex.) Daily Press 
Publishing Company, last week elected 
the following directors for the coming 
year: Howard Bland, Col. O. E. Rob- 
erts, G. B. Peeler, Major Peter Schram. 
G. E. King, J. P. Burns, C. T. Everett, 
F. R. Womack and H. C. Mantor. Offi- 
cers elected by the directors are: How- 
ard Bland, president; H. C. Mantor. 
first vice-president; Col. O. E. Roberts, 
second vice-president ; George B. Peeler, 
secretary and general manager. 

The annual meeting of the stockhold- 
ers of the Waxahachie (Tex.) Enter- 
prise Publishing Company last week 
named the following directors: T. A. 
Ferris, L. P. Quaite, C. W. Kent, A. M. 


Srowning, R. W. Getzendaner, J. P. 
Chambless, W. A. Ownby, Dr. C. “W 
Simpson and J. L. Gammon. Officers 


elected were: C. W. Kent, president and 
treasurer; J. P. Chambless, vice-pres- 
ident, and W. A. Ownby, secretary. No 
change was made in the directing heads 
of the newspaper. 


C. W.N. A. Directors Meet February 17 

Owing to illness in the family of 
President V. C. French, Wetaskiwin 
(Alta.) Times, the meeting of directors 
of Canadian Weekly Newspapers’ Asso- 


ciation, scheduled originally for this 
week, has had to be postponed and will 
not now be held until February 17 


Apart from the annual meeting of the 
Association, this is the most important 
meeting of the year, as reports for 1921 
will be presented and plans made for 
1922 work. The Association made 
splendid progress last year and all its 
members are evincing keen interest in 
its welfare. 


To Represent Cleveland News-Leader 

On February 1 Seraphine & McDevitt 
will become New York representatives 
for the Cleveland News-Leader, which 
is now being represented by Paul Block. 

Coulter Left $20,000 

William J. Coulter, late president of 
the Clinton (Mass.) Daily ftem, left an 
estate of $20,000. His wife, a son and 
a daughter were named as the principal 
beneficiaries. 
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LINEAGE IN 1921 WAS SIX PER CENT LESS 
THAN 1920 IN N. Y. PAPERS 





Two Papers Passed Previous Year’s Totals—December Lineage 
Almost Equalled 1920, But Fell Behind 1919, While Year’s 
Sum Overtopped Era When Boom Started 





GREATER New York newspapers 

carried 151,682,765 lines of advertis- 
ing during 1921, 10,076,604 lines, or 6.2 
per cent less than they printed during 
1920, which set a new mark in newspaper 
lineage. The 1921 total compares with 
that of 145,879,319 lines printed in 1919, 
during the last four months of which 
the great boom in newspaper advertis- 
ing started. The Brooklyn Eagle and 
the New York Evening Journal were 
the only papers in the city which printed 
more advertising in 1921 than they did 
in 1920. 

According to the New York Evening 
Post Statistical Department, seven of 
the city’s newspapers printed more ad- 
vertising last month than they did in 
December, 1920. Approximately half of 
the Brooklyn Eagle’s net gain for the 
year of 284,362 lines was made in De- 
cember, when its increase was 141,704 
lines. The net loss for the 17 papers 
listed during December was 184,090 
lines, the totals for the month in 1921 
and 1920 13,411,958 lines and 


being 


13,596,048 lines. The month ran behind 
December, 1919, but is far ahead of any 
preceding December. 

Analysis of the December figures by 
the Evening Post’s force shows that 
morning papers printed more lineage 
than they did in December, 1920. Even- 
ing and Sunday papers ran slightly be- 
hind. Local display advertising showed 
a considerable increase in the morning 
papers, a small increase in the evening 
papers and a loss in the Sunday editions. 
Foreign advertising ran behind the 1920 
figures in all three. Classified advertis- 
ing in evening papers was heavier than 
in December, 1920, but was somewhat 
less in the morning and Sunday issues. 
Rotogravure in morning and Sunday 
papers fell off slightly, but the develop- 
ment of the new graphic sections of the 
Evening Post and the Brooklyn Stand- 
ard-Union kept the evening figures well 
ahead of the previous year’s showing. 

The comparative totals for the year, 
and for December, and analysis of the 
December figures are given on this page. 
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COMPARATIVE LINEAGE DECEMBER 1921-1920 


Pa res 
1920 
830 
938 
386 
364 
710 
474 
642 
606 
630 
682 
526 
910 
*564 
664 
1,250 
888 
950 


1921 

1,034 

1,022 
484 
412 
874 
500 
594 


620 


American sae 
Brooklyn Eagk 
Brooklyn Times 
*Commercial 
*Evening Journal 
*Evening Mail 
*Evening Post 
*Evening Sun 
Evening Telegra 
*Evening World 
*Globe 6es 
Herald ... 
News (Tabloid) 
Standard Unior 
Times pment 
Tribune 
1,040 World 


13,140 11,914 Totals 


COMPARATIVE LINEAGE, 
1921 1919 
845,940 
1,160,280 
301,120 
- 233,898 
1,099,744 
. 575,916 
460,792 
755,706 
548,868 


American... 
Brooklyn Eagle 
B’klyn Times. 
—— 


Telegram 
World 981,688 
728,834 
,047 030 


679,988 

1,005,230 

345,448 

626,752 

1,853,932 R A. 1,887 
Tribune nv 881,068 ss 
World 38 1,253,5 


Totals ....13,411,958 13,596,048 
+Figures not recorded. 


tSun and Herald combined into Sun-Herald Feb. 1, 


1, 1920. 


972,416 
969,024 


310.640 


13,915,425 


Percentage of 
total space 


1921 
845,940 
1,160,280 
301,120 
233,898 
1,099,744 
575,916 
460,792 
755,706 
548,868 


Gain 
8,084 
141,704 


308,904 
283,288 


1,043,290 


Ute ROME 
Aawto™t 


500,922 
981,688 
728,834 
1,047,030 
*210,408 
L 734,444 
1,853,93 1,777,524 
906,200 


1,153,542 


me be 


13 5,040 
“36,408 
1,204,238 50,696 
13.411,958 13,596,048 


DECEMBER, 1921-1915. 
1919 1917 
862,133 
706,412 


1916 
792,464 


369,602 
566,192 
687,392 
509,347 


ne UD te BNI 


489,623 

344,900 

285,516 shat; 1,090, 

434,446 467,487 
1,186,648 1,065,191 863, 


396,258 
1,041,648 
9,712,362 9,294,511 


9,713,838 8,823 


1920; name changed to Herald 


ANALYSIS OF LINEAGE DECEMBER 1921-1920 


COMPARATIVE LINEAGE FOR YEARS 1921-1920 
Percentage of 
total space 


Total 
EVENING 
1921 1920 


Total 
SUNDAY 


1921 192 


Total 
MORNING 
1921 1920 
1920 1920 


Gain Loss 


10,184 
11,446 


©3,912 


American 

Brooklyn Eagle 
Brooklyn Times 
4,298 *Commercial ........ 
7,306 *Evening Journal 
5,316 *Evening Mail 

7,092 *Evenring Post 

6,562 *Evening Sun 

7,036 Evening T 
7,120 *Evening 
*Globe 
Herald 
Herald 
News (Tabloid) 
Standard Union 


11,206 
8,422 


Tribune 
World 
Totals 
Sunday Edition. 


214 
37.818 
»258 
3,364 
$85,820 
263,922 
897 
724 
8,488 
7,348 


10,869,294 
13,403,456 
13,067,986 
3,461,694 
,985,090 


514,080 


789,770 
:056,835 


$614,200 


161,759,369 


COMPARATIVE LINEAGE YEARS 1921-1915 


1920 
0,869,294 
3,403,456 
3,067,986 
3, ,694 
9,985,090 


1919 
American ., 1 
Bklyn. Eagle 3,68 8 1 
Bklyn. Times 1 
Commercial... 

Eve. Journal. 

Eve. Mail 

Eve. Post 

Eve. Sun. 


nnn 


740 
,148 


8,152,009 
765 161,759,369 
News started Sunday edition May 1, 
;Figures not recorded. 
.< 
1920. 
to January 31 


inclusive. 
to December 31 i 


inclusive. * 


FOR A FOOTBALL-MAD TOWN 


Two Men Rode 6,000 Miles with W. & 
J. for Washington (Pa.) Papers 


When a publisher is operating a daily 
newspaper in a small city which is foot- 
ball mad over ot the few unde- 
feated college elevens in its section and 
that eleven makes a round trip of 6,000 
niles to play another conquering team, 
what is the value of a spot story of 
the game? John L. Stewart, editor 
and publisher of the Washington (Pa.) 
Observer & Reporter, had that question 
to answer when the Washington & Jef- 
ferson College team went through its 


schedule with a clean slate and 


one 


Kastern 


10,820,642 
11,445,058 


145,879,319 
1921. 


Sun and Herald combined into Sun-Herald, February 1, 


1918 
8,954,915 
3,542,7 


1917 
.300,672 
,088,947 


oo 


861,185 
:236,696 
888,576 
847,922 
416,317 
775,630 
318,622 
470,140 
,309,298 


Nur Ur NT Ut be fe NT 
NU aN aN 
catatatete 4 


,509,587 
,644,931 
3,741,045 


106, 
1920. 


Name changed to Herald, 


February 1 to December 31 inclusive. 
*May 1 i 


to December 31 inclusive. 

travelled to Pasadena to play the Uni- 
versity of California on New Year's 
Day and he met it by sending two staff 
men from each paper—to the 
coast and setting up a special wire in 
the Observer & Reporter office to take 
a play-by-play account of the game. 


one 


Stories were sent by wire covering 
the events of the trip from every point 
en route to California and special stories 
were sent out on the arrival of the 
team. The play-by-play story was meg- 
aphoned from the Observer & Reporter 
office to 10,000 people and immediately 
after the last play, an extra was issued 
with 5,000 circulation. Special features 
of the game were telegraphed to both 


Total Space 
Amusements 
Art 

Auction 

Automobile 
\utomobile 
foots and 


88,960 
Display 114,612 
Undisplay 43,630 
Shoes 62,150 
Building Material 3264 
Candy and Gum 16,316 
Charity and Religious 31,294 
Dancing 13,014 
Deaths, 54,946 
Druggist Prep. 81,518 
Dry Goods 
Financial 
Food Stuffs 
Furniture 
Hotels & 
Jewelry 
Legal 
Men’s 


81 


604,550 
Q2°9R9 


Furnishings 
Musical Instruction 
Musical Instruments 
Miscellaneous Display 
Miscellaneous Undisplay 
Newspapers 
Office Appliances 
Prop. Medicine 

Public Service 
Periodical (Mag.) 
Publishers 
Railroads 

Real Estate 
Real Estate Undis 
Resorts as 
S. S. and Tra 
Schools and ( 
Tobacco 
Wants 
Non-Intox. e 
Women’s Specialty Shops 
Foreign Adv. 
Local Display 
Undisplay Adv. 
S.S. and Travel Guide 
European 
Brooklyn 
Harlem and 
New Jersey 
Graphic Section 
Affiliated Adv. 
Office Adv. 
Total Pages 

tIncluded with Real Estate. 

Affiliated and Office Advertising not included 


Bronx 


papers after the game and were read 
for many days after the contest, as were 
the stories of the return trip, told by the 
Observers & Reporter’s men, 

For many years the Washington Re- 
porter has issued football extras after 
each W. & J. game, whether at home or 
elsewhere. 

It might be said that Washington was 
the relay point for the distribution of 
the story of the game, many papers 
throughout Western Pennsylvania and 
West Virginia, as well as Philadelphia 
and New York, taking the full service 
of more than three thousand words 
which had been sent by wire from the 
coast. 


110,970 

91, 
,480 
780 

5,318 
28,368 
,112 
12,520 
49,810 
93,576 


37 


77 


27 


7,042,204 7,380,200 
229,944 217,674 
4,874 2,370 
5,718 8,600 
108,072 90,812 
95,626 85,022 
92,674 91,814 
4,806 3,216 
46,028 69,136 
60,002 $1,510 
5,400 
19,666 
38,753 
,016,668 
327,385 


171,344 


2,999,844 3,08 

151,272 1% 
8.940 
14,594 

446 


80,368 
321,048 
,677 

24,964 
486,542 
928 
338,789 
1,486,792 


5,055,186 
1,050,094 
696 
427,764 
19,764 
3,660 
51,768 
25,904 
89,366 
6,490 


311,007 
66,046 
1,724 
188,162 
6,402 
29,658 
2,920 


in totals 


Roton with Intertype 


IF. M. Roton, former superintendet! 
the Birmingham Age-Herald compo 
room, is now special representative 
the Intertype Corporation in the * 
of Alabama and Mississippi, with l 
quarters at Memphis. A. M. Holt,# 
has been serving as business manage 
the Age-Herald for several months 
resumed his former position as ¢ 
posing room superintendent. 


Washington Times 12 Ems 
The column width of the Washing 
Times will be changed to 12 ems 
January 16. 
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The Booth Papers of Michigan 


Represent a high standard of 
quality in newspaper making 


Every paper is served by the full leased wire of the Associated Press. 

Every paper is served by the strongest and best news and picture services to be found. 
Every paper is either the leader in its field or is the only paper published in its city. 
Every paper has a city circulation in its field of one paper to every four of population. 





















c Every paper is keeping pace with growth in circulation and prestige according to growth 
. of population. 
. 2 Michigan is rich in farm lands, great fruit and produce markets, and its 
; 4 industrial activity has and is showing in tremendous figures--- 
- The Grand Rapids Press 
i. The Flint Daily Journal 
S The Saginaw News Courier 
a | The Jackson Citizen Patriot 
= The Muskegon Chronicle 
i The Bay City Times Tribune 
i The Ann Arbor Times News 
a : 
is Kalamazoo Gazette 
ype ¢ Eastern Representative Western Representative 
rintendest 
a: I. A. KLEIN J. E. LUTZ 
in - . Metropolitan Tower, New York City Tower Building, Chicago 
Hol 
ins dl *The Kalamazoo Gazette, the only daily and Sunday paper in Kalamazoo, 
: recently added to The Booth Papers of Michigan, is represented in the East and West by 
12 Ems Williams, Lawrence and Creamer. 


e Washing 
8) 12 ems 
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FOGG AGAIN ELECTED 
MAINE PRESS CHIEF 


Tells Annual Convention That Editors 
Must Give Their Best Efforts to 
the Public and Receive a 
Fair Reward 


(Special to Epitor & PuBLIsHER) 

PortLanp, Me., Jan. 13.—Declaring 
that few editors of small newspapers 
realized that they held a greater power 
over public opinion than the editors of 
metropolitan dailies, President Charles 
M. Fogg of Houlton called on the mem- 
bers of the Maine Press Association in 
its 56th annual convention here yester- 
day and today to give the best that was 
in them to their readers. As a corollary, 
Mr. Fogg and other speakers also 
stressed the need among editors and 
publishers of small papers for accurate 
knowledge of what their papers 
so that they would be financially able to 
produce better newspapers. 

President Fogg, who edits the Houlton 
Aroostook Times, and Secretary-Treas- 
urer Roland T. Patten, publisher of the 
Skowhegan Independent-Reporter, were 
re-elected. President Fogg represented 
the association at the Press Congress of 
the World at Honolulu and the 1921 
meeting was delayed until now because 
of his absence. The 1922 session will be 
held October 4 and 5 at Augusta.. 

Governor Percival P. Baxter, Edward 
A. Harris, secretary of the Maine Ty- 
pothetae; Harold F. Barber, of Boston; 
Arthur G. Staples, managing editor of 
the Lewiston Journal, who was toast- 
master at the banquet; Joseph H. Bor- 
den, of Spokane, Wash., and A. L. T. 
Cummings,@ agricultural editor of the 
University of Maine, were among the 
speakers. 

One of the interesting features of the 
meeting was the display of newspaper 
make-up and job printing for which $100 
in prizes was awarded. Prof. Cum- 
mings reported for the newspaper com- 
mittee, awarding the first prize to the 
Houlton Times, President Foge’s paper 
the second to the Bath Independent, and 
the third to the Skowhegan Independent- 
Reporter. 

Mr. Farrar for the job printing com- 
mittee reported the first prize to the 
Southworth Printing Company, Port- 
land; the second to the Lewiston Journal 
job department, and the third to Mr. 
Fogg for the Houlton Times job de- 
partment. 

Besides the re-election of the president 
and secretary-treasurer, Mr. Patten, 
Frank B. Nichols, publisher of the Bath 
Daily Times, and Samuel H. Erskine of 
the Damariscotta Lincoln County News 
were chosen directors. 

The reports of officers showed a pros- 
perous state of affairs. Secretary Pat- 
ten proposed a change in the by-laws 
whereby newspaper publishers in other 
states might become members of this 
association in form. 

President Fogg introduced Managing 
Editor Staples of the Lewiston Journal 
as the toastmaster at the annual banquet. 
The latter referred to the fact that it 
was just one hundred years ago to a 
day, to the month at least, that the first 
regular editor hired for the first 
paper in Maine. It was Arthur Shirley 
of the Portland Gazette. 

Governor Baxter, who was one of the 
guests of the evening, declared that prob- 
ably nobody in Maine studied the news- 
papers of the State more closely than 
he. “I think,’ he said with a smile, 
“that we at the Governor’s office study 
the papers as thoroughly as the editors 
study the administration.” 

Governor Baxter said that in his mind 
he had often conceived what would be 


cost 


some 


was 
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his own feelings if he owned a paper. 
But he added that he felt it to be a dis- 
tinct disadvantage for a public man to 
own a paper, for the fact soon became 
known and no matter what the paper 
might say on any subject, even though 
the owner might not know anything 
about it, it will be taken as a direct 
statement from him and often will oper- 
ate to his disadvantage. 

The chief speaker of the evening was 
President Fogg, describing his exper- 
iences at the Press Congress of the 
World. He spoke as follows: 

“Never has there been 
of the newspaper in the 
the influence which is being exerted by the 
papers in the several countries, counted for 
as much as it does today and there are very 
few of you gentlemen present today who realize 
the power to mould public opinion that is 
within your grasp. 

“During the unofficial meetings of the 
Congress of the World which I attended, it 
was discovered that the papers which exerted 
the most influence in any community were not 
the ‘big’ dailies, so called, with the circulations 
mounting into the thousands that were mould 
ing public opinion, but the smaller ones in 
cities of 25,000 or 50,000, whose editors were 
to the great majority of its 


a time in the history 
State of Maine when 


Press 


known personaily 
readers that were the power in the communities, 
rather thar the huge papers like the Nw York 
Times, the Chicago Tribune and others of a 
like nature 

“The large dailies 
for their subscribers 
are, but the personal 
that perhaps 1s 
representation 
Cengress was 
Pp ape rs 

‘The representation of papers from the Mid 
dle West was particularly noticeable and it is 
a well-known fact that in that particular section 
of the United States more papers are found 
in smaller towns than in other sections and 
there can be but one reason for it, there are 
more newspaper readers there than in thig state 
for the same number of population. 

“Never before has the financial condition of 
the editors and printers been as good as dur- 
ing the past year, for all those who survived 
the hardships incident to the war, have come 
to realize that the printer whether he be 
producing job work, or publishing a news 
paper, is entitled to a profit on his labor and 
material just the same as a grocer, clothier or 
any other merchant, and it is only when a 
man in the printing business commences to 
learn something of his overhead costs and the 
percentage of productive time, in relation to 
his chargeable time, that he will commence to 
that in order to live and pay his bills he 
must take in more money than he pays out. 

This condition can only be brought about by 

rough system of education which may be 
obtained by studying trade journals, joining 
press associations, etc.. and coupled with a 
good stiff spine, enabling him to charge a fair 
profit for his output. 
_ “Another great help to any man in our ia 
fession is for him to take advantage of ever 
opportunity of getting in touch with wae 
other men in the same business are doing, by 
attending such meetings as this or meetings of 
the county associations the same as we have in 
\roostook, and by keeping in touch with what 
others are doing in the same business. 

“In some instances more care should 
given in the editing of our papers, for 
we realize the influence that a paper may 
exert in the community in which it circulates, 
then care must be given to give the best there 
is iin us to our readers. 

‘This idea was very ably expressed in a 
paper read at the meeting of the Press Con 
gress James Wright Brown, editor of the 


Epit ’R Puntisner of New York, when he 
Said 


perhaps more 
sma aller papers 
element is missing and 
one of the reasons why the 
of the larger papers at the Press 
not as large as of the smaller 


are doing 
than the 


one 


see 








The Working Day here 
divides in 3 parts 


(1) WoRK 


(2)WORK (3) WORK 


(36 LIBERTY STREET 
NEW YORK CITY 
TELEPHONES Rector 7880-i-2 
Cas_eE Appress “Flailad” 
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“‘*We all a ree, I am sure, that the press 
should be used in far greater measure than at 
present, to promulgate ideas; scandals, crimes 
and so called crimson news have occupied the 
columns of newspapers the world over since 
the signing of the armistice, to the exclusion 
of the live and vital international and domestic 
problems that must inevitably engage the atten- 
tion of the thoughful peoples of the world. 

‘With us in the States we have had the 
Hamon murder case, the Stillman divorce case 
and the Arbuckle scandal all over our front 
pages for months past. Professional baseball 
and other sports have been given space all 
out of proportion to their importance and I for 
one have felt that this was just a°natural and 
inevitable reaction from the goose-stepping of 
war days, just a passing phase, on the road to 
more militant public service by the Press than 
ever before. American publishers are finding 
out that a clean, dependable, reliable accurate 
newspaper is the newspaper that wins and 
holds public confidence and sound financia! 
support and it has been clearly demonstrated 
in American journalism that character is the 
first_ essential to success. 

“These are a few of the things which go to 
make up a_ successful printing or publis hing 
business and are facts which have been tried 
out by the successful men in the business.” 


Harold F. Barber of the Barber Ad- 
vertising Company of Boston was one of 
the speakers at the business sessions. 
He spoke informally and showed a great 
many samples of the things he talked 
about, including the whole range of re- 
lations between publishers and advertis- 
ing agencies. He urged every publisher 
to file with the agencies his rate cards 
kept up to date and ready for reference. 

Edward F. Harris, secretary of the 
Maine Typothetae, also one of the con- 
vention speakers, discussed “The Signs 
of the Times.” “There are signs,” he 
said. “Every deficiency and excess reg- 
isters itself; every good thing leaves its 
mark; every coming event casts its 


shadow before it. Success in any j 
begins and ends with a proper jnge 
tation of the ‘signs of the times? 
the government of ourselves accorg 
In the printing industry today the ¢, 
call is for men to heed the indicatig 
the coming of a better day. 

“The signs never pointed more & 
to the necessity of specializing 4 
greater degree in our profession, 7 
as a whole the printing industry 5 
most poorly specialized industry jg 
country. We have not yet gotte 
yond the ‘country doctor’ stage—jp; 
we have not yet arrived to wher 
consistently refer complicated cagg 
specialists in our own line. The prj 
of tomorrow is the man who dey 
himself into a distinctive  specialig 
some line and raises himself aboye 
level of the average order-getter” 

The address of Secretary Harris 
followed by a discussion of topics 
nected with the tdi trade, 


Urges Ads for Phone Compagj 


Newspaper advertising for tele 
companies was the subject of a tak 
en by John H. Wright of Jameg 
N. Y., at the convention of the Pe 
vania State Telephone and Traffic § 
ciation held this week at Harrisburg 
Wright urged public utilities con 
to humanize themselves by establig 
a greater community of intere 
tween themselves and the public 


they serve 
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market. 


Trade. 
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ern Representative 

150 Nassau Street 

New York 





Here’s a Fact— 
Pass it to 


When sought for market information, newspaper met 
will render their friends valuable service by advising them# 
tremendously wealthy 


and productive 


The latest fact that corroborates the city’s aggressivene® 
is the December report of the Industrial Bureau of the Board d 
Twelve new industries and expansions are announced, rep 
resenting an investment of $875,000 that speaks for itself. 


And tell your friends to use NEWS 
Route Lists to get their distribution and NEWS and AMERICAN @ 
vertising to sustain that distribution, Have them first send their 
resentative to us with a letter of introduction and we will supply bi 
gratis, whether he is an advertiser or not, with whatever Route 
he needs to cover his kind of trade. 
through with the rest of our co-operation and service should 
later take up advertising in Baltimore. 


THE BALTIMORE NEWS 


Evening. Daily And Suhday., 


The Baltimore American 


Morning, Daily And Sunday. 
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A LOCAL ADVERTISING 
MAT SERVICE 


FOR 


SMALLER TOWN DAILIES 


Designed Both for Datlies That Have Casting Boxes and 
Dailies That Haven’t 


THAT’S AUTOCASTER 


Now making more money for small town publishers than 
all other advertising cut services combined 


You, Friend Publisher, have realized— 


That to make a real user of space out of a nibbler you must lay 
striking ad illustrations before the merchant, and not only striking 
illustrations, but striking copy as well. 

But you’ve found that every service offered’ is designed for towns 
bigger than yours—huge cuts for page and double-page splashes, cuts 
minus copy, prohibitive cost. 


Autocaster is the Exception 


1. Every Autocaster advertising ad illustration is supported by 
suggested copy. So that when you go to a merchant you can show him 
a fully rounded ad, not only a cut, but copy that’s complete yet elastic 
enough to be easily adapted to the individual requirement. 


2. Autocaster advertising art and copy suggestions are based on a 
careful and continuous survey of small town merchandising lines. 


3. Autocaster works with an understanding of the size of cuts that 
can be put over in the small town, realizing that big, glaring, wasteful 
illustrations repel small town merchants. 


4. The price is easily within the means of small town dailies. 


And if you can’t cast mats, Autocaster will lease to you, 
without charge, a simplified casting box 
that a boy can operate 
The Autocaster Advertising Art Service is issued twice a week, and 
twice a week, without extra charge, every Autocaster member gets the 


Autocaster News-Feature Service, consisting of the latest news pictures, 
illustrated features, a timely cartoon, a comic strip and other stunts. 


Write for proofs and full information 


PUBLISHERS AUTOCASTER SERVICE 


Bush Terminal Building 
130 WEST 42nd STREET - 7 - - NEW YORK CITY 
a 
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TEXAS PRESS APPROVES 
ITS AD BUREAU 


Daily League Members at Fort Worth 
Meeting Say It Secured Much 
New Foreign Advertising 
in 1921 


Fort WorrH, Tex., Jan. 16—The 
Texas Daily Press League at its closing 
session in Fort Worth voted to adopt 
pink wrappers for the small daily papers 
to distinguish them from weeklies or 
semi-weeklies, thus insuring more prompt 
delivery through the mails. Much com- 
plaint has been registered recently by 
subscribers of small daily newspapers in 
Texas that their papers were not deliv- 
ered promptly, and the publishers were 
forced to devise some means for improv- 
ing the situation. The pink wrapper was 
adopted on recommendation of the postal 
authorities. S. M. Gates, superinten-~ 
dent of the railway mail service at Fort 
Worth, appeared before the league to 
discuss the matter. 

Fort Worth was selected for the next 
meeting, which will be early in Sep- 
tember. 

The Fort Worth meeting was well 
attended and the discussions showed that 
the small dailies in Texas are prosper- 
ing, regardless of the many adverse con- 
ditions. The League maintains an ad 
vertising bureau with a paid official in 
charge who devotes his entire time to 
creating new business for the pub- 
lishers. 

One of the topics for round-table dis- 
cussion was “The Texas Daily Press 
League's Advertising Bureau; should it 
be discontinued at expiration of present 
contract? What has it done to date, 
and what it hopes to do in 1922.” Sen- 
timent in favor of continuing the bureau 
was almost unanimous and editors re- 
ported that the bureau had created much 
new business in the line of foreign ad- 
vertising for them during the last year. 

Other topics for round-table 
sion were: 

“Features: 
worked ?” 

“Newspaper Ethics: Should the Texas 
Daily Press League formulate a code 
regarding the relationship of pub- 
lishers ?” 

“Salaries and Wages: 
ment necessary under 
tions?” 

“The print paper outlook for 1922: 
Contracts, spot markets, freight rates, 
etc.” 
“Small Dailies and the Mail Service: 
What can be done to insure better de- 
livery to out-of-town subscribers?” 

W. C. Edwards, editor-publisher of the 
Denton Record-Chronicle and ex-pres- 
ident of the Texas Press Association, is 
president of the League and presided at 
the meetings. S. E. Miller, editor-pub- 
lisher of the Mineral Wells Index, is 
secretary. 


discus- 


Are they being over- 


Is a readjust- 
existing condi- 


OHIO DAILIES MEETING JAN. 24 


Publishing Problems Chief Topics at 
Two-Day Columbus Session 

Editors and publishers of newspapers 
in Ohio will gather in Columbus 
January 24 and 25, when the annual 
meeting of the Associated Ohio Dailies 
will be held. Some of the topics to come 
up for discussion will be “The Space- 
erafter,’ “Proper Directing of Re- 
porters,” “New Methods to Increase Ad- 
vertising Lineage,” and others along that 
line. 

Committee reports will be made at the 
opening session Tuesday morning, fol- 
lowed by addresses, “The Sunday Morn- 

Edition Instead of Saturday Eve- 
ning,’ by F. B. Pauly, of the Middle- 
. 


on 


ing 
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town Journal; “Dead Head Advertising 
and the Publicity Agent,” by Col. F. M. 
Ritezel, of the Warren Chronicle; “Ad- 
vertising Rates,” by Frank H. Burgess 
La Crosse, Wis., business manager of 
the Tribune and Leader Press. 

A social session is on the program 
for Tuesday evening. Warden P. E. 
Thomas of the Ohio penitentiary, will 
have a company of convict “musicians 
and entertainers” on hand, while George 
H. Mead, of Dayton, and Dr. Elmer B. 
Bryan, president of Ohio university, will 
give addresses. 

Among those who will address Wed- 
nesday morning’s session will be Marlen 
E. Pew, editor and manager of the 
International News Service, and Miss 
Doris Langley Tippecanoe City Herald, 
who represented the organization at the 
Press Congress of the World at Hono- 
lulu. 


COMMERCIAL OFF NEXT MONTH 


Cleveland Business Men Want to Sell 
$350,000 Stock 

The Cleveland Publishing Company, 
recently incorporated for $500,000 
capital, with Samuel Scovil, formerly 
vice-president and general manager of 
the Cleveland Electric Illuminating Com- 
pany, as president, will launch a six 
day morning newspaper about the middle 
of February. 

Application has been made to the state 
securities office for permission to float 
$350,000 worth of stock. I. K. Shiman- 
the Ohio Board of 
Commerce Journal, is vice-president of 
the new company, and his son, Carl Karl, 
a Cleveland se¢retary. Shi- 
mansky will be editor of the new paper 
which will be called the Commercial. 

Press work will be done in the office 
f a German language newspaper for the 
resent, but mechanical, editorial and 
business quarters will be opened at West 
Third street and Superior avenue. Edi- 
torial and business office men are being 
lrawn from other Cleveland dailies. 
Paul Purman, formerly day city editor 
of the Plain Dealer, will become news 
editor. 

The night report of the United Press 
will be used, as well as the Philadelphia 
Public Ledger Syndicate service. 


sky, publisher of 
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THOMSON REPLIES TO “THE 
MAGAZINES” 


7) 


(Continued from page 





summer and winter homes. 
They seem to constitute a sort of super- 
society among which magazine reading is 
a badge of membership. By inference, 
the first families practice newspaper 


have 


ers 





The Deseret News 


Salt Lake City, Utah 


Flat Rate Effective 
January 1, 1922 


Daily, 7c. per line 
Saturday, 8c. per line 


Cone, Hunton & Woodman 


Incorporated 
Publishers’ Representatives 


New York, Chicago, Detroit, Atlanta, 
Kansas City, San Francisco and 
Los Angeles 








reading only as a secret vice. The fact 
that magazine publishers use newspaper 
space freely to get new subscribers thus 
takes on added significance. It is not 
only business; it is social reform. 

Indeed there is more than a hint of 
this. The author says that the Outlook 
carries cigarette advertising and occa- 
sionally it gets letters of protest. But 
he hastens to add that in most cases the 
protesting subscribers continue _ their 
subscriptions. 

No more touching proof of the for- 
giving nature of magazine readers could 
possibly be offered. 

The inferior appearance of newspaper 
copy is the contrasting theme chosen to 
let in this gem of information already 
quoted, but mentioned again because it 
will live in advertising history: 

“Competition among advertisers and 
their agencies, has narrowed down, in 
many cases, to a struggle for fine ap- 
pearance of their advertisements. IT 1S 
A BATTLE FOR BEAUTY WAGED 
ON THE FIELD OF AESTHETICS.” 

Imagine the delightful amazement of 
Mr. So-and-So, the well-known overall 
manufacturer, upon being greeted in this 
wise: 

“Good morning! I have been reading 
your ad in the Weekly Pep. I see you 
are engaged in a battle for beauty waged 
on the field of aesthetics.” 

If a competitor made this statement it 
would probably be the signal for a fight. 
In any event, Mr. So-and-So would hur- 


riedly call a conference of EX CCU 
fix the responsibility. f 

In enumerating “the  valuabj 
products of national or Magazine 
vertising,” the author speaks of 
tendency of national advertising tp 
row a manufacturer's line down 
lesser number of standardized Mode, 
designs, whereas local advertising es 
a tendency to meet and Capitalize | 
taste and requirements.” 

This is a startling discovery, } 
gests to a manufacturer of fleege 
underwear a means of selling this 
derwear at Palm Beach, simply fy 
ting the folks there know that may, 
advertising has standardized the py, 
in Winnipeg. 

It is to be regretted that the } 
of the pamphlet falls below the stay 
set by the excerpts quoted. Riss 
first to such heights as “magazine, 
cialization taps the vast and enig 
field of sociology itself,” it drops § 
to the sombre depths of “a ma 
goes into the home and stays ther 
weeks, months, even years.” This 
of matter is prosaic, inasmuch as} 
interest only the manufacturers 9 
directories. 

It is pretty hard to tell whether 
the Outlook's contribution will g 
typical of the propaganda whi 
magazine friends will direct at the: 
tide of newspaper advertising. Som 
it will doubtless be better, though 
will ever be funnier. 





Morning 


JOHN B. WOODWARD 
Times Bldg., New York 


Evening 


1921 Holds Reeord 
In Building Line 


In Baltimore 


@ Building operations in Baltimore during 1921 broke all records 
with an aggregate value of $36,345,036—exceeding the previous 
record of 1920 by more than $200,000—according to the report of 
the Industrial Bureau of Baltimore. 


@ The value of permits issued for factories and warehouses in 1921 
shows to distinct advantage over 1920, being $8,189,500—an in- 
crease of over $890,000 over the year previous. 

@ Baltimore is a city of progress—a growing market which can be 
reached quickly and economically through the home delivered cir- 
culation of THE BALTIMORE SUN. 


@ You will find it to your advantage to start NOW to get ae 
quainted with Maryland’s big city. 


Everything In Baltimore 
Revolves Around 


SUN 


Sunday 


GUY 8. OSBORN 
Tribune Bldg., Chicago 








Baltimoreans Don’t Say ‘“‘Newspaper”’ 
—They Say “Sunpaper”’ 
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Announcement 


oe February Ist, 1922 The Detroit 

News will be associated with the Wash- 
ington Star, Indianapolis News, the Montreal 
Star and the Baltimore News and American in 
their Chicago advertising representation. In 
thus bringing together such a distinctive list of 
evening and Sunday newspapers, all being 
leaders of unquestionable standing and char- 
acter in their respective communities, the 
interests of both publisher and advertiser are 
being best conserved. 


Arrangements have been made for more com- 
modious offices in the Tower Building where 
Mr. J. E. Lutz, who will thus assume much 
greater responsibility than heretofore, will ex- 
pand the organization sufficiently to insure an 
absolutely prompt and dependable service. 
This change in no way affects our New York 


representation which will remain in the hands 
of Mr. I. A. Klein. 


The Detroit News 


DETROIT, MICHIGAN H. S. Scott 


January 19, 1922 General Manager 































Modern Composing 
Rooms Which Use 
Display Linotypes 


Birmingham, Ala. 
Daily Telegram Long Beach, Cal. 
Times-Mirror Los Angeles, Cal. 
Inquirer Oakland, Cal. 
Sacramento, Cal. 
Journal Gazette Fort Wayne, Ind. 
Dennison Mfg. Co., Framingham, Mass. 
Standard New Bedford, Mass. 
Herald Duluth, Minn. 
Mechanical Digest 
Grand Rapids, Mich. 
Grand Rapids, Mich. 
Gazette Review ... Atlantic City, N. J. 
Linotype Composition Co. 
Newark, N. J. 
Register Redbank, N. J. 
Guide Printing Company 
Brooklyn, N. Y. 
Flushing Journal Flushing, N. Y. 
Dispatch Printery & Bindery Corp. 
New York, N. Y. 
Roy Press New York, N. Y. 
nS SIO oon sk sce ee Albany, N. Y. 
Times Star Cincinnati, Ohio 
News and Times Democrat 
Lima, Ohio 
Vindicator Youngstown, Ohio 
Free Press Easton, Pa. 
Pittsburgh, Pa. 
Piedmont Greenville, S. C. 
Times World Corporation 
Roanoke, Va. 
Standard .... Buenos Aires, Argentina 
OTe Melbourne, Australia 
La Vanguardia 
Manila, Philippine Islands 
Instituto Editoriale Italiano 
Milan, Italy 
Societa Edit, Italiano .... Rome, Italy 
ME xsdcce seuss nos Mobile, Ala. 
The Fresno Herald Fresno, Cal. 
Republican Fresno, Cal. 
Tribune Oakland, Cal. 
Bulletin San Francisco, Cal. 
Chronicle ......... San Francisco, Cal. 
Times Hartford, Conn. 
Washington, D. C. 
Times-Union Jacksonville, Fla. 
The Tampa Times Tampa, Fla. 
Alton Evening Telegram ... Alton, Ill. 
Ee ree Atlanta, Ga. 
Foote & Davies Co. ...... Atlanta, Ga. 
ME 2 a waepnnkicecces Augusta, Ga. 
Daily News .......... Champaign, Ill. 
Englewood Typesetting Co. 
Chicago, Ill. 
Tribune Chicago, Ill. 
Daily Journal East St. Louis, IIL. 
Journal-Gazette Mattoon, Ill. 
Peoria Evening Star Peoria, Il. 
Courier Evansville, Ind. 
Eo ccc idsncssshene eee Muncie, Ind. 
Kansas City, Kansas 
Paducah, Ky. 
The Daily States .... New Orleans, La. 
New Orleans, La. 
Times-Picayune .... New Orleans, La. 
Evening Express Portland, Me. 
Baltimore, Md. 
Herald and Traveler .... Boston, Mass. 
Rapid Service Press .... Boston, Mass. 
Telegram Boston, Mass. 
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These are the Lines that 
Slow Up the Paper 


Unless they are set on Display Linotypes 


W ith the advent of Display Linotypes, 
there is no excuse now for the use of 
lines of individual type under 36 point 
in any newspaper form. 

The 100 per cent modern newspaper 
is made up almost 100 per cent of Lino- 
type slugs and cuts—units which are 
able to stand on their own feet. 

Display lines of single type require 
care and coddling. They slow up the 
paper. Think of the difference when 
your entire paper is composed of slugs 
which can be handled by the handful. 

The use of Linotype Display slugs 


eliminates slow hand-composition, slow 
make-up, pi, and slow distribution. The 
all-slug paper has no composing-room 
hitches, so—standardize with slugs. 
Over a hundred big American papers 
find that slug standardization pays. 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn, N. Y. 

SAN FRANCISCO CHICAGO 
CANADIAN LINOTYPE LIMITED, TORONTO 


NEW ORLEANS 


of Linotype material 








Modern Composing 
Rooms Which Use 
Display Linotypes 


Boston, Mass. 

RUE B68 sec kecccs Gloucester, Mass. 
Courier-Citizen Lowell, Mass. 
Evening News .......... Salem, Mass, 
Gazette Taunton, Mass. 
Telegram Worcester, Mass. 
State Journal Lansing, Mich. 
Minneapolis, Minn. 

Gross Typesetting Co. .. St. Louis, Mo. 
Journal Elizabeth, N. J. 
Evening News ......... Newark, N. J. 


Daily Eagle Brooklyn, N. Y. 


Buffalo, N. Y. 

Federal Printing Co. 

New York, N. Y. 

New York, N. Y. 
Louis Meyer Film Laboratories, Inc. 

New York, N. Y. 
Ralph Pellon ....... New York, N. Y. 
The Schilling Press, Inc. 

New York, N. Y. 
WN Sanaa ceadece< sks New York, N. Y. 
Technical Press New York, N. Y. 

New York, N. Y. 
WEES escnceeduaas New York, N. Y. 

Riverhead, N. Y. 
Democrat and Chronicle 

Rochester, N. Y. 
Times-Union Rochester, N. Y. 
Beacon-Journal ......... Akron, Ohio 
Daily News Canton, Ohio 
The Evening Repository 


Canton, Ohio ° 


Breitenbach Linotyping Co. 
Cincinnati, Ohio 
Cincinnati, Ohio 
Columbus, Ohio 
Dayton, Ohio 
Dayton, Ohio 
National Cash Register Co. 
Dayton, Ohio 
Portsmouth, Ohio 
Gazette Steubensville, Ohio 
Telegram Youngstown, Ohio 
Oregonian Portland, Ore. 
Chester, Pa. 
Easton Express Easton, Pa. 
Daily Times 
Norristown, Pa. 
Bulletin Philadelphia, Pa. 
Inquirer Philadelphia, Pa. 
Jewish World Philadelphia, Pa. 
North American .... Philadelphia, Pa. 
Pittsburgh, Pa. 
Scranton, Pa. 
Dispatch 
Journal Providence, R. I. 
Evening-Times Pawtucket, R. I. 
The Evening Call Publishing Co. 
Woonsocket, R. I. 
Post-Intelligencer Seattle, Wash. 
The Casper Daily Tribune 
Casper, Wyo. 
Pacific Commercial Advertiser 
Honolulu, Hawaii 
Bulletin .. Manila, Philippine Islands 
Herald and Weekly Times 
Melbourne, Australia 
Wilson & MacKinnon (“Argus”) 
Melbourne, Australia 
Sydney, Australia 
Smith’s Weekly Sydney, N.S. W. 


om LINOTYPE = 
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So We Asked 
thelowa Bankers 


“I believe The Register or The Tribune is 
read in nine out of every ten banks in Iowa,” 
remarked one of our enthusiastic representa- 
tives recently to a Chicago Banker. 


























“Your figures are preposterous. I’ll ven- 
ture that your papers do not go into one-third 
of the banks in your state,”” the Chicago man 
replied. 

So the upshot of the affair was that we 
mailed a reply postal to every bank in lowa 
—north, south, east and west. Each bank 
was asked to report how many of its officials 


were Register and Tribune subscribers. 
Cards were mailed to 1,891 banks. 


What did the Post Card 


Census Show? 


1,602 Banks replied. 


1,195 of them reported one 
or more subscribers, morning, 
evening or Sunday. 


In these 1,195 banks The 
Daily Register has 1,774 sub- 


scribers. 


The Evening Tribune, 523 


Banker subscribers. 


The Register and Tribune 
combined, 2,297 lowa Banker 


subscribers. 


The Sunday Register, 1,187 


lowa Banker subscribers. 


In 75 per cent of all the Banks of lowa The 
Register or The Tribune is read regularly 


Write for booklet showing the complete 
data—town by town, bank by bank. Address 


The Register and 
Tribune Co. 


Des Moines, lowa 


for January 
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BOSTON AGENTS HOST 
TO STANLEY CLAGUE 


President Emeritus Eliot of Harvard 
and George W. Coleman Pay Tribute 
to Managing Editor of 
A. BC. 


Boston, Jan. 17.—Stanley Clague, for- 
merly a Boston advertising man, now 
managing director of the Audit Bureau 
of Circulations in Chicago, was tendered 
a luncheon by the American Association 
of Advertising Agencies last night in 
this city. 

The importance of telling the truth in 
newspapers was stressed by Mr. Clague, 
also by Dr. Charles W. Eliot of Harvard 
University, who was one of the guests, 
because of the fact that Mr. Clague for 
more than 20 years had been assistant 
secretary to Dr. Eliot at Harvard. From 
that position he entered the advertising 
field largely because he could not see any 
promising future in an enterprise like 
Harvard University, where the presi- 
dent only got $10,000 a year, which was 
laughingly changed by Dr. Eliot to $5,- 
000. 

George W. Coleman was also a guest. 
He “broke” Mr. Clague into the adver- 
tising business and into the value of 
“Truth in Advertising.” 

Mr. Clague paid both these men very 
high tributes, saying that he owed more 
than he could tell to the influence both 
had exerted on his life and especially to 
the “New England consciousness” he 
had absorbed from them. 

The dinner was just a friendly gather- 
ing of some 60 of Mr. Clague’s Boston 
friends, Aside from several good stories 
Mr. Clague told about Dr. Eliot and Mr. 
Coleman he made a fine address on the 
new ethics which have governed adver- 
tising the past 20 years or more—telling 
the truth—an era which began largely 
through the influence of George M. Cole- 
man, of whom he said: 

“I desire here, in the presence of 
those who know him, to pay my personal 
tribute to his fearlessness, his moral 
courage, his (I firmly believe, as yet 
unappreciated) clearness of vision. He, 
too, cares naught for popular opinion if, 
in his own heart, he believes he is right. 
It was George Coleman who first in- 
troduced me to advertising. I think 
when I told Dr. Eliot I was leaving him 
to enter the advertising business, he felt 
my case was hopeless. I doubt if his 
opinion of advertising was very high. 
I hope it has increased appreciably since 
then, because in the quarter of a cen- 
tury which had elapsed, advertising has 
arisen from a despised vocation to an 
accepted profession. Today, in many of 
the leading universities of the country, 
this subject is an accepted part of re- 
quired courses. 

“And to Boston we must give a great 
measure of the credit for much of the 
achievement in this awakening to the 
power of advertising. Less than 10 
years ago there went fortn from this 
city a banner of a strange device. It 
was strange to many so-called advertis- 
ing men—men who, for instance, regard- 
ed the offer of a steel engraving of Gen. 
Grant for 25 cents, and the sending of 
a postage stamp containing, it is true, 
a steel engraving of Gen. Grant, as a 
clever trick of the trade. These men 
could not realize the significance of this 
new banner with this new device— 
‘Truth in  Advertising’—which went 
forth and has since encompassed the 
earth, And advertising is only in its 
infancy : 

“Not all the golden stories have been 
told. 

“The Great World’s 
window pane.” 


still outside the 


Dr. Eliot said he was “very much; 
terested about the possibilities of adye! 
tising agencies contributing to the » 
lifting of the American press. I canny 
but feel, however, that the main wo 
will rest on the editors of newspape, 
rather than on advertising agencies, Ty 
advertising agent, however, can greg 
strengthen the hands of the editors, | 
have recognized for some years the x 
tonishing improvement in newspaper qi 
vertising—the greater effort for truth 

“I believe the advertising agencies gg 
render an enormous service to the coy, 
try in this way—contributing to the mo, 
ale of the country. Today we are seein 
the beginning of the recovery from ty 
great collapse of our American mora 


McKIM MEMORIAL IN BOOKS 


Canadian Press Gives Advertising Tey 
to Thirteen City Libraries 


As a memorial to the late Angg 
McKim, president of A. McKig 
Limited, Montreal, the pioneer Canada 
advertising agency, the Canadian Preg 
Association has endowed the “Ang 
McKim Memorial Section on Adverts 
ing Topics” in the public libraries ¢ 
thirteen leading Canadian cities: Cha 
lottetown, P. E. I.; Halifax, N. S.;§% 
John, N. B.; Montreal, Que.; Lond 
Ottawa and Toronto, Ont.; Winnipe 
Man.; Regina, Sask.; Edmonton an 
Calgary, Alta.; Vancouver and Victor 
B. C. Fourteen books form the nucle 
of the section, which will be added 4 
from time to time as interest on ty 
invested fund accumulates. This fui 
was raised by voluntary subscriptiog 
from Canadian publishers. 

The first books for the section, whid 
have just been sent forward to t% 
libraries, comprise the following: 

“Advertising, Its Principles and Pra 
tice,” by Harry Tipper, H. L. Holling 
worth, George B. Hotchkiss and Fraai 
Alva Parsons. 

“Advertising as a Business 
by Paul Terry Cherington. 

“The Business of Advertising,” § 
Ernest Elmo Calkins. 

“The Typography of Advertisemes 
that Pay,” by G. P. Farrar. 

“Newspaper Advertising,” by G. 
E. Hawkins. 

“Making More Out of Advertising’ 
by Wheeler Sammon. 

“Scientific Distribution,” by C. & 
Higham. 

“Scientific Selling 
by Arthur Dunne. 

“Dawson Black, Retail Merchant,” ¥ 
Harold Whitehead. 

“Practical Publicity,” by 
de Weese. 

“Writing 
Roland Hall. 

“Volume 600 of International Libra 
of Technology.” 

“Volume 610 of International Libra 
of Technology.” 

“Volume 1020 of International Libray 
of Technology.” 


Foree 


and Advertising 


Truman 4 


an Advertisement,” by 3 


Liquidate Jamestown News 

Affairs of the Jamestown (N. } 
Evening News Publishing Company @ 
to be liquidated, it was decided a 
meeting of stockholders. It is propo 
to reorganize the company to publish 
chain of Democratic newspapers 
Western New York. The Jamesto 
News recently suspended publication, ¥ 
the firm continued to publish the 5 
clairville Commercial and the C 
tauqua Democrat. These directors We 
named to manage the company’s affaif 
Clarence J. Sprague, Samuel A. Carls 
E. O. Jones, Dr. F. A. Knapp, % 
Peterson, Frank Neil and Mrs. L. Lis 


strom. 
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torney, since its transfer last year from 
Ben Allen. 

Two heads of departments formerly 
with the Republican have taken positions 
on the Union. 


niANA G. O. P. EDITORS 
WILL HEAR COOLIDGE 








ing at Indianapolis January 26 and 
27 Will Also Have Address on 
p, O. Circulation Statements 

by Solicitor-General 





WOMEN TO EDIT THE STATES 






New Orleans Paper Will Aid Charities 











Ir 

~ Newspaper “shop” problems will oc- February 22 

er ailmmpy the attention of the Indiana Re- come of New Orleans’ society women 
‘uth, [Bblican Editorial Association in its are zoing to demonstrate their idea 
es cafmo-day annual convention at the Ho- ¢¢ 4 ‘newspaper. The Daily States will 
comm Severin, Indianapolis, January 26 be entirely turned over to them Feb- 
e mofigd 27. One ot the principal speakers ruary 22. They will be editors, re- 
secingamted is John H. Edwards, Solicitor- porters, advertising solicitors and circu- 
om tmneral for the Post Office Department. jation managers. Only the routine 
orakigmorning and afternoon meetings will be iatters will be covered by the States’ 






























id Thursday and Friday, and Friday 


, , : The editors will help if 
pht the convention will close with the 


regular force. 


KS ; ; Se sige necessary in headline writing, dodging 
wal banquet at which Calvin Cool- jihel-law violation, and making eight 
e, Vice-President of the United 


columns fit into five columns. 
Receipts, after deducting mechanical 
costs, will be turned over to two charities 


tes, will be the speaker. The ban- 
+ will be open to the public. 


Ansa. M. Schmid, circulation manager of jy which the women are interested. 
{cKine Indianapolis News, will talk on Papers will be sold for 10 cents a copy, 
inadiafmuilding Circulation,” and Will an though regular subscribers will get 
1 Pregfimudner, of the Rushville Republican, theirs at the regular rates. Advertising 


“Advertising in 1922,” on Thursday 
ernoon. F. Frank McDermond, of 
Mtica Tribune and Ledger, will talk 
“Subscription Rates,” and a discus- 
of this topic will be led by Foster 
dick, of the ‘Winamac Republican. 

t the Friday morning meeting ad- 
ising problems will be discussed. 
orge James, of the Brazil Times, will 
on “Developing Local Advertising,” 
fa discussion of this topic will be led 
Ray Willis of the Angola Repub- 


“ Anse 
dverti 
ries ¢ 
> Chay 
S.; ¥ 
Londos 
innipeg 
on afi 
Victor 
nuclesg 
dded t 
on th 
is fund 
criptiony 


rates will be hoisted, except in contract 
cases. The women will establish booths 
in the business section and in some of the 
principal Louisiana towns. The watch- 
word is “No quarter—a dime is enough.” 








Police Want Fake A. P. Reporter 


Police of Niagara Falls and other 
Western New York cities are seeking a 
woman who has been representing her- 
self as a special writer of the Associated 
Charles H. Neff, of the Ander- Press. It was the woman’s custom, the 
Herald, will talk on “Advertising POlice say, to rent a room in a hotel, Y. 
ncies and Foreign Representatives,” W.-C. A., or rooming house, and to dis- 


n, Whi Jesse Pierce, of Clinton, will lead @PPeat a few days later with movable 


to {MB discussion on this topic. The clos- property not her own. _At the Buffalo 
y: talk will be by A. A. Bibler, of the bureau of the A. P. it was said the 
1d Prawn Point Register, on “Job Printing OTSanization has no woman writer 


answering the description given to the 


onnection With a Newspaper.” 3 
police. 


Tolling: 
d Frasififhe program for the closing business 
ion will be opened with a talk by 


Third Fire in Gravure Plant 


Fore@s. Florence Webster Long of the 
‘BBanapolis News, on “The Woman’s For the third time in a few weeks fire 
ing, ie.” Mr. Edwards will talk on endangered the plant of the Buffalo 


bvernment Affidavit of Sworn Circu- 
bn Statements,” and Thomas H. 
ms, of the Vincennes Commercial, 


Gravure Company, publishers of illus- 
trated supplements. This time the blaze 
was caused when the hot filament of 


tiseme 





















y Go The Editorial Page.” A. A. Har- broken electric light bulb fell into a pot 
incers will be elected at the Friday teas burned while helping ~ = 
; C. Hilbmoon session. ¥ tinguish the blaze. The third fire did 
overnor McCray, Senators Harry little damage. 
vertising BNew, James E. Watson, and Mrs. SS ane 
m Douglas Barr, of Newcastle, will Bars Free Ads From City Buildings 
hant, k at the banquet prior to the speech Mayor Ernest Crosby of Lockport, 
—_ erage Coolidge. President N. Y., former newspaper man and pub- 
Hancock will be toastmaster. lisher, has ruled that public buildings are 
1” by § ee — not proper places in which to seek free 
+ ORT ROWELL IN SACRAMENTO advertising. The mayor ruled that large 
al Libra ew calendars bearing advertisements must 
Fresno Publisher Said to Own not be used to adorn the walls of the 
al Libra the Union Lockport city hall, police stations, fire- 
RAMENTO, Cal., Jan. 18—Rumors houses or other structures under muni- 
val Libra have been current in newspaper CiPal control. He recommended that 
es here for some time that the Sac- those seeking advertising use the press. 
oa Union is now under the control saan ela 
News te peadheiang ag - Bennett Made General Manager 
a ° ave seen . 
| (CN. Mipsthened by the public announce- Ralph E. Bennett, for many years ad- 
mpany “Ht of the connection of Ross Wil- vertising manager of the singhamton 
cided at GMs, formerly business manager of the (N. Y.) Press and, — 1913, its busi- 
is propoemno Herald and Fresno Republican "*SS anager, has just been made 
» publish eneral manager and associate pub- general manager of the Press Company. 


Mr. Bennett was also for many years 
connected with the Binghamton Herald. 


T of the Union. 

r. Rowell, formerly Republican Cen- 
iceman of the state, last week 
added strength to the rumor by pub- 
tid cy ; ‘ i 
8 2 signed article upon the edi- 
Page of the Union 

explanation. 
€ Union h 
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To Resume Color Section 






The Cleveland Plain Dealer plans to 
return to use of a Sunday color section 
before the middle of February. Clyde 
fy as been under the con- C. Caldwell, former state editor, will 

ames Meredith, Sacramento at- have charge of the section. 
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‘As Milwaukee Buys—The Nation Buys” 


ANOTHER YEAR OF DOMINANCE 


More Than Fourteen Million 
Lines In 1921 


eS 
FS 


During 1921 The Journal printed 
1,799,230 more lines of advertising thar 
carried by the other two Milwaukee 
papers combined. 


Local and national advertisers know 
The Journal produces the best and 
quickest results. Accordingly, in the 
great Milwaukee- Wisconsin Market, 
they concentrate the bulk of their ad- 
vertising in [he Journal. 


The 1921 Record 
Grand Total— The Journal 14,901,966 lines 


The Journal printed 1,799,230 lines more than carried by 
the other two Milwaukee papers combined. 


Local Display—The Journal - 9,690,959 lines 


The Journal printed 544,646 lines more than carried by the 
other two Milwaukee papers combined. 


Foreign Display—The Journal - 2,596,373 lines 


The Journal printed 72,432 lines more than carried by the 
other two Milwaukee papers combined. 


Classified—The Journal - - - 2,614,634 lines 


The Journal printed 1,182,152 lines more than carried by 
the other two Milwaukee papers combined. 





THE MILWAUKEE JOURNAL 


FIRST—by Merit 


Try It Out in Representative Milwaukee 


a 
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DEFENDS INSURANCE AS 
NEWSPAPER PREMIUM 


British Dailies and Weeklies Proved Its 
Success Says O. H. Mitchell, Who 
Claims to Have Founded 
Idea in U. S. 

Sr. Louis, Jan. 18—The Travel Acci- 
dent Insurance plan of circulation and 
stimulation, as vigorously condemned in 
Epiror & PustisHer for November 26, 
has been the subject of animated dis- 
cussion by business and circulation man- 
agers of St. Louis dailies during the past 
few weeks. 

Owen H, Mitchell, of the Hickey- 
Mitchell Company, of St. Louis, who 
claims to be the originator of this plan 
in America, states that this not a premi- 
um scheme, as the writer in Epitor & 
PUBLISHER alleges, but rather a “news- 
paper service.” 

“For more than twenty years,” Mr. 
Mitchell_says, “the London Weekly Peri- 
odicals, of the type of Answers, pub- 
lished by Lord Northcliffe; Tit-Bits, 
published by the late Sir George Newnes, 
and Pearson’s Weekly, published by the 
late Sir Arthur Pearson, carried this 
form of insurance in their periodicals, 
offering £1,000 to any regular reader, 
who, under the terms of the policy, met 
with a fatal accident. 

“On January 1, 1914, the London Daily 
Mail first published its insurance plan, 
offering the specific sum of £1,000 in case 
of death and the various other indemni- 
ties for injuries sustained under the pre- 
scribed provisions of the policy. Shortly 
after other great London newspapers, 
such as the London Times, adopted sim- 
ilar plans with greatly improved benefits 
to their readers. 

“American publishers will be interested 
in the Northcliffe plan of using Travel 
Accident Insurance with daily news- 
papers. There has never been any charge 
made for this service by any English 
daily. It has been a free service to 
readers. Recently, the London Daily 
Express has greatly increased the death 
benefit under their policy, and the Lon- 
don Daily Times now offers coverage 
about as follows, daily: 

“£2,000, if the reader is killed by a 
private motor car in which he or she is 
riding or driving for pleasure or for 
business ; 

“£1,000 if such accident should not 
prove fatal, but should cause the physical 
separation of one limb above the wrist 
or ankle or the total or permanent loss 
of one eye; 

“£4 per week pension if such accident 
should render the reader permanently 
and totally unable to do any work; 

“£6 per week for a period not exceed- 
ing twelve consecutive weeks if such 
accident should render the reader tem- 
porarily and totally unable to follow his 
or her usual vocation. 

“In December, 1921, the Daily Mail 
announced that the total number of 
claims paid by it then stood at 1,275, and 
of these 20 were for £1,000 each; also 
that the total benefits paid to its readers 
since the insurance plan was adopted ex- 
ceeded £78,000. The net daily sale of 
the London Daily Mail exceeds 1,350,000 
copies. The reason is perfectly clear, 
that great paper has enlisted in its serv- 
ice to the reading public the best of 
those features which are most popular. 
The great demand for the policy in Lon- 
don is directly traceable to the fact that 
the scale of benefits have been arranged 
as to cover those accidents which are 
most likely to occur. 

“With the example of these great 
newspapers in mind, our company was 
the first to co-operate with the Amer- 
ican publishers by producing a similar 
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plan. Being the first to introduce this 
plan in America, so far as we know, 
it was necessary to proceed carefully, 
and the scale of benefits was made far 
less than those of the great English 
dailies. Since our beginning, several of 
our benefits have greatly increased and 
it is our hope that these may be further 
increased and made more liberal as our 
experience increases. 

“This plan, as used by wus, was 
evolved only after a most careful con- 
sideration and examination of the Lon- 
don experiences. The Daily Mail 
through its eight years of experience 
with this plan has, however, apparently 
proved these three things: 

“First, that the premiums paid by 
newspapers to the insurance companies 
have been well worth while, calculated 
in the circulation growth of the news- 
paper which paid them. 

“SEconp, that the premiums received 
by the insurance companies from the 
newspapers, have been sufficiently profit- 
able to interest some of the greatest and 
most highly respected of the English 
insurance companies in covering these 
risks. 

“Tuirp, this service offered free to 
old and new registered readers alike of 
these great English dailies is appreciat- 
ed as a service by these readers, and this 
appreciation is reflected by a large in- 
crease in circulation.” 


Mabel McElliott Weds Richard Clarke 


A wedding of widespread interest in 
newspaper circles, as both parties are 
well known, was that of Miss Mabel 
McElliott, motion picture critic for 
the New York Daily News and Rich- 
ard W. Clarke, an editor on the Sun- 
day News, which took place January 
15 at the Church of the Immaculate 
Conception in New York. Both of 
them have been on the staff of the News 
almost since it was started. Miss Mc- 
Elliott came to the News from the 
Chicago Tribune, where she was in 
the Sunday editorial department. Mr. 
Clarke has been a sub-editor since the 
early days of the News. He studied 
at intervals at Harvard, at the Uni- 
versity of Munich and _ elsewhere 
abroad. He is the son of Arthur L. 
Clarke, formerly managing editor of 
the New York Evening World, and 
now editor-in-chief of the San Fran- 
cisco Chronicle. 





Paducah News-Democrat Sold 


The Paducah (Ky.) Morning News- 
Democrat has been sold by J. J. Berry 
and his brothers, Alvin and Noel 
Berry, to George H. Goodman, a Pa- 
ducah capitalist. Bonds of the News- 
Democrat, held by Urey Woodson, 
editor and publisher of the Owens- 
boro Messenger, and J. C. Utterback 
and John W. Keller of Paducah, will 
be taken up by Mr. Goodman. Hugh 
B. Watkins, formerly with the Owens- 
boro Messenger, who has been in 
charge of the News-Democrat’s finan- 
cial affairs for the past month, will re- 
main with Mr. Goodman temporarily, 
at least. J. J. Berry, who retires as 
editor, has been postmaster of Padu- 
cah for the past eight years. 





John T. Burke Leaves Richmond 


John T. Burke, for 14 years one of 
the executives of the New York Her- 
ald, has resigned as managing editor 
of the Richmond Times-Dispatch and 
Evening Dispatch. He has been since 
succeeded on the Times-Dispatch by 
Robert D. Ford and on the Evening 
Dispatch by Ernest Pollard, both Vir- 
ginia newspaper men. Mr. Burke, it 
is understood, has had an offer from 
a mid-western daily, but it is thought 


probable that he will re-enter the New 
York field soon. He served as Lon- 
don and Paris correspondent of the 
New York Herald and was editor of 
the Paris edition during the first two 
and a half years of the world war. 





NEWS OF ASSOCIATIONS 
AND CLUBS 











(THE Industrial Editors’ Association 

of New England will dine in the 
Filene Restaurant, January 24. In- 
vited guests include former Mayor 
John F. Fitzgerald; Carroll J. Swan, 
president of the Lantern Club; Henry 
Kuhns, president of the Pilgrim Pub- 
licity Association, and Miss Frances 
Hanson, president of the Women’s Ad- 
vertising Club. 

At the annual meeting of the Greater 
Buffalo Advertising Club these officers 
were elected: president, Edgar C. Neal; 
first vice-president, Joseph Melia; sec- 
ond vice-president, A. H. Hopkins; sec- 
retary, DeForest Porter; treasurer, 
Robert K. McKeegan; directors, H. E. 
Bredmeir, Louis Gay, P. Floyd Mans- 
field, Robert K. McKeegan and R. B. 
Rope. The club is considering the es- 
tablishment of a Better Business bur- 
eau. 

The Hamilton (Ont.) Ad Club held 
a dinner meeting at the Royal Con- 
naught Hotel, January 13, with Charles 
Henry Mackintosh, president of the 
Associated Advertising Clubs of the 
World, as guest of honor. Other 
speakers included H. S. Pritchard, sales 
manager of the Ford Motor Company 
of Canada, who dealt with “The Op- 
portunity of Canada and the Manufac- 
turer,” and J. H. Gundy, Wood, Gundy 
& Co., Toronto, investment bankers, 
who spoke on “The Finances of 
Canada.” 


Col. Norris G. Osborn, editor of the 
New Haven Journal-Courier, and 
Philip Troup, editor of the New Haven 
Union and postmaster of New Haven, 
will be the principal speakers at the an- 
nual banquet of the Connecticut Edi- 
torial Association at the Garde Hotel, 
New Haven, January 21. It is likely, 
also, that John Redemeyer, the wit of 
the state’s newspaper fraternity of the 
state, will also be heard. The afternoon 
session program, besides the election of 
officers, provides for a report for the 
year. Historian Everett G. Hill of 
Hartford, and a report of the Press 


Congress at Honolulu by 4 
Hale of East Hartford, who repre 
Connecticut at the Congress. wa 
J. Pape, publisher of the W 
Republican, will also be heard, 

The Rhode Island Press Chi 
quarterly session at Provideng | 
week appropriated $25 for mem) 
in the National Editorial Asgo¢¥ 
E. R. Noyes of the Wickford 
ard, and Archie Gillies of the Nar 
sett Times, were admitted, and ; 
mittee appointed to promote inten 
the club. The annual meeting 
held February 22. 


St. Louis “‘44’’ Benefits, $189¢ 


St. Louis, Jan. 16.—Strike } 
amounting to $189,633.75 have bee 
to union printers in St. Louis sing 
went on strike May 2. Of this am 
$140,000 was raised by the strike » 
ment upon all employed union » 
in St. Louis, which was 10 per ce 
earnings up to December 1, and 
7 per cent, the remainder coming; 
assessments elsewhere. 


Coombs of Typographical Union } 
furnished the figures. 


“ort Worth Engravers at W 


The strike of commercial engray 
Fort Worth, which had,thrown te 
employed by two engraving firms g 
employment, has been settled § 
agreement under which the eng 
will return to work at the scale th 
plied during 1921 pending final ¢ 
ment of the wage issues. The ¢ 
ers had sought a $5 cut. 


Philadelphia Engravers Work 
Photo-engravers employed in 
cial shops in Philadelphia, who hay 
been working since December 3) 
past week resumed work on the dj 
sis of a 44-hour week with a 4 
mum weekly pay. 
Chicago Engravers’ Lockout 0 
The lock-out of the Chicago 
engravers employed in commercial 
was settled last week on the bass 
44-hour week and a $44 weekly 


Tabloid Section in Buffalo 


The Buffalo Courier _ stam 
twenty-four page tabloid magaz 
connection with their Sunday ¢ 
January 15. 


LEDGER SYNDICAT 


News and Feature Services 
Maintain Prestige — Create Circulation — Attract Advent 


NEWS SERVICES : 
(Via leased wire or laid down in New York, Washington, Chicago, 


Louis, Dallas, Seattle, San Fr: 
SER COMBINATION NE 
PUBLIC LEDGER FOREIGN NEWS SE 


St. 
PUBLIC LEDGER COM 


ancisco or Los Angeles.) 
WS SERVICE. 
RVICE 


S L. 
BLIC LEDGER DOMESTIC NEWS SERVICE. 
PUBLIC LEDGER BUSINESS NEWS SERVICE. 


FEATURE SERVICES 


JEEK N AZINE PAGES IN MAT: Interview Page, Special ‘ 
Fe be Short Story Page, Fiction Serial Page. _ COMICS: 
“That Reminds 
(Dunn), “, 
ONS: Sykes’ Daily; “Follies of the Passin 
‘Daily and Weekly Detective and 


ture Page, Science Page, 
“Somebody’s Stenog.’ <iarwesd), 
Then He Changed His Mind 
TO 


FICTION: 


Fea 


Nuts” (Dunn) 
“Just Nuts” unn). 
ing Show” (Hanlon) Weekly. 


Mystery Serials; Hazel 


Batchelor’s Daily Love-Problem Serials; Daily and Weekly Short Stores 


Problem-Solution Chain Serials: 
Love Doctor,” 
of stick length: 
Make,” 
Tricks,” “The Children’s Hour,” “ 


“Things 


What-When,Where?” “Human Curios,” 
For?”, “Your Soul’s in Your Hand,” “'] I 
“Can You Tell?” “Correct English,” 
* HOME E 
“The Latest’ (Paris Fashions), 
Woman to Woman, 
Today’s 
Ghosts, Daily Anecdotes of Big Personalities. 


Hour,” 
Question Corner. 

Your Personality,” 
Queen Victoria's cook, “As lat 
ft{UMAN INTEREST FEATURES: 


DAILY 


MENT: “The Sport Reel.’ 


“Deductions of Harve 
“Ellen Young—Doctor of Sales.” 
ow’ll Love to 
“The Housewife’s Idea Box,” “ 
History 


* “Makin 


Hunt,” “ 
MIDGET FEATURES 
Make,” “Things for Boys @ 
What’s What,” “After Dinner 
of Your Name,” “Who-Why- 
“Sportfolio,” “What Are You G 
More Money,” “Daily Fus 
“Read Your Character,” “T’ 
AGE FEATURES: “Pointing, Up 
“Home Cooking 
a cheidren’s story. ee 

rue Detective Story, Fam 
DAILY SPORTS COM 


” 


LEDGER SYNDICA 


INDEPENDENCE SQUARE 


PHILADELP# 
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ERIE NEWS PRINT 


N DEALING with this organization you will 
notice that the requirements of the publisher of 
a small country newspaper receive the same, 
careful, intelligent consideration as those of the 


publisher of a metropolitan daily with many editions. 
There is no more variation in our service than in the 
quality of Errz News Print itself, which is uniform in for- 
mation and tensile strength. Our mills are so situated as to 
give virtually every publisher low freight rate advantages. 
Our distributors carry standard sizes of sheets and rolls in 
stock to serve quickly the publisher needing quick ship- - 
ment. Uniform service for one and all. Butler has been 
the source of news print for many publishers for twenty- 
five years. Saves money for one and all. Give this a 
thought when you need news print. Errz News Print is 
wound on iron cores, or on fibre cores with metal tips— 


the highest grade available. 


BUTLER PAPER CORPORATIONS 











New York + Chicago - San Francisco 
, — 
G ro 
DISTRIBUTORS OF BUTLER BRANDS—STANDARDIZED PAPER 
J. W. Butler Paper Company Chicago Mutual Paper Company Seattle 
Standard Paper Company Milwaukee Endicott Paper Company Portland 
Butler Paper Company Detroit 


Central Michigan Paper Company Grand Rapids 
Mississippi Valley Paper Company St. Louis 
Missouri-Interstate Paper Company, Kansas City 
Southwestern Paper Company Dallas 
Southwestern Paper Company Houston 
Sierra Paper Company Los Angeles 
Pacific Coast Paper Company San Francisco 


BUTLER PAPER 


Butler American Paper Company 


EXPORT 


New York, Chicago, San Francisco 


National Paper & Type Company 


OVERSEAS 


New York 


National Paper & Type Company, Latin America 


Patten Company, Ltd. 





Established 1844 


Honolulu, T. H. 


Butler Paper 


IS BETTER PAPER 


Editor 


TIME TO CALL A HALT 


HARLES F. HIGHAM, the distinguished adver- 
tising agent of London, England, who visited 
America in May and June, 1920, was the first 
seriously to raise the question in the columns of 
Epitor & PusLisHER as to the advisability of elimina- 
tion of the advertising agency commission and the 
substitution therefor of the so-called fees system. 

Upon his arrival in New York, Mr. Higham, now 
Sir Charles F. Higham, M.P., gave a notable inter- 
view to Miss Rosalie Armistead Higgins, of the staff 
of Eprtor & PusiisHer, upon the work of advertising 
in England during the great war and, incidentally, 
upon the functions of the advertising agent in Great 
Britain. 

Among other statements made by Mr. Higham was 
one that in the conduct of his own business all dis- 
counts, agency commissions and allowances were 
given to his clients and a fee was charged for his 
services as copy writer, counsellor and advisor along 
the lines of the plan followed by Frank Irving 
Fletcher at the present time in New York City. 

This interview occasioned wide discussion, it may 
be remembered, and immediately the leaders in the 
agency field in America, and of New York and 
Chicago especially, undertook to show Mr. Higham 
wherein he had erred in trying to compare agency 
service in Great Britain with agency service in the 
great American markets, with the result that at the 
session of the joint newspaper-agency department of 
the A. A. C. W. in Indianapolis in 1920, Mr. Higham 
made a straightforward, manly statement in which 
was presented his revised views and estimates. 

Mr. Higham made it clear he had given the inter- 
view to Eprror & PuBLIsHER; moreover, he had been 
correctly quoted, but he was perfectly frank to say 
that since giving utterance on his arrival to his views 
he had been given exceptional opportunities to study 
the great agency service of America and it was his 
deliberate judgment, after mature reflection, that such 
service was worth to the American newspapers all 
that it cost, and more too, 

These views were presented in Eprror & PUBLISHER 
for June 19, 1920, and it was thought that the incident 
was closed. It was, for a brief period of time—at 
least, so far as outward public expression was con- 
cerned. But the discussion continued with the repre- 
sentatives of agencies, advertisers and space buyers 
and at conventions and gatherings of business office 
executives until March 21, 1921, when F. Wayland 
Ayer, head of N. W. Ayer & Son, Philadelphia, gave 
expression to his ideas in a three-page letter sent to 
all of the publishers of America. This letter was 
printed in Eprtor & PustisHER on March 26, 1921, but 
some of our esteemed contemporaries suppressed it. 

it was then deemed the part of wisdom by Eprtror 
& Pr BLISHER to open its columns in a fair and gener- 
ous spirit to the presentation of conflicting opinions 
upon the subject. This was done on April 30, 1921. 

Eprror & PwupiisHEeR was frankly amazed at the 
mass of material that was offered for publication— 
most of it in opposition to the present well estab- 
lished agency commission system. 


sides 


1 
1s 


y It came from all 
even trom some agents. 
presentation of views, pro and con, have done 
any harm. On the contrary, many misunder- 
s have been cleared up and the bright light 
[ iblicity has been focussed upon many of the 
evils of present methods that need correction and that 
are now in process of correction by the members of 
the advertising agency committee of the A. N. P. A, 
while others will be debated at the joint Newspaper 
and Agency Department session of the National Asso- 
ny of Newspaper Executives in Milwaukee in 
It is futile, therefore, to carry the discussion fur- 
; It would inevitably degenerate into a “fly- 
king” campaign. 
ne thing is certain, the agencies have not suffered 
i y way by this use of the knife by some good 
friends and others who have believed that another 
basis could be found that would be more sound and 
serviceable than the publishers’ commission system. 
On the contrary, it has been established, Eprror & 
PUBLISHER thinks, beyond peradventure of a doubt, 
that the well-established, well-financed, rightly-man- 
aged agency is a tower of strength to both advertiser 
and newspaper publisher and is functioning today as 
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never before in the public interest in a large and 
serviceable way. : 

This is the settled conviction of the great mass ot 
newspaper publishers who, Eprror & PUBLISHER finds, 
are somewhat like the melancholy Dane—content to 
bear the ills they have, rather than fly to others they 
know not of. 

It seems to be still further agreed—indeed it could 
almost be said, unanimously agreed—that the agen- 
cies of the better class are producers, performing a 
constantly increasing service for both clients and 
publishers in a manner that is increasingly helpful 
and satisfactory. 

Moreover, it is Eprror & PustisHer’s conviction, 
after eleven months of careful inquiry and investiga- 
tion of conditions, that the leaders in the agency 
field are high-minded, honest, conscientious, able 
creators and developers of business whose service is 
worth to the newspapers all the money they receive 
in commissions, and more too. 

It is therefore right and just to call a halt at once 
to any further consideration in the columns of 
Eprtor & PustisHer of this academic question. 


J. W. Brown. 


PACIFIC NAVY RADIO 


UBSTANTIAL progress was made this week in 
Pan-Pacific communications at a living word 
rate for news associations and newspapers when 

the Senate Naval Affairs Committee reported favor- 
ably Senator Poindexter’s resolution making perma- 
nent, until June 30, 1927, the use of the United States 
Navy Radio in the Pacific. 

The House resolution now amended and approved 
by the Senate Naval Affairs Committee . extending 
existing privileges for a period of five years from June 
30, 1922, should be vigorously pressed for early pas- 
sage. This resolution makes it possible for press 
associations and newspapers to use naval radio facil- 
ities from San Francisco to Honolulu, Guam, Cavite, 
China and Japan; also from Seattle to Alaska to 
Japan and from San Francisco to San Diego and to 
Panama. 

Indeed it is the expectation of the officers of the 
Navy that a powerful station may be erected in the 
near future at Point Isabel, Texas, that will provide 
press communications with the Canal and Central 
and Latin American countries. 

At the present time, the Associated Press, the 
United Press, Japan Advertiser, Chicago Tribune and 
Philadelphia Public Ledger are availing themselves 
of the privileges afforded of prompt communication 
with the Orient at a fair and reasonable rate per word 
for press messages. 

It is the expectation that the traffic will be greatly 
increased as service is strengthened at Guam and 
Cavite. 


“NHARGES that irregularities have attended the 
5 placing of United States Shipping Board adver- 
tising under the present administration have 
been filed with the Department of Justice and there 
are reports in circulation in Washington that when 
the Shipping Board appropriation bill comes out of 
Committee during the next few days members of 
Congress will demand a thorough probe of the 
3oard before more money is appropriated. 

A resolution for an inquiry into the Board was 
about to be reported out of a Senate Committee just 
before the Armaments Conference convened but was 
held up at the request of Chairman A. D. Lasker 
who said that the resultant disclosure of certain 
shipping agreements would be incompatible with 
public interest at that time. 

Congressman Byrnes of Tennessee declared that 
he would bring the matter up in the House late on 
Thursday. 


LABOR AND THE PRESS 


HERE is nothing more ridiculous thay 

blanket charge against the press of Ame 

contained in the “Challenge to the Pres 
the Bureau of Industrial Research. 

Inaccuracy is the worst charge that can be 
against the press as a whole and sustained. Ty 
due as much to speed as carelessness. Even o 
called best edited newspapers are regular offegj 
under this charge and even they would not dem 
Many of the inaccuracies that result, such a 
recent despatches out of Jacksonville, Fla., anny 
ing the death of “Henry Watterson, former ‘jg 
and publisher’ of the Louisville Courier-Journa, 
inexcusable.” 

When any man or set of men, however, raix 
cry that the press of America is hostile to labor 
are either talking about a thing of which they} 
no knowledge or they are lying. The lack of sq 
of labor is acknowledged and all progress that # 
made in this country since the organization of 
American Federation has been brought about 
newspaper leadership from outside its own 

Any hostility that exists against labor in thes 
paper offices of America rests with individuals 
not with the newspaper as an institution. News 
men are in many cases antagonistic to labor le 
ship. This applies in the mass irrespective off 
convictions on the points at issue in any given 
troversy. 

Labor leadership will have no complaint agains 
American press when it adopts a policy of 
frankness and truthfulness in talking man fa 
to the men and women who represent the pr 
honest journalists who write of conditions a 
find them and who hate secrecy and hypocrisy. 


THE GREAT PRIMARY MEDIUM 


E were inclined to believe that W. A.1 

son’s reply to the propaganda circular d 

magazines put out by the Outlook wa 
clusive, until we learned from one of the 9 
that some space buyers were taking the argu 
seriously. 

In that vein it may be well to point out th 
national advertiser can buy newspaper advet 
space at a very reasonable rate per agate liq 
contract basis. 

10,144,260 paid morning for $25.95 
18,279,480 paid evening for 60.09 
19,041,413 paid Sunday for 44.25 


This is the total net paid average circulation? 
morning, 1,601 evening and 545 Sunday. 

A campaign in 310 newspapers—103 mornisf 
207 evening—in the industrial centers of thet 
States with a net paid circulation of 13,4538 
to cover 65 per cent of all the people in thel 
States would cost $30.83 per agate line per im 

Per contra, Atlantic, Century, Harpers, Sct 
have a total net paid of 322,635 and joint li 
of $6.25. Three publications of the class of 
have a total net paid of 335,338 and joint lines 
$3.50. Fifteen women’s publications have a 
paid of 15,043.12 and joint rate of $94.60. » 

Seven magazines of the class of Munsey, * 
have a total net paid of 4,623,680 and joi bs 
of $32.75. The weeklies have 3,786,622 pa 
culation and a joint line rate of $19.50.4 t 

It is therefore quite evident that t ’ 


false and misleading: 

“Magazine advertising is by far the most 
cal form of advertising that can possibly } 
a nation-wide appeal.” 


statement from page 7 of the circular is j 


As to the “cursory” and “fugitive” char 
newspaper journalism, the reader needs bit 
flect that all the great names of famous wm 
now appearing in the daily and Sunday ne 
which command the best brains and talent 
doing so in increasing measure constantly. 

And as to advertising art, the fact is tht 
papers are now printing the finest example 
craft of the great designers, as George Fre 
show in a leading feature with Eprror & F 
for February 4. 
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PERSONAL 











C HOPWOOD, editor-in-chief of 
the Cleveland Plain Dealer, spent 
geek in New York getting in touch 
b new feature service for the paper. 


















than anklin A. Merriam, publisher of the 
Ame Vernon (N. Y.) Argus, Mrs. Mer- 
Pres , and their daughter will leave for 
sona, Fla. January 25, They will 
. bet at the Hotel Seville. 
. Th harles H. Congdon, publisher of the 
aS ertown (N. Y.) Times, and G. B. 
offen Hiams, business manager of the Ge- 
Ot ay | Times, came to New York this 
- : following the meetings of the State 
: “a ishets Association and the Associat- 
sung, pallies at Albany. 
and Mrs. Thomas J. Blain of the 
r, raise game Chester (N. Y. ) Item have just re- 
» labor d home from a four-months trip to 
1 they Waprar East, following attendance at the 
- of saimeld Press Congress in Honolulu last 
; that igmpber. 
tion offen. Gilbert M. Hitchcock, owner of 


(maha World-Herald, is at the Ho- 
stor, New York. 


out 
own 1 


in the avid Blumenfeld has been trans- 
vidual @Beq from the Washington office of the 


News 
abor le 
tive of f 
y given 


ed Press to the London office. Mr. 
nfeld is a son of the publisher of 
London Express. 

muel G. Blythe, who is making his 
_ Be in Monterey, is in San Francisco 
t iilting an eye specialist. 
aie ge P. Ginn, until recently half- 


man igt af the Ashland (Ky.) Daily In- 
a 7 dent, is spending a_ part of the 
socrisy, Aer season in Tampa, Fla. 
“ A. MacArthur, editor of the Eau 
e (Fla.) Record, spent some time 
yIUM nly at Cocoa, Fla. 
B. Parks, owner of the Fort Smith 
WV. A. TH) Times-Record, is in New York, 
ircular GMs staying at the Commodore Hotel. 
0k W8 Gorge Nicholas, one of the publishers 
f the 94he Pocatello (Idaho) Tribune, is to 
he agi Margaret Kathryn, daughter of 
_ fe Deitrich of Boise. 
ae s. Elizabeth Johnson, formerly of 


ampa (Fla.) Times news staff, is 
in Nassau, hunting “stories.” Later 
Johnson will spend some time in 


agate lin 









5.95 na, she being secretary for a tours 
0.09 ization operating out of Miami, 
14.25 

culationdm™mert McKee, the veteran editor of 
ay. teeport (Pa.) Journal, celebrated 
3 mornitmest wedding anniversary last week. 
of the W@™plcKee, although nearly 80 years 
13,4530 still active in the editorial room 
. in the WMS One of the oldest newspaper men 
e per ins ansylvania. He is a veteran of the 
pers, Sei War. 

joint lini B. Robertson has resigned as man- 
lass of OM editor of the Minneapolis Daily 
oint line mgm to take the news editorship of the 
have a t@m™Orleans Times-Picayune. 

4.60. haree Bess of St. Paul, son of Dr. 














Bess, president of Macalester 
t, will open the first department 
tnalism in an Asiatic college next 


















Mr. Bess was chosen by the fac- 
t t {the University of Pekin, China, 
lar 18 ugurate a movement to make the 






apers in that country measure up 
t American contemporaries. 

meth C. Beaton (“K. C. B.”) of 
€arst papers in future will make 
me in Los Angeles. Consideration 
health of Mrs. Beaton necessi- 
Me columnist’s giving up his New 
Tesidence. 
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7 Josephine L. Sturtevant, of the 
sing department of the Wausau 
) Record-Herald, and George L. 
p 2 Prominent young attorney of 
PY, are engaged, it is announced 
“and Mrs. J. L. Sturtevant. Mr. 




























Editor & Publisher 


Sturtevant is the publisher of the Rec- 
ord-Herald. 

John C. Telford, formerly owner and 
publisher of the Beaver Falls (Pa.) 
Tribune, has with his family removed to 
Buffalo, N. Y. Mr. Telford expects to 
re-enter newspaper work during the 
present year. 

Tom Finty, Jr., editor of the Dallas 
(Tex.) Journal, was the principal 
speaker before the Lions Club of Hills- 
boro, Texas, at a recent meeting. Mr. 
Finty urged the federation of all men’s 
clubs in Texas, pointing to the wonder- 
ful results accomplished by the Fed- 
eration of Women’s Clubs and declared 
that the men through a federation would 
be in a position to bring about innumer- 
able good things impossible now because 
of lack of co-ordinated effort. 


THE EDITORIAL ROOMS 

OWARD KAHN, editor of the St. 

Paul Daily News, has returned from 
a trip which included visits to various 
newspaper offices, the Omaha Daily 
News and Des Moines News being 
among them. 

Miss Honor Morrissey, assistant so- 
ciety editor of the St. Paul Daily News, 
will sail in March for England, where 
she will marry Donald Bigelow of St. 
Paul, assistant United States consul at 
Bucharest, Roumania. The pair will 
make their home in the latter city. 

William Keefe, one of the promotors 
of “Cartoonograms,” the new movie 
comics, has joined the editorial staff of 
the Minneapolis Daily News. 

C. D. Johnston, city editor of the St. 
Paul Daily News, has been called to 
Mitchell, S. D., by the serious illness 


of his mother. 

Jack Parks, former assistant city ed- 
itor of the San Francisco Bulletin, has 
become city editor of the Minneapolis 
Daily News. 

Walter W. Chase, assistant managing 
editor of the St. Paul Daily News, puts 
in his time after “30” each day raising 
chickens, He won prizes at a recent 
poultry show in that city. 

Col. R. E. Yantis, publisher of the 
Belton (Tex.) Daily News, has been 
appointed statistician for the State De- 
partment of Agriculture. 


John W. Wallace, recently of Boston, 
has become managing editor of the 
Houston (Tex.) Post, succeeding M. E. 
Hoskins. Mr, Wallace last week was 
tendered a welcome by the Houston Ad- 
vertising Club. M. E. Foster, publisher 
of the Houston Chronicle, and G. V. 
Sanders, editor of the Houston Press, 
made addresses of welcome to their new 
colleague, while President George For- 
restall read a letter from Max Bentley, 
managing editor of the Chronicle, along 
the same lines. 

Warner Burrowes, city editor of the 
Fort Worth (Tex.) Record, and Miss 
Efe Lou Slayton, night superintendent 
of the City-County Hospital, were re- 
cently married. 

James P. Casey, well known Salt Lake 
City newspaper man and recently con- 
nected with the Mutual Life Insurance 
Company of New York, has gone to Los 
Angeles ag city superintendent of the 
company. 

Norman E. Beck, dramatic editor of 
the Salt Lake City Telegram, has joined 
the Swanson motion picture circuit as 
director of publicity and exploitation. 

\. L, Ferguson, of the Salt Lake City 
Telegram staff, has been unanimously 
chosen historian by the Salt Lake 
branch of the American Legion. Fer- 
guson did not know he was a candidate 
and when “A. L. Ferguson” was put 
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(GG FORGE F. MORAN has been 
elected president of the Cleve- 

land Company, publisher of the 

Cleveland Eve- 

ning News and 


Sunday Morning 
News - Leader, 


owned by the 
late Dan R. 
Hanna. At an 
election of offi- 
cers January 14 
M. A. Hanna, 
son of the late 


owner, was elec- 
ted chairman of 
the board. Mr. 
Moran was pro- 
moted from gen- 
eral manager to president, but will con- 
tinue as manager, while D. R. Hanna, 
Jr.. was made vice president and assis- 
tant general manager; and J. J. Levine 
was elected treasurer. Directors include 
the above and Carl H. Hanna. T. W. 
Robertson will continue as editor. 

Mr. Moran has been engaged in Cleve- 
land newspaper work for about 18 years, 
starting as a solicitor of classified adver- 
tising on the Plain Dealer. During the 
next few years he rose through the posi- 
tions of classified manager and advertis- 
ing manager to the business managership 
of the Plain Dealer, leaving that paper 
in August, 1914, to become assistant 
general manager of the Leader and 
News. His promotion to general man- 
ager came when William P. Leech re- 
signed that post to become associated 
with the Seaman Paper Company late 
in 1918. 





F. Moran 


GEorGe 


before the members he voted for him, 
thinking it was a namesake. 

Harold Jenson, who left the Salt Lake 
City Tribune staff a year and a half ago 
to go to England as a special corres- 
pondent for the Deseret News, has just 
returned. 

Alexander Szczpaniak, formerly with 
the Buffalo News, is now on the Buffalo 
Times staff. 

Arthur Bigelow, formerly of the city 
staff of the Buffalo Times, is now doing 
sports for the Buffalo News. 

George W. Williams, who had the city 
hall beat for the Buffalo News, is now 
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covering the same assignment for the 
Buftalo Times. 

Francis W. Gregory has returned to 
Buffalo from North Tonowanda where 
he was with the News, to become West- 
ern New York editor of the Buffalo 
Enquirer. 

William Smith has joined the 
staff of the Buffalo Times. 

Ben Davis has resigned from the Buf, 
falo Times city staff. » 

C. C. Cantrell has returned frofff a 
four-months’ observation course in jour- 
nalism in New York and has resumed 
his position as editor of the Greenville 
(Tex.) Banner. During his stay in New 
York, Mr. Cantrell took some work in 
journalism at Columbia University. 


city 


T. H. Barrett, who has been oil editor 
of the Dallas (Tex.) Morning News for 
several years, has resigned to become 
part owner and oil editor of the Mexia 
(Tex.) Evening News, recently pur- 
chased by George McQuaid and S. F. 
Balentine. 

R. B. Neice, Jr., for several months 
city editor of the Dallas (Tex.) Morn- 
ing News and later editor of the Worth- 
am (Tex.) Daily Bulletin, has disposed 
of his interests at Wortham and is now 
in the oil game in Central Texas. Mr. 
Neice is secretary and treasurer of the 
Brazos-Mexia Oil Company, which is 
drilling a well in Brazos County. 

George F. Pierrot, a member of the 
publicity staff of the Seattle Chamber of 
Commerce, will join the editorial staff of 
Business, published by the Burroughs 
Adding Machine Company, Detroit, Feb- 
ruary 15. Mr. Pierrot is a graduate of 
the University of Washington school of 
journalism, and is a former reporter on 
the Seattle Times. 


Robert W. Egan, at one time news ed- 
itor of the Pittsburgh Dispatch, was ten- 
dered a farewell reception by a num- 
ber of personal friends when he left 
Pittsburgh last week for Tulsa, Okla., 
to assume charge of the Oil and Gas 
Journal and kindred publications, 


Robert French, Urbana correspondent 
of the Springfield (Ohio) Daily Sun, 
has joined the staff of the Columbus 
(Ohio) Dispatch. 

Joe J. Taylor, “state press” editor of 
the Dallas-Galveston (Tex.) News, was 
toastmaster at a dinner given by the 
Rotary Club of Waco, Tex., in observ- 
ance of Ladies’ Night. 

(Continued on page 30) 








The following papers have signed contracts 


for the Haskin Service for one year: 


The Portland (Me.) Evening Express 
The Bangor Commercial 

The Fall River Herald 

The Rutland Herald 


The Lawrence Evening Tribune 
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A. N. P. A. TO DECIDE ON 
LABOR CONTRACTS 


Victor Lawson’s Sub-committee 
Meet in New York January 26-27 
for Final Action on Points at 
Issue with Labor Unions 


to 


An important meeting of the American 
Newspaper Publishers’ Association sub- 
committee to negotiate a new interna- 
tional arbitration contract with the In- 
ternational Typographical Union, to take 
the place of that expiring April 30, 
1922, will be held in New York on Jan- 
uary 26 and 27. It is the plan of the 
sub-committee, of which Victor F. Law- 
son of the Chicago Daily News is chair- 
man, to come definitely to a decision in 
conference with the A. N. P. A. board 
of directors on whether or not there will 
be an international contract between the 
A. N. P. A. and the unions affiliated 
with the newspaper industry next year. 
The present outlook is that there will 
not be, the International Typographical 
Union having unqualfiedly refused to ar- 
bitrate any point of international law, 
which the 1921 convention of the A. N. 
P, A. insisted upon. 

The International Typographical Un- 
ion has submitted a proposal that a one- 
year contract, with mutually agreed upon 
concessions, be signed when the present 
one expires, but the A. N. P. A. sub- 
committee has no power to consider it, 
in view of its definite instructions. 
There are, however, some publishers who 
think the A. N. P. A. should concede 
something and possibly sign the one-year 
I. T. U. proposal with provision for fur- 
ther negotiations 

It is to give consideration to such per- 
sonal views of the members as may de- 
velop, as the result of queries sent out, 
that the special meeting and conferencé 
with the board of directors have been 
called by Mr. Lawson. If the directors 
feel that there is enough demand for 
concessions, action may be taken author- 
izing the sub-committee to go on with 
its negotiations. 

Although the A. N. P. A, international 
contracts with the pressmen, the stereo- 
typers and electrotypers, the photo-en- 
gravers and other affiliated ‘unions ex- 
pire at the same time as that of the 
I. T. U., dealings have only been with 
the I. T. U. on the understanding that 
the other unions would abide by any 
agreement reached by the I. T. U. 

The success of the New York City 
Publishers in persuading the pressmen’s 
union to submit points of international 
law to arbitration before Judge Manton, 
in hearings beginning January 23, is 
viewed with much significance by pub- 
lishers and labor leaders. It is said to 
be the first time international law has 
ever been arbitrated by consent of a 
union and it is seen by many to set a 
precedent that may start a reorganiza- 
tion of the entire system of relations be- 
tween newspapers and the unions, It 
may have an important effect on the mat- 
ter of union concessions in the interna- 
tional arbitration contract case if 
brought to a direct issue. This, un- 
doubtedly, will be one of the main points 
of consideration by the publishers. 

Another important point is that the 
I. T. U. now seems ready to make news- 
paper contracts for unlimited periods on 
the basis of a 48-hour week, the threat- 
ened demand for a 44-hour week after 
May 1 seemingly being willing forgotten 
in view of the results of the 44-hour fight 
in the commercial and jobtrade. In the 
latter affair, latest union reports show 
7,950 men and women still on the 
strike pay roll after eight months of 
effort to put over the 44-hour week. 
The strike fund collected by the J. T. 
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U, has amounted to date to $6,327,478, 
of which $5,438,325 has been paid out in 
benefits. A reduction in the strike as- 
sessment was recently made from 10 per 
cent to 7 per cent. 

There is not considered to be any grave 
danger of trouble between the unions 
and publishers even if the A. N. P. A. 
international arbitration contract is not 
renewed—for the local contracts will 
still be binding—but the A. N. P. A. 
would prefer, of course, the continuance 
of old relations if possible. 

The trend of new wage contracts 
signed by publishers with the I. T. U. 
during the past year are especially in- 
teresting at this time. Of the 358 con- 
tracts signed by A. N. P,. A. mem- 
bers in 1921, only 49 were for decreases ; 
increases were carried by 177 and 132 
remained the same as 1920. 


BALTIMORE PAPERS ON 
44-HOUR BASIS 


Renew Wage Scale with Typographical 

Union, Cutting Work Time One 
Per Week—15 Job 

Shops on New Plan 

BatimorE, Jan. 18.—Baltimore Typo- 
graphical Union members employed in 
the newspaper plants of the city have 
just signed an agreement with the news- 
paper proprietors to run for a year, pro- 
viding that the wage scale which was 
in effect in 1921 shall remain in effect 
in 1922 and that the men shall work 
44 hours a week instead of 45 as they 
did in 1921. 

The 44-hour week is to accom- 
plished by cutting the working day 
down from 7 % hours a day to 7 hours 
and 20 minutes. The minimum wage 
remains $42 a week for day workers 
and $45 a week for night workers. 

The men hoped to be able to negotiate 
an increase in wages, but saw the logic 
of the argument that business 
tions did not justify it. 

Among the job printers the strike 
for the 44-hour week which started on 
May 1 last is still in effect, according 
to the union. 

George K. Horn, president of the 
Baltimore Typothetae, says that the em- 
ployers have forgotten there ever was 
a strike, that Baltimore has been turn- 
ed from a closed shop town to an open 
shop town. 

Union officials claim that a number 
of Baltimore shops have signed the 
44-hour agreement and are working un- 
der it now. They refused to tell’ the 
exact number or their names, claiming 
that the Typothetae would bring pres- 
sure to bear to force them into line. 

What was originally known as “the 
Baltimore Plan” but is now known as 
the American Guild of the Printing In- 
dustry plays an important part in the 
job-printing situation. 

On January 1, 1922, payment of dues 
in this organization was begun by 15 
plants out of the 100 or more in Balti- 
more. This provides for an organiza- 
tion of employes in each shop, each or- 
ganization electing one member from 
each department to form a general shop 
committee to deal with employers on 
pay and general working conditions. 
In addition to this there is a community 
committee consisting of 6 representa- 
tives of the workers and 6 representa- 
tives of the employers. Their business 
arbitrate questions affecting the 
whole community. To settle differences 
which may prove too knotty for this 
community committee there is a board 
of appeal consisting of three representa- 
tives of the workers, three representa- 
tives of the employers and three disin- 
terested parties, 
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PENNA. DAILIES O..- K. 
LINOTYPE SCHOOLS 


W. L. Taylor of York Elected President 
at Harrisburg Meeting—Seek 
Phone Press Rate—Expect 
Lower Paper Price 


(By Telegraph to Epitor & PuBLisHer) 


York, Pa. Jan. 19.—The question of 
establishing a linotype school as a means 
of educating operators to relieve the 
present condition 
of shortage, re- 
ceived attention 
at a meeting 
of the Asso- 
ciated  Penn- 
sylvania Dailies 
held in Harris- 
burg, Wednes- 
day. Reports 
were received 
from the A. N. 
P. A, School at 
Macon, Ga., the 
New York State 
School and the 
new Typothetae School recently estab- 
lished in Philadelphia. Publishers 
throughout the State evinced an attitude 
of willingness to co-operate and it was 
decided that the Association should for 
the present encourage and patronize the 
schools now in operation and in course 
of being established. 

A committee was appointed to co- 
operate with a committee of the A. N. 
P. A, in an endeavor to secure a press 
rate from telephone companies similar 
to the plan now in operation by the 
telegraph companies. 

The paper situation was canvassed and 
general advice given to still further de- 
lay contracting for full-year supply, as 
prices were likely to go lower as the 
season advances. 

Officers were elected as follows: Presi- 
dent, W. L. Taylor, York Dispatch; first 
vice-president, John L. Stewart, Wash- 
ington Observer; treasurer, W. L. Bin- 
der, Pottstown News; Charles R. Long, 
of Chester, retiring president, was elected 
as a member of the executive committee, 
to fill the place made vacant by the 
election of W. L. Taylor to the presi- 
dency. R. C. Gordon, Waynesboro 
Record; A. B. Schropp, Lebanon News, 
and FE, J. Stackpole, Harrisburg Tele- 
graph, whose terms as members of the 
executive committee has expired, were 
re-elected. Col, C. J. Smith of the Al- 
lentown Call was elected chairman of 
the executive committee. 


W. L. Taytor 


R. A. PRINGLE DEAD 


Was Canadian Paper Controller During 
1918 and 1919 


Otrawa, Ont., Jan. 16—Following a 
short illness, Robert Abercrombie Prin- 
gle, K.C., and former Canadian Paper 
Controller, succumbed to  pleuro-pneu- 
monia today. Mr. Pringle was given 
charge of the paper situation in Canada 
in April, 1918. and held the office 
thronghout the 1918-1919 famine. Mr. 
Pringle was 67 years old. 


Death of A. Toxen Worm 


A. Toxen Worm. formerly a news- 
paper reporter and for twenty years or 
more chief publicity agent for the Shu- 
berts and more recently manager for 
the Shubert interests in Boston, died 
January 13 in Paris. Although a Dane 
by birth, Mr. Worm had long been an 
American citizen. His estate is be- 
lieved to be worth about $35,000, and in- 
cludes small bequests to an institution 
for the benefit of theatrical folk and for 
the care of indigent newspaper men. 


Obituary 


ALBERT P, TIMONEY, vice-pregi 
the Frank Presbrey Company dig 
uary 16 in Bayside, N. y, of 
monia after a brief illness. Mr, ; 
was born in New York July p 
and was graduated from § 7 
Xavier College in 1898. He hye 
career as advertising manager §, 
Ehrich Brothers department gs 
after being associated with the 
Batten Company, joined the Frank 
brey Company in 1913. Mr. Tiny 
survived by his wife and three ¢ 
and by his mother. 

Tams Brxsy, aged 68, publisher 
Muskogee (Okla.) Phcenix, die 
ary 17 at a hospital in Kansas Cip 

Mrs. FLora Lonpon, aged 79; 
of the late Jack London, noveliy 
in Oakland January 4. 

MartrHew H. ScHOOLEY, age 
former newspaper editor of Hom 
Pa., died there on January |} 
founded the Daily Local News ag 
stead, which later became the 
Messenger. : 

WittiAm F. HEMANN, aged jj 
the last 35 years assistant foreg 
the stereotype department of the} 
News, died after a two weeks’ jh 
pneumonia. 

Henry B. O'Ne, aged 75, fy 
of the Clyde (N. Y.) Times, digi 
an illness of three days. He wa 
pressman of the New York & 
Telegram and later of the New 
Herald for a number of years. 

Wititiam F. WatkKEeEr, aged @ 
ployed for many years in the o 
tion department of the Philadel 
quirer, died last week in Hadd 
N. J. 

HERBERT SUMNER KEMPTON, 
time associate editor of the Bostw 
ald, died in that city recently at¢ 
of 72 years. He began his ne 
career as a reporter on the Bost 
ald in 1871, and remained with th 
for forty years. When the 
changed hands in 1911 he retir 
devoted his time to writing for 4 
publications, among them _ the 
Transcript. 

FRANK J. Cooper, at one time: 
known advertising man, is dead 
Francisco. He organized the 
Advertising Agency, which he § 
1915 to the Honig Advertising 
pany. Since then he has been 
insurance business. He was an 
ity on angling and created the 
fly-hook. 

Joun E. Witiams, one time 
urer of the Troy (N. Y.) News 
Association, died recently in that 


G. G. Hartley Dead in Du 
DututH, Minn., Jan. 18.—G. 6 


ley, aged 68, multimillionaire ani 
years principal stockholder in ¢ 
luth News-Tribune, died Jan. 17 
ing illness resulting from an @ 
influenza. He had sold his int 
the Tribune to Milie Bunnell 
time ago. Soon after coming to 
in 1885, Mr. Hartley purchased 
bune, with the late James J. H 
road magnate. Others were a 
with him in the ownership of th 
until November, 1899, when Mj 
nell, present owner and_publis4 
came his associate. From thi 
until the autumn of 1921 the 
equal partners in the ownershif 
Tribune, when Mr. Hartley dis 
his interest to Mr. Bunnell. 

cipal interests were in the devé 
of the mining regions of Mim 
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NEW YORK STATE 


The Gateway to America 


advertiser this is 
The test of New York 
City, Buffalo, Rochester, Syracuse, Utica, 


To the national 


literally true. 


Albany, and other cities will be final as 
to the value of your product as a “‘city 
seller.” The prosperous farming districts 
are closely linked with the city life and 
city ideas. Experience has made the 
New York State farmer as discriminating 
as he is prosperous. 

From mountain to seashore—from farm 
to factory center—from social and home 
demands of highest standard to most 
conservative 


modest requirements of 


people—from fashion and travel to shop 


Circu- 2,500 10,000 
lation Lines Lines 


**Albany Knickerbocker Press ...... (M) 33,304 .09 .09 
**Albany Knickerbocker Press ...... (S) 46,008 11 ll 
DE GEE Dapddeseceseneannd (E) 6,796 .04 .035 
*Brooklyn Daily Eagle ............ (E) 58,435 .20 .20 
*Brooklyn Daily Eagle ............ (S) 72,159 .20 .20 
“Buffalo Courier and Enquirer. ..(M&E) 85,510 18 18 
SE GQ vcvicccccncesssene (S) 115,296 .27 .22 
Ce NE occ ccccctecscvces (M) 38,732 12 -10 
WD MED. Rdccccccccaccecee (S) 56,784 18 14 
Buffalo Evening News ............ (E) 104,690 21 21 
*Buffalo Evening Times ........... (E) 78,053 -15 15 
“Buffalo Sunday Times ............ (S) 97,942 -15 -15 
*Corning Evening Leader ......... (E) 7,350 .04 .04 
Siete: DEIWGIONED 5 cc ccicccccccs (E) 23,974 .09 .07 
Geneva Daily Times ............ (E) 6,358 .04 .04 
Glens Falls Post-Star ............ (M) 7,363 .03 .03 
“Gloversville Leader Republican ....(E) 6,030 .03 .03 
*Gloversville Morning Herald ...... (M) 5,411 .035 .03 
Hornell Tribune Times ........... (E) 6,568 .035 .035 
“Ithaca Jourmal-News .......ese00- (E) 7,293 .04 .04 
CSommeeGees FOGREEE 6 oc ccccscscecs (E) 7,141 .025 .025 
*Jamestown Morning Post ........ (M) 9,489 05 .03 
*Middletown Times Press.......... (E) 6,793 .04 .03 
*Mount Vernon Daily Argus ....... (E) 7,362 .04 .04 
*Newburgh Daily News ............ (E) 10,460 05 .05 


and work bench, every phase of American 
life is spread before the national adver- 
tiser in this one gigantic state. 

Test the product and the campaign in 
New York State where every difficulty and 
problem can be overcome—where the 
most practical and experienced man of the 
advertising profession are at your com- 
mand—where merchandising departments 
have been developed to the highest 
standard—where newspapers have largest 
circulation and greatest pulling power. 

Win New York State with an honest 
product properly advertised and you can 
win America. 


Circu- 2,500 10,000 

lation Lines Lines 
New Rochelle Daily Star........... (E) 3,650 .02 .02 
CORSE Weer GO wo caccacccccccace (E) 177,066 40 38 
*New York Evening Mail .......... (E) 167,013 41 40 
*New York Evening Post .......... (E) 32,706 32 25 
*The New York Herald ........... (M) 189,816 .50 45 
*The New York Herald ........... (S) 209,843 50 45 
"The Sum, Mow Weelt ..ccccccccccce (E) 182,279 .50 45 

GPU WOE BO 6 vce cesccecienas (M) 330,000 65 -6305 

FE Oe BOE eek cacectncessacs (S) 500,000 .75 .7275 
*New York Tribune .............. (M) 142,195 40 36 
Mow Week: Tefbeme ...ccccccccccece (S) 141,301 40 36 
*New York World ............... (M) 360,080 .60 58 
TI Pete Ce ees de cdiaccaned (S) 597,240 60 58 
"Haw Feats Weeks cccccccsccacces (E) 288,948 60 58 
*Niagara Falls Gazette ............ (E) 13,154 .0S 05 

CORRE BED occ nkwsesnrcecceesed (E) 5,306 025 .025 
Poughkeepsie Star and Enterprise. .(E) 11,086 .05 05 
Rochester Times-Union ........... (E) 63,106 .20 18 
*Staten Island Daily Advance....... (E) 7,812 .05 04 
Syracuse Journal .............5+. (E) 45,014 -10 10 
PR TR eo 0 bk cednkieedases (M&E) 21,853 .0S .05 

Government Statements, October 1, 1921. 


**A. B. C. Auditor’s Report, October 1, 1921. 


*A. B. C. Publishers’ Statement, October 1, 1921. | 












PERSONALS 


(Continued from page 27) 








Harley W. Brundige of Los Angeles 
was re-elected President of the Califor- 
nia State Railroad Commission. Brun- 
dige and three of his fellow commission- 
ers were former newspaper men. 

Richard Cull, for several years copy 
reader and day city editor of the Cleve- 
land Plain Dealer, will return to the 
Dayton Evening News. 

Clarence E. Sweezy, known to 
Many newspaper men as librarian of 
the New York Press Club, has be- 
come advertising marager of the Oil 
Industry, New York trade journal. 

Robert J. Snadjr, for several years 
with the editorial department of the 
Cleveland Plain Dealer, has gone to 
Pasadena, Cal. 

J..W. Love, formerly with the Cleve- 
land Foundation, has returned to the 
Clevelnd Plain Dealer as special writer 
on industrial subjects. 

Eleanor Schorer, for twelve years an 
artist and feature writer for the New 
York Evening World, and Chester R. 
Hope, one of the editors of Newspaper 
Feature Service were married January 
19. Miss Schorer for the last four years 
has conducted the Kiddie Klub feature 
of the Evening World. 

George A. Lancaster, formerly on the 
staff of the Pittsburgh Chronicle-Tele- 
graph and also the Sun, has been ap- 
pointed assistant to the president of the 
Pittsburgh Association of Credit Men. 

Harry H. Turner, newly elected city 
clerk of Columbus, O., will also edit 
the City Bulletin, the official municipal 
publication. 

Oswald Quinlan, who has been on the 
staff of the Fort Wayne (Ind.) Journal- 
Gazette, has resigned and will work in 
New York. 

Charlies D, Williams, formerly of the 
South Bend News-Times, is now on 
the staff of the Fort Wayne Journal- 
Gazette. 

Edward J. Hunter, former city editor 
of the Philadelphia Public Ledger and 
recently executive secretary of the Vot- 
ers’ League of Philadelphia, is now en- 
gaged in writing special articles for the 
North American. 

Richard C. Howells, who has been 
covering Chamber of Commerce for the 
Fort Wayne Journal-Gazette, is now city 
editor, succeeding Lawrence F. Leven- 
berg, who is now with the Detroit News 
as copy reader. 

Frank Durkee, secretary of the Chico 
(Cal.) Chamber of Commerce and old 
time newspaper man, is now connected 
with the Sacramento Bee. A. F. Moit- 
eret, formerly of the Chico Record, is 
now_also a member of the Sacramento 
Bee staff. 

W. J. Harmer has resigned as real es- 
tate editor of the Philadelphia Inquirer 
and has joined the real estate firm of 
Alfred M, Greenfield and Company. 

G. Walter Reed, real estate and de- 
velopment editor of the Sacramento Bee, 
has resigned to become secretary of the 
Northern California Counties Association 
with headquarters in Los Angeles. 

James A. Bales has resigned as state- 
house man on the Montana Record- 
Herald at Helena, and has joined the 
staff of the San Francisco Bulletin. 

IN THE BUSINESS OFFICE 
WiLiaM F. ROGERS, advertising 

manager of the Boston Trans- 
script has been elected president of the 
Appalachian Mountain Club of Boston. 
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Stuart M. Chambers, of the adver- 
tising staff of the St. Louis Post Dis- 
patch, is at the Hotel Marseilles. 

A. W. Howland, of Howland & How- 
land, New York newspaper representa- 
tive, has gone on a two weeks’ trip to 
Utica, Rochester, Binghamton, Detroit, 
and points in Ohio. 

Herbert W. Klink, formerly classified 
advertising manager of the Raleigh 
(N. C.) Times, has connected with the 
Lancaster (Pa.) Intelligencer and News 
Journal in a similar capacity. 

W. R. Emory, formerly manager of 
the Los Angeles office of the Honig- 
Cooper Company, advertising agency, 
has become manager of the Los Angeles 
office of the W. R. Baranger Company 
publisher's representatives. 

C. B. Lyon, Jr., formerly a member 
of the Topeka (Kan.) Capital advertis- 
ing staff, has resigned to conduct indus- 
trial advertising campaigns on southern 
newspapers, for manufacturers and dis- 
tributors, 

Kirk Taylor, for five years Chicago 
manager of Printers’ Ink and Printers’ 
Ink Monthly, has resigned to accept the 
presidency and treasurership of Manage- 
ment Magazines, Inc 

Miss Alice Frances Goodwin, former- 
ly of the Chicago Daily News, and Mal- 
colm Gallup Brooks were married last 
week in New York City. - 

Garry A. Erb, until recently an ad- 
vertising solicitor of the Philadelphia 
Record, is now a member of the staff 
of the Jersey Railways Advertising 
Company, with headquarters in Newark. 

J. Albert Tucker of Gilmor, Tex., has 
assumed his duties as general manager 
of the Yoakum (Tex.) Daily Herald. 
Miss Nellie Ray Renfro has become so- 
ciety editor of the paper. 

John Channey Cowles, advertising 
manager of the European edition of 
the Chicago Tribune, will be married 
January 27 at the American church in 
Paris to Lydia Kathleen Creasey. 


WITH THE AD FOLKS 
HARRY J. WINSTEN will resign 
March 1 as sales and advertising 
manager of the H. Black Company, 
Cleveland. He will engage in advertis- 
ing and sales counsel work in New 
York. 

T. L. Childs, former mayor of Teague, 
Tex., and well known newspaper man 
of that city, has been elected secretary 
of the Teague Chamber of Commerce. 

Theodore Watson has become service 
manager of the Johnston-Ayres Com- 
pany, Inc 

Walter C. Boynton has joined the 
Detroit office of the Campbell-Ewald 
Company as service manager. 

James Taylor Robertson, for some 
years connected with newspapers in 
Richmond, Va., has taken charge of the 
new publicity and advertising depart- 
ment of the National State and City 
3ank of Richmond, Va. 

G. Prather Knapp has resigned as pub- 
licity manager of the Mississippi Valley 
Trust Company, to become vice-pres- 
ident of the Bankers’ Service Corpor- 
ation, New York. 

Dillon T. Stevens of the Adamars 
Company, St. Louis, recently spoke be- 
fore the Sales Managers’ Bureau of the 
St. Louis Chamber of Commerce on 
“Selling the Idea.” 

Warren A. Keith has resigned as ad- 
vertising manager of the Carlyle-John- 
son Manufacturing Company, Manches- 
ter, Conn. He has become sales promo- 
tion and advertising manager of the G. 
E, Keith Furniture Company, Manches- 
ter, Conn. 


January 21, 














Space Buyer: 


should read 
every word of 


the 


IIhnois Market Survey 


published as a 
supplement to 
this issue of 


Editor & Publisher 


It tells a wonderful story of a wonder 


ful state. Prosperous, industrious, pro 


gressive, Illinois is one of the richest mark 


ets for nationally advertised goods. The 


entire state is completely covered by pros 


perous newspapers and the merchants have 
been taught to co-operate with the national 


advertisers who use real campaigns in the 


following newspapers: 


Cireu- 
lation 


17,718 
395,427 
359,386 
738,788 
116,829 
395,665 

44,021 
483,272 
801,881 

1,988 
9,732 
29,051 
23,876 
9,255 
4,999 


Bloomington Pantagraph 
Chicago Evening American... . 
Chicago Herald-Examiner .... 
Chicago Herald-Examiner 
{Chicago Daily Journal 

*The Chicago Daily News 
TChicago Evening Post 

Chicago Tribune 

Chicago Tribune 

*Lincoln Courier-Herald .. 
*Moline Dispatch 

*Peoria Journal-Transcript. . 
Peoria Star 

Rock Island Argus 
Sterling Gazette 

Government Stat 


ts, October 1, 1921. 





Rate for 
2,500 
Lines 


-05 
-60 
-55 
85 
-26 
-65 
25 
-70 
1.00 
02 
.04 
ll 
.075 

-04 
.03 


*A. B. C. Publishers’ Statement, October 1, 1921. 


TGovernment Statement, April 1, 1921. 
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be issued January 28. 


NEAT WEEK 


EDITOR & PUBLISHER INTERNATIONAL YEAR BOOK NUMBER 


The most important reference volume in the newspaper and advertising world will 











This is the book that will solve the hundred perplexing everyday problems that 
come up in every newspaper and advertising office in the world. 


This is the book that you will keep on your desk every day during 1922 because it 
is the only volume published that covers the newspaper and advertising field so thor- 
oughly that it even takes care of the trifles that are the worry of a busy man’s life. 


The following are a few reasons why this is the most valuable book in the newspaper and adver- 


tising world. 


It will contain a complete list of United States daily newspapers with circulations and rates, 


the directory of executives of daily newspapers of the United States and Canada. Also the first directory 
that has ever been compiled of American and Canadian advertising agencies with the names of their space 


buyers. 


—Complete list of newspapers of England, with advertising rates, 
subscription rates and page sizes. 


—Complete list of newspapers of Ireland, with advertising rates, 
subscription rates and page sizes. 


—Complete list of newspapers of Scotland, with advertising rates, 
subscription rates and page sizes. 


—Complete list of newspapers of Wales, with advertising rates, 
subscription rates. 


—Complete listing of the leading newspapers of the Far East with 
their advertising rates and advertising size requirements. 


—Complete listing of the newspapers of Cuba with their adver- 
tising rates and names of editors and publishers. 


—The agency planning his campaign. 


OTHER FACTS WILL INCLUDE 


—For the first time in the history of Canadian journalism, the newspapers of that country will be listed with their rates, circulations and 
names of foreign advertising representatives. This is a new exclusive feature compiled and copyrighted by EDITOR & PUBLISHER. 


There will be many added facts this year about the newspaper and advertising problems of other countries. 
This will be of great value to the advertiser with his eyes on the business of other countries: — 


—Complete listing of the newspapers of Mexico with their ad- 
vertising rates and names of editors and publishers. 


—Complete list of schools of journalism in the United States. 


—Personnel of the Press Gallery at the Conference on the Limita- 
tion of Armaments. 


—Personnel of the Press Gallery of the United States Senate. 
—Personnel of the Press Gallery of Parliament, Ottawa, Canada. 
—Personnel of the daily newspapers of Hawaii. 


—Circulations, rates and advertising space sizes of the daily Eng- 
lish language newspapers of Manila. 


—aA complete list of the merchandising papers issued by the daily 
newspapers of the United States and Canada, with the names 
of the editors. 


—The news and feature service that has caught the spirit of international understanding. 


work for use during 1922. 


—The equipment maker who is preparing to reach out into new rich fields of trade. 


Only annual subscribers of record are assured a copy of this important reference 





1116 WORLD BUILDING 


EDITOR & PUBLISHER INTERNATIONAL YEAR BOOK 


“Jt’s As Necessary As Ink” 


NEW YORK CITY 
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How Many 
Space Buyers 
Know West Virginia? 











In the case of this state it is well to em- 
phasize the fact that “you can not believe 
Just be- 
cause sensation often gets more front page 


all vou read in the newspapers. ” 


space than real facts, you must not “jump 
at conclusions.” 


Study West Virginia. Learn the facts 
about her mines, her farms, her factories, 


and her 1,463,701 people. 


Did you know that 89.9 per cent of her 
people are native whites? Have you visit- 
ed her cities and seen her stores and her 
real homes? Come down to West Virginia 
and get acquainted. Come and talk with 
the publishers of these newspapers: 











Rate Rate 
for fer 
Circu- 5,000 Cireu- 5,000 
lation lines lation lines 
Bluefield 
tTelegraph ...(M) 6,736 .025 Martinsburg 
*Journal ..... (E) 4,013 .03 
Charleston 
*Gazette ..... (M) 17,692 .06 eo ) sees om 
*Gazette ...... (S) 20,471 .06 so gta P t 
Parkersburg 
Clarksburg +News ....... (M) 5,338 .025 
tExponent .(M&S) 8,198 .03 +News ....... (S) 6,288 .025 
“Telegram ...(E) 7,783 .035 *Sentinel ..... (E) 6,059 .024 
*Tel — 9,666 .035 
iene sisi Wheeling 
Fairmont *Intelligencer .(M) 13,154 .04 
*West Virginian(E) 4,810 .03 “ews. 21.02% (E) 13,861 .06 
a (M) 6,016 .03 *News .....+- (S) 18,328 .06 
Huntington 
Advertiser ..(E) 10,094 .035 OP amass ia, Statement, Oct. 1, 
*Herald-Dispatch 
(M) 12,768 .035 *A. B. C. Report, Oct. 1, 1921. 
*Herald-Dispatch tiGovernment Statement, April 1, 





(S) 12,811 .035 1921. 
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MAN SAFE FROM WOMAN 
—IF HE BEHAVES 


But the Wife-Beaters’ Doom Is Sealed 
by Young Sporting Editress of 
Baltimore Evening Sun, Organ- 
izing Games for Her Sex 
“No; I do not think that the grow- 
ing interest of women in_ athletics 
threatens man’s position as the head of 
iy the household 
if the man _ be- 
haves himself.” 
That comment 
on a modern 
tendency of 





women is by a 
person peculiarly 
qualified to speak 
by reason of the 
fact that she is 
probably the first 
“sporting edi- 
tress” of a daily 
newspaper in the 
country, Miss 
Margaret Haeseker of Baltimore. 

The “sporting editress” although an 
altogether new personality in the cast, 
does not threaten man’s security in his 
job. Fred Turbyville, sporting editor of 
the Evening Sun, is one of Miss 
Haeseker’s strongest rooters. For she 
isn't planning to write up prize-fights 
from the point of view of the sob-sister 
or from any other point of view. 











Marcaret HakEsEKER 


She has taken charge of writing up 
women’s sports exclusively—basket ball, 
bowling, hockey, roller skating, a great 
variety of such things. And, while she 
is giving much attention to college 
sports, she is also organizing the women 
of stores and factories into athletic or- 
ganizations, the children of the public 
schools and helping all of these to get 
acquainted with each other, making the 
various bodies of this sort which exist 
in Baltimore aware of each other. 

Miss Haeseker has been a part of 
the Sun organization since last May and 
has been “sporting editress” for about 
four months. She came to Baltimore 
from Hackensack, N. J., while still un- 
der the spell of her experience as 
“editress-in-chief” of the publication of 
the Leonia (N. J.) High School, and 
the spell of the excitements of home- 
town correspondent for the Hudson 
Dispatch. She confesses that she is not 
yet old enough to vote, but does not 
seem to be embarrassed by that. For 
some weeks her “stuff” has been appear- 
ing under the signature “Margaret.” 

What is this new symbol—“the sport- 
ting editress’—like? Big and burly and 
deep of voice, noisy in the office? Not 
at all, everything which is the opposite 
of that—of medium height, with quiet 
and soft voice, demure manners, habits 
of dressing which suggest the Quaker 
maid in their simplicity, the most un- 
obtrusive person one ever saw in a 
newspaper office, whose presence is 
manifested only by the fact that her 
assignments are always covered. 

“No,” she says, continuing her com- 
ment on the significance of women’s in- 
creased interest in athletics, “I do not 
think this threatens the peace of the 
home. I do not think women will 
henceforth be the equals, physically of 
their husbands, and that they will at- 
tempt to use their strength to haul him 
down from his position as head of the 
house. Well—it may be that the rough 
man who is mean enough to beat his 
wife will be less secure in the future 
than he has been in the past, more 
likely to get a beating himself if he 
starts anything. But women, for all 
their greater physical strength, are go- 
ing to be in marriage just what they 


. 
have always been—good % 
shrews as their dispositions qa. 


























CONCERTS FOR SCHOOL cy 


St. Louis Post-Dispatch Host x 
Musical Treats 


St. Louis, Jan. 16.—The fig 
series of five free concerts of f 
Louis Symphony Orchestra 4 
school children of St. Louis, me 
rangements made by the Posty 
will be given at the Missour; 7 
January 21, 5,500 tickets havin 
distributed through — seventee 
stores in as many residence 














The concerts are a Christma; ; 
the Post-Dispatch to the childrep, 
city. The first concert will be; 
children of the white schools 
parochial and private. The seq, 
third concerts of the series, Fey 
and 18, also will be at the ¥ 
Theater for white children. Th 
concert, March 4, will be for 4 
dren of the negro schools, y 
fifth and final concert for white 
will be at the Missouri, March 
WALLACE WITH TORONTO @iiction. 
—_ he We 
has 
y's oF 


Resigns as Manager of Canadian 
“Newspapers Association 
William Wallace, for the pasty ‘erick 

a half manager of the Canadigméet ™ 
Newspapers Association, has reset 8! 
assume an important position in office 
vertising department of the Types 
Daily Star. Mr. Wallace rece e and | 
newspaper training on the Star Dispat 
turns to the office after a six-ye ising 
sence. During this time he sayggee™?# 
n Ches 


450 4t 


Sales 


service in France; was secretary; 
N. W. Rowell, president of th 
council at Ottawa; edited the da 
issued to the Canadian Exped 
Force and was secretary of the! 
Press Conference. 
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WHEN PARTISANSHIP & 
Dayton Sun Publisher Cont 
Dayton News Wilson F 


When the Springfield (Ohio 
















News announced that it would am '° 
Woodrow Wilson foundation bye ™ 
ing contributions to be forwa I cent 
New York headquarters, not ¢ the ¢ 
its competitor, the Sun, give § B that 
page one to the announceme olive 
George V. Sheridan, general @pl Bla 









M 
, Ohic 
hical 
5 Dan 
icago, 


and vice-president of the Sun, 
first to send in a contribution 
the News. Sheridan wrote that 
differed politically with the forme 
dent, he was in accord with the 
purpose of the foundation. 











Woda 
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heac 
San Benito Light Again a, (}, 
The San Benito (Tex.) Dail the 1 
which recently announced that is, Roe 
suspend the daily, but would comiiMt, res 
be published as a weekly, after omsing 
announced that daily publicatioimt, al; 
be resumed. J. F. Foster, edit#§ Co. 
that business men of the town "Bars, | 
daily and had pledged  suppeginc., 
would enable him to continue. Bndlin; 
_— DMp 


Tabloid for Worcester Tele." 


r ten 

The Worcester (Mass.) Sund 
gram began the issuance of 3 
tabloid magazine with its issue 
uary 15. The tabloid is an a0 
ture as the regular magazine ané 
news sections are retained. 








































Elected to A. N. P. 

The San Francisco Call has 
ed to active membership in the 4 
Newspaper Publishers Associat 



















yoTes OF THE AGENCIES 
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NEST ELMO CALKINS a mem- 
a) 6 of the New Y« wk advertising firm 
kins & Holden, is writing a book 
4 ‘The Advertising Man” for the 
sional series published by Charles 
ibner’s Sons. 
p. and A. B. Hanson have opened 
advertising agency at 520 Walnut 
Cincinnati. 
E, Lunnis of the Greve Advertis- 
“sgency, St. Paul, addressed the 
, Criers’ Club of that city recently 
Words and Their Use.” 
fon H. Cook has joined the staff of 
+t Gannon & Co., Inc., New York 
He has recently 
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. Be president of the Technical Ad- 













a king Service, New York. 
. The E. Langdoc, formerly in charge of 
for Mf in the advertising department of 
Is, me H. W. Johns- Manville Company, 
white a York, has joined the House of 


larch ligmmtioot, advertising agency of New 
= He will have charge of copy and 
ONTO fection. Joseph Tausek, formerly 

the Western Union Telegraph Com- 
anadnfie has also taken charge of the 


ciation MEY’ organization work, 
cae derick Haase, formerly production 
fae ser with the Redfield Advertising 
S Miey, is now associated with the New 
ion dl office of Nelson Chesman & Co. 
the Tgbaase at one time was director of 
e. receguge and Promotion with the St. Louis 
e Sia Dispatch. He was also sales and 
. tising manager of the AH. W . Gos- 
~. é Tompany. The New York office of 
cretaryqan Chesman & Co. has been removed 
: of 450 4th avenue to the Bush Ter. 
theal Sales Building, 130 West 42d 
Exped 


of the! rles Stewart Ward, who has been 
the Texas Oil Company in New 
Z has joined the Bert Barnes, Inc., 
HIP ENMpsing agency in Brooklyn. 
ree H. Eberhard, of the Evans & 
Contri@fill Advertising Agency at the din- 
son Fu the San Francisco Sales Mana- 
(Ohio Association analyzed the business 
k for 1922. ‘He has just returned 


would : Aap 
ation a two-months’ tour of Eastern in- 
. forua l centers. He said the big de- 


the coming year would be for 


s, not 0 
sive agp Mat people eat and wear, or must 
give SEs 
ouncemee live 
eneral . Black, for the past five years 


.e Sun, @gte Martin V. Kelley Company, 
-ibution @ Ohio, and recently in charge of 
ste that @mcal production, is now with the 


he fol § Daniel Frey Advertising Agen- 
: cago, 

vith the 8 : 

on. ew advertising agency, known 


kins, Back & Killian, Inc., has 
: headquarters in the Wrigley 
gain @ iy Chicago. H. W. Jenkins, chair- 
x.) Dail the board, was for eleven years 
ed that ifs, Roebuck & Co.’s advertising de- 
vould commit, resigning recently as assistant 
, after m@™ming manager. Loyd E. Back, 
ublicatio—mt, also was in the Sears, Roe- 
ster, edit Co. advertising department for 
e town ars, leaving to join Ruthrauff & 
od suppgine, For the past year he has 
ontinue. Badling the advertising of David 
pices otpany of Chicago. Tom Kil- 
¢-president, was a newspaper 
f ten years. He was assistant 
publicity director of General 
Presidential campaign, then 
Wo years as vice-president of 
hold Joerns Company. Among 
ts the new agency will handle 
emational Mail Order House, 























ster Te! 
s.) Sund 
ice of 3 
its issue 
is an ae 
azine ané 
ned. 


am apparel; David Strong Com- 
N. P. Amparel and household supplies; 
‘all has baer & Co., toys and novelties; 
p in the! Merrick, financial; and Marvel 
Associati Light Co., oil burners, all of 





Editor 





George C. Fries has been appointed 
manager of the publication department 
of the Campbell-Ewald Company, De- 
troit agency. Mr. Fries for the past ten 
years has been with Power, Alexander 
and Jenkins, Detroit. Previous to that 
he was with Critchfield & Co. for three 
and one half years and with the Charles 
H. Fuller Company six and one half 
years, 

The Knickerbocker Universal Adver- 
tising Agency has opened offices in the 
Knickerbocker Building, New York. The 
personnel comprises D. F. McGowan, a 
building contractor and J. C. Hackett, 
private secretary to the Police Commis- 
sioner, R. E. Enright. Mr. Hackett has 
been identified with publishing, advertis- 
ing and printing for a number of years. 
H. W. Johnson, formerly of the New 
York Times, and later with Scott & 
Scott, Inc., will have general charge of 
the offices and business management. 

Carl Ackerman, well known war cor- 
respondent, was the speaker at the 
weekly luncheon of the Advertising Club 
of New York, December 18, when he 
gave a talk on “Germany’s New Com- 
mercial Offensive.” He told in a most 
interesting manner of the way in which 
Germany was intrenching itself in many 
of the markets of the world by selling 
its manufactured products lower than 
could be quoted by English, French or 
American manufacturers. In conclusion, 
Mr. Ackerman said that the only way 
to meet German trade competition was 
for the countries that have constituted 
the allies during the war, to form a 
trade alliance. 

Announcement has just been made of 
the new merchandising board of the 
William H. Rankin Company. William 
H. Rankin, New York, is chairman. 
Other members are E. C. Tibbitts, Ak- 
ron; H. A. Groth, Chicago; L. W. Ho- 
nig, San Francisco; Adam F. Smith, 
Toronto; Sir Charles F. Higham, Lon- 
don. The plan also contemplates a mer- 
chandising representative to act in an 
advisory capacity in one thousand cities 
and towns throughout the United States 
and Canada. 





POOR RICHARD CLUB HONORS 
FRANKLIN 


(Continued from page 11) 











bear upon the representatives of the peo- 
ple at Washington. If we are to have 
prosperity, in this country, we must have 
markets abroad. 

As the program said, “The Responsible 
Ones” for this highly successful dinner 
were: Henry Lewis Appleton, Director ; 
William Harold Martin, Manager; Jo- 
seph W. Simpson, Assistant Manager; 
J. B. Taft, Assistant Manager; Ernest 
Ackerman, Karl Bloomingdale, J. R. 
Buchanan, F. B. Barnitz, E. W. Burn- 
shaw, Jr., Clarence W. Cranmer, Bart- 
ley J. Doyle, J. M. Fogelsanger, Frank 
C. Goldner, Joseph Green, Henry Haas, 
Harry T. Jordan, Jack Lutz, George E. 
Loane, E. L. Lewis, A. E. Malthy, 
Wayne Marshall, George Maertz, J. J. 
McCarthy, Jr. P. C. Staples, Rowe 
Stewart, John Clark Sims, Howard C. 
Story, M. H. Thomas, Samuel Taub- 
man, S, Clayton Wicks, S. H. Weiler. 


At FRANKLIN’s GRAVE 


Earlier in the day additional honors 
had been paid to the memory of Frank- 
lin, At noon members of the Poor Rich- 
ard Club and of the Ben Franklin Club 
made their annual pilgrimage to the 
Christ Church burying ground. Philip 
C. Staples, on behalf of the Poor Rich- 
ardites, and Todd Daniel, president of 
the Ben Franklin Ciub, placed wreaths 
on Franklin’s grave. 
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Live Stock 
On Wisconsin Farms 


Is Valued At $322,312,115 


This is only one of 
many proofs that 
Wisconsin is prosperous. 
If in doubt, just remem- 
ber this value is 103.3 
per cent increase over the 
value of Wisconsin live 


stock in 1910. 


The value of all farm property increased 
89.5 per cent in ten years and all this “‘foun- 
dation of real wealth”’ is well proportioned 


over 189,295 farms. 


These 


189,295 farms must be well 


supplied with modern equipment. 


The 


thousands of families directly influenced by 
the prosperity of these 189,295 farms must 
be clothed and fed. They come to the cities 
to buy—to be entertained and to study. The 
newspaper of the nearest city is their guide. 
Spread your message over 22,148,223 acres 
of prosperous farm lands in addition to the 
live cities of live Wisconsin and you will get 


big results. 








Circula- Rate for 
tion 5,000 lines 


I ET Ee (E) 7,900 .045 
Eau Claire Leader-Telegram...... (M&E) 8,757 .035 
*Fond du Lac Reporter ............. (E) 5,801 .03 
Se Eo xe a She dtlewtaew canes (E) 6,238 .03 
Madison (Wis.) State Journal...... (E&S) 17,111 .05 
CR SOE a a 6 cc cere cove’ (E) 111,862 .20 
ee re (S) 87,593 -20 
Milwaukee Sentinel ............. (M&E) 83,864 14 
Biwenne. Gates 2... ec cicccccces (S) 63,545 14 
ee rt (E) 17,588 .055 


Superior (Wis.) Sunday Times....... (S) 8,000 .045 


Government Statements, Oct. 1, 1921. 
*A. B. C. Publishers’ Statement, Oct. 1, 1921. 
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New Haven 
RECISTER 


is New ;Haven’'s 
Dominant 
Newspaper 
Bought every night by More New Haven 


pe than buy any other TWO New 
aven papers COMBINED. 


NEW HAVEN REGISTER 


The Julius Mathews Special Agency 
Bosten—New Yorhk—Detroit—Chicago 








FIRST 


The New York Times prints a greater 
volume of advertisements than any other 
New York newspaper. 

Record of New York morning news- 
papers for 1921: 


Agate lines 

. 21,652,613 
14,520,594 

. 12,100,740 
10,355,214 
9,522,745 


The New York Times. . 
Second newspaper 

Third newspaper 

Fourth newspaper 

Fifth newspaper 








The Personal Contact 


Few advertising mediums where read- 


ers take a  parnenes interest in all the 
news and advertising excel 


Che 
Pittsburg Dispatch 


Pittsburg’s Best Advertising Medium. 


Branch Offices: 
Wallace G. Brooke, 
nese Building, New York 
¢ Ford-Parsons Co., 


nee” Building, Chicago, III. 








Real Estate values have doubled! 
usiness Depression Never 
Touched Us! 
1921 
was the biggest year in the history of the 
ASBURY PARK (N. J.) PRESS 
peiting Evening and Sunday newspaper of 
ue 
NORTH JERSEY COAST 
where business and pleasure unite to make 
us prosperous and a market for the World’s 
goods, 
FRANK R. NORTHRUP 
Special Representative 


350 Madison Avenue, New York City 
Association Building, Chicago, Ili. 











The amalgamation of the two leadia 
foereectve Jewish newspapers a 


THE DAY 
THE WARHEIT 


brings into being the most ful 
advertising medium in the Jewish feld 


Rpt 
a La 


The National Jewish Daily 

















TIPS FOR AD MANAGERS 





Advertising Service Company, Ltd., Mon 
treal Secured ccounts . anadian Ray 
bestos Company, Ltd., Peterborough, Ont., 

nd Oak Tire & Rubber QGompany, Ltd., 


Alfred funtin Advertising Agency 
avenue, .Vew ork. 
Liberty 
“lannelette 


244 5th 
Handling account of the 
M »nufacturing Company, “Liberty 

Nightwear,” Baltimor 

Barton, Durstine & Osborn, 25 West 45th 
street, New York. Making 1,000-line contracts 
with newspapers for Doubleday, Page & Co 
Making up lists for the American Radiator 
Company. 

meg po Batten Company, 381 4th avenue, 
New York. Has secured the account of B. T. 
Babl pitt, Inc. 

S. M. Brooks Advertising Agency, Boyle 
Bldg., Little Rock, Ark. Placing advertising 
for the Robinson-Roders Company, Little Rock. 

Nelson Chesman & Co., Hippodrome Bidg., 
Cleveland. Handling advertising for the Elite 
Manufacturing Company, Ashland, Ohio. 

Critchfield & Co., Brooks Bidg., Chicago. 
Making 3,000-line contracts with newspapers 
for the Firestone Tire & Rubber Company. 

Critchfield & Co., Flatiron Bidg., 

Tork. Handling advertising of the 
Tribune, a Jewish weekly 
in New "York. Newspapers 
Also handling account of 
Gasoline Engine Company, 
All’ Tractors, using farm 


New 
Jewish 
printed in English 
will be used later. 
onsolidated Gas & 
New York, “Do-It 

yapers and news 
papers. 

A. J. Denne & Co. 
contracts for Milton 
Milton, Ont., a new 


Toronto. Sending out 
Pressed Brick Ca, 48, 
account for them. 

Dillard-Jacobs Agency, Candler Bldg., At- 

inta Making <« Aspironal 
t aboratories. 

Dollenmayer Advertising Agency, 315 Mar- 
quette Bldg.. Minneapolis faking 5.450-line 
contracts with newspapers for the Pillsbury 
Flour Mills. 

Lee E. Donnelley & Co., 818 Ulmer Bldg.. 
Cleveland. Will m a up lists during February 
for Born Steel Range Company, 517 Huron 
Road, Cleveland. 

George L. Dyer Company, 42 Broadway, 
New York. Sending out orders for the Na 
tional Lumber Manutacturers Association 

Erwin, Wasey & Co., 58 East Washington 
street, Chicago. Make up lists in February and 
July * for Tobey Polish Company, 200 East 
Grand avenue, Chicag: aking 5,000-line 
contracts with Pacific Coast newspapers for 
the Forhan Company. 

Federal Advertising Ageeee. 6 East 39th 
street, New York. Handling advertising for 
the Hammond Typewriter Cor * pany. Sending 
out orders to New York City newspapers for 
the Positype Corporation, manufacturers of 

“Direx.’ » Sending out orders generally for 
W. B. Corsets. 

Charles Daniel Frey Agency, Chicago. Will 
begin national advertising c amp aign for Melba 
Manufacturing Compan y, Chicago, toilet prep- 
urations, featuring “Melba Lov’me” face pow- 
der and “Melba Skin Ck anser” and massage 
cream. 

Charles H. Fuller Company, Inc., 623 South 
Wabash avenue, Chicag: Making 2,800-line 
ontracts with newspapers for the Brooks Rup- 
ture Appliance Sending out full page one- 
time orders to selected cities for E. R. Page. 

Gardner-Glen Buck Company, 1627 Locust 
street, St. Louis. Making 5,000-line contracts 
with newspapers for the Russell Stover Com- 
pany, Chicago. 

Green-Fulton-Cunningham Company, Free 
Press Bldg., Detroit. Will make up lists dur- 
ing February for Frederick F. Ingram Com- 
pany, Detroit, “Milkweed Cream.” 

Green-Lucas Company, Exchange place & 
South streets, Baltimore. Making yearly con- 
tracts for the Gibbs Preserving Company. 

Gundlach Advertising Agency, 400 North 
Michigan avenue, Chicago. Will make up lists 
during February for Chicago Ferrotype Com- 
pany, 1422 West Randolph street, Chicago, 
photo apparatus 

Hamilton Advertisers’ 
Ont. Placing advertising for Mz allory Timers, 
a specialty for Ford cars, manufactured by 
Ford-Smith Machine Company, Limited, Ham- 
ilton 


yntracts for the 


Agency, Hamilton, 


Hamilton Advertisers’ Agency, Hamilton. 
Have secured account of Collins Never-Fail 
Products, Ltd., manufacturers. of metal poultry 
supplies. 

Hicks Advertising Agency, 217 Broadway, 

Yew York. Placing advertising for Schulman 
& Hauptman, “The House of Youth,’’ makers 
of trade mark dresses, suits and coats. Hand- 
ling account of the F. S. L. Mfg. Corp., New 
York, “ Tailleur Dresses.” 

Ez. W. Hellwig Company, 299 Madison ave- 
nue, New York. Sending out orders for Corn 
Products Refining Company, “Mary Jane Sy- 
rup 

Albert P. Hill Company, 233 Oliver street, 
Pittsburgh. Making 5,000-line contracts with 
newspapers for the Jersey Cereal Food Com- 
pany. Using 416 inches in one year for Wav- 
erly Oil Works Company. 

Wylie B. Jones Advertising Agency, Niag- 
ara Life Bldg., Buffalo. Making 2,800- and 
3,000-line contracts for Woodward Products 
Company. 

H. W. Kastor & Sons Company, Lytton 
Bldg., Chicago. Handling account for Lyko 
Medicine Company. 

Lord & Thomas, Mallers Bldg., Chicago. 
Making 2,058-line contracts with newspapers 
for the Literary Digest. Making 5,000-line 
contracts with newspapers for Palmolive Soap. 
Making 2,000-line contracts with newspapers 
for the California Fruit Growers Association. 


1922 


_H. K. McCann Company, 6! Broadway, 
New York. Sending out 300-line orders one 
time to farm papers for Soil & Crop Service 
Potash Syndicate. 

A. McKim, Limited, Winnipeg 
Sending out new copy for North-West 
Company, Ltd., Edmonton, Alta 

McJunkin Adv. Company, 5 South Wabash 
avenue, Chicago. Making 5,000-line contracts 
with newspapers for A. Stein & Co. Handling 
account of the Stone Manufacturing Company, 
Chicago 

Robert M. McMullen Company, 522 5th 
wenue, New York Making 5,000-line con- 
tracts with newspapers for the George Wash- 
ington Coffee Refining Company. 

Morse International Agency, 449 4th ave- 
nue, New York. Sending out 4-inch orders 
to be used twice-a-week for Beecham’s Pills. 

Moss- ao Sapiens, 170 Franklin street, 

tuffalo, N. Y. Will make up lists during Feb- 
ruary > Americar 
North Tonawanda, N. 

W. T. Mullally, Inc., 198 Broadway, New 
York. Making 10,000-line yearly contracts for 
the New York American. 

Newell-Emmett Company, 120 West 32d 
street, New York. Making 2,800-line contracts 
with newspapers for Liggett & Myers Tobacco 
Company. 

Daniel E. Paris Agency, 80 Boylston 
street, Boston. Will make up lists during Feb- 
ruary for W. F. Young, Inc., Springfield, 
Mass., “Absorbine” and “Absorbine, Jr.”’ 

Potts-Turnbull Advertising Company, 
Gates Bldg., Kansas City. Handling advertis- 
ing for the Portland Cement Association. 

Power, Alexander & Jenkins, Madison 
Bidg.. Detroit. Making 3,000-line contracts 
for the Grant Laboratories. 

Prather-Allen Adv. Company, Neave Bldg., 
Cincinnati, Ohio. Making contracts for the 
Kenton Pharmacal Company 

Rickard & Co., 
York. 


office. 
Biscuit 


District Steam Company, 


25 Spruce street, New 
Will make up lists during February for 
Cowen Truck Company, self-loading hand 
trucks, electric self-loading trucks and tractors, 
88 Canal street, New York. 

Philip Ritter Company, 185 Madison ave- 
nue. New York. Handling account for Wander 
& Sons, lye and kindred products. 

Frank Seaman, Inc., 470 4th avenue, New 
York. Sending out orders each month for the 
Red Rook Magazine. Making contracts for 

Mint Products Company. 

Sehl Advertising Agency, City Hall Square 
Bidg., Chicago. Sending out 14-inch orders to 
run 3 times for Calumet Baking Powder Com- 
pany. 

Simpson Advertising Service, Syndicate 
Trust Bldg., Kansas City. Making 5,000-line 
contracts with newspapers for the Edgar Mor- 
gan Company, food products 

Stack Adv. Agency, ae. 
Chicago. Making 2,800-line 
newspapers for Swift & Co. 

Thomas H. Stark Advertising Agency, 
Louisville, Ky. Releasing advertising campaign 
for auction of Camp Lee, near Petersburg, Va., 
February 6. 

Stevens & Wallis Agency, Salt Lake City 
Has a contract with the United States Syrup 
Company, a new Utah concern, for conducting 
a national campaign. 
_Stewart-Davis Adv. Agency, Wrigley Bldg., 
Chicago. Sending out orders for Wrigley’s 
Chewing Gum. 

J. Walter Thompson Company, 244 Madi- 
son avenue, New York. Making 10,000 line 
contracts with newspapers for the Fleischmann 
Company 

J. Walter Thompson Co., 242 Madison 
avenue, New York. Placing advertising for 
Sidney Blumenthal, “Sheldon Looms,” 395 4th 
avenue, New York. 

J. Walter Thomp 
Bldg., Chicago. Making 
with newspapers for Libby, 

_ Thresher Service, 136 Liberty street, New 
York. Making 2,800-line contracts with news- 
papers for Colgate & Co. 

bey manny -Kennedy, Inc., 171 Madison 
avenue, New York. Sending out 1-inch orders, 
twice-a-week for H. Planten & Son, Inc., 
C & C capsules. 

C. C. Winningham, Book Bldg., Chicago. 
Handling accounts for the Revnolds-Spring 
Company, Jackson, Mich. F. B. Electric Com- 
pany and the Wayne County & Home Savings 
Bank, both of Detroit. 


Heyworth Bldg.., 
contracts with 





Cc , Lytton 
5,000. \-line contracts 
McNeill & Libby. 


About the South 


“The Mid-South and Its Builders” is 
the title of a big volume of 912 
pages handsomely bound, published by 
the Mid-South Biographic and Historical 
Association, Memphis, Tenn., of which 
the Thomas W. Briggs Company are di- 
rectors. Seventy-three pages are de- 
voted to a description of the history, 
and the agricultural and mineral re- 
sources of this productive section of the 
United States, and the remaining pages 
to residents who are now engaged in its 
upbuilding. Each of the sketches is 
accompanied by a fine steel engraving 
of the subject. The editor is C. P. J. 
Mooney, managing editor of the Mem- 
phis Commercial Appeal, who’ contri- 
butes the chapter on “The Mid-South 
in History.” 
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DOLLAR PULLER< 


Advertising and circulation managers are always on the lookout for new 


ideas that will increase advertising receipts and win new circulation. 


Your 


idee for increasing advertising or circulation may not appeal to your manager 


but it may be just the thing that some other manager wants 
LISHER will pay $1 for each idea printed under this head. 

idea is now being used im your city does not bar it from the department. 
dress your communications to the Dottar Putter Epitor. 
clip them end mail them in and receive payment by return mail. 


ideas wiil not be returned. 


PHILADELPHIA and its trading ter- 

ritory are depicted in a survey which 
the Philadelphia Bulletin offers to 
send to any manufacturer, jobber or 
advertising agency. On side of 
a sheet which folds three times into 
the size of an ordinary correpondence 
folder, in which it is shipped, is a map 
of the city and its surrounding terri- 
tory within an 80-mile radius and a 
detailed map of the metropolis itself 
and Camden. Two airplane views of 
the city are also shown, above con- 
cise descriptions, with the population 
of Philadelphia and Camden by wards 
and a few pertinent facts about the 
Sulletin. On the reverse side of the 
sheet are detailed the towns and pop- 
ulations of each within the 10-mile, 
20-mile, 40-mile and 80mile zones in 
Pennsylvania and New Jersey. The 
work is carefully done and will be 
useful to and advertising man- 
agers who have their eyes on Phila- 
delphia. The folder, which carries the 
survey, is labelled in the usual corner, 
“Philadelphia,” with the parenthetical 
note to “file all Philadelphia matter 
in this folder.”—R. 


one 


sales 


* * * 
One Indiana paper promoted a “pay 
up” week which proved remunerating to 
the paper and beneficial to the merchant 
and purchaser. It proved to be a re- 
minder of small debts owed. The local 
Merchants’ Credit Exchange used a 
amount of display advertising, 
and several combination were se- 
cured from merchants the city.— 


L. i x * * 


great 
ads 


of 


\rt work is something that is adver- 
tised very little in most papers, but there 
is no reason why it should not be 
brought before the public more fre- 
quently. Stage a “Buy a picture” week. 
Interview local dealers and art 
and explain your plan and you will get 
some neat contracts. The first day of 
the week, run a “reader” concerning art 
in general and briefly tracing its ‘his- 
tory. Follow this with “editorials” on 
the art pages urging the public to make 
their homes more “homey” by liberal 
use of art, etc. Business thus secured 
will not be dropped entirely when the 
week is over.—B. A. T. 


* * ~~ 


stores 


In a column entitled: “On the Round- 
up” of the Cheyenne (Wyoming) State 
Tribune, there appears this suggestion: 
Get every one to subscribe for the pa- 
per on their birthdays; then each birth- 
day they could come in and pay for 
another year. He points out that this 
insures a man a year more of life, for 
who ever heard of a man dying with 
his subscription paid up.—R. 

* * - 

A plan that will-interest the children 
of your community and through them 
their parents is to give a prize to the 
room in the public schools that shows 
the best results in school gardening. 
Play up the progress of the school gar- 
den contest with text and illustrations 
throughout the season. On the oppo- 
site page run the ads of seedsmen and 
garden tool ads. You will secure a lot 
of new advertising as well as additional 
space from regular advertisers—F. L. 





Eprtor & Puys- 
The fact that the 


Ad- 

When they appear 

Unavailable 
How many manufacturers have you 
in your community? Write a_ story 
about it and give a list of them. Fol- 
low it up by organizing them. Adopt 


a slogan. Make a survey of your po- 
tential trading area. Start a manufac- 
turers’ page to help build up the smaller 
manufacturer. Let them come in with 
two-inch ads. Don’t let any well known 
firm dominate the page by a large ad. 
Keep the ads small and change copy 
often, making it informative and read- 
able. You will gain an extra page of 
advertising and at the same time be 
helping to build up the little fellow so 
that later he can spend more money 
with you.—F. L. 
a 


Are copies of your paper being de- 
livered to all club rooms in your city? 
A canvas of the club rooms will result 
in the securing of orders for the regu- 
lar delivery of one or more copies of 
the paper to the rooms for use of the 
members of the clubs while there—H. 


* * x 
Be sure that you have an up-to-date 
and complete card index of all news- 
boys who sell your paper. Name, 
street address and telephone number 
should be included on each card. This 
information proves valuable to small 
dailies on occasions when “extras” are 
published. Notify by telephone ll 
newsboys who have telephones in their 
home asking them in turn to notify 
street salesmen residing near their 
homes that the “extra” is to be pub- 
lished. In this way a crew of salesmen 
which will cover your city within a 
short time may be secured within a few 
minutes.—H. L. 
* * ~ 
Regular carriers of small daily papers 
may build up a good patronage for the 
sale of the occasional “extra” by se- 
curing standing orders from among his 
patrons. Announcing the “extra” as he 
delivers to these advance order patrons 
will procure sales of additional 
copies. By not having to collect for the 
“extra” as it is being delivered to those 
who have a standing order for it the 
carrier will gain time in covering his 
route.—L. 


also 


* * * 


Whenever you get out a special edi- 
tion on book paper you have a lot of 
halftones on hand. Most of this ma- 
terial is useless for the morgue and is 


sold for old copper. Look over your 
old halftones now on hand and sort 
them out in groups for sale. For ex- 


ample, suppose the Oregon Journal or 
of the other Portland dailies get 
out a New Year's edition or a Harvest 
edition. All plates pertaining to the 
Lower Columbia and all halftones of 
salmon or salmon fishing can be sold 
to a paper published at Astoria or to 


one 


the Chamber of Commerce of Astoria. 
All upper river and wheat 
stock scenes can be sold to a paper at 
Pendleton, Baker Burns or La Grande 
to the commercial clubs of those 
communities. All apple scenes to a pa- 
per at Hood River, standing timber to a 
paper at Tillamook, dairying scenes to a 
paper in the coastal area, ete—F. L. 


scenes or 


or 
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ORGANIZATION 


is now conducting a big cir- 
culation campaign on the San 
Francisco Chronicle 














Leading newspapers know the 
value of our campaigns. Ask 


the Philadelphia Inquirer, Cleve- 


land Plain Dealer, Washington 
Post, Los Angeles Times and 
others. 


Write or wire for details 
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Lacgest inthe Umted States 
300 MERRITT Bios, Los Anceres,Cat. 
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The Best Paper 


New Orleans— 


New Orleans States 


Watch for next ABC 
Statement from New Or- 
leans Papers. 











Few Papers—(if any)—surpass the 


TRENTON TIMES 


NEW JERSEY 


A Food Medime 


A recent reader survey indicates that 
among the housewives of the city our 
Thursday Food Feature Department— 
upward of four pages devoted to food 
recipes and news and food advertising 
—is the best feature carried by the 

imes. 
Circulation 30,237 Member A. B. C. 

KELLY-SMITH CO. 


Marbridge Bidg. Lytton Bldg. 
New York Chicago , 














FIRST IN 1000 
NEWSPAPERS 


A National Advertiser with 30 
years’ experience recently stated 
that his records show that for 
the money expended the results 


produced by the Washington 
Star placed it FIRST IN 
AMERICA among a_ thousand 








newspapers. 

Western Representative, J. E. Lutz, 
First Nat'l Bank Bldg., Chicago, Ill. 
Eastern Representative, Dan A. Carroll, 


Tribune Bldg., New York, N. Y. 
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Leads ALL other daily papers, morning 
or evening, in amount of paid advertis- 
ing. Carried 1,422,400 lines in Novem- 
er. 

Covers its entire field completely. 
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Circulation over 140,000 daily 
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New York 
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mpany was called to the similarity of its are false. Instead of competing through ad- you did.” Another spoke in a similg » 
py with that of the Mastin’s Vitamon Corpo- vertising, the two companies will be cutting and the result was that the chairmay 
WHAT OUR READERS SAY ration officials stated they were not at all their own throats, for sales will undoubtedly committee went before the 
pleased with the “Vitayeast” copy prepared suffer. The advertising will probably cease highly of the paper and of its pubjj 
for them 4 thei i pdvertising —_ ees it and the publisher will we the —. By. pre - the resolutions he presented were pasg 
. is common knowledge that the Booths yomet tecting one of these advertisers the publisher out a dissenting voice. 
Another Walsh Bill Angle Company places its advertising through the js doing a service that will be appreciated by THE WORLD COMPANY 
Divan Tex.. Dec. $1, 2921. harles H. Fuller Agency of Chicago, except the advertising world and by the public. Com- 7 a 
: a eo he RES in the case of small town newspapers. Copy petition by all means, but fair competition is W. C. SrMons, Press 
To Eprror & PustisHer: Before getting an for such papers is sent direct from the office the only method -—— 


opportunity to read the text of House Bill 6508, of the advertiser. The defense of the Booth’s CARPENTER & CO., A Ti ww T 
known as the Walsh bill, now pending before Hyomei Company was that it tried out the Barton E. Schwarz, Eastern Manager imety ioast 
the Committee on Judiciary of the United ‘py in question in two newspapers after learn- : zy Neil 
States Senate, I had read accounts of speeches 1g that no yeast tablet advertisements were See To Epiror & Pustisner: I have be 
in opposition thereto and also a telegram sent ng carried by these papers. The Booth Holding Its Field joying Epitor & PUBLISHER so mug 
out by a publishers’ association. ‘ ( pany stated that it would not have started and am so struck with the way you hay 
In these the assertions were made that the jts advertising had it known that other adver- LawreNceE, Kan., Jan. 10, 1922. ily improved the paper, that feel I m 
bill, if enacted resyeet law, would render news- tisers would run copy in the papers tried. To Epitor & PustisHer: You are publishing you a line of hearty appreciation, You 
papers liable “for the publication of informa No one objected to the Booth Hyomei Com- j,, our judgment one of the best trade papers the news of the entire advertising % 
: jf s,” . lm : bios ¢ . 661 44. Pa ” -ertis - / 
tion regarding athletic contest would “re. pany manufacturing “Vita Yeast’ or advertis: in the country and have shown remarkable thoroughly that I always feel as satishe) 
strict and practically throttle the publication of ing it. Competition is the backbone of all ability in its development. lay it down as I used to when, as a gui 
” 7 + an . e sch Py . “Ce ary <2 ~ s 
all sporting news,” would “prohibit publication business, and advertising is a necessary adjunct We were partic ularly. interested in the “What I reached the pumpkin pie stage of th 
in newspapers of any news likely to lead to to competitive methods, However, it undoubt- , N Y athe” f mas dinner. 
oe : a ft. ee eae dl " “he iwertiser tue New Year Holds” expression of various as . 
gambling,” that the bill is “applicable to a edly is unfair competition when one advertiser itishers. We Semiy tele the eekae ot LEWELLYN pry 
large variety of financial and other news such uses word for word the same copy that a vir ‘ oan ats ye ad oth Sale, aman y 
. a eer peas wat reel ‘i 1 seen 2s. »3 adequate rates anc oO uile papers. 
as reports of bank clearings,” that it would competitor uses If the Booth Hyomei Com- “ ~ eg . 4 . ~ “ ” 
“outlaw even the publication of baseball pany was cognizant of the similarity of its Our a of what the Journal World should An ‘American's Creed 
scores,” and that it would “make for the most copy to that of the Mastin’s Vitamon Corpora- mean to the community is perhaps best ex- Tocoa, Ga., Dec, 7 
astic curtailment of the freedom of the press tion before it released its copy, then news- Pressed in the words of a farmer, who, while To Epitor & Pusrisner: te le 
yet enacted.” paper publishers should take a very definite visiting the office, said, The Journal-World appreciation of the fact thet you hoot 
For a number of years, it has been my pet 1 and refuse to carry this advertising. isn’t your paper, it’s our paper. While you “An American’s Creed” in so may i 
hobby to defend the liberty of the press, and , however, the Booth Hyomei Company was happen to own it, as x. matter of fact it your publication during the past year? Ff 
for it I have had a most jealous regard; but 1 ant of the similarity, other advertisers belongs to the community. you will keep them up in the future 
these critics of the Walsh bill have me dis 1 beware of the agent who was respon- This policy has enabled us to win and tohold ° H. W. s 
tanced. I do not advocate the enactment of sible for sending it to a client. our field. It makes us friends in all parties DOR 
the bill, for the reason that I believe that it The writer does not wish to take the re- and in all groups, while at the same time it ‘a 
is apt to produce effects contemplated by nei- sponsibility of stating which advertiser had leaves the editorial columns free to champion A “Bully Christmas Story 
} : : : : ; : 
ther the authors and proponents nor the critics Prior_kr 1owledge of the copy in question, soth the things its favors. The Journal-World is Burrato, N. Y., D 
aforesaid, but I do not believe that it is apt the Cross Agency and the Charles H. Fuller a Republican newspaper and despises neutrality sy E & P — Bul 
to suffer defeat because of such criticisms as Agency are recognized by newspaper publishers. on occasions when opinions should be expressed, . - oe . UBI SEER: Bully 
those quoted in the foregoing. The \ itamon Corporation has been advertising yet its absolute fairness to others and the wisis age a, o net bee you know: 
pain e Pos s - > , ; [e av C 1 4 > r a o s s Ww < rea » 0 
The bill in fact prohibits the use of the Steadily since May, 1920, and every worth while freedom with which they can use its columns W'S" to show that 1 realize it too. 
United States mails for the transmission of let- wapepes a the country has carried this ac has enabled us to maintain almost an absolute 
ters, cards, newspapers, etc., containing infor t. The Booth Hyomei Company is an old Girculation in our territory. 
mation, statements, advice or suggestions con- ae pel and practically all newspapers have Last week there was a meeting of farmers That Govecunaeits Story 
urried some y 3 ‘ : : 
1ing betting on horse races, prize fights or a ome of its advertising at one time or protesting against high taxes. It started in 
: kill another. It is rather difficult to believe that _ . Guiens Farts, N. Y., Jax. 4 
contests of speed, strength or sk Ps a turbulent manner. Expressions were made ~>- > > 
et = If the bill @my ome of these four concerns would deliber- (, , a ap To Epitor & PUBLISHER: We feel 
age is clear and unambiguous t the 1 that it would be impossible to secure publicity 
become a law, newspapers may continu ately plagiarize copy or accept plagiarized copy. } tetas he Aggro Bg: Bavaria should express to you our appreciation 
n F aw, ‘ mi continu : ul ¢ “oO ttee e 2 . i. @ 
pu bli sh sporting. news and bank clearings ! if newspaper publishers do not refuse re ep — tl ” perce Wh, vl ae splendid article, “‘A $4,000,000,000 3 
t they mus + afl refer ‘ accept one of these accounts, they will be '°. Walt upon the publishe en he met Refuses To Advertise,” in your Decer 
, but they must omit all refe A ~~ a4 17 With the group there was no occasion, on his T : : : 
of anaat cettate: Soom aie ene a party to unfair competition and they will - schndten Rea nrtlen, . for pledges Sue: The article is very well prep 
rc nail mere. } can ery eaiiy e losers thereby, for ag ge of this Part, tor apologies, Pe ergy nor for pledges we believe should bring beneficial resus 
étanle Sith the dae ; ; ( bound to kill results for both adver- fr xh gga AA ye she may ot Wes pore to Eprror & PusiisHer during 1% 
' it ila: és 1 The : . 7 . ane . »e to ca 1e attention o 1e committeemen to a i ~ r 
It is true that the bill would curt h t [he readers of the papers will see a : } . ; Tue Grens Farts Post-Star, 
os. fog gg eg eg ‘ ae a8 emselves that two firms are advertising What had long been the policy of the paper. ARTHUR P aR 
ib oO 1€ pres 1 ne ‘ é . > at “ay artic J 
has been curtailed by . isting anti: the same way and they will come to the One man_ said, Yes, I sent you oe : ~4 Inve 
ceetos ” Iwodiue aray. Th aaa aoe t natural conclusion that the products of both that I did not believe you would publish, but usiness Mz 
of sections the purpose of which 
re-enact, with certain omy my these 
lottery statutes, | it seems that to thes 
opposition is . TI “erica 


rected entirely at > h ild cl ars exe 
the mails to betting im formation. in her a nN a eae 
astounded that the critics should gx vide of 
he mark and should aske h s of 


convent 
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st have 
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ieee, n “4 jut belics« FOR SALE EQUIPMENT WANTED 
it would have yet another effect, nz y 


prevent the newspapers from publ ig 2 y - : t > Fie Ready for Immediate 
riticisms of ting, no matter how rampa Printers’ Outfitters Wanted ' 3 | 
his might become. y Printing Plants and Business bought and sold, ©ox Duplex or Goss Comet Press. Print four, G Q d 
Our lawyers have carefully examined the bill yer Typefounders’ pores Hagges en and ‘ix or a pears of pores — epee. OSS ua rup e€ 
and they fully concur in my opinion bookbinders machinery of every description. “tate full particulars. R. W. Harnett Com- G ide “ 
eggs - : : oss four-deck two-page wide 
in the foregoing. And they have hi ui Conner, Fendler & Co., 96 Beekman St., New pany, 1010 Race St., Philadelphia, Pa. 4 : 
a bit of experience in fendin I liberty York City. , Line” Press. Capacity 4, 6, 8, 
+ conimesiting spon ‘your “Crimson: News” . Newspaper Plant Equipments & 14 or 16 page papers, 24,000 per 
ial some: = Ae ago, I expre h fear Established in 1912 20, 24, 28 or 32 page papers, 


fforts wou d be made to make t hour. Length of page, 22% inches 
ees we reform outer, 4 a4 Take It To PECKHAM MACHINERY co. This press might suit 


4 for reaction in public sentiment } an 
paneeett led that the Walsh bill ha nT P O W E R S MARBRIDGE BLDG, 34th & Bway WALTER SCOTT & ( 
Fx 


TOM w IN TY, Jr., NEW YORK CITY PLAINFIELD, NEW JERSE! 
itor, The Dallas irnal 
; aie Open 24 Hours of 24 . New York: 1457 Broadwy 
Fair C sien | Y 8 Ad ee Ho out Exclusive Sale of Complete News- Chicago: 1441 Monadnock 
ee ee eee The Fastest Engravers on paper Plant; 16-page press, Model B 
New York, Jan. 10, 1922. Intertype, 2 Model 5 Linotypes, steel 
To Epitor & PupiisHer: Newspaper pub- the Earth bi yee < - ll a8 x l 
lishers and advertising agents will undoubtedly cabinet, new type; instal e mont ns 
be erested in the situation that has t Powers Photo Engraving Co. ago. Can ship and install imme- 


t to light in connection with the va diately. Good terms. 




















ine campaigns appearing during the 


ees P ssa 154 Nassau St., = Bldg. 
Barly in December, 1921, the 3.31. Cs New Yerk Ci LIST 26, 116 pages, FOR PUBLISHERS, NOW READY For Prompt Se 
Agency of Phil: adelphia sent a letter to many 


1€ pecmupess arrying the advertising of one 
of its clie nts the Vitamon Corporation. 1 


Vitamon Corporation claims | to be the origi- I Y PE 
nators the “‘yeast tab : It produces 
uch ablet and pi ney same under the e 4 \ 
name of ‘“Mastin’s Yeast Vitamon Tablet.” P S ’ 
Up to December, 1921, this acc muant _— ad- 6 ins rinters u 
vertised exclusively in newspapers, the cam- B S f 
gn having started in M ,_ 1920. Success at 1g acri 1ce Machinery 
ned to attend this c E almost from \ 
start, andl various other yez tablet manu- ¥ . , 
facturers clifted™ the advertisements : 1 Linotype, Model 5 (Rebuilt) In Stock for Immediate Shipt 
Vitamon Corporation during the six month $1,500.00 * ientlyk 
preceding December 1, 1921. — Selling Houses conveniently 
The Cross tAgency has called attention t e 2 Linot s, Model 4, Serial 
he fact that one concern in particular dvertisers et the ypes, ’ a ‘ in Ant 
sed the copy of its clier word for word, A okie Se ee 22091-22092 (hmest ease? r American Type the Best in A 
seth changing the name and address. sort o 1 ® eac 
also advises that a direct —e f its play y . t AMERICAN 
client's package was to be put on the market, want—when the 1 Intertype, Model A, Serial 
free with the iol cee f an ths product. Of composing room is 942 (almost new) . . $1,500.00 TYPE FOUNDERS 
3 WF > pl lase of another product. I 
course, proper legal attention is being given to . : 
these matters, but we believe that it will be of Ludlow-equipped These Machines are in perfect run- ~ a — 
ron se ae oan ond ning condition and were used by Philadelphia Detroit 
pressing unfair competition by declining to in- the Albany Argus (newspaper ). Baltimore Chicago 
se 24 plagiarized copy of this character. : L dl T h C Publication suspended 1921. y+ oe ag Pm 
e Cross gency followed up its letter anta y 
f December 1 by sending certain p ublisher s u Ow ypograp 0. Terms to Suit. Write to Buffalo Minneapolis 
Se ee eons Un tl ith General Office and Factory: 


the advertisement of the Booth's Vita Yas! | 2032 Clybourn Avenue, CHICAGO | | The Argus Co., Albany, N. Y. 


newspapers carrying its copy NEW YORK OFFICE: 606 WORLD BUILDING 
When the attention of the Booth’s H 
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Introduction to Employer and Employee 














SITUATION WANTED 


for advertisements under this 

nr wot Cash with order. For 

unemployed one insertion (adv. not to 
so words) FREE. 


Industrial Writer 
te with five years of experience 
ef March ist, or April Ist. Would fit 
4 Jrably as editorial writer in big organi- 
Se Properly vouched for. Box B-696, 
Foror & PustisHeEr. 


, Business Manager 
man, thirty, married, desires connection 
os vespaper in business department. Expe- 
d in handling collections and accounting 
departments. Nine years with present 
. but now desires larger field. B-721, 
7 , 
Eprror & PUBLISHER. 
and Office Manager 
years” experience in auditing, account- 
urchasing, last two years in charge met- 
- newspaper office employing 30 clerks 
bookkeepers. Box B-730, Epiror & Pus- 





Manager 
to the combination of two daily papers, 
ssfyl business manager and editor is open 
position. Highest references available. 
ment years to have mature judgment and 
enough to possess energy and enthusiasm. 
255 Box B-719, care Epiror & PUBLISHER. 
and Advertising Manager 
trained newspaper executive, with metro- 
n and small city experience, desires better 
fon with daily publisher seeking a_ thor- 
capable man to assume full responsibility 
siness and advertising departments. Box 
B, care Epitor & PUBLISHER. 
tion Man 
who has wide experience and whose past 
d proves ability. 15 years’ | experience; 
acquaiftted with wholesalers’ and news 
anies’ distribution. 35 years of age; 
ied. Best of references. Box B-731, 
aa 8=€863=—Sr— el 
tion Manager . 
ars executive of circulation. Young cir 
lion manager of proven ability now seek- 
onnection with large daily. Economical 
ods; exceptional promoter through carriers 
newsboys. Best of references. Available 
pee. Box B-735, Epitor & PUBLISHER. 
tion Manager 
for a position on a live southern daily 
wlary, percentage or independent basis. 
had eighteen years’ experience in general 
tio work and understand thoroughly 
to promote circulation and get the money. 
give gilt edge references as to character 
ility from five of the leading southern 
Address B-697, care Epitor & Pus- 


tion Manager Now Available 
man, 30, with years of actual working 
nce in every phase and angle of circula- 
ork from carrier, county solicitor to cir- 
mi manager. Know how to get results 
carriers, agents, solicitors, etc. Know 
to handle collections and carrier collec- 
systems, either office owned or independ- 
Can install either system. Prefer paper 
10,000 to 25,000 circulation. Salary no 
Pay me what I am worth to your 
What can you offer me? Address 
, care Epitorn & PuBLisHeER. 
Editor 


bughly experienced newspaper man_ wants 
bn in city of 30,000 or more. Educated 
¢ Washington University. Age 30. Mar- 
12 years’ experience in publicity work. 
fied to take place in city and community 
B712, care Eptror & PuBLisHer. 

d Advertising 
ge graduate, 23, with 3 years’ experience all 
» except outside soliciting, wishes posi- 
§ assistant manager where he can use 
ining and also have opportunity to get 
e training. Location immaterial. Box 
) care Epitor & PuBLisHeER. 


meed Newspaper Advertising Solicitor 
py man wants position in Middle West 
Age 27; married. Efficient and reliable. 
ble now. Address Box Ep 
t Pustisner, 


Reporter 
pollege graduate, at present Secretary 
tr of Congress, wants position where op- 


ity for development and advancement is 
i. Address Box B-694, Epitor & Pus- 





B-729, care 


* Newspaper Publisher 
Band operated my own newspaper for 
» years. Am looking for a_ property, 
's either losing money or could be made 
» more, where I can go in as publisher, 
¥en an option on buying a substantial 
: later on. Can furnish the very best 
ntials—also New York bank references. 
ey place in the United States where 
41 opportunity. Address B-724, care 
UBLISHER. 





Editor 


ments 2 years’ experience in editorial 
editor Gesires position as news or man 
~ t of Ohio Valley afternoon newspa 
phd references as to ability, character, 
epartmens taking entire charge of edito 

ment. B-711, care Epitor & Pus 


SITUATION WANTED 


3c A WORD for advertisements under this 
classification. Cash with order. For 
those unemployed one insertion (adv. not to 
exceed 50 words) FREE. 


Telegraph Editor 


Young man, now employed as telegraph editor 
of morning paper in city of 70,000, desires 
connection with paper that appreciates ability 
and hard work. Could combine duties of man- 
aging editor and telegraph editor on_ small 
paper. Address your offer to B-734, Epitor 
& PusiisHer. 


Mr. Publisher 


Do you need a managing editor who is capable 
of producing results at a minimum cost? — 
am open for an offer from a paper Jin a city 
of 100,000 or less, where pep, ambition and 
ability are appreciated. Have reached top of 
the ladder with my present connection, but 
desire to climb higher. Address B-733, Eprror 
& PUBLISHER. 

Reporter 

experienced in covering regular news, commu- 
nity development and industrial news, special 
features and editorials. College man. Under 
30. References. Now on daily but wishes to 
advance. B-725, care Epitor & PusLisHeEr. 
Trained Newspaper Man 

wants place on copy desk of daily within 200 
miles of New York. Seven years’ experience as 
reporter, telegraph editor, correspondent. B-727, 
care Epitor & PuBLISHER. 
Unusual Man 


wants unusual job at unusual pay. Exceptional 
layout man and fast, accurate, tasty compositor 
on ads. Wants to combine writing, laying out 
or setting copy. References and more details 
if interested. 3ox B714, care Eptror & Pus 
LISHER. 

Wanted 


A newspaper in Middle West that wants the 
services of a very high grade dividend-earning 
general manager. Address B-723, care Epitor 
& PusBLisHer. 








HELP WANTED 

6c A WORD for advertisements under this 

classification. Cash with erder. 
If Your are a Young Man 
with experience in classified advertising, ag- 
gressive and possess initiative and ambition, 
there is a good position open to reorganize 
and take charge of the classified advertising 
department of a large afternoon and Sunday 
morning daily in a Southwestern city of 
140,000 population, Address B-686, Epitor & 
PuBLisHER with full details and salary ex- 
pected. 
Reporter Wanted 
Permanent position 
Eastern Pennsylvania. 
salary expected. 
PUBLISHER, 
Wanted 
An advertising salesman by Illinois daily news- 
paper. Must be a fighter for business, re- 
sourceful and energetic and willing to become 
a fixture in organization now being rebuilt. 
This newspaper has been established for years, 
has confidence and respect of business element 
and is moneymaker. A rich field needs devel- 
opment and good job, with future prospects, 
awaits right man. Prefer young man from 
aggressive organization in small city, who has 
ambitions. Address B-720, care Epitor & 
PuBLISHER. 


for capable young man, 
State qualifications and 
Box B-710, care Epitror & 








HERO FUND IN WORCESTER 


Telegram Gazette Raised $14,021 for 
Family of Letter Carrier 

Worcester, Mass., Jan. 17.—The Tele- 
gram-Gazette has just raised one of the 
largest relief funds that has ever been 
secured by a Worcester newspaper 
through public subscription. Timothy R. 
Connor, a letter carrier, heard the cries 
of a youngster in the icy waters of a 
pond on his route a few days before 
Christmas. He went to the boy’s rescue, 
creeping more than 100 yards over ice, 
which finally gave way beneath him. 
Both he and the boy were drowned. 

When the Telegram police reporter 
revealed that the letter carrier was the 
support of a wife and two small 
children Theodore T. Ellis, publisher of 
the Telegram-Gazette, promptly sanc- 
tioned the raising of a Connor family 
fund and gave his personal check for 
$100. Telegram-Gazette employees 
added more than $200. 

The Telegram carried the next morn- 
ing a small announcement of the raising 
of a fund. The Gazette reprinted the 
announcement in the afternoon. When 
the story of Connor’s sacrifice spread 
through the city there was an avalanche 


sole 


BUSINESS OPPORTUNITIES 


A WORD for advertisements under 
this classification. Cash with order. 


Young Newspaper Executive 

A prosperous daily newspaper, within 100 miles 
of New York City, and whose present execu- 
tives are growing in years, desires to engage a 
young man, at least thirty years of age and of 
five years experience on the business side of 
a newspaper, to grow up with the paper. The 
man we have in mind must be of high character 
and education. Address B-736, Epiror & Pus- 
LISHER. 


$500,000 Daily 
for sale for first time. 
Has big future. 
Mendota, Ill. 


Business Opportunity 


Capable man, experienced in management and 
sales end of job printing business with $5,000 
to invest, may secure splendid position with 
profitable going job printing office in live Ohio 
city of 18,000. At present run in connection 
with morning newspaper, but want to organize 
separate company to take it over. Located in 
own building with 4,500 square feet additional 
floor space available. Good patronage and well 
equipped. Room to increase. References ex- 
changed. The Findlay Publishing Company, 
Findlay, Ohio. 


Wanted 
To buy 
Send 
letter. 
LISHER. 


. Desire immediate sale. 
National Newspaper Bureau, 





a@ newspaper that’s earning money. 
copies along with all particulars first 
Address B-722, care Epiror & Pus- 


A WORD for advertisements under this 
___tlassification. Cash with order. 
Editors 

Quit shelling the woods! Write your copy 
along constructive lines. Make it mean some- 
thing for the future alike to the community 
and to your paper. Our plan analysis shows 
how. Box 3, New Era Press, New Orleans, La. 


of contributions. Then money began 
to come from other cities. Theatre man- 
agers volunteered a benefit perform- 
ance, to be managed by the Telegram- 
Gazette. When the final account- 
ing was made the fund for the family 
totaled $14,021.89. 

Mr. Ellis, as publisher of the Tele- 
gram-Gazette, executed a deed of trust 
in turning over the money to the family, 
which under its terms will derive a steady 
income during the minority of the chil- 
dren. The fund is administered free by 
the Worcester Bank & Trust Company, 
and provides for payments to the widow 
and the children when it is terminated, 
in addition to the steady income during 
the children’s minority. 





U. S. PRESS NEEDS LABOR 
SPECIALISTS 


(Continued from page 5) 











policy, and by that they create a false 
image of life. 

“This is disastrous to the reputation 
and honor of newspapers, and it is es-. 
pecially disastrous at the present time 
when there are about us in the world 
the tremors of a new life that is be- 
ginning. Labor has a certain outlook 
and would like to see that outlook re- 
flected in the columns of the press. Of 
that I am convinced—although I cannot 
claim to be an expert on labor prob- 
lems, my work having led me in other 
directions. 

“Therefore, when I hear of such a 
challenge as that issued by the Bureau 
of Industrial Research I am hopeful that 
it will be received in the right spirit, 
and that a regular labor news service 
may soon be another characteristic of 
the enterprising American press. The 
same idea might very well be put into 
practice in England, because there” is 
still room for considerable development 
along these lines. Perhaps on my next 
visit this is one of the changes I shall 
notice.” 


(COMPETENT daily newspaper 
publisher can buy protected 
minority interest in prosperous lead- 
ing daily of small middle west city. 
Holding has been returning owner 
for personal effort and investment 
$800 to $1,000 a month. $40,000 
cash required, 


Proposition X. G. 


Charles M. Palmer 


Newspaper Properties 
225 Fifth Ave. New York 








Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 





Times Building, New York 


Esteblished 1910 


For Sale: 32-pp Hoe 


Rt. angle, two decks, four plates wide, 8 
cols. 12 ems, Kohler Control, type col. 
length is 22 in., tapeless folder, extra roller 
stocks and spindles, metal furnace, carved 
casting box, elevating table and double 
steam table. 


IMMEDIATE DELIVERY 


Southern Publishers Exchange 


INCORPORATED 
Newspaper Properties and Equipment 
No. 203, Carneal Building 
Richmond, Virginia 





























=} WE CONNECT THE WIRES 


REPORTERS, 


real ones, 
are rare. Ve have open- 
ings for the kind trained to 
see, to listen and to write, 
the kind that take pride in 
their stories and put origi- 
nality into them. Our of- 
fers start around $30, $35, 
and $40 and for a lone star 
$60. Your letter, refer- 
ences and a few clippings 
should give us your meas- 
ure. Registration is free. 
No charge to employers. 


FERNALDS EXCHANGE, INC. 
THimo Nati. BiLoe., SPRINGFIELD. Mass. 


A. P. Executive Meets January 25 

The Executive Committee of the As- 
sociated Press will meet January 25. 
E. H. Baker, publisher of the Cleveland 
Plain Dealer will attend the meeting in 
the place of Adolph Ochs, of the New 
York Times, who has gone abroad. The 
Board of Directors will meet February 
15. The following newspapers have been 
elected to membership in the Associated 
Press: The Puebla (Mex.) El Pueblo; 
Eustis (Fla.) Lake Region; Benton 
(Ill.) Evening News, and the Mexia 
(Texas) Evening News. 


Wins Front-Page Prize 

The Sanford (Fla.) Daily Herald was 
awarded the blue-ribbon for excellence 
of front-page make-up, in a state con- 
test just held. The Herald is one of the 
younger of Florida dailies. The con- 
test was held under the auspices of the 
general extension division, University of 
Florida. 











RENFRO HORN 


The Juvenile Sherlock Holmes 
is the ideal newspaper carrier 
He will instruct your carriers and 
entertain them in the Renfro 
Horn books, built to make better 
carriers. The first volume is 
‘THE MYSTERY OF THE 
MISSING EYEBROWS” 
Others will follow. These are 
regular $1.50 books and will be 
sold to the newspapers at 75 
cents each. 
The books are ideal prizes to 
secure carrier increases, because 
they help to improve carrier 
service. “‘A prize plus a service.” 
Write the 


R. H. GORE PUBLISHING COMPANY 
Rooms 6-7, Naylor-Cox Building 
Terre Haute, Indiana 








HAYDEN CHURCH 


Foreign Feature Service 


Two Illustrated Sunday Pages 


of European Human-Interest Stories 


Sensational, Informative, Entertaining 
and Up-to-the-Minute 
Washington Pittsburgh 
Buffalo Cleveland 
Atlanta Vancouver 


and a dozen other cities are already 
using the service 
Immediate Release 


Wire for Terms and Specimen Pages 


The McClure Newspaper Syndicate 


373 Fourth Ave., New York City 





America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 








A 
Beautiful Gravure Cover 
In Colors 
For Your Newspaper 


A new idea--Write for particulars 


Offset Gravure Corporation 
351 West 52nd Street New York 


Telephone Circle 7395 











We can increase your business— 
you want it increased. 


You have thought of press clip- 
pings yourself, But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 


Established a Quarter of a Century 
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UNCHES 


Managing editors and city editors are always on the lookout for news and 


feature ideas that can be used locally. 
each hunch published under this head. 
worked successfully 


hunches will not be returned. 


TMHE Springfield (Ohio) Sun has in- 

augurated a new contest wherein the 
pictures of two local residences are pub- 
lished daily for thirty days. The con- 
testants are required to give the name 
of the head of the family living in the 
residences shown, together with the ad- 
listed in the city directory. 
Twenty awards are provided for those 
giving the nearest number of correct 
replies. There is one each of $25, $20, 
$10, $7 and $5, and fifteen of $2 each. 


—B. A. T. 


dress as 


a oe 
Some business men have very un- 
usual methods to get rid of bores who 
persist in invading their offices during 
busy periods. You will be doing others 
a favor to pass on some of these 
methods. The business men may re- 
quest that their names not be used in 
explaining the plans.—T. 

aE 

A series of “Double Lives of De- 
troiters” or any other city, would prove 
an attractive addition to any newspa- 
per’s local features if done in this way: 
Let a reporter interview the leading 
business men and others of prominence 
getting from them a story of their pet 
hobbies, charity or sport, showing in his 
story the banker, for instance, as lead- 
ing a double life in that he spends most 
of the time out of office hours helping 
to organize Boy Scout troops; or the 
Mayor may reveal himself as a Jekyll- 
Hyde through his ability to bowl. This 
also is effective for women.—E, T. L. 

* * * 

The Los Angeles Times recently con 
ducted a public forum on the Eighteenth 
Amendment in order to give some in- 
sight into the reasons for the wide 
divergence of popular opinion on the 
dry law and to give both sides of the 
argument. As the Times presented the 
subject in an absolutely fair way, inde- 
pendent of its own convictions in the 
matter, the forum attracted wide inter- 


est.—R. A. ce oe 


\ contest to decide who is the most 
beautiful girl in St. Paul, the winner 
to be carnival queen, is being conducted 
by the Dispatch-Pioneer Press, aided by 
the St. Paul Outdoor Sports Associa- 
tion, which is promoting an Outdoor 
Sports carnival, to take place January 
28 to February 4. The city has been 
divided into five districts, each of which 
will choose a candidate, and on the final 
night of the carnival a committee of 
artists will decide which of the five is 
entitled to the honor. The winner will 
receive an ornate carnival suit as a 
prize and her picture will appear in 
movies in all parts of the country.—J. T. 

” x + 

The St. Paul Daily News has started 
a contest for the best answer to the 
query, “Why do girls leave home?” 
Cash prizes are offered—$25 first, $10 
second and ten of $1 each. The compe- 
tition is open to all the readers of the 
paper. The News offers a cash 
prize for animal stories for the chil- 
dren’s page. The same paper will stage 
its’ annual dog race on February 4. 


Se 


also 


x * * 
The San Francisco Examiner’s annual 
baby adoption party proved itself a 


: Willson of the 


Epitor & PuBLisHER will pay $1 for 
The fact that the hunch is now being 


in your city does mot bar it from this department. 
Address your contributions to the Huncu Epitor. 
them and mail them in and receive payment by return mail. 


When they appear clip 
Unavailable 


human interest feature of increasing 
popularity this year. Over 5,000 appli- 
cations were received for the twenty- 
six babies offered for adoption. The 
feature conducted by Robert H. 
Examiner staff, who 
originated the plan several years 
The Examiner’s method is to secure 
photographs and a brief description of 
all babies in the city who have no pa- 
rental ties, and offer them for adoption 
into suitable homes.—I. A. 
* * * 


Was 


ago. 


The Worcester Telegram is publish- 
ing a daily feature, “A Visitor’s View 
of Worcester.” Each day a visitor to 
the city is interviewed and his impres- 
sions of Worcester in or criti- 
cism are reproduced under his name and 
his profession and business—J. H. G. 

* * * 


praise 


The Worcester Telegram has inaugu- 
rater a feature which is proving popu- 
lar with grown-ups and kiddies alike. A 
photographer has been sent among 
school children and plans other trips. 
He snaps pictures unawares. Each day 
one of the photographs is reproduced 
and the child accompanied by an adult 
can collect $5 at the Telegram office 
when identification is proven.—J. G. 

* * x 

The St. Louis Post-Dispatch is print- 
ing daily photographs and descriptions 
of persons wanted in St. Louis on seri- 
ous charges and for whom the police 
have been searching. “Wanted by the 
Police” is the heading for the series. 

E. os © 

Small papers, minus a staff photog- 
rapher, may overcome this decided 
handicap, to some extent, by skillful 
use of description. An attractive 
“What Is It?” contest can be run, using 
clever description, in lieu of a photo. 
Describe, humorously if possible, some 
local object, street, building, etc., each 
day, under a head “What Is It?” Run 
a series of them, and in the wind-up 
award a small prize to the person who 
turns in the most nearly perfect score 
of identification—W. S. A. 

The Washington (D. C.) News 
took a novel means of getting acquaint- 
ed with the people. They printed cards 
about two inches wide and four inches 
long, with these words: 

GIVE THIS CENT 
to the Newsboy at the building 
doorway tonight for 
your copy of 
The Washington Daily News 


All the cable, telegraph and Washington news 
in tabloid form—-concise and snappy. 

Latest and best pictures 

Interesting sport, dramatic and movie news 

Many other sparkling features. 

Buy it every night and get the habit. 

This was slid into an envelope which 
told on its outside what was inside the 
envelope and what it was to be spent 
for. These cards were distributed to the 
government employees as they entered 
the office building for work one morn- 


ing.—A. P. M. 





Million 
Dollar 
Hearst 
Features 


The World’s Greatest Cj 
Builders 


International 
Feature Service, Ine, 
New York 
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Editor & Publisher 


National Advertisers and Space Buyers Mus 
waken to the Importance of the South Toda 


for January 21, 1922 





While Northern farmers worry and work from early morn 
until late at night for a reward of one crop a season, the 
Southern farmers are blessed with an.extra long season 
between frosts and two or more crops to fatten their bank 
accounts without interfering with a reasonable amount of 
pleasure which is necessary to put any person in a spending 
mood. 

How many advertising managers and space buyers enjoy- 
ing their delicious Florida oranges with breakfast this morn- 
ing, stopped to give a serious thought to the land of sunshine 
from which this fruit came. Do they realize the number 
of other fruits and vegetables that grow bigger and better 
in the South, and are therefore great wealth producers. 

Cotton no longer holds the South in its power. Water- 
melons, cantaloups, strawberries, grapes, figs, peaches, 
apples and other fruits are bringing gold and silver to the 


banks of the South. 
Sweet potatoes, lettuce, cabbages, peas, corn and other 


Southern vegetables are “‘selling the South in the Northern 
markets.” 


Cattle that awaken the envy of Northern and Western 
herdsmen, feed and fatten on Alfalfa while Northern live 
stock are expensive luxuries in the barnyards of New 


England and New York State. 


National Advertisers and space buyers should stop to 
realize these conditions—all of which, added to the fast 
developing Southern manufacturing interests, are creating 
wealth and prosperity that assure the successful marketing 
of properly advertised products for personal and household 
consumption in “‘the land of opportunity.” 


Come down and see our cities—markets and manufact- 
uring centers that will surprise and please you. Fine stores, 
beautiful homes—prosperity everywhere. 


Many lines, undeveloped because they have had no con- 
structive newspaper advertising, have left open the way for 
unusual development of many Northern products. Get in 
touch with the newspapers listed on this page and become 
aroused to a genuine, constructive selling campaign in the 


South. 











2,500 10,000 


ALABAMA. Circulation lines lines 
*Birmingham Age-Herald ...(M) 24,923 .08 .08 
*Birmingham Age-Herald ...(S) 26,787 -10 10 

TtBirmingham News ........ (E) 59,432 15 15 

++Birmingham News ........ (S) 64.211 15 15 
*Mobile News-Item ........ (E) 10,840 .05 .05 
*Mobile Register .......... (M) 21,165 07 .07 
“Mobile Register ........... (S) 33,739 .085 085 

FLORIDA. 

Jacksonville Metropolis ....(E) 19,223 .07 07 
*Florida Times-Union, Jack- 

SUNOED. 655 6465506664 (M&S) 32,181 -08(9cS) .08 (9cS) 
**Pensacola Journal ........ (M) 3,978 .025 .025 
**Pensacola Journal ......... (S) 5,396 .025 025 

*Pensacola News .......... (E) 5,266 .03 .03 
°*Pensacola News .........0. (3) =. 7,000 .03 .03 

GEORGIA. 

*Augusta Chronicle (M) 10,232 d .045 
*Augusta Chronicle (S) 10,644 .045 .045 
*Augusta Herald .......... (E) 11,746 05 05 

“Augusta Herald .......... (S) 11,674 .05 0S 

*Columbus Ledger ....... (E&S) 7,700 .04 .04 

*Macon Telegraph ......... (M) 20,882 .06 .06 

*Macon Telegraph ......... (S) 22,454 .06 .06 

*Savannah Morning News (M&S) 21,201 .0S5 .0S 

KENTUCKY. 

“Lexington Leader ......... (E) 15,472 .05 ’ 
“Lexington Leader ......... (S) 15,581 .05 .0S 
“Louisville Herald ......... (M) 44,757 .09 .09 

“Louisville Herald .......... (S) 57,246 .09 


NORTH CAROLINA. 


Asheville Citizen ......... (M) 12,118 .045 045 
Asheville Citizen .......... (S) 10,548 .045 045 
“Charlotte Observer ....... (M) 21,328 .06 06 

“Charlotte Observer ........ (S) 24,005 07 07 

















NORTH CAROLINA—Continued. Circulation lines lines 


Greensboro Daily News... .(M) 18,913 05 .05 
Greensboro Daily News..... (S) 25,900 .06 06 
“Raleigh News and Observer (M) 22,540 .06 06 
*Raleigh News and Observer. (S) 25,977 .06 .06 
“Raleigh Times ........... (E) 7,711 .03 03 
Wilmington Star ....... (M&s) 6,228 04 04 
*Winston Salem Journal . (M&S) 6,325 .04 04 
SOUTH CAROLINA. 
“Columbia Record ......... (E) 13,559 .05 .0S 
*Columbia Record .......... (S) 14,276 .0S 0S 
*Columbia State .......... (M) 20,815 .06 06 
“Columbia State ........... (S) 21,667 .06 06 
*Greenville Piedmont ....... (E) 8,282 .04 04 
+Greenwood Index Journal (E&S) 4,235 .025 025 
*Spartanburg Journal ...... (E) 3,901 04 04 
*Spartanburg Herald ....(M&S) 6,112 .04 04 
TENNESSEE. 
*Chattanooga News ........ (E) 20,532 0S .0S 
*Chattanooga Times ....... (M) 21,109 07 .07 
*Chattanooga Times ........ (Ss) 23,221 07 07 
*Knoxville Sentinel ........ (E) 23,748 O07 06 
*Memphis Commercial Appeal (M) 82,165 16 15 
*Memphis Commercial Appeal (S) 110,320 .19 18 
*Nashville Banner ......... (E) 39,384 07 07 
“Nashville Banner ......... (S) 42,148 .08 os 
VIRGINIA. 
+Bristol Herald Courier... (M&S) 7,011 o4 04 
Danville Register and Bee(M&E) 12,012 045 .045 
Newport News Times-Herald(E) 10,052 05 os 
Newport News Daily Press (S&M) 5,313 os oS 
*Roanoke Times ........ (M&S) 10,904 07 .06 
*Roanoke World-News ...... (E) 11,020 07 06 


Government Statement, October 1, 1921. 
*A. B. C. Publishers’ Statement, October 1, 1921. 
**A. B. C. Statement, April 1, 1921. 
+Government Statement, April 1, 1921. 
tIncludes Bristol, Tenn. 
tt+Publishers’ Stat t for D b 1921. 































































































Editor & Publisher for January 21, 1922 











When You Want a Pair of 
Shoes You Want a 
Pair of Shoes 


When you advertise your product, nine times out of ten you do so in order 
to make people buy it. 


When you announce your product, tell its points of superiority, the price it can 
be bought for and the exact store in which it can be found in any city, you have 
done your part if the goods are right and the price is right. 


As simple as this process is there is only one place in which you can obtain the 
service you need---in the columns of the newspaper. 


Every worth-while person in the country reads his newspaper. 
It is read in the quiet of the home and received with an intimacy and confidence 
unequalled by any other process. 


Advertising in a magazine is a long-drawn-out process, copy prepared months 
in advance, impossible for a link up with the names of local dealers, and dealers 
everywhere have grown tired of failure of the imaginary sales from such general 
advertising to materialize. 


Newspaper advertising is what your dealers everywhere use to create sales. 
They will do more for you if you back them with local advertising in their local 
newspaper than for ten times the amount spent in general mediums. 


A national campaign is a grouping of intensive local campaigns. 


If you would like to receive a list of 300 daily newspapers which may be used 
to cover the leading industrial centers of the United States, with map, circulations 
and advertising rates, I will send it free of charge on request. 


Nationally advertise your product in the newspapers. 


JASON ROGERS, 
Publisher of The New York Globe. 
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Space-Buyers’ Chart and Market Survey of the 
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INOIS IS STORE-HOUSE OF NATURAL WEALTH 


One of Nation’s Leaders in Agriculture and Mineral Production—Good Roads and Highly 
Developed Steam and Electric Railways Gird State 


TI [THIN the state of Illinois is located 








the world’s livestock, grain and at various places in the state. 


aber market. This in itself should be 


#ude of the people of this rich com- in the northwest part of Illinois. 





pnwealth. First, 
bwever, we must 
member that 
icaggo stands 
st as a livestock 
d grain market 
cause of the 
alth of the soil 
the state of 
ich that city is 
part. 
Illinois contains 
Jand area of 58,- 
0 square miles. 
e surface is 
pstly level, al- 
ough there is a 
w mountain ridge 
the south which 
famous as a fruit 
loducing belt. 
Illinois is one of 
leading agri- 
tural states in 
e Union, not the 
ast important 
ase of which is 
irying and poul- 
raising. 
he mineral 
alth of Illinois 
great. 
Illinois was fifth 
hong the states 
the value of 
merals produced 
1919. More than 
o-thirds of the 
te is a produc- 
ve bituminous 
al field, the out- 
in 1918 reach- 
E 91,263,000 tons. 
Only two states, 
Mnsylvania and 
est Virginia, ex- 
eded Illinois’ 
antity. 
yn the produc- 
m of petroleum, 
Anois was cred- 
dd with more than 
000 barrels 
1919. Natural 




















tities has been discovered and developed Copper 
tripoli, gypsum and marble a 
Che iron ore is considered very good. the state. 
ficient testimony as to the progressive Lead and zine are mined extensively 
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Photo by Ewing Galloway. 


Limestone and freestone < 
2,285,610 tons of coke were made in 1918. 


he prairie soils, 


which are general, 


are deep and fertile and the river bot- 
toms often seem inexhaustible. 


\ tract called the American Bottom, 


extending along the 














a 


Mississippi River a 
length of ninety 
miles by about five 
in breadth, within 
Illinois, has an al- 
luvial soil about 
twenty-five feet in 
depth. 

Illinois is unex- 
celled as an agri- 
cultural state, and 
ig among the first 
in manufactures. 

The total value 
of Illinois field 
crops last year was 
more than $100,- 
000,000, placing 
her ranking third 
among states. : 

Illinois stood 
second in corn in 
1919; the crop was 
290,000,000 bushels. 
The state is sec- 
ond in oats, of 
which she grew 
more than 125,000,- 
000 bushels, and in 
wheat, which pro- 
duced more than 
65,000,000 bushels ; 
third in broom 
corn, with more 
than 4,000 tons; 
potatoes produced 
more than 8,000,- 
000 bushels; rye, 
4,125,000 bushels: 
hay, 4,810,000 tons. 

Sorghum, buck- 
wheat, barley, 
sweet potatoes, root 
crops, clover seed 
and some tobacco 
are also grown in 
great abundance 
throughout the 
State. 

Dairying is a 
very important in- 
dustry in IIlinois, 
the dairy cows, 
numbering more 














in large Beauty is one of the things that every state boasts about. That is true of Illinois. Here we have an unusual picture of the Capitol (Continued on 
ge quan- Building taken from the steps of the Supreme Court. page XII) 











Editor 











1910 Census 
1920 Census 
Chamber of Commerce, Fenn 
Chamber of Com., City and Sub 


Native Whites 

Negroes y 
Foreign Born ........ 13% 
Students 1,200 


Industrial Workers ... 
English Reading 
Families 

Summer residents 


Banks 
State and Savings Resources 
Saving and Trust 

Companies 

National Resources 
Bldg. and Loan Assn... 9 Resources 
Bank Clearings for 1920.............-+. 
Bank Clearings for 1919.... 


Bank deposits at close of business Dec. 31, 1920, 
amounted to $36,623,746.53. Two banks outside of Peoria 
but in adjacent towns clear through Peoria Clearing House 
Association 


Resources 


-$281,528,228.93 
260,439,834.78 


Schools 


Public Grade ........+ .26 Pupils 
High octet 2 ae 
Parochial .. me Pupils 
Colleges Pupils 


3radley Polytechnic Institute covers a full four-year 
course and has several schools in association. There are 
four Music Conservatories within the city, two Academies 
and a boys’ school. 


Theatres 


There are four motion picture and vaudeville theatres, 
seating 7,300 people, one legitimate for stock company and 
road shows, seating 2,000 and 10 motion picture theatres 
that will average between 400 and 700 seating capacity. 
The aggregate seating capacity is approximately 15,000 
seats 


& Publisher 


for 


Location 


Peoria is situated in a rich agricultural and coal area 
upproximately half-way between Chicago and St. Louis— 
in the heart of northern Illinois, on the west bank of the 
Illinois River and Peoria Lake. The Illinois River main 
tains an eight-foot channel from La Salle, 80 miles north 
of Peoria, to Alton on the Mississippi, 180 miles south 
f Peoria. 

Peoria enjoys the services of fifteen steam lines and 
three electric interurban lines: Atchison, Topeka & Santa 
Fe Railway; Chicago & Alton R. R.; Chicago, Rock Island 
& Pacific R. R.; Chicago & Northwestern R. R.; Chicago, 
Surlington & Quincy R. R.; Chicago, Peoria & St. Louis 
R. R.; Big Four; Illinois Central R, R.; Lake Erie & 
Western R. R.; Minneapolis & St. Louis R. R.; Peoria & 
Pekin Union Railway; Pennsylvania Lines; Toledo, Peoria 
& Western R. R.; Chicago & Alton, South; Peoria & Rock 
Island. Most of the steam lines are part of leading na- 
tional trunk lines and represent an operating mileage of 
63,861 miles or approximately 40% of the total railroad 
mileage of the United States. . 

The electric lines are Illinois Traction System, which 
gives direct service or connection for principal points in 
INinois; Peoria Railway Terminal and East Peoria Line. 

The Illinois River is navigable ten months of the year. 
Regular packet service is maintained between Peoria and 
St. Louis 


Principal Industries 


Peoria stands first in the manufacture of diversified agri 
cultural implements and third in aggregate output. Other 
industries include tractors, paper, steel and wire products, 
grain, live stock, cooperage, stoves and furnaces, cordage 
and rope, textiles, paints and oils, brass and copper novel- 
ties, steel, malleable, brass and gray iron castings, milk 
and all dairy products, sash doors and blinds, lawn mowers, 
machinery knives, washing machines, ironing machines, 
gloves, mittens, bathing suits, caps, aprons, mill products, 
flour, stock feed, alcohol for arts and sciences, food prod- 
ucts of all kinds, three canneries. 





January 21, 


| mediate vicinity the suburban towns are Averyville, 3, 


| ton, 10,928; 
| 976; Minier, 789; Delavan, 1,191; Havana, 3,614; Lewis 


1922 


Survey in Two Parts—Part | 


PEORIA, ILL 


City classed as industrial, agricultural, 
mining and jobbing center, 





Suburban and Farm Residents 


Peoria is situated in the “Great Corn Belt.” In the in 
Chillicothe, 1,986; Elmwood, 1,242; Pekin, 12,086; Can 
Morton, 1,194; Mackinaw, 824; Tremom 


town, 2,279; Farmington, 2,631; Brimfield, 617; Was 
burn, 830; Henry, 1,637; Bradford, 915; Yates City, 59 
Eureka, 1,559; El Paso, 1,638; Sparland, 437; Wyoming 
1,376; Toulon, 1,235; Cuba, 1,484; Hopedale, 556; Meg 
mora, 497; Washington, 1,643. 


Special Information 


Manufacturing plants in Peoria number 615, employing 
20,000 workers. Capital invested, $100,000,000. Anny 
wages, $8,000,000. 

Value of finished products amount to $200,000,000 an 

| one thousand different articles are made. 

Freight tonnage received last year was 7,857,847 tons 
freight tonnage forwarded was 6,850,466 tons. 

| Peoria is in the very heart of vast bituminous cod 
| fields—105 bank mines and shaft mines located in varioy 
parts of Peoria County. 
_ Peoria has large live stock interest. Being on a diter 
line between Kansas City and Chicago markets and drax 
| ing from a wide area there is a continuous heavy receig 
| and shipment of hogs. Peoria pork and beef pack 
industry and live stock interest total $30,000,000. 

Peoria is located in the heart of the Corn Belt and i: 
the best hog section in the world. 

The receipt of grain at Peoria for 1920 amounted » 
77,857,847 bushels. 


ing 


Churches 


Meth. Episcopal 
Presbyterian cocoa 
Free Methodist ...... 
Universalist 

Roman Catholic 
Christian Science .. 


| Apostolic 
Baptist 

| Christian 

| Congregational 

| Episcopal 

| Evangelical 

| Evangelical Lutheran ... 
| Hebrew 





NOTE—Facts and figures were secured from the Association of Commerce, Banks, Clearing House Association, Schools, Directories and other reliable soures 























The Local Advertiser in Any City 


is in closer touch ‘with general conditions in that city than any 


foreign advertiser can be. 


Because of his proximity to his market he can better measure the 
He can better weigh the 
several influences and considerations that vitally affect advertising 


local attitude toward the local papers. 


Peoria: 


results but which are never a part of circulation statements 


There is a local attitude toward all papers that is more accurately 
reflected in the local advertising than in any auditor’s figures; 9 
we direct your attention to the local advertising situation in 


Local Display Advertising in the Peoria Star, January | to December 1, 1921. 
3,797,260 Agate Lines 


Local Display Advertising in the second paper (including Rotogravure) for the same period—4,869,606 Agate Lines 
The Star carried more Foreign Display Advertising than the second paper, including the Rotogravure Section 


PAID DAILY 


. C. Audit for year ending June 30 
DAILY 
22.606 
SUNDAY 


15,086 


It circulates in a territory that 


AND 


Publishers’ Statement for months 


3 
September 30, 1921 


DAILY 


23,076 


SUNDAY 


16,493 


is the most steady, conservative 


ending 


wealth producing 


SUNDAY AVERAGE CIRCULATION 


Publishers’ Statement for month of November, 
1921 


DAILY 


24,507 


SUNDAY 


17,521 


section of America. National 


advertisers can cover Peoria and its immediate territory completely in no other way than by use of the Peoria Star. 


con tmmae LEAK PEORIA STAR 


Fralick & Bates, Inc. 
Heyworth Building 
Chicago, Illinois 


The newspaper Peoria believes in 


PEORIA, ILLINOIS 


Eastern Representatité 
Fralick & Bates, Ine 
Tribune Building 
New York City 
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Wholesale Houses 


Groceries .....ccece a ee 3 
Meste ..cccsccccccs Se. PRD vcactiuvcses 2 
Drugs ...+--eeeeees x SE ieatcecdonueae 6 
Cigars and Tobacco. 12 Plumbers’ Supplies.. 3 
Confectioners ....-- CO Bec ediscccadcace 3 
Dry Goods ........-. 1 Teas and Coffees.... 2 
ED cccdiecews > a | ree 2 


Peoria is distributing center for products through- 
out the Central States. It is a large wholesale and 
jobbing center for groceries, drugs, shoes, paper, 
electrical supplies and hardware. The wholesale 
and jobbing business aggregate $30,000,000 a year. 
Over 3.000 traveling men make their homes in Peoria. 
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Retail Section 


| Principal shopping center extends along Adams | Peoria’s 


Survey in Two Parts—Part 2 


PEORIA, ILL. 





Trading Area 


trading area is probably the largest 


| Street for five blocks, Main Street five blocks, Jeffer- | and one of the most prosperous in the state. It 


| son Street four blocks, Madison Street two blocks, 
| Fulton Street five blocks and Liberty Street two 
| blocks. In this section are all the large department 
| stores, theatres and hotels, specialty shops, etc. 

| Small neighborhood stores are scattered in various 
| parts of the city. 


and Havana; 


is thickly populated and transportation by steam 
and trolley is good year around. 

The area extends south to include Mason City 
southeast the trade is restricted because 
of Bloomington and in this direction the territory 
is shared with Bloomington. Directly east the terri- 
tory extends to Fairbury about 50 miles. Train facil- 
ities are exceptional and help to bring trade that 


Residential Features otherwise would go elsewhere. To the north Peoria 


| Peoria is essentially a city of homes, all of the 

| detached type. One family houses predominate. 
There are no tenements and only a few apartment 
houses. 


| territory extends beyond Henry, and northeast and 
northwest respectively includes Wenona and Bradford, 

| west as far as 
| southwest to Ipava including Canton. Several good 


Abington, northwest to Knoxville, 


size cities and towns are included in this trade terri- 


Fully 50% of the tenants own their own homes. | tory. 





Retail Outlets for Nationally Advertised Products 


Auto. (Passenger) .......-..eeee0s 37 Delicatessen 





Fete e eee e eee eee e ees 4 PUNE ois dc Sec utnbaddvecbasiesn 6 Merchant Tailors .........--..--++ 49 
Auto. (Truck) ........ se eeeeeeees 13 Deets Maw occ ccc cccsccesesces 72 CNR ou candenes cbawktcaneelses 60 WINN 6 din 0k cick decccvcdsccedas 16 
Auto, (Tires) Agys ...--.-++.+.++- 17 Druggists ....ccccceccccccsccees 49 GREE es cds ce aedi ee cncauaenel 317 Ce nis éidcewecccnduawiasens 8 
Auto. (Parts) Agys ...+.......+-- 41 Dry Goods .......seeeseseeeeeeee 15 HOMINIS: Sc hiccinucbadsdadcceaxs 23 Photographers .......--.eeeeeeeees 13 
Bakers «--++seeeeeeeeeecseeeeeeeee 46 Department Stores ......... reree 8 oe a rrr ar 13 PURMOE ccc ccccccdsg dds dssaecdcesce 6 
Cigar Stores .....+.+..---eeeeeeee 25 Electrical ...---...6--seeeeeeees 6 JWG cccccccccceccccccccecccces 24 Restaurants .....cceeeeecesceecess 82 
Cloaks and Suits ...............+. -_ FIOMBStS «61. e eee eee eee eee ee 13 SN TN ais ccwancanisciua 4 Sieh IE 4 asierini cde Kanchaxdein 32 
CRIED cn ivccccscecscctececesese 43 POU vecenudéeduevscenniic saved 10 PR Se. ees eee 161 Sebati Gee 64 use ceiwanecandes 3 
ENED w kecddvhetdiccsccawas 69 WUD Savncencecsncncicdiscens 27 Men’s Furnishings ..............- 13 SN” aoe ns dndke eda. cacnienacin 3 
Morning Newspapers Evening Newspapers | Sunday Newspapers 

Transcript | Journal Star | Journal-Transcript Star 

| | 








The Only Papers in Peoria Showing 
a Gain in November, 1921, Over 1920! 





**Peoria’s 
Greatest 











JOURNAL 


ie ack . . 777,056 Lines 
ae .....812,490 Lines 


Gain 35,434. Lines 


NEW YORK 
Fifth Ave. Bldg. 


MEMBERS A. B. C. 


THE PEORIA JOURNAL 


EVENING—SINCE 1868 


Che Peoria Cransrript 


MORNING—SINCE 1855 


Newspapers” SUNDAY JOURNAL-TR ANSCRIPT 


PEORIA, ILLINOIS 


TRANSCRIPT (6 days) 


ee . 377,692 Lines 1920 
eee eee .408,198 Lines 1921. 





The Journal - Transcript 

has Largest Net Paid Cir- 

culation in Downstate 
Illinois. 











STAR 


Gain 30,506 Lines Loss 151,242 Lines 


You cannot cover Peoria and Trade Radius without a morning paper—Neither 
can you cover it without an evening paper—But, you can cover it thoroughly 
with the Evening Journal and Morning Transcript combination at one cost. 


Foreign Advertising Representatives 
CHARLES H. EDDY CO. 


CHICAGO 
Peoples Gas Bldg. 





BOSTON 
Old South Bldg. 
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JOLIET, TLL. 


City Classed as Industrial 








Population Location 
< 110 Census Abadehaketisnewedescaasedendoaued 34,760 Joliet is 37 miles southwest of Chicago on Desplaines Suburban and Farm Residents 
eoter a Commerce, Clay EY Ge ee eee 40°302 River. It is served by four trunk lines: Chicago, Rock Lockport, 2,684; Rockdale, 1,478; Plainfield, 1,147; 
feeber of r rereen ating City ik Gaels 100'000 Island $ roe Chicago & Anes; ne opeka & | Morris, 4,505; Elwood, 211; Yeainen, ag cou 
te teererees Santa Fe and New York Centra t_is also served b wood, 1,297; Coal City, 1,744; Manhattan, 525; Menooka, 
r Native Whites Industrial Workers ..38% | the Chicago, Milwaukee & Gary R. R. and the Elgin, 314; Mokenda, 475; Braceville, 303; S. Wilmington, 1,362; 
Negroes w++eeeereeees %e English Reading ..... 90% | Joliet & Eastern, which line is a belt line crossing and Mazon, 442, 
Foreign Born . -229 Home Owners ......9,300 | connecting with every one of the 42 steam roads entering 
BED. savecccccecic Summer Residents ..None | Chicago. Wholesale Houses 
There are four electric lines connecting Joliet with -. Bredec 11 
_ Chicago, Aurora, Peoria and Chicago Heights. These Groceries «...-++eeeeee 4 rE oat e S89 Soe 
lines connect for all principal points in Illinois. Several Meats «+. ..-eeeeeree ees 6 
UA ng cence l Resources ...$ 348,000.00 Motor Express lines are operated over concrete highways 


between Joliet and Chicago, Aurora, Ottawa, Kankakee 
2 Resources ... 2,585,416.82 | 2”d other cities. 
3 Resources ...19,147,231.29 


State 
Savings and Trust Com- 


panies 
\ National 
» FA IROAKS 


Retail Section 





Principal Industries Baste eee tts toe 9 ta a 
Schools The principal factories are steel mills and wire mills | of a mile on Cass St.; also on Van Buren St., Clinton 








which manufacture bolts, spikes, angle bars and billets, | St., Scott St., Joliet St. and Ottawa St. In this section 
E Public Grade Pupils wire nails and barb wire. Other products are containers, are located large department stores, specialty shops, banks, 
‘ ah ss xe ia Pupils stoves, castings, tractor engines, boilers, wall paper, cal- | theatres, etc. The smaller stores are located on several 
< Parochial Pupils endars, matches, horse shoes, brick, potash. In addition side streets and throughout the city. 
; Colleges Pupils there are some seventy-five other industries employing 
LAND from only a few men to 4,000. The total employment is : r 
Theatr about 15,000 and more than 100 items are manufactured. | Residential Section 
hd li t t ey made by the Chamber of 
+: P P . . Accordin o a recent survey 
FOWLER Two legitimate theatres and five :otion picture. Total Special Information Cc cuneate  -*- are 8,644 families residing within the 
seating capacity, 4,200. The population of Joliet Township as of July 1, 1921, corporate limits of Joliet (the corporate city is only two 
was 63,840. Practically this entire population 1s to all | miles square). The following table gives the number of 
Churches intent and purposes, a part of Joliet. here are nc small | families in dwellings. In, residences, 5,027; in flats, 3,169; 





villages in this count. The city of Joliet is located in in apartments, 347; lodging houses, 92 and light housing, 


Adventist, 1; Baptist, 6; Catholic, 11; Lutheran, the central portion of the north half of the township and 109. 























5; 

* Hebrew, 1; Evangelical, 4; Episcopal, 1; Christian, 1; | eon oa of local tax rates, etc., a community of 25,000 The number of residents who own their own homes is 
Christian Science, ) Greek Catholic, 1; Universalist, 1; eople are of the city but not included in government closely estimated at 40%. The percentage of workingmen 
Presbyterian, 5; Methodist Episcopal, 7. loaves. who own their homes is about 163%4%. 

LLE —————_$____ . oe — 
d Retail Outlets for Nationally Advertised Products . Trading Area 
Auto. Remenatr. 14 Confectioners .... 28 Florists ......... 10 Hats and Caps.... 13 Opticians ........ T : ot 3 . ; 
Auto. (Truck) ... 5 Delicatessen ..... on. DE -caanaqvant 7 Be secindees 18 Phetunreabere see The trading = of Joliet inctndes wrens good ate 
NE WPOR Auto. (Tires) Agys 34 Dress Makers .... 15 Furniture ....... 14 Ladies’ Tailors .. 2 Pianos ....... . villages with industries employing mechanics whose fam- 

Q Auto. (Parts) Agys SO EE nieces i SPAS 1 Meat Markets ... 27 Restaurants 6 ilies trade in Joliet. The area extends north and includes 
Bakers ....... -- 16 Dry Goods ...... TO GS og cccnccss 42 Men’s Eurnishings 13 Shoe Dealers .... 9 Plainfield, to the east the area extends as far as Mokenda 
Cigar Store 13. Department Stores 7 Grocers ......... 160 Merchant Tailors. 18 Sporting Goods .. 4 | . 0) 4. 5 : pa , Wi 
Cleaks roy ‘Suits. 3 Electrical ....... a. Re 24 Milliners ........ 6 Stationers ....... 3 | including Frankfort, to the south including S. Wilming- 
Clothiers ........ 11 ton, southwest as far as Morris. 

J 3 - aps Wt . ‘i ee : Herald-News (Eve.), (Sun.). 
NOTE—facts and figures were secured from Chamber of Commerce, Banks, Schools and other reliable sources. Newspapers Fe eS. ra mee 
LL 
Zz 
So 
PENCE Ve 
. . 
In a town, is the newspaper that goes direct to the home 
. a . . 
In Joliet the Joliet Times News Policy 
performs this function Complete—Concise—Human 
Ld + 
It is built to fit the town Sunday Paper 
—Amusements—Four Page Color Comic Sec- 
To create reader confidence tion—Feature Pages 
. . A e 
Editorially Fashions 
Constructive, liberal work for Joliet, Illinois, These features go to make THE TIMES your 
4 and’ the Nation strongest Salesman in Joliet 
Nye .e ° + 
+ Politics Circulation 
Independent Afternoon home delivery 


STEVENS, GIBBS & BAUMANN, Inc 


National Representatives 
47 West 34th Street, 38 So. Dearborn Street, 
New York City Chicago, Illinois 
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Population 

SPUD SGD cd ckedéscndivcevdwdeesenesacescccses 24,335 | 
See RE nop cceranbdnnneectvacces Kicbeneenwm 35,177 
Chamber of Commerce, City..........eeeeeeeeee 38,000 
Chamber of Com., City and Sub...........-++--- 200,000 
Native Whites ....... 79% Industrial Workers ...21% 
MONOD -cidcccceese 1% English Reading ..... 90% 
Foreign Forn ....... 20% PROD cacceescnthu 8,824 
| rrr 1,050 Summer Residents ..None 

Banks | 

ee ee ae 1 Resources ... $2,591,764.21 | 

Saving and Trust | 
Companies ......00.. 4 Resources ... 13,398,734.44 
i Te eT re 1 Resources ... 1,656,633.83 

Schools 
oe a ae 15 ere: 4,103 
p25 50h 00nSe0ese0 +0 1 DD nccchensoxanee il We 
Parochial knee ekhiins 6 PU cesses ecunssin 1,600 
Augustanna College ...... ERED vets deuseaones 800 
Vie Ge Chantal | ionccesc PRE éesveennsnanss 250 
Theatres 


Rock Island has one legitimate theatre seating 1,500 } 
people, and eight motion picture theatres with an aggre- 
gate seating capacity of 6,000. 









—» SPACE BUYERS CHART ~ 









Location 
On Mississippi River 180 miles west of Chicago. It is 
served by three trunk lines: the Chicago, Rock Island & 
Pacific, Chicago, Purlington & Quincy and Chicago, Mil- 
waukee & St, Paul, also by the Rock Island Southern 
R. R. All main line Rock Island trains to the south and 
west pass through Rock Island. 


Principal Industries 

Agricultural implements, 
fabricated steel, castings, 
trical supplies, linoleum, 
doors, stoves, brick, 
cioth, registers, cigars, 
plants, cement blocks, 


furnaces, chemicals, tractors, 
hardware, auto engines, elec- 
tools and machines, sash and 
cabinets and furniture, toys, oil 
athletic underwear, farm lighting 
candy and pipe organs. 


Special Information 
The sash and door works located here is one of the 
largest of its kind in the world. 


Total annual payroll, $5,000,000. Number of industries, 


| 
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ROCK ISLAND, ILL 


City Classed as 


Industrial center. 





Suburban and Farm Residents 
Milan, 850; Geneseo, 3,375; Cambridge, 1,335; Andover, 
281; Woodhull, 700; Orion, 613; Alpha Cable, 360; Coal 
Valley, 184; Viola, 668; Keithsburg, 1,148; Alexis, 839; 
New Boston, 714; Sherrard, 437; New Windsor, 475; 
Aledo, 2,231. 


Wholesale Houses 





Gemeethes oc sscevtscveses 5 Peer 
Meats ... eool Rartwate delete 
Fruits § Produce ..... 

CONS sccssee 3 Confectioners 


Retail Section 


The principal retail business section extends on Second 
Ave. about 6 blocks, also on Third Ave. 9 blocks, Fourth 
Ave. 9 blocks, Fifth Ave. 8 blocks and First Ave, 5 
blocks. The intersecting streets are 20th St., with bus: 
ness on 3 blocks; 19th St., 4 blocks; 18th St., 4 blocks; 
17th St., 7 blocks; 16th St. 2 blocks; and 15th St, 2 
blocks. Outlying district - Ninth St., 3 blocks and 14h 
Ave., 3 blocks. 











Churches 82, producing products valued at between 35 and 40 

Baptist ... sc BENE (scakasoseassaes 2 | million dollars annually. Residential Features 
ee Sci . : sen vero Episcopal ° : The largest government arsenal in the country is lo- icine te 4 , <s » t 

ristian Science ° WOSRFCETION « cccccccscc = : ne-lamuly homes pre ominate. rge number of apart 
ee ORT 1 Roman Catholic ....... a cated here—Rock Island Arsenal—the total investment ment houses built in past few years. There are 8,8%4 
Evangelical Lutheran 7 Miscellaneous .......... 6 | represents $300,000,000. Forty per cent. of the payroll — in Rock Island, according to census figures, 4,33 
Free Methodist ........ 1 is spent by its workers in Rock Island. whom own their own homes. 

Retail Outlets for Nationally Advertised Products Trading Area 

Auto. (Passenger) 15 Confectioners .... 16 Florists Hats and Caps... 9 Opticians ... 4 Being one of the “quad” cities composed of Moline 
Auto. (Truck) 4 Delicatessen ..... 4 Fruits ..... FOWENY ccccccecce 5 Photographers 9 and East Moline in Illinois and Davenport, Iowa, retail 
Auto. (Tires) Agys 10 Dress Makers .... 21 Furniture Ladies’ Tailors .. 2 Pianos ...... ; on trade is drawn from these other cities. he outside ara 
Auto. (Parts) Agys 11 Druggists ....... 18 Furriers Meat Markets ... 34 Restaurants ..... 27 oxtends south on the Mississippi River as far as Keith 
PPS: ae a ee 5 Garages Men’s Furnishings 9 Shoe Dealers .... 13 burg, directly south to Alexis, southeast to Woodhull and 
Cigar Stores .. 16 Department Stores 4 Grocers Merchant Tailors. 9 Sporting Goods .. 2 = ge east to Geneseo. Trade north is cut by 
o— and Suits. = Electrical ...... 5 Hardware Milliners ........ 3 Stationers ....... 4 Moline. To the west and northwest trade is drawn from 

PRE . 





Iowa as far as Wilton Junction and Stockton. 





NOTE—Facts and figures were secured from: Chamber 








of Commerce, banks, schools and other reliable sources. 


A 200,000 Market 
with Only One Medium— 


ROCK ISLAND, ILL. 


three prosperous Illinois counties. 


The market spends over One Million dollars 


annually for commodity lines. 


It is a diversified Market. 


Associated Press 


New York Office—M. C. Watson, 286 Fifth Avenue 
Chicago Office—A. w. Allen, 1336 People’s Gas Bldg. 
Detroit Office—Roy Buell, 142 LaFayette Boulevard West 





WITH 


THE ARGUS 


The Argus, exclusive daily in Rock Island, serves The Argus gives the only access to these buyers. 


Newspapers Argus (Eve.). 





The Argus reaches this market alone at a selling 


of this size. 


advertising cost 18% 


less than the average for markets 


The rate, 4 cents per line, flat. 







A. B. C. 


Advertising Representatives 








Kansas City Office—B. P. Murphy, 1018 N. Y. Life Bl 
St. Louis Office—O. L. Marcks, 805 Locust Streé 





Consolidated Pres 
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ver, 
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apart: 
8,824 
4,336 


Population 
1910 Census ....ceccccccccecccccccscsccceccees 24,199 
1920 CensuS ...seccececceccccrcccresssecssesess 30,734 
Chamber of Commerce, nies sus¥asincbonted 32,444 
Chamber of Commerce - Ff Seer 175,000 
Native Whites ...... 64% Industrial workers ...40% 
Negroes «+--+ eeeeeees 1% English reading ...... 94% 
Foreign born .....--. 35% Families ......c000- 7,545 
Banks 
Savings & State....... 2 Resources . -$3,057,837.51 
Trust Companies ....... 4 Resources ...14,700,841.31 
Schools 
Public Grade ......--. 14 WED cdaciseccecues 4,105 
et denedecceseses 1 PUREE cccssscccése 1,092 
Parochial ....+..++++- 2 PEED ccnccoccccces 480 
Theatres 
Moline has nine motion picture theatres, the total 


seating capacity is 5,220. A new $200,000 theatre build- 
ing in course of construction. 


Churches 
Baptist ...0.----eeeees - 3 Evangelical Lutheran.... 4 
Church of Christ ..... 1 Methodist Episcopal .... 4 
Christian Science ..... 1 Roman Catholic ....... 
Congregational ....... «+ 4 Seventh Day Adventist.. 1 
Episcopal ......-++e+ee: 2 United Presbyterian 1 
Evangelical ......++++++ 2 Mise. .ccccccccccoceces 2 





| 
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Location 

On the Mississippi River, 179 miles straight west of 
Chicago. It is on the main line of the Rock Island 
System, the main line of the Chicago, Milwaukee & St. 
Paul line and the Chicago, Burlington & Quincy line 
running from St. Louis to St. Paul. All main line 
trains to the west and south over the Rock Island lines 
pass through Moline. Located on the Mississippi and 
having a government lock which gives entrance to the 
Moline harbor. A project is under way for the erection 
of river terminals, wharves, etc., which will enable 
manufacturers to ship direct by way of the Mississippi 
and thus secure favorable freight rates. 


Principal Industries 


East Moline although a separate municipality is indus- 
trially a part of Moline and is adjacent to Moline. Its 
industries are factories, including branches of Moline 
factories, and to all intents and purposes the two places 
are one city industrial 

Moline is seongniced as the farm implement center of 
the world. he products include farm implements of 
every description, plows, tractors, automobiles and trucks 
auto bodies, wagons, bulldozer bending machines, phono- 
graph cabinets, woodworking plant, eendey. furniture, 
wooden wheels, iron and steel and machine shops. 


Special Information 

Nearly one hundred manufacturing plants are _lo- 
cated in Moline. The John Deere and Moline Plow Co. 
plants are located here. 

It is estimated that Moline produces products valued 
at $60,000,000 per year. 
_A new 16-story modern hotel is in process of construc- 
tion. 


1922 


MOLINE, ILL. 


City classed as industrial. 





Suburban and Farm Residents 


Cordova, 271; Erie, 804; Prophetstown, 1,248; Gen- 
eseo, 3,375; Atkinson, 778; Annawan, 429; Sheffield, 
996; Cambridge, 1,335; Andover, 281; Coal Valley, 184; 
Hampton, 460; Orion, 613; East Moline, 8,675; Port 
Byron, 510. 

Wholesale Houses 
Wee GORE aia an cede Gah kc tes cc ccctiasdes 1 
es ee cocececcecccccccoss & 
 Gerukeccdsiusdeddsabbsacecthsobicluni 4 
MOET SG nd eccéccenpandames caneeun cheechadvaunboee 2 


Retail Section 
The principal business section extends on Fifth Ave. 
(S blocks), Sixth Ave. (4 blocks), Fifteenth St. (4 
blocks), Thirteenth St. (1 block), and Sixteenth Se (3 
blocks). On Fifth Ave. between 23-24 Sts. and Fif- 
teenth St. on top of the hill are neighborhood retail sec- 
tions. Stores are scattered all over the city. 


Residential Features 
One-family houses of six to eight rooms usually with 
large lot for small gardening. The homes have all the 
modern improvements. Only a few apartment buildings 


in the city. 





Retail Outlets for Nationally Advertised Products 








Trading Area 





Auto. (Passenger) 14 Confectioners .... 20 Florists .......+. 3 Hats and Caps ... 9 Opticians ........ 4 Moline is one of the “quad Cities’”—Moline, East Mo- 
Auto. (Truck) ... 3 Delicatessen ..... =~ PFreite ccccccccce 5 Jewelry esseceees 8 Photographers ... 5 line, Silvis and Rock Island—all built up connectedly as 
Auto. (Tires) Agys 18 Dress Makers ... 22 Furniture ....... 4 Ladies Tailors.... 2 PIMOS ccccccccce 5 one community, with Davenport, Iowa, on the other side 
Auto. (Parts) Agys 23 Druggists ....... 14 Furriers ..... «see = Meat Markets ... 30 Restaurants ..... 21 of the Munson i, the five having a combined population 
Bakers .......+++ 7 Dry Goods ...... 16 Garages ........- 23  Men’s Furnishings 9 Shoe Dealers .... 19 of 140,000 oline’s trade territory extends north about 
Cigar Stores .... 13 Department Stores 5 Grocers ........- 107 Merchant Tailors. 19 Sporting Goods .. 2 25 miles, including Cordova; northeast to Prophetstown, 
Cloaks and Suits.. 2 Electrical ....... 6 Hardware ....... DS TD. vaccéicce S Btationers ....... 6 | east to Sheffield, southeast to Cambridge and south to 
Clothiers ........ 21 Orion. 
E Facts and figures were secured from Chamber of Commerce, Banks, Schools, Business Men and other Newspapers Dispatch (Eve.). 

NOT "—~reliable sources. 





ments. 


machinery, elevators, 
shop machinery, 


Great Manufacturing 
Community 





yy ORLD'S largest implement 
manufacturing establish- 
Also numerous motor 
car—pleasure and truck—motor 
parts and accessories, clutches, 
buggy bodies, etc., laundry 
machine 
flour milling 
machinery, store fixtures, etc. 


Only One Daily Newspaper 


Moline Daily 


Moline, East Moline and Silvis 


40,500 Population 





























New Modern Publishing House 


Dispatch 
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Population 
ei AE cheb Can abhapisa ewe ctheap pea ag be nneet eer 
Pe ES Sac cen chee klk c bint ece seeks weeks 28,735 
SE Oe HNN 6 58 his dies chines i Soennee 5,143 
Chamber of Commerce, City, including normal... 36,000 
Chamber of Commerce City and Sub............ 140,000 
Native Whites........ 87% Industrial workers ...15% 
a 3% English reading ...... 97% 
Foreign born......... 12% WOMRBGES ccccesccaces 6,680 
ew Perera 1,200 Summer residents None 
Banks 
NE: acnkhd ssa andsens'es 5 Resources ...$9,421,658.33 
Trust Companies ..... 1 Resources 952,174.28 
DE 2 vcbsowennenne's 1 Resources 4,551,531.07 
COODUMEYE  scscccdeese 2 Resources 138,144.06 
Ces Cee See WOE, . acces eeeadesovenee ae rt 20 
Total Deposits in all banks...............+-$ $14,000,000 
Schools 

Public Grade ......... 14 PIS 5 504050000000 5agene 
_ ON RRR eresr eee 1 TE + satnavecesnen 960 
so Sarre 4 WEES pisadescacwaws 425 
COREE on 56. ccbe odes: 2 

Illinois Wesleyan es ere 400 

State Normal School DUE. deésinstinoesns 800 

Theatres 


One legitimate theatre, one vaudeville and five motion 
picture theatres. The total seating capacity is 5,700. The 
largest theatre will seat 1,200 


Churches 
4 Christian, 1 Church of Christ, 1 Church of God, 1 
Evangelical, 3 Baptist, 1 Christian Science, 1 Congrega- 
tional, 6 Methodist Episcopal, 3 Presbyterian, 1 Unitar- 
ian, 2 United Brethren, 3 Roman Catholic, 1 Hebrew, 2 
Lutheran, 1 Episcopal, 1 Free Methodist, 1 Latter Day 
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Location 


miles southwest of Chicago. _ It 

Chicago & Alton main line 
Illinois Central main line, 
Chicago, Kankakee Division, Lake Erie and Western 
Ry. and the Big Four Railroad. The Illinois Trac- 
tion System furnishes interurban service on two lines, 
Bloomington to Peoria and Bloomington to _ Decatur. 
Connections are made for all important points in North- 
ern Illinois. 


Bloomington is 125 
is served by six steam lines. 


ard Kansas City Branch, 
| 
| 


Principal Industries 


Bloomington is primarily an agricultural center, It 
is the “Hub of the Corn Belt” and produces an average 
| of 10,000,000 bushels of corn, 6,000,000 bushels of oats 
} and 5,000,000 bushels of wheat. This section is also 
noted for the pure breed live stock that is raised. The 
value of live stock in McLean County is over $10, 000,000. 
Important industries within the city are the manufac 
ture of freight cars, passenger coaches, canned goods, 
candy, brick tile, stoves, ranges, furnaces, carpets, fur- 
niture, silos, farm machinery, wood novelties, soap, binder 
hitches, farm scales, aluminum novelties, farm light 
plants, gas heaters, stock food, stock dip, concrete blocks, 
packing house material, household specialties, farm trac- 
tors and other articles. 


Special Information 

Bloomington is the County Seat of McLean County, 
the second richest Agricultural County in the United 
States. Value of all crops harvested exceeds $29,000,000. 

The Farm Bureau for this section is located in Bloom 
ington and is one of the largest in the state. The mem- 
bership is in excess of 3,000 farmers. 

Seventy-five industrial plants in Bloomington have an 
annual pay roll of $5,000,000. 

Normal, the seat of State 
mercially a part of 


Normal University is com- 
Bloomington. It is just over the 
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BLOOMINGTON, ILL 


City Classed as 


Agricultural, Industrial and Jobbing Center, 


Suburban and Farm Residents 


The principal cities and towns included in the trade 
territory are Le Roy, 1,680; Farmer City, 1,778; Mang. 
field, 669; Saybrook, 752; Gibson City, 2, 234; i 
1,301; Chenoa, 1,311; Pontiac, 6,664; 
Gridley, 720; Minonk, 2,109; El Paso, 1,638; Danvers. 
616; Normal, 5,143; Mackinaw, 824; Minies, 789; Stan. 
ford, 500; ‘Atlanta, 1,173; Lincoln, 11,882; Delavan, 
1,191; Clinton, 5,898; Heyworth, 851; Rutland, 618. 
There are ninety-two cities and towns outside of Bloom. 


ington that are located within the trading radius of 
Bloomington. 

Wholesale Houses 
GEOCOTIAE civic cccesccess _. weer 1 
COMES cackwsncduenacés 2 Produce ¢ 
POE bt0dsickeruvenctes 2 Men’s Furnishings. aodny 1 


As a Jobbing Center Bloomington is known throughout 
a large territory. 


Retail Section 


The retail business section centers around the Court. 
house Square and extends on Main Street 10 blocks, 
Center Street 6 blocks, Washington Street 6 blocks, 
and East Street 5 blocks. Also for a short distance on 
intersecting and cross streets. 


Residential Features 

High grade individual homes. There are several mod- 
ern apartments that are exceptional for this size city, 

Bloomington is the home of the Illinois Wesleyan 
University which at the present time is rapidly develop. 
ing and growing. 

The State Normal School during the regular school 
term has about 800 students. During the summer there 
are 2,000 students here taking advanced work in the 

















Saints. city limits and is purely residential. Summer School. 
Retail Outlets for Nationaliy Advertised Products Trading Area 
Auto. (Passenger) 23 Confectioners .... 15 Florists ......... 6 Hats and Caps.... 6 Opticians ....... 10 The trading area of Bloomington extends directly north 
Auto. (Truck). 10 Delicatessen ..... i aes 9 Jewelry ......e0- 12 Photographers ... 11 to Rutland and runs due east to Odell, which is northeast 
Auto. (Tires) Agys 9 Dress Makers .... 30 Furniture ....... © Eater Femetsc.cs 1 PIR cccvccecee 6 of Bloomington. Within this district are several large 
Auto. (Parts) Agys 17 Dritegists ....c0.- 20 Forriers .......:- — Meat Markets .--. 23 Restaurants ..... 32 towns, namely El] Paso, Minonk, Cornell and Pontiac. 
ee, eee eee 13 Dry Goods ...... 7 Garages ......++. 25  Men’s Furnishings 6 Shoe Dealers .... 10 To the east the territory extends as far as Gibson City, 
Cigar Stores ..... 10 Department Stores 5 Grocers ......... 83 Merchant Tailors. 24 Sporting Goods .. 3 southeast to Mansfield and directly south to Clinton. To 
Cloaks and Suits.. 6 Electrical ........ § Hardware ....... 6 Milliners ....... 7 Stationers ....... 4 the southwest this district includes Lincoln and Mason 
Pe City 
Facts and figures were secured from Chamber of Commerce, Ranks s, Schools, Business Men and othe1 {Bulletin (E.) 


NOTE— 


reliable sources. 


Newspapers ( Pantagraph (M.). 

























CENTRAL ILLINOIS 


Embracing the Corn Belt of Illinois 


Splendid market 
used in the home and on the farm 





for all articles 


McLean County, of which Bloomington is the county seat, pro- 


duces over $29,000,000 in farm products each year, and is no 
greater producer per square mile than the counties surrounding it 


70 Prosperous Cities and ‘Towns 


In 10 Rich Counties 


Are Served by 


with a population of 140,000 people, above the average in prosperity and buying ability 





THE DAILY PANTAGRAPH 


Published in Bloomington, Ill., every morning except Sunday. 


This rich territory may be thoroughly covered at 
a milline rate of only $2.81, as compared with 


*Members A. B. C., A. N. P. A. and Associated Press. 








an average rate of $5.03 for the United States. 


* Representatives—Knill-Burke, Inc., Brokaw Bldg., New York City 
Elmer Wilson, 1500 Tribune Bldg., Chicago 


P. A. Folsom, Chemical Bldg., St. Louis, Mo. 
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Population 
1920 Cemsus «-++eseeeeeeeee Cec cccccccccccccece 19,226 
1910 CemsuS ..-.ceeeccccccerccccrccecesceccees 16,069 
Chamber of Commeren, Cee céaccpdedecsadicunss 23,000 
Chamber of Commerce, City and Sub............. 300,000 
Native Whites ....... 66% Industrial Workers ...26% 
Negroes ....Less than 1% English Reading ..... 91% 
Foreign Born ....---- 34% Families ............ 4,470 
Students ....-.--..---. —= Summer Residents ..None 
Banks 
Savings and State Banks.2 Resources ...$4,218,773.74 
National ..cc..seeccccces 2 Resources ...$4,526,054.63 
Schools 
Public Grade .......... ye) OM nedcacacecdes 2,915 
High .cccccccceccreees 1 PU anvcenadcenes 795 
BEE Gacaxessasave & “ee 370 
Parochial H. S, ..------ 1 PE nce 4h ws unbawe 50 
Theatres 


Three motion picture houses and one vaudeville. Total 


seating capacity, 3,10 
Churches 
Christian, 2; Baptist, 2; Episcopal, 1; Lutheran, 3; 


Christian Science, 1; Congregational, 2; a oo Epis- 
copal, 3; Presbyterian, 1; Reformed, 1; Catholic, 





Editor 


we J & PUBLISH 


—> SPACE BUYERS CHART ~ 


& Publisher 











for 


Location 
Thirty-seven miles north of Chicago on west shore of 
Lake Michigan; served by Chicago & Northwestern R. R., 
Chicago, North Shore & Milwaukee Elgin, 
Joliet & Eastern, which makes connections with every 
line entering Chicago for freight service; Hill Steamboat 
Line, giving daily service to and from Chicago. 


(electric), 


Principal Industries 
Auté cushions, auto accessories, 
asbestos coverings, boilers, brass and iron castings, metal 
| furniture, locks, conveying machinery, 
envelopes, electric irons, 


auto trucks, aprons, 
doors, dairy equip- 
grain elevator equipment, 
house dresses, ironing tables, milk sub- 
mattresses, paints, phonographs, poultry foods, 
| roofing, spark coils, steel, shoe upper leather, scales, tan- 
ning machinery, wire, wire fencing, hardware specialties 


ment, 


grinding mills, 
stitutes, 


and washing machines. 


Special Information 
Annual payroll of nearly $7,000,000. 
Chicago freight rates apply to Waukegan. 
Within the city’s limits are many noted health water 
springs. 





Retail Outlets 


for Nationally Advertised Products 
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WAUKEGAN, 


City Classed as 


Industrial 





Suburban and Farm Residents 


Lake Bluff, 819; Lake Forest, 3,657; Libertyville, 2,125; 
Zion City, 5,580; Antioch, 775; Wauconda, 399; Grays- 
lake, 430; Lake Villa, 407; Wadsworth, 180; Gurnee, 170; 
Milburn, 148, and North Chicago, 5,839. 


Wholesale Houses 


Groceries ...............2 Fruits 
Meats .... evel 


Chicago Renney supply retail trade. 


Retail Section 


The main business section extends four blocks on Gene- 
see Street, two blocks on Washington and about a block 


each on Water, Madison and Clayton Streets, all inter- 


secting and cross streets. 


Residential Features 


Waukegan is practically all one-family frame houses of 


from five- to eight-room homes. 


—————— 





Trading Area 
Waukegan’s trading area is limited in square miles but 
is decidedly prosperous. To the north this area extends 
to Kenosha, Wisconsin. To the west trade is drawn from 
25 to 30 miles and south the area extends to Highland 
Lake Michigan on the east cuts off any trade from 
that direction. 








Auto, (Passenger) 6 Confectioners .... 18 Florists ........- 4 Hats and Caps.... 6 Opticians ........ 4 
Auto. (Truck) . 1 Delicatessen ..... S DOO ssadccesen S  assacene 5 Photographers 6 
Auto. (Tires) Agys 5 Dress Makers ... 18 Furniture ....... 4 Ladies’ Tailors a. = 3 
Auto. (Parts) Agys 5 Druggists ....... 2 ED etiscacsee — Meat Markets ... 17 Restaurants ..... 10 
Bakers .....see.. 8 Dry Goods ...... 5 GE nes eneccs 7 Men’s Furnishings 6 Shoe Dealers .... 11 
Cigar Stores .... 12 Department Stores 3 Grocers ........-- 56 Merchant Tailors. 2 Sporting Goods .. 4 Park 
Cloaks and Suits.. 6 Electrical 4 Hardware ....... 6 Milliners ........ 7 Stationers ....... 5 — 
EEE 66 see cee 16 
Facts and figures were secured from E. H. Clifford, Secretary, Chamber of Commerce, Banks, Schools, 


NOTE— pirectories, and other reliable sources. 














Newspapers Sun (Eve.). 








THE WAUKEGAN (ILL.) DAILY SUN 


Is the only A.B.C. Newspaper in Lake County. Last 
A.B.C. Audit April, 1921, Net Paid, 4,024. Last 
A.B.C, Audit April, 1921, Total Distribution 4,476 


December 1, 1921: The Waukegan (Ill.) Daily Sun 
is the survivor of all daily newspapers ever published 
in Lake County, and has never used any inducement for 


subscription except merit. 
extends to 85% of the homes in its territory—average 
pages printed in the past three months 14™. 


The circulation of the Sun 


The Libertyville (i1.) Independent (Weekly) 


Is a 12 and 16-page weekly paper published at 
Libertyville, Ill., a thriving village of 2,000 in the 


Circulation 2800 


center of a splendid agricultural community and has by 


The Waukegan Daily Sun 


Fifth Ave. Bldg., New York, N. Y. 





— 


LAKE COUNTY PUBLISHING & PRINTING CO. 


(W. J. Smith, Editor 
iF. G. Smith, Manager 


Owners 


Represented by 


CARPENTER & COMPANY 


far the largest circulation of any other newspaper in Lake 
County excepting the Waukegan Daily Sun. 


The Libertyville Independent 


People’s Gas Bldg., Chicago, Tl. 
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1920 


Chamber 


Chamb« 


Native 


Negroes 
Foreign born 
Students 


Trust 


One 


Y 





1910 Census 


Savings 


atres with a total seating capacity of 


2 Baptist, 1 


Population 
ceo ecesenseseescseceosoaressosecoes 14,548 
EE: congl cpuvahene tas eheee oes waekenae 15.203 
a ee Fae 15,203 
r of Commerce City and Sub......... 125,000 
Whites....651%4% Industrial workers. .19% 
nents eb ek 33% English reading....98% 
see 14% Families ...... 3,488 
seeenedseee _ Summer residents... — 
Banks 
bbs ben dseeeores 1 Resources ....$1,138,071.68 
Companies ...... 1 Resources .... 2,603,017.48 
TE wtoncxeenneies 2 Resources .... 3,064,069.14 
Bldg. & Loan Ass’n.... 6 Resources .... 1,399,684.58 
Schools 
PMS. vacscssane 11 PED avns.cnnes0ennneee 
ene rere el 2 Pupils she Gia ics wise 
thachee on taow 2 ae: 
Theatres 
legitimate theatre and seven 





Churches 


Episcopal, 2 Christian, 1 


Presbyterian, 2 
Catholic, 1 Lutheran, 1 Methodist Episcopal, 1 Hebrew, 










Location 


Cairo is situated at the extreme south point of the 
State of Illinois on the land between the Ohio and Mis- 
sissippi Rivers at their junction. It is on the Illinois Cen- 
tral, Mobile & Ohio, Missouri Pacific, Big Four and the 
St. Louis Southwestern Railroads. The Cairo harbor 
on the Ohio River has an average depth of about fifty 
feet and even at its lowest is not less than thirty feet. 
Frequent interurban service is furnished between Cairo 
and Mounds and Mound City. 


Principal Industries 


Silos, portable houses, handles, boxes of all kinds, egg 
crates, electric motors and fans and appliances, pearl 
buttons, vehicle materials, overalls, shirts, machine shops, 
boilers, cigars, cotton oil mills, manufacturing tinners. 

The industries of Cairo are varied and represent 
$10,000,000 in capital invested. 

Cairo is in the very center of a great farming and 
horticultural section. Corn, wheat, alfalfa, stock peas, 
clover, tobacco, cotton, watermelons, apples, peaches, 
strawberries and other small fruits are grown in the im 
mediate vicinity. 


Special Information 


Cairo is one of the really big lumber markets of the 


world. Over 150 million feet of lumber is handled an- 
nually The volume of business mounts well over 
$16,000,000 per year 

It is a very important distributing point for corn and 


wheat, and one of the largest oat markets in the country. 
There are seven grain elevators with a total capacity of 
2,375,000 bushels. 


The Federal Government has just completed its river 





Ch Rah re a terminal for the Mississippi-Warrior Barge Line. It rep- 
1 Christian Science. resents an outlay of $500,000 and is the largest floating 
The colored people have their own separate churches. dock in the country. i 
Retail Outlets for Nationally Advertised Products 
Auto. (Passenger) 10 Confectioners .... 7 Florists ......... 2 Hats and Caps... — Opticians ....... 1 
Auto. (Truck)... 5 Delicatessen ..... i RS th 5 wow eins SD POW cavcoccs Photographers ... 3 
Auto. (Tires) Agys 11 Dress Makers .... 18 Furniture ....... 5 Ladies’ Tailors me. EK aa it aete ce 1 
Auto. (Parts) Agys 11 Druggists ....... 54 =PPRECISES occ cccvce Meat Markets 14 Restaurants ..... 15 
DES LC oiscowses 6 Dry Goods ...... -_— ares 11 Men’s Furnishings 10 Shoe Dealers ... 6 
Cigar Stores .... 4 Department Stores — Grocers ......... 55 Merchant Tailors. 4 Sporting Goods .. 2 
Cloaks and Suits. 6 Electrical ........ 3 Hardware ....... 4 Milliners ee | ee 3 

Clothiers ..... - 10 
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CAIRO, ILL, 


City Classed as 


Industrial, jobbing, lumber and grain center. 





Suburban and Farm Residents 


Mounds, 2,661; Mound City, 2,756; Vienna, 907; Dong. 
ola, 660; Anna, 3,019; Jonesboro, 1,090; Olive Branch, 
140; Elco, 150; Tamms, 882; Olmstead, 318; Hodges 
Park, 149; Grand Chain, 500; Joppa, 651; Ullin, 652; 
Belknap, 424; all in Lllinois. Wickcliffe, Ky., 989; Fy. 
ton, Ky., 2,575; Bardwell, Ky., 1,087; Clinton, Ky,, 
1,497; Hickman, Ky., 2,736; Charleston, Mo., 3,144; New 
Madrid, Mo., 1,882; Dexter, Mo., 2,322; Morley, Mo, 
494; Sikeston, Mo., 3,327. 


Wholesale Houses 


Cairo is an important wholesale center. As a dis 
tributing point it has the advantages of a_ combination 
rail and water transportation facilities. The territory 





reaches in a radius of more than 200 miles, extending 
into the States of Illinois, Missouri, Kentucky, Arkansas, 
and Tennessee. The wholesale jobbers do an annual 
business of over $15,000,000 as shown by a recent survey 
of the Chamber of Commerce. 


Groceries 


Dey Geeks .occcccssun 4 
BEOOEE cits ccavveossane 2 WOE 664 cee nds sxe 1 
Produce ..cccccccccccee 1 EEGGWUEO 0600 00<ndkoe 2 


Retail Section 


The principal retail section is centered on Commercial 


Ave., Washington Ave., Eighth St., Sycamore St. and 
Poplar St., and intersecting cross streets for a total 


length of about 2% miles. 


Residential Features 
Almost wholly one-family detached homes. 





Trading Area 
The trading area of Cairo extends into Missouri and 
Kentucky. Starting at the north the area extends on 
the Mississippi as far as Jonesboro, from here it runs 
east to include Vienna and Anna, at Vienna the limits 
drop south so that the furthest point east in Illinois 
is Joppa and in Kentucky, Woodville. The territory ex 
| tends south as far as Fulton, Ky. To the west the trad 
| ing area includes Morley, Missouri. 











T Facts and 
NOTE— ‘ther reliable sources. 


figures were secured from 


the Chamber of Commerce, 


Banks, Schools, Business Men and 











( Citizen (E), Bulletin (M). 


| Newspapers | Bulletin (S). 
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between Cairo and New Orleans. 


' Railroad. 


NEW YORK 


above Cairo is closed by ice every winter. 
water from Cairo to the Gulf of Mexico. 


| is at the head of all-year navigation on the Mississippi, for the river 


Cairo is the northern winter terminal of the Federal Govern- 
ment’s Barge Line on the Mississippi River, which is operating 
It has the largest floating ter- 
minal in the world handling freight for export directly from car 
to barge. 

Cairo is on the Chicago-New Orleans line of the Illinois Central 


The railroad company is starting the work of double 


There is always open 




















$8,500,000. 


Consider Cairo, Illinois 


CAIRO is at the junction of the Ohio and Mississippi rivers. It tracking the bridge over the Ohio River here at an expense of 
The work will consume several years. 


Cairo is the natural market for a large section of southern 


Illinois, western Kentucky, and southeast Missouri, as rich an agri- 


Valley. : 


Cairo is a great 


it is unsurpassed. 


3,783. 





Carpenter & Company 


National Advertising Representatives 


CHICAGO 


cultural and horticultural region as can be found in the Mississippi 


grain market, besides having extensive wood- 


working establishments. 
Cairo has five trunk line railroads, and as a distributing point 


Its jobbing concerns in groceries, dry goods, 


drugs, hardware, candy, etc., are successful competitors of Chicago, 
St. Louis and Memphis. 


The Cairo Evening Citizen 


serves the territory within a radius of 30 miles. Besides going into 
two out of every three homes in Cairo, it circulates in fifty towns 
daily outside, reaching the most of them the evening of publication. 


The last A. B. C. audit gave the Cairo Evening Citizen a net paid 
circulation of 3,728; the net paid circulation for November was 
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Population . 

CeMmSUs 2... cececccccceccecccccccccecccccs 9,680 
Celia, TOD COMOMD cccccccccccccccestoscces 12,491 
Central City, 1920 Census........-.seeeeeeeeeees 1,248 
Wamac, 1920 CemsuS........seeeececceeeececees 1,180 
Adjoining Subdivisions ............. Agsecscces 200 
tal local pop., 1920 Census.........ceesceee 15,119 
Pe of Commerce, City.......+sseesseeeeee 17,000 
Chamber of Commerce, City and Sub............ 75,000 
Native Whites ..... 90% Industrial workers . 34% 
Negroes ...---+-+0 5% English reading .... 94% 
Foreign born .....-- 5% Families .......++. 3,720 

Banks 

MARE cccccccccccccces 1 Resources ...$1,412,715.64 
Trust Companies ...... 1 Resources ... $394,873.46 
National .....--eeesess 3 Resources ...$3,788,198.02 
Bldg. & Loan Assn.... 3 Resources ...$1,536,945.00 


About 8,000 depositors have $4,325,000 on deposit in 
fve Centralia banks, or about four out of every five 
people have a bank account. 


Schools 
Public Grade .....-+.- 10 DD © ccconeuseses 3,270 
| 1 DP neeatenenwane 520 
Industrial ......+++ee- 1 BOGE Sidcceu duces 185 
Theatres 


There are three motion picture theatres and one legit- 
imate. Aggregate seating capacity 2,800. 


Churches 


Baptist 5, Congregational 1, Christian Science 1, Meth- 
odist Episcopal 6, Presbyterian 1, Free Methodist 1, 
Lutheran 1, Episcopal 1, Catholic 1, Evangelical 1, Misc., 
2. Total, 21. 


BUYERS CHART~ [BX 


| about 


| in Centralia is $1,249; those in industry, 


& Publisher 






Location 


Centralia is located in the south central 
known as “Egypt,” 67 miles east of St. uis and 252 
miles south of Chicago. It is served by five railroads: 
Illinois Central (Freeport Division), Illinois Central 
(Chicago Branch), Chicago, Burlington & Quincy, South- 
ern Railway and Missouri and Illinois R. R., four of 
which are trunk lines. 


part of Illinois 


Principal Industries 


The Illinois Central shops and classification yards em- 
ploy 1,600 people and the Chicago, Burlington and Quincy 
1,000. Other industries are soft coal mines, en- 
velope factory, shoe heels factory, flour, burial vaults, 
concrete blocks, lawn vases, cigars, syrups, jellies, soft 
drisie and other smaller factories which add to the city’s 
wealth, 

Special Information 


The annual payroll of Centralia is $8,295,840; of this 
amount local industries, such as railroads, mines, fac- 


| tories and shops, furnish close to $7,000,000, the balance 


is made up by stores, offices and business. 
: — are 2,870 telephones connected with the local 
oard. 

Every Centralian averages about $60 in savings accounts 
in banks, $1.00 in postal savings and $83 in building and 
loan associations. 

The average yearly earnings of those eucloved io work 

1, . 

The Illinois Central’s shops and classification yards, 
which are located here, give employment to 1,600 people 
and pay out alone over $150,000 a month. The C. B 
& Q. shops and yards employ nearly 1,000 with a payroll 
of $115,000. These two railroads have an investment here 
of over $4,500,000 with over 200 miles of tracks within 
the yards in Centralia. 
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CENTRALIA, ILL. 
(CENTRAL CITY AND WAMAC) 


City classed as industrial, railroad 
and mining center. 





Suburban and Farm Residents 


The cities and towns in the suburban district are Van- 


| dalia, 3,316; Farina, 701; Odin, 1,385; Patoka, 508; Kin- 





mundy, 898; Sandoval, 1,563; Carlyle, 2,027; Keyesport, 
544; Salem, 3,457; Hoyleton, 527; Irvington, 258; Mt. 
Vernon, 9,815; Ashley, 751; Tamaroa, 1,115; Nashville, 


2,209; Woodlawn, 309; Huey, 154; Xenia, 640; Iwka, 
435; Radom, 307; Vernon, 230; Alma, 366. 

Wholesale Houses 
Groceries .......000- ee 4 Centralia is also a dis- 
GI (dadeels icc cgacedd 3 tributing center for South 
WR  denceddedcenckes 2 Central Illinois. 
Hardware .......+.++. 1 


Retail Section 
The principal business streets are Broadway (4 blocks), 
Locust street (4 blocks), Oak street (3 blocks) Chest- 
nut street (5 blocks), E. First street (2 blocks), Second 
street (2 blocks), and Poplar street (2 blocks). 


Residential Features 
One family homes almost exclusively. 
houses. Tendency of people to own home. 
There are 2,870 stockholders in Centralia Building and 
Loan Associations, or about one per family. Seventy per 
cent of the tenants own their own homes. 


No apartment 








Retail Outlets for Nationally Advertised Products 


Auto. (Passenger) 11 Confectioners .... 5 Florists .... 
Auto. (Truck) 6 Delicatessen ..... — Fruits ..... 
Auto. (Tires) Agys 12 Dress Makers ... 12 Furniture .. 
Auto. (Parts) Agys 9 Druggists ....... 5 Furriers ... 
DE vancccvece 5 Dry Goods ...... 9 Garages ... 
Cigar Stores .... 7 Department Stores 2 Grocers ... 
Cloaks and Suits.. 7 Electrical ....... 3 Hardware . 
Clothiers ........ 9 


peewee 2 Hats and Caps .. 4 Opticians ........ 3 
ia dewe 7 Jewelry ......... 5 Photographers ... 3 
eee 3 Ladies’ Tailors .. 2 Pianos ....scccee 3 
oe 1 Meat Markets ... 21 Restaurants .... 16 
pesados 9 Men’s Furnishings 9 Shoe Dealers .... 15 
eaucae 70 Merchant Tailors. 6 Sporting Goods .. 3 
oeetee 7 WMilimers .cccccce 9 SRMORETS cccccee F 





Trading Area 


Because of the location uf Centralia, which is in the 
corner of three counties and only a few miles from the 
line of another it is the center of trade for nearly all of 
each county. The trading area extends directly north to 
Vandalia, a distance of about 30 miles northeast to Edge- 
wood; directly east Xenia is the limit, to the southeast 
Opdyde, south to Christopher and Tamaroa, southwest 
Oakdale is the boundary. Directly west Germantown and 
northwest Hookdale. Close study of any map will show 
railroads spider webbing in every direction from Centralia. 





NOTE Facts and figures were secured from Secretary Chamber of Commerce, banks, schools, directori¢s and 
= 


other reliable sources. 











EGYPT 


‘emt oe CL. ll —“Egypt”—Southern Illinois. 


St. Louis. 








THE CITY 


Centralia, the 17,000 commercial, industrial and rail- 
road hub of Egypt, is a great railroad division and shop 
Point for two of its five railroads. 

Centralia is the metropolis for a rich coal mining field 
Surrounded by a rich fruit, dairy and grain-supporting 
country, all furnishing a prosperity steady, fundamental, 
and not subject to the usual wide economic fluctuations 
Prevalent elsewhere. $1,000,000 worth of new buildings 
now under construction; another million also going in 
new industry. 

Centralia has pay-rolls which dump close to a million 
dollars a month into local channels of trade, and the agri- 
cultural interests amount to several millions of dollars 
annually. Here is day-in-and-day-out ready money. 

Centralia is a growing wholesale and distribution center 
for Egypt, and its large retail district and wide suburban 
territory furnishes ample outlet for the goods you can 
sell here if you but put its great newspaper behind you. 

Centralia is a “try-out” field for some Chicago agencies 
who know the effective energy The Sentinel uses in put- 
ting over its national advertisers, and because of the 
fesponsiveness of the field it commands. 





THE MEDIUM 








Largest A.B.C. Circulation in South Illinois 


sentinel Gee). 


’S Greatest Daily— 
The Centralia Evening Sentinel 


Published at the Gateway of that Rich, Prosperous and Fast Growing Empire 
A semi-metropolitan daily in an exclusive Five 
County field with a responsive 40,000 Suburban Trading Zone and a 17,000 
bustling Industrial City commanded by no other daily, local, Chicago nor 
The Sentinel is the sole “key.” 


WHY CALLED “EGYPT” 


In 1821 the corn crop in central and 
northern Illinois failed. The pioneers, to 
keep from starving, trekked overland with 
their ox-teams to the south end of the state 
for seed corn, to “the land flowing with 





Centralia; no advertising 
as Sentinel space. 


cost 


35 nearby towns and their rural 


an alternative. 
Heart of Egypt. 


There is no alternative to newspaper advertising in 
sO proportionately small 


An appreciative evening audience in the quiet of 87% 
of the homes of this 17,000 city, as well as reaching some and distinction still sticks—and of which 
routes, is certain to 

afford you cheaper sale-cost than any bill-board, street- 
car, metropolitan press, or distribution promotion which 
you, when uninformed as to Centralia, might consider as 
One paper, one contract, gives you the 


milk and honey.” It became a veritable 
exodus and was likened by those sturdy 
settlers to a similar exodus to Egypt in 
Biblical days. In a spirit of thankfulness 
this hospitable land of plenty was termed 
“Egypt,” so to this day this badge of honor 


appellation Egypt’s people are proud. 


HERE’S A STATE WITHIN A 
STATE — A SECTION WORTHY 
OF A _ SPECIAL CAMPAIGN 





































































































































































































































































































































Established 
as Daily 
in 1884 


> 
—_————_ 








The unique and complete command of this single news- 
paper puts Centralia and its 30-mile trading zone in a 
class by itself. This is testified to by the fact that the 
combined distribution of the six Chicago and four St. 
Louis dailies in Centralia was recently stated by the 
newsdealer himself to be only 720. The Sentinel pur- 
posely builds a newspaper complete enough to fill all needs 
of its people, so the only way to reach these bulging pocket- 
books 2 through their own daily—the Centralia Evening 
Sentinel. 








FLAT RATE; no special representatives. Housed in its own large building, operating 16-page high-speed rotary press, 
battery of linotypes, completely modern plant. 


iM | Centralia 


National 


Advertisers 


AND EFFECTIVE IN “TRY-OUTS” 
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Photo by 


Other states, such as Pennsylvania, have coal. 
They never heard of using a steam-shovel to take out coal. 


way. 


Ewin; 


Galloway 





However, they don’t mine it this 
This is only 


another proof of the natural wealth of one of the richest states in the Union. 











Daily Newspapers of Illinois Outside of City of Chicago 


Alton 
Aurora 


seardstown 
Belleville 

3elvidere 
Bloomington 
Cairo 
Canton 
Carbondale 
Carlinville 
Centralia 


Champaign 
Charleston 


Clinton 
Danville 
Decatur 
De Kalb 
Dixon | 
Du Quoin 
East St. 
Louis 


Edwards- 
ville 





Evanston 
Freeport 
Galena 


Galesburg 
Harrisburg 


Hoopeston 
Jacksonville 


Jerseyville 
Joliet 


Kankakee 
Kewanee 
La Salle 
Lewistown 
Lincoln 


Litchfield 


Telegraph fe} 
Times e) 
Beacon-News (e-s) 
Star (m) 
Illinoisian-Star (e) 
Advocate (e) 
News-Democrat (e) 
Republican - (e) 
Bulletin (e-s) 
Pantagraph (m) 
Bulletin (m-s) 
Citizen (e) 
Ledger (e) 
Register (e) 
Free Press (e) 
Enquirer (e) 
Sentinel (e) 
News-Gazette (e-s) 
Courier (m-e) 
News (m-e) 
Journal (m-s) 
Public (e) 
Commercial-News (e) 
Press (m-s) 
Herald (m-s) 
Review (e-s) 
Chronicle (e) 
Independent (e) 
Telegraph (e) 
Cail (e) 
Journal (e-s) 
Intelligencer (e) 
Record (e) 
Journal (e) 
Courier (e) 
News (e) 
News-Index (e) 
Journal-Standard (e) 
Gazette (e) 
Mail (e) 
Republican-Register fe) 
Iliinois Miner e) 
Register (e) 
Chronicle-Herald (e) 
Courier (e) 
Journal (m-s) 
Democrat (e) 
Herald-News (e-s) 
Times (e-s) 
News (e) 
Republican (e) 
Star-Courier (e) 
Post (e) 
Tribune and Peru 
Press e) 
Record (e) 
Courier-Herald (e) 
tar ‘ e) 
News-Herald e) 
Union (e) 





Macomb 
Marion 
Mattoon ‘ 


Moline 
Monmouth 


Morris 
Mount 
Carmel 


Vernon 
Murphys- 
boro 


National 
Stock Yards 


Olney 
Ottawa 


Pana 
Paris 


Paxton 
Pekin 
Peoria 


Peru. 
Pontiac 
Quincy 


Robinson 
Rockford 


Rock 
Island 
Savanna 
Shelbyville 
Springfield 


Sterling 
Streator 


Taylorville 


Urbana 

Waukegan 

W.. Frank. 
fort 


By-Stander 

Journal 
ost 

Republican 


(e) 
Ce) 
(e) 
(e) 


Journal-Gazette and 


Commercial-Star 
Dispatch 
Atlas 
Review 
Herald 


(e) 
(e) 
(e) 
(e) 
(e) 


Republican-Register (e) 


Mirror-Democrat 
Register-News 
Independent 
Republican-Era 


National Live Stoc 
Reporter 

Mail 

Review 


) 
Free Trader-Journal (e) 


Republican-Times 

Palladium 

Beacon 

Gazette 

News 

Record 

Times 

Journal 

Transcript 

Sunday Journal. 
Transcript 

Star 

News-Herald 

Leader 

Heraid 

Whig-Journal 

News 

Register-Gazette 

Republic 

Star 

Argus & Union 

Times-Journal 

Union 

Illinois State 
Journal 

Illinois State 
Register 

Gazette 

Free Press 

Independent-Times 

Breeze 

Courier 

Courier 

Sun & Gazette 


American 


(e) 
(e) 


(e) 
(e) 


k 
(e) 
(e) 
(e 


(e) 
(e) 
(e) 
(m-s) 
(e) 
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Photo by Ewing Galloway 





They have money to spend for the things they want, out in Illinois. 
greatest railway systems in the world they have not cast aside other mean 
transportation, as the motor picture shown above will prove. 

still holds good in Illinois, and here is the proof. 





ILLINOIS IS STORE-HOUSE 
OF WEALTH 


(Continued from page 1) 








than 1,000,000, contributing to the state’s 
wealth over half a billion gallons of 
milk each year. 

Other live stock are 1,367,000 beef cat- 
tle and calves, 1,028,000 sheep, 5,724,000 
hogs and 1,467,000 horses. In the num- 
ber of horses it stands fifth among the 
states and in hogs it is second only to 





















With one of 


On 

when 

“Early to mark ture 

Iowa. There is also a large prod Peed 

of fruit, especially apples (44 ae 

bushels in 1919, peaches and pear Christ 

stock, mutton and wool. The wo — 
of Illinois in 1919 was 4,129,000 » 

Illinois has over 235,000 farm hintn 

a tctal value of more than $6,000 Auta. 

The manufactures of Illinois « = 

. e ° Auto. 

a wide range of articles, and the sd Bakers 

manufacture are distributed ges Cigar 

- Cloaks 

throughout the state. The leading Clothie 


cles include iron and steel and 
products, woodenware, furniture, 
(Continued on page XVI} 
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Photo by Ewing Galloway 








Illinois has 12,216 miles of railway within her borders. 
the best roads, leading to markets, in the world, but we must not forget that 
way communication still plays an important part in the business life of the 
The scene shown above was made in Beardstown, this year. 







LB. 


Incidentally the st 
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MURPHYSBORO, ILL. 


City Classed as 


Industrial, farming and mining center. 






































Location Suburban i 
Population ; | the ¢ : te and Farm Residents , 
7.485 Murphysboro is 85 miles south of St. Louis on the | _ e following cities are within Murphysboro’s trad- 
Igid Ceneus -----os"TUUTUITIIEITIEIEETEEELEE! 10903 | Big, Muddy River. Tt is reached by two lines of the | ing area: Chester, 2,904; Pinckneyville, 2,649; Ver- 
3 ( ber of Commerce, City..........seee0s 2i22 12/500 | Hlinois Central, R. R., the Mobile and Ohio R. R., and | gennes, 305; Grand Tower, 750; Gorham, 505; Carbon- 
| Cham te Git a ‘Sub 50,000 | the Missouri Pacific R. R. Hourly interurban service | 
. Chamber of Commerce, City and Sub........... , between Murphysboro and Carbondale, It is also on the | dale, 6,267; Makanda, 310; Alto Pass, 500; Bush, 962; 
Native _ eee oe iodeetstel =e ee ae Mississippi Highway Route, Cairo to St. Louis. | Hurst, 1,222; Royalton, 2,043; De Soto, 703; Elkville, 
Negroes ..---- nglish reading .... To 990; Ziegler, 2,338 
. tion born 10% FORMED vecctecscse 2,675 Prinei F . os 
~* rincipal Industries } 
Bs Banks Men’s, children’s and oo ’s oom, shale paving or | Wholesale Houses 
ue A building brick, concrete blocks an rainage tile, soft | Groceries ....... vouscs O° Dey Goede cc ccccenes’ 1 
a SavingS -++++++++++ees | ome - ghape hy % drinks, butter, refined silica, mine frogs, mine cars, mine | Pruits Cama 2 
State eeeeeceeresccere esources castings, mine doors, car couplers, car wheels, steel | © ““**"**"******** MET scecccccecese ne 
National ....----+----- 2 Resources ...$2,515,590.43 
i & Loan Assn. 2 ~=Resources $685,601.24 products, candy, flour. 
Bldg. , : so aes There are approximately 1,000 men employed in four Retail Section 
Seieols — mines which are immediately adjacent to Murphys- The business section of Murphysboro centers on 
ae P P Walnut street and extends 9 blocks. On Chestnut and 
~ 5 ; Division h t for M. ; 1 h 1,50 E F 
a Baits Grade ees v3 i Pupils seine easel Maas employes. ieee eee ae . Locust streets the section is about 4 blocks on each 
: Parochial Udsewds be oe SS FE sinsioceccues 337 F. “ street. The intersecting streets, Ninth, Tenth, Eleventh, 
R . Special Information Twelfth and Seventeenth streets, extend also four blocks. 
Theatres Within Murphysboro’s trading area and only in one | The stores here are modern, up to date and well pa- 
section of this area, the corn crop is estimated at one | tronized. s 
ne of One playhouse seating 1,800, used for motion pictures | million dollars this year, In the southeast section fruit, : e 
neans when “geo 4 are not peyise. One other motion pic- | berries and potatoes are grown, southwest, corn and di- Residential Features 
ture theatre exclusively. otal seating capacity, 2,300. ee east wat also in the eastern section coal is The great majority of the homes are of the one family, 
mined extensively - 
Churches There are 1,300 telephone subscribers in Murphys- detached >= Several apartments are sow under res 
° 5 tealieiiie 1 boro. struction. Ninety per cent of the homes are owned by the 
ececcescseoceccece res eee eeeeens a - . 
Baptist - eee There are great deposits of clays and shale immediately tenants. 
DT étseccecnanese 1 GEE danednceace< 1 : i - 
Methodist Episcopal .. 3 Congregational ........ 1 | adjacent to Murphysboro. The negro population is segregated and have their own 
Christian Science ..... 1 Miscellaneous ........ 4 | Located here are the largest silica plants in the world. schools and playgrounds. 
Retail Outlets for Nationally Advertised Products Trading Area 
Auto. (Passenger) 9 Confectioners .... 10 Florists ......... Hats and Caps .. 8 Opticians ........ 2 Murphysboro’s trading area covers a prosperous ter- 
Auta. (Truck) 4 Delicatessen ..... — Fruits .......... REET scunavecs 4 Photographers ... 3 | ritory. Murphysboro itself is an industrial center, the 
Auto. (Tires) Acys 8 Dress Makers .... 10 Furniture adies’ Tailors he 7 4 suburban area is a dairying, fruit and farming territor 
Auto. _ * gys 8 Druggists ....... 7 Furriers ......+.. Meat Markets 7 rants ...... 6 | together with extensive coal mining. This area extends 
pads 6e0e 8 Dry Goods....... 6 Garages .. Men’s Furnishings 8 Shoe Dealers .... 4 | to the northwest on the Mississippi as far as Chester, 
Cigar > Dhores ee 11 Department Stores 3 Grocers . Merchant Tailors. 3 Sporting Goods .. 2 directly north as far as Pinckneyville, east as far as 
Cloaks and Suits.. 6 Electrical ........ 3 Hardware Oe eee 4 SRE 2 ccccce 1 Ziegler, south to Cobden and Jonesboro. Directly west 
8 





oS | Murphysboro’s trade is cut off by the Mississippi River. 








1 and siakaostals 
niture, 


XVI) 


Facts and figures were secured from Chamber of | Csieiiene banks, schools, business men and other | { Independent (Eve.) 
NOTE— “reliable sources, ' Newspapers | Republican-Era (Eve.). 
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CIRCULATION—— PLUS 


THE MURPHYSBORO, ILLINOIS 


DAILY REPUBLICAN-ER 


The Associated Press Paper 
Usually First Always Reliable 


The Republican-Era has acquired the largest circulation ever attained by 
a daily newspaper in Jackson County, through constantly striving to produce 
a peppery, newsy, clean, reliable newspaper. 

Government Statement, October, 1921, 2,549. 
Circulation, December 15, 2,837. 
We are shooting at 3,000. 


The Republican-Era regularly prints more lines of advertising than any 
other newspaper in this territory because it couples with its superior circula- 
tion everything that goes toward spelling Service to the advertiser—Circula- 
tion—plus. 





























The Republican-Era is best for reader, best for advertiser. 


The Daily Republican-Era 


LB. SHELEY, Editor-Manager MURPHYSBORO, ILL. 
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URBANA, ILL, 


City Classed as 


Educational center 











































































/ 
sis Location Suburban and Farm Residents 
FOID COBORE cp ccvccreccosesesovecoosseccecoees . ee " : § 
ME ro adudes cise ex kedcseinncennd 10,244 | Urbana is 128 miles south from Chicago. It is a divi- | Within a radius of fifteen miles Urbana is the cente 
Chamber of Coamerce. Cit 11/000 d “ * ee * of trade for Thomasboro, 261; Rantoul, 1,551; St. Joseph, 
usher otiGmaeree. City and 7 dansk daar: 25°500 sion point on the Peoria and Eastern Division of the Big | 772; Sidney, 546; Philo, 544; Ogden, 448; Villa Grove, 
Native Whites 99% Seitiematal enaiiaets 3% Four Railroad, giving service east and west, a branch line | 2,493; Homer, 978; Royal, 102. | 
Negroes, less than.. 1% English reading .... 99% running to Sidney, connects with the main line of the 10, 
i — ee P 1% — Ea et eo Wabash. Connections are made by trolley with the Illinois Wholesale Houses 
eaves 86 eee se oes i : Paton Central at Champaign and with the Chicago and Eastern Retail trade supplied by Bloomington and Decaty Ul, 
i Banks Illinois at Glover, Two interurban electric lines give | wholesale houses. Ch 
Hy Rae BI nen pee Omtiee 3 Resources ...$2,998,041.52 Urbana connections east and west by the Illinois Traction Ch 
ea 1 Resources ... 550,125.00 | System and north by the Kankakee & Urbana Traction Retail Section Ne 
Company. The principal business section extends on Main strey Ne 
} Schools three blocks, Market street three blocks, Race street thre 
i Public Grade ........ a. a. eerrerreerr ys 1,620 — Elm street three blocks, and Railroad street om 4 
cP . Mh swsbstsoteomeden LS. ee 11 aaiataa tt 
t University of Illinois.. PUPS coccccccccces 8,132 —" ° ‘ . 
Urbana is the seat of the University of Illinois and its Principal Industries ; Residential Features : 
associate schools. Here are gathered tudents from crery | Among the manufacturing enterprises in Urbana, these | ,,One-family houses, predominate, practically no lil St 
are big buyers of nationally advertised products. lines are manufactured: Brick, electric light bulbs and | the occupants own their own homes. . Tr 
supplies, castings, dehorners, cigars, knock down bleachers, Ne 
Theatres automobile parts; and Big Four railroad shops. Special Information 
oa SS — a and one legitimate Urbana is in the center of one of the richest agricul- Urhens te. the home of ths Ueente cee 
eatre. g capacity 2,000. tural spots in the country. The soil in the immediate — rmoegy A the College = Agriculture, Commer 7 
vicinity % ; . P . | an usiness Administration, Education, Engineering, Ly 
Churches — ra 9g and 2g me ig after year has pro and Liberal Arts and Science and other associate cael Pa 
DE avciconasadecne> + “Peesiptetten. 22.00.0200 1 duced valuable crops of all kinds of grain. Among the | The total enrollment in 1921-22 was 8,132. During th In 
a icemaeeebesaecs : (asieten oceecwen enon : crops that are grown with success are corn, oats, wheat, ammner mouths a =, are in a at th 
PROOROUNEE no. vcis's ccce owes PME. asccecieteare ® ° Summer School. e corps of instruction includes @ 
Christian Science ...... 1 SIDIVETOREBE caciccesone 1 rye, timothy, clover, alfalfa, soy beans, cow peas and a instructors of all ranks. his trade is desirable and is; 
Disciples of Christ...... 1 FIGTMESS 2 nc ccccscosess 1 | number of other crops. large buyer of advertised goods. ‘ 
| q 
pic 
Retail Outlets for Nationally Advertised Products Trading Area In 
Auto. (Passenger) 4 Confectioners .... 3 Florist .......... 1 Hats and Caps... 3 Opticians ........ os . . 5 ing 
Auto. (Truck) ... 2 Delicatessen ..... — Fruits ........... 4 Jewelry ......... 2 Photographers — = trading ares o Urtens qnunds to te north, te = 
Auto. (Tires) Agys 4 Dress Makers ... 18 Furniture apeeoe ; aang be owe i Fiance ae 1 | cluding Rantoul, east including Ogden and south inclutix 
Auto. (Parts) Agys 4 Druggists ........ 7 WIFINTS cw cccscse Meat Markets .... estaurants ...... 5 Vil ‘ : . . ‘ 
See er ertbeeatt 4 Bey” * err S GRD soccccvce 5 Men’s Furnishings 3 Shoe Dealers .... 6 om Grove mpage sn — is cut off by Chenqup A 
Cigar Stores .... 8 Department Store. 1 Grocers ......... 31 Merchant Tailors. 2 Sporting Goods .. 2 Generally speaking Urbana is the center of trade for th ye 
Cloaks and Suits. 3 Electrical ........ 2 Hardware ....... 2 Milliners ........ 3 Stationers ....... 1 eastern half of Champaign County. A 
Clothiers ..... 0050 2 j A 
2 
wit figures were secured from Chamber of Commerce, banks, schools, directories and other reliable Newspaper Courier (Eve.). g 
Cl 








Quality Advertising in a Quality Communi 











THE QUALITY COUNTY OF THE UNITED STATES THE QUALITY CITY OF THE UNITED STATES 
| CHAMPAIGN COUNTY, ILLINOIS URBANA, ILLINOIS 
THE QUALITY NEWSPAPER OF THE ‘QUALITY COUNTY Because it is the home of 
A is the 
1 URBANA DAILY COURIER THE UNIVERSITY OF ILLINOIS 
3 Published at Urbana, the County Seat With 8,000 students and a faculty of 800. 


These facts are worthy of your careful attention: 


‘The Urbana Daily Courier is the only Newspaper published in thi 
ideal university community. 


Read These Significant Facts. 

Champaign County is the Third Richest Agricultural County in 
the United States, and the first in Illinois, according to the last 
4 U. S. Census. 

: Considering staple agricultural products, and excluding truck gar- her ant the beet. 
' dening and fruit —— Champaign County is the Richest Agri- “Hinsis Uta dante tenis ei ‘ili ha citer ene ada 
: Cc ty in this country. ) 

{ culunal iguana : . Oo and the better. They are not only receptive by nature, but 

: It is not a county of tenant as but < ee — on baying power to fer aheve the avetngn 

q the average the most prosperous farmers in all the wor erpacdeeS ms ~ 

| Their buying power is tremendous, and their wants and disposition They are discriminating buyers, not easily fooled, but the intellige 


: ly them correspond with their buying powers presentation of a meritorious case brings instant response. 
su ° . . . . 
gtr 4 P There is no higher quality market place in all the world tht 


Its Daily Circulation goes into the homes of a class of buyers at 
to have the best, demanding the best, and not being satisfied ust 











: : t : . ; : : 

| Tg Farmers, of Chomrien Connty cod thes county set paper. usbana, andthe Baily Coctin, the auiy paper pablgned is Ut 

" sage through the Courier to them carries with it the recommendation as ar acl aa, the easy road for you to obtain entrance therein. : 

r of a tried and trusted friend. Could you ask a better introduction It is not the number of readers that counts—it's their ability * 
to the best buyers in the world? buy, and their disposition to want to buy. 


County and City—Rich Farmers, Highly Paid, Prosperous, Intelligent City 
Dwellers. No stronger combination of prospective buyers can be imagined. 


You can reach this sort of people through the 


URBANA DAILY COURIER 


Circulation 3,237 
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STERLING, ILL. 


(INCLUDING THE CITY OF ROCK FALLS) 
City Classed as 


Industrial, dairying and agricultural center. 




















Center . . . 
Joseph, Population Location Special Information 
Tove, : ° ‘ Sterling is located 110 miles west of Chicago, in the Ste — nter of an exceedingly rich agricultural 
1910 Census, Sterling, 7,467; Rock Falls, 2,657; Total, heart of the fertile Rock River valley. It is on the main Aa a 2 ie ha = pot 
10,124. line of the Chicago & North Western R. R. and is the | jas never had a crop failure, land values run from $150 
20 Census, Sterling, 8,182; Rock Falls, 2,927; Total, | terminal of the Peoria & North Western R. R. as well as | to $400 per acre. A milk factory which is located here 
1920 Census, » 8,182; » 2,927; ’ | the junction point of the Shabbona branch of the Chicago, helps to promote the dairying interest. Because of this 
Decatur 11,109. Burlington & Quincy and the Rock Island Branch of the | prosperous agricultural section surrounding Sterling it is 
ber of Commerce, City. 12,000 | same railroad. The Sterling, Dixon & Eastern electric | an excellent market for nationally advertised products. 
Chamber 0 a So ee a Peo railway pose connection with the Illinois Central at Dixon. There are about 40 diversified industries in Sterling and 
Chamber of Com., City and Sub........++- eee 50,000 _ The Hennepin canal also taps Rock River at this point, Rock Falls employing 3,700 men and women; annual 
Native Whites ...... 93% Industrial Workers ..31% | SIVi7S, yp a with Chicago, St. Louis | payroll, $3,500,000; value of products, $7,000,000. 
n street Negroes «..+-++++++++ 1% English Reading ..... 97% Sterling is also located on the Lincoln Highway (paved * 
et Sates Been 00.00 5% Families ............ 2,580 | entirely across Illinois), the Chicago, Kansas City & Gulf Suburban and Farm Residents 
eet one 4 1% route, Rock River Valley route, the Diamond trail, the Polo, 1,867; Milledgeville, 746; Mt. Carroll, 1,806; 
eae nreess ee saces ; Key Way trail and the Indian Head trail. Chadwick, 582; Morrison, 3,000; Erie, 804; Prophetstown, 
Banks Principal Industries 1,248; Tampico, 805; Walnut, 771; Lyndon, 604; Round 
rove, 148; Lanark, 1,297; Harmon, 202. 
GED ccccccesccsccccee 1 Resources ...$ 667,035.73 Agricultural implements, including corn planters, disc 
Tt : 1 R harrows, portable elevators, hay loaders and rakes, seeders, Wholesale Houses 
rust Companies ...... esources ... 644,871.21 A 
stalk cutters, potato planters, hand cultivators. Hardware, " 
National .......seeeee. 3 Resources ... 4,529,577.08 | including hinges, latches, locks, wire hooks, door hangers, Groceries ..........++++ 2 aS ks s ctecbadene 1 
handles, etc. Wire and rod products including barb wire Fruits ...+.sceeseeeeees 2 Candy ...eceseeeeeveeee 1 
Schools nails, woven wire fence, bolts, rivets, nuts, motor funeral o A 
vehicles of all kinds and ambulances, gas engines, washing Retail Section 
Public Grade .......+.- 5 PUREE ccccccese «+++.1,820 | machines, strawboard, stove polish, corn and pea packing, ; ; . . a 
High 2 Pupils 425 | ¢lectric vibrators and hair clippers, olive packing, con- In_ Sterling the main business section extends along 
Saibaba rhe sc ae nl ahi densed milk, candies, ice cream, store fixture specialties, | Third street 8 blocks. Other principal business streets are 
Pemeehiad  ccccccicsccss U FU cc cccedetcssce 385 | spirit levels, flavoring extracts and fruit flavors. Locust St. 3 blocks, First Ave. 2% blocks, Second Ave. 
REEL. weannsuseseas 1 Pupils ..... eicocoses SS Ch h 3 blocks os — ive. : — The —— Vo 
urches section in Roc! alls is located on Secon x ocks 
Theatres Roots wevesetetececate 1 NOME ch cidncccadecas’ 1 and First Ave. 2% blocks. 
PEE ccocsvceceees 2 MOMMORMG ogo cclecscce 1 i 
Sterling has one legitimate theatre and three motion Soure “. Brethren.... : ee arse Episcopal .... 3 Residential Features ate 
icture theatres, which will seat a total of 2,800 people. ristian Science ..-.-. resbyterian ......+.+++ 1 Single family residences predominate, some double 
co Rock Falls there are two motion picture theat _— t Congregational ........ 2 Roman Catholic ...... 2 | houses, no apartments, Of the 2,000 homes in Sterling 
P catres seat | Episcopal .............. 1 United Evangelical .... 1 | and 600 in Rock Falls, two-thirds are owned by the 
ing 600 people. Evangelical Lutheran .. 4 J occupants. 
ware: Retail Outlets for Nationally Advertised Products Trading Area 
© for the fate. {Fessenser) a Coemeetioners cove 17 Phesiate éedeweae 2 ) naa ay Caps .. : eran gicsesens , Seerfing drome o~ gene - bee =~ oa me 
ryareeey ce 63. oo oe" a wD ceccecosece 4 CWEITY «os eeeeee hotographers ... much larger city. n the no e territory nds 
Auto. (Tires) Agys 9 Dress Makers .... 16 Furniture ......... 5 Ladies’ Tailors... — Pianos i eceseees 4) Lanark oa Mt. Carroll including Chadwick northwest and 
Auto. (Parts) Agys 9 Druggists ....... 8 Furriers ......... — Meat Markets ... 10 Restaurants ....... 8 | Polo northeast. To the east the territory extends about 
— Bakers ........++ 4 Dry Goods ...... GC GD cicckace - 17. Men’s Furnishings 8 Shoe Dealers .... 9 | half way to Dixon, a distance of seven miles, south as 
Cigar Stores ..... 7 Department Stores — Grocers ......... 38 Merchant Tailors. 2 Sporting Goods .. 1 | far as Walnut ‘including Tampico and west beyond Mor- 
oat and Suits. § Electrical ........ 4 Hardware ....... S$ Milliners ........ 5 Stationers ..... -. 1 | rison a short distance, in this direction must be included 
lothiers ....00.. 


Erie and Prophetstown, which are southwest. 





NOTE Facts and figures were secured from Chamber of Commerce, banks, schools, Manufacturers’ Association, | 


“business men and other reliable sources. Newspapers Gazette (Eve.). 








(j§ Ask Most Any Manufacturer or Jobber Selling 
This Territory— 


You'll get substantially this report—‘“Sterling and Rock Falls, separated 


only by Rock River, are the MOST SOLID FINANCIALLY and together z 
S form the Biggest, Busiest City of 12,000 Population in the Middle West.” 


-+THE DAILY GAZETTE 


d unt . . . 

Sterling and Rock Falls, Illinois 

the nev 

ut ther The November Average Paid CITY Circulation of The Daily Gazette at 20c. per week or $10.00 per year, in these Twin 
tellge Cities accredited with less than 2,600 homes, was 2,841 


id i Total Average Paid Circulation for November, 1921 


sy 5127 


The Daily Gazette is the ONLY Newspaper of any kind in these 
Prosperous Twin Cities and the ONLY DAILY Newspaper in 
Whiteside, one of the Rich Dairy Counties of Northern Illinois. 


Receiving the Full Leased Wire Service of the United Press, with and frequently 14 or 16 on its new 16-page Duplex Tubular Press— 
a wealth of city and vicinity news and specia] features seldom The Daily Gazette ranks as one of the foremost small-city daily 
attempted in cities of similar size—Printing 10 or 12 pages daily newspapers of the Middle West. 


CHICAGO NEW YORK 


Allen-Klapp Co. M. C. Watson, Inc. 
1336 Peoples Gas Bldg. 186 Fifth Avenue 


a ee 







































































ILLINOIS IS STORE-HOUSE 
OF WEALTH 


(Continued from page X11) 





implements, 
watches, woolen goods, bridge 
lumber, tiles, glassware, soap. etc 
In 1905 the total production of ir 
and steel goods was valued at $87,352, 
761. The total value of manufactured 
goods is over $3,000,000,000 produced in 
more than 30,000 factories. 
Illinois is exceeded, in this respect, 
only by New York and Pennsylvania. 
Fishing interests are extensive in Illi- 
nois on the large rivers and on Lake 
Michigan. They center chiefly at Chi- 
cago, which is also the center of an im- 
mense business in livestock, lumber, 
slaughtering and meat packing industries. 
A state within a state might properly 
be the designation for the south end of 
Illinois, “Egypt,” that prosperous em- 


flour 


WOrk, 


cars and carriages, 


Egypt today is the fastest growing 
part of Illinois. From the Vandalia rail- 
road, the northern boundary of this fa 
vored section, through the gateway at 
Centralia to the south terminus at Cairo 
where the great Ohio river joins the 
mighty Mississippi, millions of dollars 
me in to develop the previously 
unrealized resources of this compact 
empire, until today Egypt rears its 
proud head and banters other sections 
to equal its growth and day-in-day-out 
prosperity. 

Agriculturally the last ten years has 
seen a remarkable change in south IIli- 
nois. With the climate of Virginia fruit 
raising has progressed by thousands of 
acres being set out in peaches, apples, 
pears and a great variety of small fruits. 
With a flavor and a color second to 
none, trainload after trainload of Egypt’s 
fruits find their way to the markets of 
the nation and the world. Cheap land; 
a thrifty population; far enough south 
to have a long growing season; far 


have ci 



















Photo by Ewing Galloway 


An important industry that adds materially to the wealth of the people of the state 


is fattening sheep and cattle from other states on Illinois grain. 
made in the great feeding pens at Kirkland. 


pire of pay-rolls which during the 1921 
business depression has produced more 
business and orders for salesmen than 
any section in the middle-west. 

Commercially, industrially and agri- 
culturally South Illinois differs from 
the central Illinois corn-belt and north- 
ern Illinois sections. Here have new 
cities bloomed to ten and fifteen thou- 
sand people within the last decade, par- 
ticularly around the great bituminous 
coal mines in the central part of Egypt 
around Franklin and Williamson coun- 
ties. Great new coal mines go down 
every month or so, giving employment 
to added thousands and turning a veri- 
table river of dollars into business chan- 
nels. 

Wholesale houses are sprinkled every- 
where over “Egypt,” and today there are 
more traveling men making south IIli- 
nois than in many of the nearby states. 
Business is good in Egypt; business has 
been good in Egypt for several years. 
Depression has been known only by 
reading of it in other sections. 


This picture was 


enough north to avoid enervating sum- 
mers; the agricultural growth and rapid 
increase in the wealth of Egypt is as- 
sured for many years to come, able as 
this section is.to get its products on the 


markets when other sections are not 
shippers. 
Along with the fruits and _ berries 


many train loads of early vegetables are 
shipped out of south Illinois. Dairy 
cow husbandry has had a wonderful and 
successful development owing to the 


late pastures and wonderful markets 
only a night’s run away. 
Egypt has a network of railroads, 


many large factories and mills, all add- 
ing dollars to the treasure-box and nat- 
ural resources so long neglected. Sev- 
eral large producing oil fields and gas 
wells add their quota of wealth for 
Egypt’s favored people, and the south- 
ern Illinois Ozarks are not only full of 
beauty spots and scenic revelations, but 
contain many minerals. Now working 
in Egypt are the largest spar mines in 
the world, from which some silver and 
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Photo by Ewing Galloway 


Illinois is one of the leading dairy states of this country. 
state hundreds of herds of fine cattle like that shown above are sure to be 
This picture was made near DeKalb. 


considerable lead are recovered in pré- 
paring the spar for market. Here in 
Egypt are enormous deposits of kaolin, 
white Potter’s clay, ganastir sand suit- 
able for brick and lining furnaces, trip- 
oli, shales, limestone, novaculite, cherts, 
soapstones as well as the tremendous 
fields of high grade coal deposits. In 
fact it seems all south Illinois is un- 
derlaid with coal, the hundreds of mines 
over Egypt not yet having made an im- 
pression. The U. S. Steel Co., Ameri- 
can Fruit Farms Co., and many other 
large financial interests are turning their 
support and millions of dollars to fur- 








On a journey through 


ther increasing the prosperity of § 
Some old dictionary said §% 
Illinois was called Egypt because is 
ple were uneducated and shiftles 
libel has been repeated so often { 
is only the wide-awake and x 
formed who know that not only; 
not the case, but that absolutely th 
trary is the fact. It is for this 
that Epitor & PuBLISHER took pa 
pains to get the facts on this mud 
ligned section and bring to the be 
world’s notice the true story of so 
Ilinois—this “Egypt.” 
(Continued on pag? XVIII 














Photo by Ewing Galloway 


No, this is not a picnic, but a group of future landowners who as students # 
Agricultural College of the University of Illinois are making a serious study 
soils of the state. 
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Population 
1920 Census .---.-eeeeeeeeeeeeereceeecereeenes 9,815 
1910 Census .....--  ACERADLES Ne easehbeacades 8,007 
Chamber of Commerce, RT ccccesuiene suums aeee 12,000 
Chamber of Commerce, City and Suburban......125,000 
Native Whites .....-- 97% Industrial Workers ..30% 
Negroes ....Less than 1% English Reading ..... 98% 
Foreign Born ......-- 3% Families ............2,790 
Students .......---- None Summer Residents ..None 
Banks 
Bn gi ssepceccccece 1 Resources ....$ 530,654.04 
MOREE cc cccccccccces 2 Resources ....3,059,198.10 
Schools 
Public Grade ........+-+ 7 DN. onudcudun de awe 
Bligh ......cccccccccecs 1 WED. ciddddsawiwess 504 
Theatres 
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Location 

Mt. 
300 miles south of Chicago and 84 miles east of St. Louis. 
It has four railroads, three of which are great trunk 


lines, namely: Louisville & Nashville, Southern Railway 


and Chicago & Eastern Illinois—the fourth is the Wabash | 


Chester & Western. Mt. Vernon is also located on the 
Atlantic-Pacific Highway, Los Angeles to New York. 


Principal Industries 
Steel and wooden freight cars, hosiery, underwear, 
women’s welt shoes, flour mills, dimension lumber, creo- 
sote ties, catsup, chile sauce and other tomato products, 
candy, cut glass, furnaces, chemical products, car wheels 


| and castings. 


| 
| 


There are three motion picture theatres exclusively, | 


seating 1,950 people. 
Churches 


Baptist, 5; Church of Christ, 1; Christian Science, 1; 
Episcopal, 1; Methodist Episcopal, 5; Catholic, 1; Seventh 
Day Adventist, 1; Presbyterian, 2; Miscellaneous, 12. 


| 


Swift and Co. have established a produce handling 
plant in Mt. Vernon for receiving poultry, eggs and cream 
from twenty-five counties in Southern Illinois. The 
farmers in the immediate vicinity receive over $60,000 
per year for these products from Swift & Co. alone. 


Special Information 
Twenty or industrial enterprises employ 3,000 
workingmen at an annual wage of $2.500,000. 
The annual value of output is almost $20,000,000. 


more 


Vernon, county seat of Jefferson County, is located | 


MT. VERNON, ILL. 





City classed as industrial and agricultural center. 


} Suburban and Farm Residents 
| Johnson City, 7,137; Benton, 7,201; Galatea, 863; Ash- 
| ley, 751; McLeansboro, 1,927; Wayne City, 561; Fair- 
field, 2,754; Addieville, 300; Kenmundy, 898; Nashville. 
2,209: Tamaroa, 1,115; Ina, 398; Sesser, 2,841; Dahlgren, 
693; Bluford, 150; Dix, 229; Valier 876; Woodlawn, 309; 
Broughton, 506. 


Wholesale Houses 


Groceries ... 200s cccoes S FR asccdessctwcddétas 1 
SE ec wvcccduseuccetads 1 TORGGRD ccc cescscccncs 2 
| Bakery Goods ......... 1 COE accancecncaddese 3 


Retail Section 
The retail business section centers around the Main 
Square on Broadway, Main Street, Ninth Street and Tenth 
Street, also radiating from the square on these streets 
for a distance averaging three blocks. 


Residential Features 


One-family detached homes predominate. There are 
five apartment houses. About three-fourths of the ten- 
ants own their own homes. 









Retail Outlets for Nationally Advertised Products 


——_ . 

Auto. (Passenger) .... 5 Delicatessen .......... > 
Auto. (Truck) ......+- 7 - Dress Makere ......0- 20 
Auto. (Tires) Agys .... 12 Druggists ............. 5 
Auto. (Parts) Agys .... 8 RONEN. k.besceceees 7 
MEE sbscedbecccesce 4 Department Stores .... 2 
Cigar Stores ........- SD “FE “cecccéscweds 4 
Cloaks and Suits...... @ GR aniedvicccccans 2 
GED ccviccccccoce TP” Bodetecccatcsen 5 
Confectioners ......... SB  FPMMGGG cc cccvcsccae 3 


Furniture 





NOTE Facts and figures were secured from Chamber of Commerce, Banks, Schools, Business men and other 


reliable sources. 


a re — Merchant Tailors ..... 3 
ee er 7 RROD: cccccccccices 9 
GeOCEER ccccccccccccce Si 4 Cpttelees ccccccccccccs 3 
Hardware ......cccece 3 Photographers ......-. 3 
Hats and Caps........ 2 FRE ane cncecdccesccs 4 
DE ¢ dude chantaains 3 = Restaurants <a 
Ladies’ Tailors ....... 3 Ghee Denes ccccucccs 8 
Meat Markets ........ 7 Sporting Goods ....... 5 
Men’s Furnishings .... 7 Stationers .........+.. 1 


| Trading Area 


} Mt. Vernon is the trading center for a large and pros- 

perous territory. The railroads and highways give direct 
| service into Mt. Vernon combined with the fact that the 
Retail Division of the Chamber of Commerce rebates rail- 
road fares with cash purchases up to a distance of sev- 
enty-five miles, thus extending the district as far south 
as Johnson City, Galatea and Norris City; east as far as 
Enfield and Fairfield, directly north to Kenmundy. The 
territory northwest is shared with Centralia. On the west 
the district extends as far as Addieville including several 
| large towns, Ashley, Nashville and Woodlawn. 





Newspapers 
Register-News (Eve.). 








In the heart of “Egypt,” the central section of Southern Illinois. With the greatest coal mines in the world, Egypt is the fastest growing industrial section 


of the United States. Leading the nation in the production of three minerals and rapidly becoming a leading dairying and fruit growing section through the 


advantage of its exceptionally uniform climate, “Egypt” is rightly called “The Empire of Opportunity.” 


business conditions, and note that “Egypt” is always shown as an area of least depression. 


Mt. Vernon Register-News 


Mt. Vernon is Southern Illinois’ most substantial industrial 
city—an open shop town where strikes are unknown, and where 
new industries are locating each year because of ideal conditions, 
unexcelled transportation facilities, with main trunk lines to 
Chicago, St. Louis and to the South. Mt. Vernon is ideally situated 
to continue its rapid industrial growth, with the greatest coal mines 
in the world within twenty miles, and yet the nearest mines far 
enough away that Mt. Vernon has no mining class in its popula- 


Advertising in 


Watch the “White and Black” maps of national 


tion. Residence conditions are attractive to a high class of industrial 
workers, who are protected by wide diversification of industries 
against unemployment, and are prosperous and able to buy freely. 
“Egypt's” newspapers always reaches readers 
with steady, substantial incomes, and of them all, The Mt. Vernon 
Register-News, read daily by 3,000 workers employed in car manu- 
facturing, steel foundries, textile and shoe manufacturing, offers 
Southern Illinois’ most substantially prosperous field for advertising. 


The Register-News Carries More Advertising 


Than Any Other Newspaper in Southern Illinois 


There’s a reason in addition to those given above— 


The Register-News is the only Daily in Illinois, with one exception, carrying ASSOCIATED PRESS, UNITED PRESS, INTERNATIONAL 
NEWS SERVICE and the full N. E. A. FEATURE SERVICE. 
. By carrying UNUSUAL news and feature service, The Register-News has built up an UNUSUALLY strong reader-interest, which produces 
UNUSUAL reader-response to the appeal of the advertising columns. Mt. Vernon stores advertise heavily because they get UNUSUAL RESULTS. 


Mt. Vernon Register-News 


A Daily with 5,000 Circulation Published in a Town of 10,000 Population 


Better” 


The Mt. Vernon postoffice is one of the few in the country whose postal receipts EACH month of 1921 increased over the same month of 1920. “Business is 
in Mt. Vernon. An inquiry will bring any information you wish regarding Mt. Vernon and its trade territory. 
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grain and seed corn with which to keep 
them alive and plant for next year. 
the news spread that there was plenty 
of corn to the south there occurred a 
exodus ) 
migration being likened to a 
Biblical times 
It was a natural out- easy, 
come that those thankful settlers would 
thus term their trip south for sustaining 


veritable 
neers, the 
similar one 
land of 








Photo by Ewing Galloway 

Every state has its spots of rare beauty, 

Illinois excelled. 

tuer natural parks more accessible. 
Park, near 





ILLINOIS IS STORE-HOUSE 
OF WEALTH 


(Continued from page XVI) 








Southern Illinois received, its name of 
“Egypt” by doing good and acting the 
good Samaritan. History, and innumer- 





In recent years the state has been expending large sums in making 
Here we have one of the canyons of Deer State 


but in none is the rugged landscape of 


La Salle. 


able records, prove that in 1821 the 
now famous corn-belt of central Illinois 
suffered a total crop failure. The set- 
tlers, together with their live stock, were 
on the verge of starvation during that 
year. 





Egypt. 


of 


21, 


those 


As And so 


“Going down into 

southern Illinois regis, 
name of Egypt, and of which nw 
day every “Egyptian” is proud 


supplies, 


pio- nating as it does a peculiarly rig, 


into the 


house of wealth and opportunity 
thriving cities are many, where j; 
and where pay-rolls leaye 
of money for those who have thy 
to earn by effort or business thejp 





Southern Illinois had its usual good 
crop of corn and the central and north- 
ern Illinois settlers hearing of it, came 


south with their ox-teams to. secur 


Photo by wing Gulioway 














CANTON, ILL. 


Population—1920 
1910 Census 

3 Banks, Resources, $4,997,265 
Theatres, 3; seats, 1,200 
Line; north to Farmington; west to 
Astoria. Newspapers—Leader (E.); 


Census 


Schools, 


Trading Area 
Marietta; 
Register (E.). 


3 


10,928 | Auto. (Passenger) 

10,453 Auto. (Truck) ... 

Pupils, 2,715; Auto. (Tires) Agys 
East to County | Auto. (Parts) Agys 


Confectioners 
Delicatessen 
Dress Makers 
Druggists 
south to ‘ Dry Goods 


and Suit ; Electrical 
Clothiers 5 


Department Stores 











OTTAWA, ILL. 
1920 Census 


rend “Rid ige; 


Free Trader Journal 


"$8,105,556. 9 Schools, Pupils, 2,559; Aut 
1,500 Trading Area—W Ut ; Auto. (Parts) Agys 


east to Stockdale; n to Milling. 


Ottawa Retail 
10,816 Auto. (Passenger) 
9,535 Auto. (Truck) 
(Tires) Agys 


Confectioners 
Delicatessen ... 
Dress Makers 
Druggists 
Bakers 8 Dry Goods 
Cigar Stores ... 


Re publican : : 
( cl and Suits. 


Electrical 


Department Store s 


Furniture 


Furriers 
Garages 
Grocers 


Hardware 


Thousands of visitors are annually attracted to the burial place of the great 
pator at Springfield, and the school children of the state remember him throu 
months of Spring and Sammer with flowers from Illinois’s fertile fields. 


Canton Retail Outlets for Nationally Advertised Products 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 
Hardware 


Hats and Caps ... — 
Jewelry 

Ladies’ Tailors Pianos 

Meat Markets Restaurants 
Men’s Furnishings 5 Shoe Dealers .. 
Merchant Tailors. Sporting Gooms 
Milliners Stationers ...++ 


Opticians 
P hotographers « 


Hats and Caps 
Jewelry 
Ladies’ Pianos 

Meat Markets Restaurants 
Men’s Furnishings 3 Shoe Dealers 
Merchant Tailors Sporting Goods 
Milliners Stationers 


Opticians ...++ 
Photo erage . 











mi =o IN, ILL. 


n—1920 Census .... 
Census . st sie 
Resour rces, 


Schools, 


Marion Retail 


9,582 | Auto. (Passenger). 
7,093 | Auto. (Truck) ... 
Pupils, 3,300; Auto. (Tires) Agys Dress Makers 
North to West | Auto. (Parts) Agys Druggists 
ienna; east to ak Je 3 Dry Goods 
Republican (E.). ‘igar S 


Confectioners 
Delicatessen 


Electrical 


Department Stores 


cers 


Hardware 


Hats and Caps ... 
Jewe Iry 

Ladies’ 1 Pianos 

Meat Markets ... 25 Re staurants 
Men’s Furnishings 8 Shoe Dealers » 
Merchant Tailors. 6 Sporting Goods 
Milliners 6 Stationers 


Opticians «+++ 
Phe ography , 
Tailors... ' 











DIXON, ILL. 


Population 1920 
191 0 Census 
Resources, $4,276,45 50. 

d 


; seats, 1,900 


Census 


Area 


aper Telegraph 











School 


elson; south t ndota; Polo 


8,891 | Auto. (Passenger) 

ae FRE 7,616 Auto. (Truck).... 
s, Pupils, 1,830: | Auto. (Tires) Agys 
East to Rochelle; Auto. (Parts) Agys 
and Mt. Morris. Bakers 

Cigar ° 
Cloaks an 1d Suits. 

Clothiers 


Confectioners 
Delicatessen 


Drugzgists 
Dry Goods 


Electrical 














Dress Makers .. : 


Department Stores 


9 


4 

+ 
2 
9 


Furniture 
Furriers 
Garages 
Grocers 


Hardware .... 


1 
4 
6 
13 
25 
4 


Hats and Caps... 
Jewelry 

Ladies’ Tailors ... 
Meat Markets ... 
Men’s Furnishings 
Merchant Tailors. 
Milliners 


Opticians 

P hotographers 
Pianos ‘ 
Restaurants + 
Shoe Dealers « 
Sporting Go 
Stationers «++ 





Ito ‘Ep 


phers 


nts 


alers «+ 
Goods .. 


PS eens 


hers ” 


ants 


ealers . 


r y Goods 


1s 


ants 


ealers «+ 


Goods 


pealers + 


g 


CTS verre 


6 Banks, Resources, 


Population —1920 


aphers . 
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GALESBURG, ILL. 


Population—1920 Census 

1910 Census 

Barks, Resources, $11,730,740. 20 Schools Pupils, 5,640. 
Theatres, 6; seats, 5,500. Trading Area—North to Alpha; 
east to Yates City; south to Prairie City; west to Kirk- 
wood. Ne wspapers—Mail (E.); Republican-Register (E.). 











FREEPORT, ILL. 


lation—1920 Census 


ensus 17, 
i910 C $9,693,463. 12 Schools, Pupils, 4, 372. 
Theatres, 4; seats. 1,350. Trading Area+East to Peca- 
tonica; south to Polo; west to Woodbine; north 25 miles | 
into Wisconsin. New spaper—Journal- Standard (E.). 





Auto. (Passenger) 
Auto, (Truck) ... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores 
Cloaks and Suits. 
Clothiers 


Auto. (Passenger) 
Auto. (Truck) ‘ 
Auto. (Tires) Agys 
Auto (Parts) Agys 
Bakers 

Cigar Stores 


| Clothiers 


P tion—1920 Census 
910 Census 13, 
4 Banks, Resources, $11,164,961. Schools, 21; Pupils, 4,520. 
Ei tcetres, 6; seats, 3,450. Trading Area—North to Hell- 
mans; east to Rensselaer, Ind.; south to Hoopeston; west 
to county line. New spapers—News (E.); Republican (E.). 


KEWANEE, ILL. 


Population—1920 Census 


0 Census 9,30 
4 Banks, Resources, 0 12 Schools, Pupils, 3,621. 


Theatres, 5; seats, Trading Area—North to Ge- 


esee 2a 
Cloaks and Suits. : 
1 


| Auto. (Passenger) 
Auto. (Truck) 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores 


Clothiers 


Auto. (Passenger) 
Auto. (Truck) ... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 





nesco; east to Wyanet; south to Wyoming, southwest to | 
ia and west to Cambridge. Newspaper—Star-Courier | 
(E.). 


CHAMPAIGN, ILL. 


Population—1920 Census 
0 Census 12,421 
7 Banks, Resources, $8,439,527. 10 Schools, Pupils, 3,130. 
t Fecetres, 5; seats, 4,000. Trading Area—North to Loda, 
east to county line, south to Murdoch and east to Monti- 
cello and Mahomet. Newspaper—News-Gazette (E.-S.). 


JACKSONVILLE, ILL. 


COMO. occccccvasneccsoncsesvece 
1910 Census 

4 Banks, Resources, $10,812,411. 
Theatres, 5; seats, 3,350. 
lerville; west to Baylis; south to White Hall; east to 
Island Grove. Newspapers—Courier (E); Journal (M-S). 


12 Schools, Pupils, 3, 040. 


STREATOR, ILL. 


Population—1920 Census 
1910 Census 

3 Banks, Resources, $5,842,313. 14 Schools, Pupils, 
Theatres, 2; seats, 1,700. Trading Area—North to Grand 
Ridge; east to Coal City and Wilmington; 
and west to Tuluch. 


Newspapers—Free Press (E.); Inde 
pendent-Times (E.). 


MATOON, ILL. 


Population—1920 Census 
1910 Census 

3 Banks, Resources, 34, 583,945. 
heatres, 3; seats, 2,500. 
east to Ashmore; 
Shelbyville. 


10 Schools, Pupils, 
Trading Area—North to Tuscola; 
south to Greenup and Sigel; and west to 
Newspapers—J ournal-Gazette (E.). 


LA SALLE, ILL. 
Population—1920 Census 
10 Census 
3 Banks, Resources, $5,400,550. 10 Schools, Pupils, 3, i13; 
Theatres, 4; seats, 2,800. Trading Area—South to Wenona: 
west to Princeton: north to to Amboy; east halfway to Ottawa. 
Newspapers—Post (E.); Tribune (E.). 


PEKIN, ILL. 


Population—1920 Census 
ensus 
Banks, Resources, $5,494,540. 11 Schools, Pupils, 
heatres, 4; seats, 900. Trading Area—South to Wenkel; 
east to Mackinaw; west and north cut off by Peoria. 
Newspapers—Times (E-S.). 


9,897 


LINCOLN, ILL. 


Population—1920 
ensus 
* Banks, Resources, $5, 977, 494. 
heatres, 4; seats, : Trading Area-—All of Logan 
ounty is included in 5m s trading area. Newspapers | 
—Courier-Herald (E. ); Star (E.). 


Census 
10, "392 
12 Schools, Pupils, 2,405; 


Trading Area—North to Chand. | 


south to Chenoa | 


12,086 | | 
4,539; | 


Bakers 

Cigar Stores 
Cloaks and Suits. . 
Clothiers 


Auto 
Auto. 
Auto. 


(Passenger) 
(Truck) 
| (Tires) Agys 
| Auto. (Parts) Agys 
| Bakers | 
Cigar . 
Cloaks and Suits. 
Clothiers 


Auto. 
Auto. 
Auto. 
Auto. 
Bakers 
| Cigar Stores 

Cloaks and Suits.. 
| Clothiers 


(Passenger). 
(Truck) 


Auto. 
| Auto, 


(Passenger) 
(Truck) . 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores 
Cloaks and Suits. 
Clothiers 


Auto. 


(Passenger) 
| Auto. . 


(Truck) 
Auto. Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores 
Cloaks and Syits. . 
Clothiers 


Auto. (Passenger) 

Auto. (Truck) P 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

| Cigar Stores 

Cloaks and Suits . 

| Clothiers 


Auto. (Passenger). 
| Auto. (Truck) .. 
Auto. (Tires) Agys 
| Auto. (Parts) Agys 
| Bakers 
| Cigar Stores 
Cloaks and Suits. . 
| Clothiers 


Auto. (Passenger) 
Auto. (Truck) 
Auto. (Tires) A gys 
Auto. (Parts) Agys 
Bakers ceece 
Cigar Stores .... 
Cloaks and Suits . 
Clothiers 


Cloaks and Suits. . 
14 


(Tires) Agcys 3 
(Parts) Agys 7 


for January 21, 


Galesburg Retail Outlets for Nationally 


Confectioners .... 
Delicatessen 

Dress Makers .... 
Druggists 

Dry Goods 
Department Stores 
Electrical 


Pe i céeuanee 
Fruits 

Furniture 

Furriers 

Garages 

Grocers 


———————————————————————S—SOH———SL_—_—_=S_=E==ZE 


Advertised Products 


Hats and Caps.... 
ewelry 

Ladies’ Tailors .. 1 
Meat Markets ... 20 
Men’s Furnishings 12 
Merchant Tailors. 9 
Milliners 9 


Opticians 
Photographers 
Pianos 
Restaurants 
Shoe Dealers . 


Stationers 


Freeport Retail Outlets for Nationally Advertised Products 


15 Confectioners .... 
Delicatessen 

10 Dress Makers .... 

8 Druggists 

Dry Goods 

Department Stores 

Electrical 


Florists 
Fruits 
Furniture 
Furriers 


Kankakee Retail Outlets for Nationally 


” Confectioners .... 
Delicatessen 
3 Dress Makers .... Furniture 
8 is Furriers 
Dry 5 Garages . 
Department Stores Grocers .. 
Electrical Hardware 


Hats anl 
pea! | 
aadies’ Tailors ... 


Caps... Opticians 
Photographers 
2 Pianos 

Meat Markets 2 Restaurants 
Men’s Furnishings 7 

Merchant Tailors. 9 


Milliners Stationers 


Advertised Products 


Hats and Caps... 
Jewelry 

Ladies’ Tailors 
Meat Markets 
Men’s Furnishings 
Merchant Tailors. 
Milliners 


Opticians 

Photographers 
ianos 

Restaurants 


Stationers 


Kewanee Retail Outlets for Nationally Advertised Products 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 
lardware 


8 Confectioners .... 
4 Delicatessen 
14. Dress Makers .... 
“7 pe. ae 
Dry Goods 
Department Stores 
Electrical 


Champaign Retail Outlets for Nationally 


= Confectioners .... 12 

Delicatessen — 
19 Dress Makers .... 30 
16 Druggists ... oe 3G 
7 Dry Goods 4 
Department Stores 4 
Electrical 7 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 
Hardware 


Opticians 
Photographers 
Pianos 
Restaurants 


Hats and Caps... 5 
ewelry o 

dies’ Tailors 
Meat Markets ... 14 
Men’s Furnishings 5 
Merchant Tailors. 10 
aa J 


Milliners Stationers 


Advertised Products 


Hats anl 
Jewelry 
Ladies’ Tailors .. 3 
Meat Markets ... 9 
Men’s Furnishings 9 
Merchant Tailors. 15 
11 


Caps... 9 ticians 
9 Photographers 
Pianos 
Restaurants 


Milliners Stationers 


Jacksonville Retail Outlets for Nationally Advertised Products 


6 Confectioners .... 
Delicatessen 
Dress Makers 
Druggists 

Dry Goods 
Department Stores 
Electrical 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 


Opticians 
Photographers 
Pianos 
Restaurants 
Shoe Dealers 


Hats and Caps ... 7 
Jewelry 5 
Ladies’ Tailors ... 

Meat Markets - 18 
Men’s Furnishings 7 
Merchant Tailors. - 


Milliners Stationers 


Streator Retail Outlets for Nationally Advertised Products 


Florists 
Fruits 
Furniture 
Furriers 
arages 
Grocers 
Hardware 


9 Confectioners .... 

7 Delicatessen 

12. Dress Makers 

10 Druggists 

8 Dry Goods 
Department Stores 
Electrical 


Opticians 
Photographers 
Pianos 
Restaurants 
Shoe Dealers 


Hats and Caps... 1 

Jewelry 4 

Ladies’ Tailors 

Meat Markets ... 17 

Men's Furnishings 4 

Merchant Tailors. 9 
5 


Milliners Stationers 


Matoon Retail Outlets for Nationally Advertised Products 


Confectioners .... 
Delicatessen 

Dress Makers .... 
Druggists 10 
Dry Goods 5 
Department Stores — 
Electrical 3 


Florists 

PR asedscdevet 
Furniture 

Furriers 

Garages 

Grocers 

Hardware 


Opticians 
Photographers 
janos 


Hats and Caps ... 2 
Jewelry - 
Ladies’ Tailors ... 
Meat Markets 
Men’s Furnishings 
Merchant Tailors. 
Milliners 


1 

8 Restaurants 

5 Shoe Dealers - 

5 Sporting Goods .. 
Stationers : 











La Salle Retail Outlets for Nationally 


Confectioners .... 
Delicatessen 

Dress Makers 
Druggists 

Dry Goods 
Department Stores — 
Electrical 3 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 
Hardware 


Advertised Products 


Hats and Caps ... 
Jewelry 

Ladies’ 

Meat Markets - 14 
Men’s Furnishings 9 
Merchant Tailors. 8 
Milliners 6 


Opticians 
Photographers 
Pianos 

Shoe 


Stationers 


Pekin Retail Outlets for Nationally Advertised Products 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 


5 Confectioners .... 

2 Delicatessen 

12. Dress Makers 

7 Dreagists 

7 Dry Goods 
Department Stores — 
Electrical 3 


Hats and Caps ... 
Jewelry 

Ladies’ Tailors 

Meat Markets ... 13 
Men’s Furnishings 3 
Merchant Tailors. 3 
Milliners 2 


Opticians 
Photographers 
Pianos 
Restaurants 
Shoe Dealers 


Stationers 


Lincoln Retail Outlets for Nationally Advertised Products 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 
Hardware 


15 Confectioners 
Delicatessen ... 
19 Dress Makers 
13 Druggists 
5 Dry Goods 
12. Deparrment Stores 
3 Electrical 


Opticians 
Photographers 
Pianos 
Restaurants 
Shoe Dealers 


Hats and Caps .. 4 
Jewelry 3 
Ladies’ Tailors ... 

Meat Markets ... 14 
Men’s Furnishings 4 
Merchant Tailors . : 


Milliners Stationers 





Sporting Goods es 


Shoe Dealers .... 
Sporting Goods .. 


Shoe Dealers .... 
Sporting Goods .. 


Shoe Dealers .... 
Sporting Goods .. 


Shoe Dealers .... 


Sporting Goods .. 


Sporting Goods a 


Sporting Goods .. 


Sporting Goods ms 


Sporting Goods .. 


Sporting Goods .. 


eR empresa 


aK 
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Editor 





EAST ST. LOUIS, ILL. 


Population—1920 Census 

1910 Census 58,547 

5 Banks, Resources, $30,040,000. 44 Schools, Pupils, 11,880. 
Theatres, 13; seats, 10,400. Trading Area—North to Gran- 
ite City, south to Waterloo, east to Trenton. Trade from 
—. is cut off by St, Louis, Mo. Newspapers—Journal 
(E.-S.). 


ROCKFORD, ILL. 


Population—1920 Census 
1910 Census 
Banks, Resources, $29,116,274. 37 Schools, Pupils, 
Theatres, 12; seats, 7,500. Trading Area—North to 
Vis.; west\ to Freeport; east to Woodstock; south 
chelle. — -Gazette (E.); Republic 
Star ( 


SPRINGFIELD, ILL. 


Population—1920 Census 59,183 
1910 Census : 51,678 
Banks, Resources, $31,111,338. 30 Schools, Pupils, 
Theatres, 14; seats, 7,800. Trading Area—East to Niantic; 
southeast to Pana; south to Litchfield; west to Alexander; 
northwest to Chandlerville, Havana and Mason City. News- 
2 Or State Register (E.-S.); Illinois State Jour- 
nal ( S.) 


DECATUR, ILL. 


——— Census 
ensus 
5 lly Resources, $18,261,024. 22 Schools, Pupils, 
Theatres, 7; seats, 5,150. Trading Area—North to V 
pella; south to Vandalia; east to Hume; Mh to Illiopolis. 
Newspapers—Review (E.-S.); Herald (E.-S 


EVANSTON, ILL. 


Population—1920 Census 
1910 Census 

3 Banks, Resources, $13,465,163. 21 Schools, Pupils, ¢ 
Theatres, 2; seats, 1,200. Trading Area—North to "Ravinia; 
east cut off by Lake Michigan; ‘south cut off by Chicago; 
west area extends about 10 miles. Newspapers—News- 
Index (E.). 


AURORA, ILL. 


Population—1920 Census 
1910 Census 

6 Banks, Resources, $15,285,951. 25 Schools, Pupils, 7, 382. 
Theatres, 5; seats, 5,200. Trading ‘Area—North to St. 
Charles; west to Shabbona; south to Lisbon; east cut off 
by Chicago. Newspapers—Beacon-News (E.-S.); Star (M.). 











QUINCY, ILL. 


Population—1920 Census 
1910 Census 1 

8 Banks, Resources, $28,615,665. Schools, 13; Pupils, 8,613. 
Theatres, 14; seats, 9,800. Trading Area—South to Louisi- 
ana, Mo.; north to Hamilton, Ill., and Keokuk, Iowa; east 
Illinois River: west about 50 miles. Newspapers —Herald 
(E.): Whig-Journal (E. ex. Sat.)—(Sun.). 


DANVILLE, ILL. 


Population—1920 Census 
1910 Census 

5 Banks, Resources, $12,144,074. 21 Schools, Pupils, 5,650. 
Theatres, 7; seats, 3,640. Trading Area—Is county seat 
and center of trade for all Vermilion County. News. 
papers—Commercial-News (E.); Press (M.-S.). 








ELGIN, ILL. 


Population—1920 Census 
1910 Census 

6 Banks, Resources, $10,448,785. 15 Schools, Pupils, 
Theatres, 4; seats, 2,300. Trading Area—North 
Henry; south to Geneva; west to Genoa; east to Wheaton. 
Vewspapers—Courier (E.-S.); News (E.). 





& Publisher 


for January 21, 1922 


East St. Louis Retail Outlets for Nationally Advertised Products 


Auto. (Passenger). 24 
Auto, (Truck) .. 

Auto. (Tires) Agys 14 
Auto. (Parts) Agys 14 
Bakers 24 
Cigar Stores 2 
Cloaks and Suits. 

Clothiers 31 


Auto. (Passenger) 
Auto. (Truck) .. 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 2 
Cigar Stores 

Cloaks and Suits. 
Clothiers 


Springfield Retail Outlets for Nationally Advertised Products 


Auto. (Passenger) 
Auto. (Truck) 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
3akers 

Cigar Stores ... 
Cloaks and Suits. . 
Clothiers 


Auto. (Passenger) 
Auto. (Truck) 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 1 
Cigar Stores .... 
Cloaks and Suits.. 
Clothiers 


Auto. (Passenger) 
Auto. (Truck) 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 1 
Cigar Stores 

Cloaks and Suits. 
Clothiers 


Auto. (Passenger) 
Auto. (Truck) 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores .... 
Cloaks and Suits. 
Clothiers ee 


Auto. (Passenger) 
Auto. (Truck) 

Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 2 
Cigar Stores ... 
Cloaks and Suits. 
Clothiers 


Auto. (Passenger) 
Auto. (Truck) ... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 1 
Cigar Stores 2 
Cloaks and Suits.. 9 
Clothiers 2 


Auto. (Passenger) 
Auto. (Truck) 
Auto. (Tires) Agcy 
Auto. (Parts) Agcy 
Bakers 

Cigar Stores 
Cloaks and Suits . 
Clothiers 








BELLVILLE, ILL. 


Population—1920 Census 
1910 Census 

4 Banks, Resources, $11,563,220. 12 Schools, Pupils, » 
The atres, 4; seats 2,500. Trading Area—South to Ma- 
rissa; east to Addieville; southwest to Millstadt; north and 
west cut off by East St. Louis. Newspapers—Advocate 
(E.): News-Democrat (E.). 


ALTON, ILL. 


Population. .1920 Census 
1910 Census 

5 Banks, Resources, $11,041, 378. 19 Schools, Pupils, 7, 110. 
Theatres, 5; seats, 4,550. Trading Area—North to Gilead; 
east to Dorsey; south to Lake View; west cut off by 
amet River. Newspapers—Telegraph (E.); Times 
(Zz. 


Auto. (Passenger). 1 
Auto, (Truck) ... 5 
Auto. (Tires) Agcy 9 
Auto. (Parts) Agcy 12 
Bakers 17 


1 
5 


Cigar Stores 


Cloaks and Suits.. 


| Clothiers 


Auto. (Passenger) 13 
Auto. (Truck) ... 4 
Auto. (Tires) Agys 7 
Auto. (Parts) Agys 13 
Bakers 6 
Cigar Stores .. 

Cloaks and Suits. 


| Clothiers 


Confectioners .... 
Delicatessen 
Dress Makers 
Druggists 

ry Go 
Gesartaeat eee 
Electrical 


Florists Hats and Caps.... 
Fruits ewelry 

Furniture adies’ Tailors .. 
Furriers .. Meat Markets .... 43 
Garages . Men’s Furnishings 12 
Grocers Merchant Tailors. 12 
Hardware Milliners 15 


Rockford Retail Outlets for Nationally Advertised Products 


Confectioners .... 
Delicatessen 

Dress Makers 
Druggists 

Dry Goods 
Department Stores 
Electrical 


Florists Hats and Caps... 
Fruits ewelrv 
Furniture adies’ 
Saad os Meat Markets .... 
Garages Men’s Furnishings 
Grocers Merchant Tailors. 
Milliners 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 
Hardware 


Confectioners .... 
Delicatessen 

Dress Makers 
Druggists 

Dry Goods 
Department Stores 
Electrical 1 


Hats and Caps.... 
ewelry 

adies’ Tailors 
Meat Markets ... 54 
Men’s Furnishings 22 
Merchant Tailors. 15 
Milliners 2 


Decatur Retail Outlets for Nationally Advertised Products 


Confectioners .... 21 Florists Hats and Caps ... 
Delicatessen Fruits 9 al 

Dress Makers Furniture zadies? 

Druggists Furriers Meat Markets 

Dry Goods Garages Men’s Furnishings 
Department Stores 4 Grocers Merchant Tailors. 21 
Electrical 7 Hardware Milliners 12 


Evanston Retail Outlets for Nationally Advertised Products 


Confectioners Hats and Caps... 3 
Delicatessen Jewelry 4 
Dress Makers Ladies’ Tailors .. 3 
Druggists Meat Markets ... 19 
Dry Goods Men’s Furnishings 4 
Department Stores Merchant Tailors. 26 
Electrical Milliners 10 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 
Hardware 


Aurora Retail Outlets for Nationally Advertised Products 


Confectioners ... 25 
Delicatessen _ 
Dress Makers .... 41 
Druggists 

Dry Goods 
Department Stores 4 
Electrical 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 


Hats and Caps.... 
Jewelry 

Ladies’ Tailors 

Meat Markets ... 24 
Men’s Furnishings 7 
Merchant Tailors. 10 
Miltiners 11 


Quincy Retail Outlets for Nationally Advertised Products 


Confectioners .... 16 Hats and Caps.... 12 
Delicatessen 5 ewelry 13 
Dress Makers ... 54 

ag 19 


Florists 
Fruits" 
Furniture dies’ Tailors 
Furriers Meat Markets ... 


4 
5 52 

oods 6 s 1 Men’s Furnishings 15 
15 


Department Stores 


Merchant Tailors. 
Electrical 


Milliners 


Danville Retail Outlets for Nationally Advertised Products 


Confectioners .... 23 
Delicatessen see 
Dress Makers .... 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 


Hats and Caps ... 
Jewelry 

Ladies’ Tailors ... 6 
Meat Markets .... 38 
Men’s Furnishin~s 15 
Merchant Tailors. 18 
Milliners 11 


Department Stores 
Electrical 


Elgin Retail Outlets for Nationally Advertised Products 


Confectioners .... 
Delicatessen 

Dress Makers .... 
Druggists 

Dry Goods 
Department Stores 
Electrical 


Florists 
Fruits 
Furniture 
Furriers ... 
Garages 
Grocers 
Hardware 


Hats and Caps .. 3 
Jewelry 8g 
Ladies’ 

Meat Markets ...'13 
Men’s Furnishings 3 
Merchant Tailors. 19 
Milliners 9 


Bellville Retail Outlets for Nationally Advertised Products 


Confectioners .... 17 
Delicatessen _ 


Florists 
Fruits Tew elry 

Dress Makers .... Furniture Ladies’ Tailors ... 
age mene Furriers Meat Markets 
Dry Goods Garages Men’s Furnishings 
Department Stores Grocers Merchant Tailors. 
Electrical Hardware Milliners ‘ 


Hats and Caps... 8 
9 


Alton Retail Outlets for Nationally Advertised Products 


Confectioners .... 23 
Delicatessen 

Dress Makers 
Druggists 

Dry Goods 
Department Stores 
Electrical 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 


Hats and Caps ... 
Jewelry 

Ladies’ Tailors ... 2 
Meat Markets ... 38 
Men’s Furnishings 6 
Merchant Tailors. 10 
Milliners 9 


Opticians .., 
Photographers , “4 
Pianos 
Restaurants ..,, 
Shoe Dealers ., 
Sporting Goods ; 
Stationers ., 


Sree + oc ceal 
. otographers , 
Pianos .,... 
Restaurants ..;; 
Shoe Dealers , eS 
Sporting coon 4 


Stationers .., 


Opticians ......3 
Photographers , 
Pianos 7 
Restaurants 
Shoe Dealers ..( 
Sporting Goods 


Stationers 


Photosra d 
Photographers ., 
Pianos 
Restaurants 
Shoe Dealers ., 
Sporting Goods 
Stationers ....04 


Opticians ....49 
Photographers P 
iano: 
Restameuain 
Shoe Dealers ., 
Sporting Goods ; 


Stationers ..., 


Opticians ....65 
Photographers ¢ 
Pianos ....«sim 
Restaurants ., 
Shoe Dealers .. 
Sporting Goods 
Stationers .... 


Opticians e 
P otographers 
Pianos 

Restaurants .. 
Shoe Dealers . 
Sporting Goods 
Stationers .... 


Opticians ....# 
Photographers 
Pianos ..++s# 
Restaurants ..« 
Shoe Dealers . 
Sporting 
Stationers ...«m 


Opticians ...« 
Photographers 
Pianos ood 
Restaurants 
Shoe Dealers . 
Sporting Good 
Stationers ..+s4 


Opticians .«« 
Photographers 
Pianos ...+4«8 
Restaurants + 
Shoe Dealers 
Sporting Goo 
Stationers ««. 


Opticians .- 


Restaurants 
Shoe _ Deal 





